Excellence

Q 1a)ii)

Response highlights values and the relative unresponsiveness of
feijoa production, in the short term, to changes in the exchange
rate.

Succinct, clear explanation.

Q1 (bii)

Response establishes clear linkages between the Australia/USA [ree
trade agreement and its Mlow on effects on NZ supply to Aunstralia.
Accurate values used to support explanation.

Q1 (b)ii)
Response clearly explains how the relatively low volumes produced
for export does not justify a significant marketing organisation.

Q1 (eMii)

Response clearly explains how indoor production and storage
negate the influence of seasonality on supply. Could have
emphasised the all year round polyestrous breeding eyeles of pigs.

QI (a)(i)
Response supported by data that supports trend in consumer
prefereace. Response highlights virtues of pork rather than
deficiencies in other competing meats.

Q2 (b)ii)
Response provides a concise explanation of why promotion is not
attempled.

Q2 (<)(ii) =4
Response was awarded “Merit™ but on reflection the reason why
the price increase has not adversely affected demand has not been

clearly established. Evidence from Q2 (a){ii) may have been used in

the judgement.

Q3
Response provides evidence of analysis of information relating to

the market forces under consideration. In doing so comparisons of
their relative importance to supply is explained while eritical
thinking has been shown when considering some unknowns such as
movement in the exchange rate.
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You are advised to spend 70 minutes answering the questions in this booklat.

You are advised to spend:
30 minutes answering Queastion One
30 minutes answering Question Two
10 minutes answering Question Three.

INSTRUCTIONS
_1:11:'5 assaﬁr;ent-@quitas you 1o answer quastions related to TWO nationally significant primary
products that you have studied this year.

Before you select your TWO nationally significant primary products, carefully read Questions One,
Two, and Three, and ansure that your selections will allow you to meeat the requirements of ALL the

questions.

ENTER YOUR SELECTIONS HERE

Mationally significant primary product (1) fork

Mationally significant primary product (2): FE'I 'l:FﬂE-

For each selected primary product, explain in detail how the market forces listed below have affectad
the supply and demand for the product:

For Questions Ong and Three! For Question Two:

Market forces affecting supply Market forces affecting demand

. aexchange rale . consumear prefarence

. markel manipulations b promaotion

. seasonality. . price.

| Use units and values, where appropriate, to help in your explanations.

Agriculiural and Horicullural Science 90651, 2006
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QUESTION ONE: Market forces affecting the supply of your products

(a)

EXCHAMGE RATE
The value of the New Zealand dollar can influence the supply of most primary products,

For each of your selected primary products:

EITHER

Explain, in detail, how the change in the value of the New Zealand dollar during 2006 is likely
to impact on the quantity that producers of your selected products would aim to produce
over the next 1-2 years

OR

Explain, in detail, why the change in the value of the New Zealand dollar during 2006 will
have little or no effect on the quantity that producars of your selected products would aim
to produce over the next 1-2 years - if you consider this to be the case.

)  Primary product (1) IR

Explanation:

The New Zealond dolUar hos weakonedl
n 1066 from $US O30 o $USO-66

w This _makoes immﬂrfed

re [ fue TDMEMJ

jgwm_mmuﬂ;a—ing an
i N Mum‘lu of m;a ?eanrﬁ

Ancrecse |

‘Ph\'i &Qﬂj ﬂ} Cuvrens Siﬂm tgﬂ[]EE
ESupp S precicléex 1o IHUE’E b o ouey
e FE . 'r- s N w 0 ‘.u;.

Agricufiural and Horcultural Sciance 90851, 2006
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(i) Primary product (2) _FE%%

Explanation:

M&ﬂﬁmna of He 2L fromnn lUSCT

1o FUs0.68 !.mi not 1m$g:_i on the
an’nm ok ?euccﬂ EAPQ&LMEFW

MQW&T o
expand_ardne s &ah  Yreet tako
Qv and

ﬂaﬂﬂ:}ﬁ \ u.\

Qgsat"ﬂkn. ?@Qﬁ@ DTE(ME.TE o

MM%; oley Yng Nest 1-2
Jears Frovnm crrent fonng.

Agricultural and Horicullural Science 90651, 2006




(b)

MARKET MANIPULATIONS

Governments, producer crganisations, and large processing companes can manipulate the
quantity and/or timing of the supply of primary products from the producers.

For each of your selected primary products:

EITHER

Explain, in detail, how a specific market manipulation is able to change the quantity and/or
timing of the product’s supply

OR '

Explain, in detail, why market manipulations have little or no effect on the quantity and/or
timing of the product’s supply — if you consider this to be the case.

(i)  Primary product (1) ok

Explanation: Fi

The USH i&m;gﬂ 'F!E. jME ﬂ%fﬁﬂr_‘kﬂﬂi
_hosoffected e quantity of N2 “poR

m xs-sm%jnm;%@maj?ﬁ
JYesulted 1N o decransed T Supply tronm

S3om tonres to Sqco fo 4N 2006 .

{
Agricultural and Horticullural Science D0E51, 2006
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Primary product (2): e U}‘Dﬂﬁ Aasoseors

#w Guanf—nm ﬁ
rufi in_the .

Explanation:

i&im:ﬂ aut c:F ifé_:l‘ﬂ fonnes of Eu!'f‘ E

_Qcammn-fﬂﬁ NN L g
; _ wWih "H\(J 1%m

Agriculiural and Horlcultural Science 90651, 2008



(c)

SEASOMALITY

Seasocnality of production fs an important market force affecting the supply of many plant and
animaf producis.

For each of your selected primary products:

EITHER =

Explain, in detail, how seasonality of production influences the supply of the product o
markeats throughout the year

oRrR

Explain, in detail, why seasonality of production has little or no effect on the supply of the
product to markets throughout the year — if you consider this to be the case.

(i)  Primary product (1): _ Pork

e stored frazen for up fo_bmenths.
Therefore as SPﬂﬁnﬂaI:‘Du mf{;rmrﬁ
[

H T 10 g SUDE

Agriculiueal and Hortcultural Science B0651, 2006
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(i) Primary product (2): iﬁii_f—"._cﬂ

Explanation:

ﬁy‘jﬁas_am_bm+9d o March 4o
Felioas cr*.lH have a

mamem%%e

1100 4 Slees AlSree

\as\is'a AToUR ©_eavdi S="d/a
i

e A% B PGS Ve NOATN DG

Agricutiural and Horticuttural Science 90651, 2006
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QUESTION TWO: Market forces affecting the demand for your products

(a)

CONSUMER PREFERENCE

The preferences shown by consumers for primary products can change over time, and as a
resulf the demand for the product may change.

For each of your selected primary products:
EITHER

Explain, in detail, any frend is consumer preference over the past 3—4 years, and how this
has affected the demand for your product.

(0] 4

Explain, in detail, why consumer preference has had little or no effect on the demand for
your product — if you consider this to be the case.

() Primary product (1): _Pork

Explanation:

Agricultural and H?rllwl'lural Sclenca ME51, 2006

i
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(i) Primary product (2) _Eefdsﬂfx

Explanation:

(onsumers ove Serome miove heabdn

OCIOE IS, eaer :W_"‘Q gt -4 E!:‘-I,, EC‘DFIEL.IM..

e oleo yoexe bt o g exeie

uﬁ‘?rﬂmﬁ {lwﬁ%\%ﬁ\ are a
Qruﬁ‘ and et undésceverat’

o tWnewosed

W Y
1000 tonnes. of felioas W_
Yrcreosed From %ﬁ ornnes

in_2003.

Agricultural and Horticulural Science 30651, 2006
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FROMOTION vt

Different forms of promotion are used by producer organisafions, processors, and producers
to increase consumer demand for primary products.

For each of your selecled primary products:

EITHER
Explain, in detail, how the product is promoted in order to increase consumer demand for it.

OR

Explain, in detail, why promotion of your selected product is not attempted — if you consider
this o be the case.

(i)

Primary product (1) _ Pt

Explanation:

_Proretion by the  New Zealand
_Pork Beard  including TU- commorefals

Agricultural and Horticultural Science S0651, 2006
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(i) Primary product (2): &.i‘ac}a::r,

Explanation:

Promotion  of -'Epnﬂ::ﬁ xaﬁgj-_cﬂdzamj;m

Q_txiumm_bmg:l mm@g# {-5\5

%MQLM_?@M
‘:1}’“'21" e VA 'E)_\ \
{}m C -?lﬁa-\ rﬁ‘_&‘_ﬂ

mwﬂ o nororal

O til

mv o
o

Jem:ﬂ;m o LOOE.
\

Agriculiural and Horticultural Science 90651, 2006
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PRICE
Price is the dominant market force influencing consumear demand for most primary products.

For each of your selected primary products:
EITHER

Explain, in detail, how average market prices over the last three years have affected the
demand for your product

OR

Explain, in detall, why the average market price has had little er no affect on the demand
for your product — if you consider this to be the case.

(i)

Primary product (1) __Yore

" < dueto an o}
ncyense. of cheao ﬁiﬂoﬁmﬁ oR_on

b, As %Esm Oricgs

Q!an_mmrgﬁm mﬁhcﬁ%@wmjr__

?mm has )
b 1S o 20-8'Rqg -.E:ua!“

_(ﬁm@.&j&mr C ‘Zﬁm-‘% /f =

/7

al and Horicultural Sciencs B0E51, 2006
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Primary product (2): FEA:\ENJF_'-.
Explanation:
The aveyoog

e bos hodk uw@ o

g : CQLO O ipnnsa.f;
E\ fo  \Ooentonnes Cm%\

Vi

/

£

Agricufural and Hortleulturad Science 80651, 2006
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QUESTION THREE: A key market force affecting supply

Read the question below, and then select ONE of the primary products you used lo answer
Questions One and Two.

Selected primary product: Fﬂ-ﬂmﬁ'

Consider the market forces affecting the supply of your selected primary product:
. exchange rate '

. market manipulaticn

. seasonality.

EITHER

Select ONE that you consider to be the key market force affecting the supply.of the product.
Justify the salection of this market force by explaining why it has a greater infiugnce on the
supply of the produect than the other market forces.

OR

You may consider that there is no key market force affecting the supply of the product.
Justify your opinion by explaining why TWO or more of the market forces lisled above are of
similar imporiance.

Selected key market force(s): w{"d

Justification:

fﬁaaxm:mi’%_ﬁ_&%m_m tho Bgé_uﬂm;g__
%“Il- o 'n'i.;.l M T Q_{ -...,_

AL QO S el s el B 1619 a A e TR 35 /
cocny woow. Ihe TToml & &l Cl) ZQIONC
R=res ‘nua cien iui ﬁ Nes OIS

. T :
okt vronipulotiors haove it eltect on
OOy . IT0 \(sC Ot Sifal=IE=1relar N\ D2 '

sk
Thaba - slive it s AN nlie BRVA .nl

QoAU @ Suppl oS rrongy Ceumc.:

Agricultural and Horlicullural Sciance B0651, 2008
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Extra paper for continuation of answers if required.

Clearly number the question.
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