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MC6001X Communication Theory and Concepts

Seen Exam, 2 hours

Answer TWO questions from the three options listed below.

1. “The essence of successful warfare is secrecy; the essence of successful journalism is 
publicity” (Carruthers, 2000: 5) Explain this quotation, and illustrate the extent to 
which this is a structural conflict, using specific examples from situations of ‘total 
war’.

2. How might debates around the censorship of images of warfare be understood in 
terms of Ericson et al’s ‘regions and closures’ model (Ericson et al., 1989)?  Illustrate 
with reference to at least 3 specific wartime images.

3. To what extent do you agree with Moloney’s argument that “PR is weak 
propaganda” (Moloney, 2006: x)? Give examples to support your argument.
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