UNIVERSITY OF LONDON

B.Sc., B.Eng. and M.Eng. Examinations 2000

Part IV

For internal Students of Imperial College of Science Technology and Medicine.

This paper also forms part of the examination for the Associateship.

MARKETING

Monday 8th May 2000, 14:30 - 16:00

CASE STUDY

With respect to the DowBrands Ziploc case study, answer ALL of the following questions:

You are advised to support your answers with analysis where appropriate.

1. Assess Ziploc’s success in the U.S.: does U.S.  past and current history provide any insight  for how it might be marketed in Europe? [30%]
2. Are current food protection options in Great Britain, Germany and France really delivering what consumers want?  Is there an indication of any shifts in consumer attitudes? [40%]
3. What opportunities do you see for Ziploc in Europe?  What marketing mix entry strategy might you use? [30%]





















© University of London 2000


