
Total marks — 60

SECTION 1 — WORLD RELIGION — 20 marks

Attempt ONE Part

SECTION 2 —MORALITY AND BELIEF — 20 marks

Attempt ONE Part

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS— 20 marks

Attempt ONE question from the Part you have chosen.

Write your answers clearly in the answer booklet provided.  In the answer booklet you must 
clearly identify the question number you are attempting.

Use blue or black ink.

Before leaving the examination room you must give your answer booklet to the Invigilator; 
if you do not you may lose all the marks for this paper.

SQ40/H/01 Religious, Moral and
Philosophical Studies

Date — Not applicable

Duration — 2 hours 15 minutes

*SQ40H01*

©

H National
Qualications
SPECIMEN ONLY



Page two

SECTION 1 — WORLD RELIGION 

Attempt ONE Part

PARTS

A. Buddhism Page 3

B. Christianity Page 4

C. Hinduism Page 5

D. Islam Page 6

E. Judaism Page 7

F. Sikhism Page 8

SECTION 2 — MORALITY AND BELIEF

Attempt ONE Part

PARTS

A. Religion and Justice Page 9

B. Religion and Relationships Page 10

C. Religion, Environment and Global Issues Page 11

D. Religion, Medicine and the Human Body Page 12

E. Religion and Conflict Page 13

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS

Attempt ONE Part

PARTS

A. The Origins of Life Page 14

B. The Existence of God Page 15

C. The Problem of Evil and Suffering Page 16

D. Miracles Page 17
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Page three

SECTION 1 — WORLD RELIGION — 20 marks

Part A — Buddhism

Attempt all the questions in this Part if you have studied Buddhism in the World Religion 
Unit.

 1. Of all the beliefs Buddhists have, kamma is the one which has the greatest impact 
on their daily lives. 

How valid is this view?

 2. Analyse the significance of the ten precepts for followers of Buddhism. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 1 — WORLD RELIGION — 20 marks

Part B — Christianity

Attempt all the questions in this Part if you have studied Christianity in the World Religion 
Unit.

 1. Of all the beliefs Christians have, Jesus’ resurrection is the one which has the 
greatest impact on their daily lives. 

How valid is this view?

 2. Analyse the significance of the gospels for followers of Christianity. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 1 — WORLD RELIGION — 20 marks

Part C — Hinduism

Attempt all the questions in this Part if you have studied Hinduism in the World Religion 
Unit.

 1. Of all the beliefs Hindus have, karma is the one which has the greatest impact on 
their daily lives.  

How valid is this view?

 2. Analyse the significance of the three margas for followers of Hinduism. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 1 — WORLD RELIGION — 20 marks

Part D — Islam

Attempt all the questions in this Part if you have studied Islam in the World Religion Unit.

 1. Of all the beliefs Muslims have, their role as khaliphas is the one which has the 
greatest impact on their daily lives.

How valid is this view?

 2. Analyse the significance of the five pillars for followers of Islam. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 1 — WORLD RELIGION — 20 marks

Part E — Judaism

Attempt all the questions in this Part if you have studied Judaism in the World Religion 
Unit.

 1. Of all the beliefs Jews have, being a chosen people is the one which has the 
greatest impact on their daily lives. 

How valid is this view?

 2. Analyse the significance of Yom Kippur for followers of Judaism. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 1 — WORLD RELIGION — 20 marks

Part F — Sikhism

Attempt all the questions in this Part if you have studied Sikhism in the World Religion 
Unit.

 1. Of all the beliefs Sikhs have, haumai is the one which has the greatest impact on 
their daily lives.  

How valid is this view?

 2. Analyse the significance of sewa for followers of Sikhism. 

[Now go to Section 2 starting on Page nine]

10

10
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SECTION 2 — MORALITY AND BELIEF — 20 marks

Part A — Religion and Justice

Attempt all the questions in this Part if you have studied Religion and Justice in the 
Morality and Belief Unit.

 1. Capital punishment raises important moral issues.

In what ways does moral relativism offer guidance on capital punishment?

 2. Evaluate a religious view on sentencing in the UK. 

[Now go to Section 3 starting on Page fourteen]

10

10
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Page ten

SECTION 2 — MORALITY AND BELIEF — 20 marks

Part B — Religion and Relationships

Attempt all the questions in this Part if you have studied Religion and Relationships in 
the Morality and Belief Unit.

 1. Marriage raises important moral issues.

In what ways does moral relativism offer guidance on marriage?

 2. Evaluate a religious view on gender inequality. 

[Now go to Section 3 starting on Page fourteen]

10

10
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SECTION 2 — MORALITY AND BELIEF — 20 marks

Part C — Religion, Environment and Global Issues

Attempt all the questions in this Part if you have studied Religion, Environment and 
Global Issues in the Morality and Belief Unit.

 1. Poverty raises important moral issues.

In what ways does moral relativism offer guidance on poverty?

 2. Evaluate a religious view on fair trade. 

[Now go to Section 3 starting on Page fourteen]

10

10
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Page twelve

SECTION 2 — MORALITY AND BELIEF — 20 marks

Part D — Religion, Medicine and the Human Body

Attempt all the questions in this Part if you have studied Religion, Medicine and the 
Human Body in the Morality and Belief Unit.

 1. The treatment of embryos raises important moral issues.

In what ways does moral relativism offer guidance on the treatment of embryos?

 2. Evaluate a religious view on the sanctity of life. 

[Now go to Section 3 starting on Page fourteen]

10

10
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Page thirteen

SECTION 2 — MORALITY AND BELIEF — 20 marks

Part E — Religion and Conflict

Attempt all the questions in this Part if you have studied Religion and Conflict in the 
Morality and Belief Unit.

 1. Strategies of modern warfare raise important moral issues.

In what ways does moral relativism offer guidance on strategies of modern warfare?

 2. Evaluate a religious view on justifications for war. 

[Now go to Section 3 starting on Page fourteen]

10

10
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Page fourteen

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS — 20 marks

Part A — The Origins of Life

Attempt the question in this Part if you have studied The Origins of Life in the Religious 
and Philosophical Questions Unit.

 1. Belief that a divine creator is responsible for the origins of life relies not only on 
faith, but also on reason. 

Discuss.

In your answer you should present a reasoned and well-structured view. 20



MARKS

Page fifteen

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS — 20 marks

Part B — The Existence of God

Attempt the question in this Part if you have studied The Existence of God in the 
Religious and Philosophical Questions Unit.

 1. Belief that the cosmological argument proves the existence of God relies not only 
on faith, but also on reason. 

Discuss. 

In your answer you should present a reasoned and well-structured view.  2020



MARKS

Page sixteen

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS — 20 marks

Part C — The Problem of Evil and Suffering

Attempt the question in this Part if you have studied The Problem of Evil and Suffering 
in the Religious and Philosophical Questions Unit.

 1. Belief that free will is given by a God or Gods relies not only on faith, but also on 
reason. 

Discuss. 

In your answer you should present a reasoned and well-structured view.  2020



MARKS

Page seventeen

SECTION 3 — RELIGIOUS AND PHILOSOPHICAL QUESTIONS — 20 marks

Part D — Miracles

Attempt the question in this Part if you have studied Miracles in the Religious and 
Philosophical Questions Unit.

 1. Belief that miracles literally happen relies not only on faith, but also on reason. 

Discuss this view

In your answer you should present a reasoned and well-structured view.  

[END OF SPECIMEN QUESTION PAPER]

2020
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General Marking Principles for Higher Religious, Moral and Philosophical Studies 

This information is provided to help you understand the general principles you must apply when 
marking candidate responses to questions in this Paper.  These principles must be read in 
conjunction with the detailed marking instructions, which identify the key features required in 
candidate responses.  

(a) Marks for each candidate response must always be assigned in line with these 
General Marking Principles and the Detailed Marking Instructions for this 
assessment. 

(b) Marking should always be positive.  This means that, for each candidate 
response, marks are accumulated for the demonstration of relevant skills, 
knowledge and understanding:  they are not deducted from a maximum on the 
basis of errors or omissions. 

(c) We use the term ‘or any other acceptable answer’ to allow for the possible 
variation in candidate responses.  Credit should be given according to the 
accuracy and relevance of candidates’ answers.  Candidates may be awarded 
marks where the answer is accurate but expressed in their own words. 

(d) For credit to be given, points must relate to the questions asked. Where 
candidates give points of knowledge without specifying the context, these 
should be rewarded, unless it is clear that they do not refer to the context of 
the question. 

 In this specimen paper the following skills are assessed: 

i. Critical analysis 
ii. Evaluation 
iii. Presenting reasoned and well-structured views 

i. Critical analysis questions can be asked using the following question stems: 

In what ways? /Analyse /Compare 

Analysis involves identifying parts, the relationship between them, and their 
relationships with the whole.  It can also involve drawing out and relating 
implications. 

An analysis mark should be awarded where a candidate identifies at least two 
relevant components (eg of an idea, theory, argument, etc) and clearly shows at 
least one of the following:   

• links between different components 
• links between component(s) and the whole 
• links between component(s) and related concepts 
• similarities and contradictions  
• consistency and inconsistency  
• different views/interpretations  
• possible consequences/implications  
• the relative importance of components 
• understanding of underlying order or structure 

Where a candidate makes more analytical points than are required to gain the 
maximum allocation of 4 marks, these can be credited as knowledge and 
understanding marks provided they meet the criteria for this. 
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Some examples of analytical comments:

One cause of poverty is trading agreements between rich countries and developing 
countries.  These are traditionally set up in such a way that the rich countries 
benefit more from these arrangements than the poor countries. (1 mark for 
showing a link between poverty and trading arrangements) 

 
The teachings of Jesus include loving your enemies, loving God and loving your 
neighbour as yourself which have important implications for Christians, ie they 
should do the same. (1 mark for showing a possible consequence/implication) 
 

ii. Evaluation 

Evaluation questions can be asked using the following question stems: 

How valid? / Evaluate  

Evaluation involves making a judgement based on criteria. Candidates will make 
reasoned evaluative comments relating to, for example: 
 

• the relevance/importance/usefulness, eg of a viewpoint or source 
• positive and negative aspects  
• strengths and weaknesses  
• any other relevant evaluative comment 

Candidates will be awarded up to a maximum of 4 marks for reasoned evaluative 
comments. 

Where a candidate makes more evaluative points than are required to gain the 
maximum allocation of 4 marks, these can be credited as knowledge and 
understanding marks provided they meet the criteria for this. 

Some examples of evaluative comments: 

A strength of this view is that it does not prevent you making a profit out of 
people; it just asks you to make sure that you do not exploit them when you are 
making a profit. (1 mark for identifying a strength) 

 
As the source suggests, haumai affects everyone, like a spiritual disease, and leads 
to the endless cycle of birth, death and rebirth.  Therefore it is central to everyday 
life. (1 mark for identifying the relevance of a source)  
 

iii. Presenting reasoned and well-structured views 

Questions that require candidates to present reasoned and well-structured views 
can be asked using the following question stems: 

Discuss/To what extent? 

These types of questions require candidates to connect points of analysis and 
evaluation to construct an argument(s) leading to a clear overall judgement on the 
question. 
 
1 mark will be awarded where the candidate makes a clear overall judgement on the 
question, supported by at least one valid and relevant reason. 
 
A further 1 mark will be awarded where the candidate also organises their overall 
response into a coherent line of argument in response to the question. 
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An example of an overall judgement

The Judeo-Christian concept of God creates problems for free will because if God is 
omniscient and knows everything that there is to know, including the future, then it 
is difficult to see how either reason or faith could be used to prove that there is 
such a thing as free will because it goes against all concepts of God. (1 mark for a 
clear overall judgement on the question, supported by at least one valid and 
relevant reason) 

 

Use of sources 

Candidates will be credited where they use a relevant source in support of their 
knowledge and understanding, critical analysis, evaluation or a reasoned view.  
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Overview of Detailed Marking Instructions 
 
Critical analysis questions (10 marks): 
 
Candidates will be awarded up to a maximum of 6 marks for each developed point of knowledge 
used to support the analysis. For a knowledge mark to be awarded, points must be: 
 

• relevant to the question  
• developed (by providing additional detail, exemplification, reasons or evidence) 
• used to respond to the demands of the question (ie analyse) 

 
Candidates will be awarded up to 4 marks for analytical comments. 
 
Where a candidate makes more analytical points than are required to gain the maximum 
allocation of 4 marks, these can be credited as knowledge and understanding marks provided 
they meet the criteria for this. 
 
Evaluation questions (10 marks):  
 
Candidates will be awarded up to a maximum of 6 marks for each developed point of knowledge 
used to support the evaluation. 
   
For a knowledge mark to be awarded, points must be: 
 

• relevant to the question  
• developed (by providing additional detail, exemplification, reasons or evidence) 
• used to respond to the demands of the question (ie evaluate) 

 
Candidates will be awarded up to 4 marks for reasoned evaluative comments. 

Where a candidate makes more evaluative points than are required to gain the maximum 
allocation of 4 marks, these can be credited as knowledge and understanding marks provided 
they meet the criteria for this. 
 
Presenting reasoned and well-structured views questions (20 marks) 
 
Candidates will be awarded up to a maximum of 10 marks for each developed point of 
knowledge used to support the analysis and evaluation. For a knowledge mark to be awarded, 
points must be: 
 

• relevant to the question  
• developed (by providing additional detail, exemplification, reasons or evidence) 
• used to respond to the demands of the question (ie analyse/evaluate) 

 
Candidates will be awarded up to 4 marks for analytical comments. 
 
Where a candidate makes more analytical points than are required to gain the maximum 
allocation of 4 marks, these can be credited as knowledge and understanding marks provided 
they meet the criteria for this. 
 
Candidates will be awarded up to 4 marks for reasoned evaluative comments. 

Where a candidate makes more evaluative points than are required to gain the maximum 
allocation of 4 marks, these can be credited as knowledge and understanding marks provided 
they meet the criteria for this. 
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Candidates will be awarded 1 mark where there is a clear overall judgement on the question, 
supported by at least one valid and relevant reason. A further 1 mark will be awarded where the 
candidate also organises their overall response into a coherent line of argument in response to 
the question.  
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 t

he
 

ju
dg

em
en

t.
 

 W
he

re
 a

 c
an

di
da

te
 m

ak
es

 m
or

e 
ev

al
ua

ti
ve

 
po

in
ts

 t
ha

n 
ar

e 
re

qu
ir

ed
 t

o 
ga

in
 t

he
 

m
ax

im
um

 a
ll
oc

at
io

n 
of

 4
 m

ar
ks

, 
th

es
e 

ca
n 

be
 c

re
di

te
d 

as
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

m
ar

ks
 p

ro
vi

de
d 

th
ey

 m
ee

t 
th

e 
cr

it
er

ia
 f

or
 t

hi
s.

 
 C
an

di
da

te
s 

w
il
l 
be

 a
w

ar
de

d 
1 

m
ar

k 
fo

r 
ea

ch
 v

al
id

 p
oi

nt
 u

p 
to

 a
 m

ax
im

um
 o

f 
6 

m
ar

ks
 f

or
 r

el
ev

an
t 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g.

 
 Fo

r 
a 

kn
ow

le
dg

e 
m

ar
k 

to
 b

e 
aw

ar
de

d,
 

po
in

ts
 m

us
t 

be
: 

 

10
Ex

am
pl

e 
kn

ow
le

dg
e 

po
in

ts
:

 
• 

M
us

li
m

s 
be

li
ev

e 
th

at
 a

ll
 h

um
an

s 
ha

ve
 a

 d
ut

y 
as

 A
ll
ah

’s
 k

ha
li
ph

as
 o

r 
vi

ce
-

re
ge

nt
s.

 T
hi

s 
ro

le
 m

ak
es

 h
um

an
s 

un
iq

ue
 i
n 

al
l 
of

 A
ll
ah

’s
 c

re
at

io
n.

 
• 

H
um

an
 b

ei
ng

s 
ar

e 
th

e 
hi

gh
es

t 
ph

ys
ic

al
 c

re
at

io
n 

of
 G

od
 a

nd
 h

av
e 

fr
ee

do
m

 
of

 w
ill

 a
nd

 a
ct

io
n.

 
• 

M
us

lim
s 

m
us

t 
lis

te
n 

to
 t

he
ir

 F
it

ra
h 

w
hi

ch
 i
s 

li
ke

 a
n 

in
ne

r 
m

or
al

 c
om

pa
ss

, 
in

di
ca

ti
ng

 i
f 

th
ey

 a
re

 a
ct

in
g 

in
 a

 r
es

po
ns

ib
le

 m
an

ne
r 

or
 a

re
 c

om
m

it
ti

ng
 

w
ro

ng
do

in
g.

 
 Ex

am
pl

e 
ev

al
ua

ti
on

 p
oi

nt
s:

 
 

• 
T
he

 v
ie

w
 i
s 

va
li
d.

 In
 r

es
po

nd
in

g 
to

 t
he

ir
 F

it
ra

h,
 b

y 
re

pe
at

in
g 

ac
ti

on
s 

th
at

 
m

ak
e 

th
em

 f
ee

l 
go

od
, 

an
d 

av
oi

di
ng

 t
ho

se
 w

hi
ch

 m
ak

e 
th

em
 f

ee
l 
gu

il
ty

, 
M

us
li
m

s 
sh

ou
ld

 b
e 

ac
ti

ng
 a

s 
go

od
, 

m
or

al
ly

 r
es

po
ns

ib
le

 v
ic

e-
re

ge
nt

s.
  

• 
O

th
er

 b
el

ie
fs

 a
re

 m
or

e 
im

po
rt

an
t,

 e
g 

re
pe

nt
an

ce
. 

H
av

in
g 

fr
ee

 w
il
l 
m

ea
ns

 
hu

m
an

s 
ha

ve
 a

 f
la

w
ed

 n
at

ur
e 

an
d 

M
us

li
m

s 
ha

ve
 a

 d
ut

y 
to

 r
ep

en
t 

w
he

n 
th

ey
 c

om
m

it
 a

ct
s 

of
 w

ro
ng

do
in

g,
 o

th
er

w
is

e 
th

ey
 w

on
’t

 a
tt

ai
n 

pa
ra

di
se

.  
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Q
ue

st
io

n 
G

en
er

al
 m

ar
ki

ng
 p

ri
nc

ip
le

s 
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

• 
re

le
va

nt
 t

o 
th

e 
qu

es
ti

on
 

• 
de

ve
lo

pe
d 

(b
y 

pr
ov

id
in

g 
ad

di
ti

on
al

 
de

ta
il,

 e
xe

m
pl

if
ic

at
io

n,
 r

ea
so

ns
 o

r 
ev

id
en

ce
) 

• 
us

ed
 t

o 
re

sp
on

d 
to

 t
he

 d
em

an
ds

 o
f 

th
e 

qu
es

ti
on

 (
ie

 e
va

lu
at

e)
 

 W
he

re
 a

pp
ro

pr
ia

te
, 

th
e 

ca
nd

id
at

e 
m

ay
 

fu
ll
y 

ag
re

e,
 f

ul
ly

 d
is

ag
re

e 
or

 m
ak

e 
po

in
ts

 
on

 b
ot

h 
si

de
s 

—
 a

ll
 a

re
 a

cc
ep

ta
bl

e 
as

 a
 

ro
ut

e 
to

 f
ul

l 
m

ar
ks

. 

2 

 

 
A
na

ly
si

s 
in

vo
lv

es
 i
de

nt
if

yi
ng

 p
ar

ts
, 

th
e 

re
la

ti
on

sh
ip

 b
et

w
ee

n 
th

em
, 

an
d 

th
ei

r 
re

la
ti

on
sh

ip
s 

w
it

h 
th

e 
w

ho
le

. 
It

 c
an

 a
ls

o 
in

vo
lv

e 
dr

aw
in

g 
ou

t 
an

d 
re

la
ti

ng
 

im
pl

ic
at

io
ns

. 
 A
n 

an
al

ys
is

 m
ar

k 
sh

ou
ld

 b
e 

aw
ar

de
d 

w
he

re
 a

 c
an

di
da

te
 i
de

nt
if

ie
s 

at
 l
ea

st
 t

w
o 

re
le

va
nt

 c
om

po
ne

nt
s 

(e
g 

of
 a

n 
id

ea
, 

th
eo

ry
, 

ar
gu

m
en

t,
 e

tc
) 

an
d 

cl
ea

rl
y 

sh
ow

s 
at

 l
ea

st
 o

ne
 o

f 
th

e 
fo

ll
ow

in
g:

 
 

• l
in

ks
 b

et
w

ee
n 

di
ff

er
en

t 
co

m
po

ne
nt

s 
• l

in
ks

 b
et

w
ee

n 
co

m
po

ne
nt

(s
) 

an
d 

th
e 

w
ho

le
 

• l
in

ks
 b

et
w

ee
n 

co
m

po
ne

nt
(s

) 
an

d 
re

la
te

d 
co

nc
ep

ts
 

• s
im

il
ar

it
ie

s 
an

d 
co

nt
ra

di
ct

io
ns

  
• c

on
si

st
en

cy
 a

nd
 i
nc

on
si

st
en

cy
  

• d
if

fe
re

nt
 v

ie
w

s/
in

te
rp

re
ta

ti
on

s 
 

• p
os

si
bl

e 
co

ns
eq

ue
nc

es
/i

m
pl

ic
at

io
ns
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in

ts
:

 
• 

T
he

 f
iv

e 
pi

ll
ar

s 
ar

e 
fi

ve
 p

ri
m

ar
y 

ob
li
ga

ti
on

s 
th

at
 e

ac
h 

M
us

li
m

 m
us

t 
fu

lf
il
 

in
 h

is
 o

r 
he

r 
li
fe

ti
m

e.
 T

he
y 

ar
e 

so
m

et
im

es
 c

al
le

d 
re

li
gi

ou
s 

du
ti

es
. 

• 
T
he

 p
il
la

rs
 k

ee
p 

G
od

 a
t 

th
e 

fo
re

fr
on

t 
of

 M
us

li
m

 m
in

ds
 a

nd
 u

nd
er

pi
n 

at
ti

tu
de

s 
to

w
ar

ds
 o

th
er

s.
 

• 
T
he

 p
il
la

rs
 a

re
 f

ou
nd

 i
n 

th
e 

Q
ur

’a
n 

an
d 

th
e 

H
ad

it
h.

 T
he

se
 a

re
 t

he
 p

ri
m

ar
y 

te
xt

ua
l 
so

ur
ce

s 
of

 k
no

w
le

dg
e 

in
 Is

la
m

. 
 Ex

am
pl

e 
an

al
yt

ic
al

 p
oi

nt
s:

 
 

• 
W

he
n 

pe
rf

or
m

ed
 w

it
h 

ot
he

rs
, 

sa
la

h 
be

co
m

es
 h

ug
el

y 
si

gn
if

ic
an

t 
fo

r 
re

in
fo

rc
in

g 
th

e 
m

es
sa

ge
 o

f 
eq

ua
li
ty

 a
s 

al
l 
M

us
li
m

s 
m

us
t 

sh
ow

 t
he

 s
am

e 
ob

ed
ie

nc
e 

an
d 

pe
rf

or
m

 t
he

 p
ra

ye
rs

 f
iv

e 
ti

m
es

 a
 d

ay
. 

• 
M

us
li
m

s 
ar

e 
un

if
ie

d 
by

 a
ll
 h

av
in

g 
to

 p
er

fo
rm

 t
he

 w
ud

u 
w

as
hi

ng
 r

it
ua

l,
 a

ll
 

fa
ci

ng
 t

he
 K

a’
ab

a 
in

 M
ec

ca
 a

nd
 a

ll
 l
ea

rn
in

g 
an

d 
pe

rf
or

m
in

g 
th

e 
sa

m
e 

ra
ka

hs
. 

T
hi

s 
br

in
gs

 a
 s

en
se

 o
f 

id
en

ti
ty

 a
nd

 b
ro

th
er

ho
od

 w
hi

ch
 i
s 

im
po

rt
an

t 
fo

r 
th

e 
co

m
m

un
it

y.
 

• 
Za

ka
h 

be
ne

fi
ts

 t
he

 s
el

f 
an

d 
ot

he
rs

: 
th

e 
m

on
ey

 c
an

 b
e 

us
ed

 t
o 

he
lp

 g
et

 
pe

op
le

 o
ut

 o
f 

po
ve

rt
y 

an
d 

in
 g

iv
in

g 
aw

ay
 2

.5
%

 o
f 

th
ei

r 
w

ea
lt

h 
an

d 
as

ki
ng

 
no

th
in

g 
in

 r
et

ur
n,

 i
t 

te
ac

he
s 

a 
M

us
li
m

 n
ot

 t
o 

be
 s

el
f-

ce
nt

re
d 

an
d 

gr
ee

dy
. 
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Q
ue

st
io

n 
G

en
er

al
 m

ar
ki

ng
 p

ri
nc

ip
le

s 
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

• t
he

 r
el

at
iv

e 
im

po
rt

an
ce

 o
f 

co
m

po
ne

nt
s 

• u
nd

er
st

an
di

ng
 o

f 
un

de
rl

yi
ng

 o
rd

er
 o

r 
st

ru
ct

ur
e 

 U
p 

to
 a

 m
ax

im
um

 o
f 

4 
m

ar
ks

, 
1 

m
ar

k 
sh

ou
ld

 b
e 

aw
ar

de
d 

fo
r 

ea
ch

 r
el

ev
an

t 
an

al
yt

ic
al

 p
oi

nt
 u

se
d 

to
 r

es
po

nd
 t

o 
th

e 
qu

es
ti

on
. 

 
 W

he
re

 a
 c

an
di

da
te

 m
ak

es
 m

or
e 

an
al

yt
ic

al
 

po
in

ts
 t

ha
n 

ar
e 

re
qu

ir
ed

 t
o 

ga
in

 t
he

 
m

ax
im

um
 a

ll
oc

at
io

n 
of

 4
 m

ar
ks

, 
th

es
e 

ca
n 

be
 c

re
di

te
d 

as
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

m
ar

ks
 p

ro
vi

de
d 

th
ey

 m
ee

t 
th

e 
cr

it
er

ia
 f

or
 t

hi
s.

 

C
an

di
da

te
s 

w
il
l 
be

 a
w

ar
de

d 
1 

m
ar

k 
fo

r 
ea

ch
 v

al
id

 p
oi

nt
 u

p 
to

 a
 m

ax
im

um
 o

f 
6 

m
ar

ks
 f

or
 r

el
ev

an
t 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g.

 F
or

 a
 k

no
w

le
dg

e 
m

ar
k 

to
 

be
 a

w
ar

de
d,

 p
oi

nt
s 

m
us

t 
be

: 
 

• 
re

le
va

nt
 t

o 
th

e 
qu

es
ti

on
  

• 
de

ve
lo

pe
d 

(b
y 

pr
ov

id
in

g 
ad

di
ti

on
al

 
de

ta
il,

 e
xe

m
pl

if
ic

at
io

n,
 r

ea
so

ns
 o

r 
ev

id
en

ce
) 

• 
us

ed
 t

o 
re

sp
on

d 
to

 t
he

 d
em

an
ds

 o
f 

th
e 

qu
es

ti
on

 (
ie

 a
na

ly
se

) 
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Q
ue

st
io

n 
G

en
er

al
 m

ar
ki

ng
 p

ri
nc

ip
le

s
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

1 

 

 
Ev

al
ua

ti
on

 i
nv

ol
ve

s 
m

ak
in

g 
a 

ju
dg

em
en

t 
ba

se
d 

on
 c

ri
te

ri
a.

 C
an

di
da

te
s 

w
ill

 m
ak

e 
re

as
on

ed
 e

va
lu

at
iv

e 
co

m
m

en
ts

 r
el

at
in

g 
to

, 
fo

r 
ex

am
pl

e:
 

 • 
th

e 
re

le
va

nc
e/

im
po

rt
an

ce
/ 

us
ef

ul
ne

ss
, 

eg
 o

f 
a 

vi
ew

po
in

t 
or

 s
ou

rc
e 

• 
po

si
ti

ve
 a

nd
 n

eg
at

iv
e 

as
pe

ct
s 

 
• 

st
re

ng
th

s 
an

d 
w

ea
kn

es
se

s 
 

• 
an

y 
ot

he
r 

re
le

va
nt

 e
va

lu
at

iv
e 

co
m

m
en

t

U
p 

to
 a

 m
ax

im
um

 o
f 

4 
m

ar
ks

, 
1 

m
ar

k 
w

il
l 

be
 a

w
ar

de
d 

fo
r 

ea
ch

 r
ea

so
ne

d 
ev

al
ua

ti
ve

 
co

m
m

en
t 

us
ed

 t
o 

re
sp

on
d 

to
 t

he
 

ju
dg

em
en

t.
 

 W
he

re
 a

 c
an

di
da

te
 m

ak
es

 m
or

e 
ev

al
ua

ti
ve

 
po

in
ts

 t
ha

n 
ar

e 
re

qu
ir

ed
 t

o 
ga

in
 t

he
 

m
ax

im
um

 a
ll
oc

at
io

n 
of

 4
 m

ar
ks

, 
th

es
e 

ca
n 

be
 c

re
di

te
d 

as
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

m
ar

ks
 p

ro
vi

de
d 

th
ey

 m
ee

t 
th

e 
cr

it
er

ia
 f

or
 t

hi
s.

 
 C
an

di
da

te
s 

w
il
l 
be

 a
w

ar
de

d 
1 

m
ar

k 
fo

r 
ea

ch
 v

al
id

 p
oi

nt
 u

p 
to

 a
 m

ax
im

um
 o

f 
6 

m
ar

ks
 f

or
 r

el
ev

an
t 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g.

 
 Fo

r 
a 

kn
ow

le
dg

e 
m

ar
k 

to
 b

e 
aw

ar
de

d,
 

po
in

ts
 m

us
t 

be
: 
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Ex

am
pl

e 
kn

ow
le

dg
e 

po
in

ts
:

 
• 

Je
w

is
h 

pe
op

le
 b

el
ie

ve
 t

ha
t 

th
ey

 h
av

e 
be

en
 c

ho
se

n 
to

 e
nt

er
 i
nt

o 
a 

co
ve

na
nt

 w
it

h 
G

od
. 

G
od

 b
ou

gh
t 

th
e 

Je
w

s 
ou

t 
of

 s
la

ve
ry

 i
n 

Eg
yp

t 
be

ca
us

e 
th

ey
 w

er
e 

th
e 

ch
os

en
 p

eo
pl

e.
 

• 
T
he

 c
ov

en
an

t 
be

tw
ee

n 
G

od
 a

nd
 t

he
 J

ew
s 

is
 t

he
 b

as
is

 o
f 

th
e 

id
ea

 o
f 

th
e 

Je
w

s 
as

 a
 c

ho
se

n 
pe

op
le

. 
M

al
e 

Je
w

s 
ar

e 
ci

rc
um

ci
se

d 
as

 a
 s

ym
bo

l 
of

 t
he

 
co

ve
na

nt
. 

• 
T
he

 J
ew

is
h 

pe
op

le
 a

re
 t

o 
re

m
ai

n 
lo

ya
l 
an

d 
on

ly
 w

or
sh

ip
 G

od
. 

G
od

, 
in

 
re

tu
rn

, 
w

il
l 
bl

es
s 

A
br

ah
am

 a
nd

 h
is

 d
es

ce
nd

an
ts

. 
 Ex

am
pl

e 
ev

al
ua

ti
on

 p
oi

nt
s:

 
 

• 
Be

li
ef

 t
ha

t 
th

ey
 a

re
 a

 c
ho

se
n 

pe
op

le
 d

oe
s 

ha
ve

 t
he

 g
re

at
es

t 
im

pa
ct

 o
n 

Je
w

is
h 

da
il
y 

liv
es

 a
nd

 i
s 

sh
ow

n 
th

ro
ug

h 
th

e 
ce

re
m

on
y 

of
 c

ir
cu

m
ci

si
on

 
(b

ri
t 

m
il
ah

).
 T

hi
s 

is
 s

ti
ll
 p

er
fo

rm
ed

 t
od

ay
 a

nd
 i
s 

ev
id

en
ce

 t
ha

t 
ke

ep
in

g 
th

e 
co

ve
na

nt
 t

o 
re

m
ai

n 
G

od
’s

 c
ho

se
n 

pe
op

le
 i
s 

st
il
l 
re

le
va

nt
. 

• 
Be

li
ef

 t
ha

t 
th

e 
Je

w
s 

ar
e 

a 
ch

os
en

 p
eo

pl
e 

is
 h

ug
el

y 
im

po
rt

an
t 

be
ca

us
e 

it
 

ha
s 

le
d 

to
 s

uf
fe

ri
ng

 a
nd
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 b
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 m
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 p
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 p
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 c
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 d
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 c
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 d
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 s
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 l
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m
br

yo
s 

ha
s 

al
re

ad
y 

be
en

 a
ff

ec
te

d 
by

 m
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 c
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t 
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t 
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G
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 c
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n 
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ro
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m
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 b
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 b
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 c
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 m
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at
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 c
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 m
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 p
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 p
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at
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 d
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 c
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 m
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 r
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 l
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 d

ow
n 

fr
om

 a
 r

oc
k 

an
d 

co
m

m
it

s 
su

ic
id

e 
w

il
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 c
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at
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at
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 f
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 c
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 b
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 d
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 c
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 p
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 c
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 c
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 c
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 p
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, 
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 b
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 c
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 b
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 c
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 c
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 l
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• l
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 b
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• l
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• c
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• d
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• p
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ce
 o

f 
co

m
po

ne
nt

s 
• u

nd
er

st
an

di
ng

 o
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 m
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 b
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 r
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 p
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 r
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 b
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 m
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ge

t 
an

d 
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 f
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 d
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 b
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 m
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 l
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e 
su

rr
en

de
r 

of
 a

n 
in

di
vi

du
al

 w
ho

 w
an

ts
 t

o 
su

rr
en

de
r,

 m
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 p
er

m
it

te
d 

m
or

al
 n

or
m

. 
 

• 
Be

ca
us

e 
in

di
vi

du
al

s 
ca

n’
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 r
el

at
iv

is
t 

ap
pr

oa
ch

 
id

en
ti

fi
es

 t
ha

t 
th
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 u
se

d.
 H

e 
sa

id
 ‘

w
e 

ha
ve

 a
 

m
or

e 
pe

rf
ec

t 
kn

ow
le

dg
e 

of
 G

od
 b

y 
gr

ac
e 

th
an

 b
y 

na
tu

ra
l 
re

as
on

’ 
w

hi
ch

 
m

ea
ns

 t
ha

t 
kn

ow
le

dg
e 

is
 d

ep
en

de
nt

 o
n 

bo
th

 t
he

 s
en

se
s 

an
d 

di
vi

ne
 

re
ve

la
ti

on
. 

T
hi

s 
af

fi
rm

s 
th

e 
vi

ew
 t

ha
t 

bo
th

 f
ai

th
 a

nd
 r

ea
so

n 
ar

e 
ne

ed
ed

 
to

 b
el

ie
ve

 t
ha

t 
th

is
 v

er
si

on
 o

f 
th

e 
co

sm
ol

og
ic

al
 a

rg
um

en
t 

pr
ov

es
 G

od
’s

 
ex

is
te

nc
e.
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Q
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io

n 
G

en
er

al
 m

ar
ki

ng
 p

ri
nc

ip
le

s
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

Ev
al

ua
ti

on
 

Ev
al

ua
ti

on
 i
nv

ol
ve

s 
m

ak
in

g 
a 

ju
dg

em
en

t 
ba

se
d 

on
 c

ri
te

ri
a.

 C
an

di
da

te
s 

w
ill

 m
ak

e 
re

as
on

ed
 e

va
lu

at
iv

e 
co

m
m

en
ts

 r
el

at
in

g 
to

, 
fo

r 
ex

am
pl

e:
 

 • 
th

e 
re

le
va

nc
e/

im
po

rt
an

ce
/ 

us
ef

ul
ne

ss
, 

eg
 o

f 
a 

vi
ew

po
in

t 
or

 s
ou

rc
e 

• 
po

si
ti

ve
 a

nd
 n

eg
at

iv
e 

as
pe

ct
s 

 
• 

st
re

ng
th

s 
an

d 
w

ea
kn

es
se

s 
 

• 
an

y 
ot

he
r 

re
le

va
nt

 e
va

lu
at

iv
e 

co
m

m
en

t 

U
p 

to
 a

 m
ax

im
um

 o
f 

4 
m

ar
ks

, 
1 

m
ar

k 
w

il
l 

be
 a

w
ar

de
d 

fo
r 

ea
ch

 r
ea

so
ne

d 
ev

al
ua

ti
ve

 
co

m
m

en
t 

us
ed

 t
o 

re
sp

on
d 

to
 t

he
 

ju
dg

em
en

t.
 

 W
he

re
 a

 c
an

di
da

te
 m

ak
es

 m
or

e 
ev

al
ua

ti
ve

 
po

in
ts

 t
ha

n 
ar

e 
re

qu
ir

ed
 t

o 
ga

in
 t

he
 

m
ax

im
um

 a
ll
oc

at
io

n 
of

 4
 m

ar
ks

, 
th

es
e 

ca
n 

be
 c

re
di

te
d 

as
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

m
ar

ks
 p

ro
vi

de
d 

th
ey

 m
ee

t 
th

e 
cr

it
er

ia
 f

or
 t

hi
s.

 
 W

he
re

 a
pp

ro
pr

ia
te

, 
th

e 
ca

nd
id

at
e 

m
ay

 
fu

ll
y 

ag
re

e,
 f

ul
ly

 d
is

ag
re

e 
or

 m
ak

e 
po

in
ts

 
on

 b
ot

h 
si

de
s 

—
 a

ll
 a

re
 a

cc
ep

ta
bl

e 
as

 a
 

ro
ut

e 
to

 f
ul

l 
m

ar
ks

. 
 R
ea

so
ne

d 
vi

ew
 

M
ar

ks
 f

or
 a

 r
ea

so
ne

d 
vi

ew
 w

ill
 b

e 
aw

ar
de

d 
w

he
re

 a
 c

an
di

da
te

 a
ns

w
er

s 
th

e 
qu

es
ti

on
 i
n 

a 
w

ay
 t

ha
t 

bu
il
ds

 o
n 

th
e 

kn
ow

le
dg

e 
an

d 



Pa
ge

 4
7 

 

Q
ue

st
io

n 
G

en
er

al
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ki

ng
 p

ri
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ip
le

s
fo

r 
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is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

un
de

rs
ta

nd
in

g,
 a

na
ly

ti
ca

l 
an

d 
ev

al
ua

ti
ve

 
po

in
ts

 t
he

y 
ha

ve
 m

ad
e 

in
 t

he
ir

 a
ns

w
er

. 
 1 

m
ar

k 
w

il
l 
be

 a
w

ar
de

d 
w

he
re

 t
he

 
ca

nd
id

at
e 

m
ak

es
 a

 c
le

ar
 o

ve
ra

ll
 

ju
dg

em
en

t 
on

 t
he

 q
ue

st
io

n,
 s

up
po

rt
ed

 b
y 

at
 l
ea

st
 o

ne
 v

al
id

 a
nd

 r
el

ev
an

t 
re

as
on

. 
 A
 f

ur
th

er
 1

 m
ar

k 
w

il
l 
be

 a
w

ar
de

d 
w

he
re

 
th

e 
ca

nd
id

at
e 

al
so

 o
rg

an
is

es
 t

he
ir

 o
ve

ra
ll
 

re
sp

on
se

 i
nt

o 
a 

co
he

re
nt

 l
in

e 
of

 a
rg

um
en

t 
in

 r
es

po
ns

e 
to

 t
he

 q
ue

st
io

n.
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 Pa
rt

 C
 —

 T
he

 P
ro

bl
em

 o
f 

Ev
il 

an
d 

Su
ff

er
in

g 
 

Q
ue

st
io

n 
G

en
er

al
 m

ar
ki

ng
 p

ri
nc

ip
le

s
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

1 

 

 
T
hi

s 
qu

es
ti

on
 i
s 

w
or

th
 2

0 
m

ar
ks

. 
M

ar
ks

 
w

il
l 
be

 a
va

il
ab

le
 f

or
: 

 • 
re

le
va

nt
 k

no
w

le
dg

e/
un

de
rs

ta
nd

in
g 

• 
an

al
ys

is
 

• 
ev

al
ua

ti
on

 
• 

ex
pr

es
si

ng
 a

 r
ea

so
ne

d 
an

d 
w

el
l-

st
ru

ct
ur

ed
 v

ie
w

 
 Kn

ow
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
U

p 
to

 a
 m

ax
im

um
 o

f 
10

 m
ar

ks
, 

1 
m

ar
k 

sh
ou

ld
 b

e 
aw

ar
de

d 
fo

r 
ea

ch
 r

el
ev

an
t 

de
ve

lo
pe

d 
po

in
t 

of
 k

no
w

le
dg

e 
us

ed
 t

o 
re

sp
on

d 
to

 t
he

 q
ue

st
io

n.
  

 Fo
r 

a 
kn

ow
le

dg
e 

m
ar

k 
to

 b
e 

aw
ar

de
d,

 
po

in
ts

 m
us

t 
be

: 
 

• 
re

le
va

nt
 t

o 
th

e 
qu

es
ti

on
  

• 
de

ve
lo

pe
d 

(b
y 

pr
ov

id
in

g 
ad

di
ti

on
al

 
de

ta
il,

 e
xe

m
pl

if
ic

at
io

n,
 r

ea
so

ns
 o

r 
ev

id
en

ce
) 

 
• 

us
ed

 t
o 

re
sp

on
d 

to
 t

he
 d

em
an

ds
 o

f 
th

e 
qu

es
ti

on
 (

ie
 a

na
ly

se
/e

va
lu

at
e)

 
 A

na
ly

si
s 

A
na

ly
si

s 
in

vo
lv

es
 i
de

nt
if

yi
ng

 p
ar

ts
, 

th
e 

re
la

ti
on

sh
ip

 b
et

w
ee

n 
th

em
, 

an
d 

th
ei

r 
re

la
ti
on

sh
ip

s 
w

it
h 

th
e 

w
ho

le
. I

t 
ca

n 
al

so
 

in
vo

lv
e 

dr
aw

in
g 

ou
t 

an
d 

re
la

ti
ng

 
im

pl
ic

at
io

ns
. 

20
Ex

am
pl

e 
kn

ow
le

dg
e 

po
in

ts
:

 
• 

Fr
ee

 w
il
l 
is

 t
he

 b
el

ie
f 

th
at

 w
e 

ar
e 

fr
ee

 t
o 

ch
oo

se
 h

ow
 w

e 
ac

t.
 T

he
 

op
po

si
te

 o
f 

fr
ee

 w
il
l 
is

 d
et

er
m

in
is

m
. 

• 
T
he

 J
ud

ae
o-

C
hr

is
ti

an
 c

on
ce

pt
 o

f 
G

od
 i
s 

th
at

 h
e 

is
 a

ll
-k

no
w

in
g 

an
d 

  
  
  

 
al

l-
po

w
er

fu
l 
w

hi
ch

 g
iv

es
 h

im
 c

on
tr

ol
 o

ve
r 

ou
r 

ac
ti

on
s.

 
• 

T
he

 B
ib

le
 s

ay
s 

th
at

 G
od

 h
as

 a
 r

ol
e 

in
 d

ir
ec

ti
ng

 t
he

 h
is

to
ry

 o
f 

hu
m

an
it

y 
an

d 
th

at
 h

um
an

it
y 

ha
s 

th
e 

ab
il
it

y 
to

 c
ho

os
e 

be
tw

ee
n 

ri
gh

t 
an

d 
w

ro
ng

. 
• 

Fa
it

h 
is

 b
el

ie
f 

th
at

 i
s 

no
t 

ba
se

d 
on

 p
ro

of
. 

Ev
id

en
ce

 i
s 

no
t 

ne
ce

ss
ar

y.
 

 Ex
am

pl
e 

an
al

ys
is

 p
oi

nt
s:

 
 

• 
A
ug

us
ti

ne
 b

el
ie

ve
d 

in
 b

ot
h 

fr
ee

 w
il
l 
an

d 
in

 p
re

-d
es

ti
na

ti
on

, 
bu

t 
th

is
 i
s 

no
t 

lo
gi

ca
l 
be

ca
us

e 
yo

u 
ca

n 
ha

ve
 o

ne
 o

r 
th

e 
ot

he
r 

bu
t 

no
t 

bo
th

. 
If

 w
e 

ar
e 

fr
ee

 t
he

n 
ou

r 
li
ve

s 
ca

nn
ot

 b
e 

pr
e-

de
te

rm
in

ed
, 

bu
t 

if
 t

he
y 

ar
e 

pr
e-

de
te

rm
in

ed
 t

he
n 

w
e 

ca
nn

ot
 b

e 
fr

ee
. 

• 
If

 i
t 

is
 G

od
 t

ha
t 

is
 b

eh
in

d 
th

e 
ev

il
 t

hi
ng

s 
th

at
 w

e 
do

 t
he

n 
hu

m
an

 b
ei

ng
s 

ca
nn

ot
 b

e 
he

ld
 r

es
po

ns
ib

le
 f

or
 d

oi
ng

 t
he

se
 e

vi
l 
th

in
gs

. 
So

, 
th

is
 l
ea

ve
s 

us
 

in
 t

he
 p

os
it

io
n 

of
 h

av
in

g 
to

 t
ry

 t
o 

w
or

k 
ou

t 
w

he
th

er
 o

r 
no

t 
w

e 
ha

ve
 f

re
e 

w
il
l.

  
 

Ex
am

pl
e 

ev
al

ua
ti

on
 p

oi
nt

s:
 

 
• 

I t
hi

nk
 t

he
 v

ie
w

 i
s 

no
t 

va
li
d 

be
ca

us
e 

so
m

e 
sc

ie
nt

is
ts

 s
ay

 t
ha

t 
ps

yc
ho

lo
gi

ca
ll
y 

w
e 

ar
e 

pr
ed

is
po

se
d 

to
w

ar
ds

 c
er

ta
in

 t
yp

es
 o

f 
be

ha
vi

ou
r 

an
d 

de
ci

si
on

s 
an

d 
th

es
e 

ar
e 

in
fl

ue
nc

ed
 b

y 
ou

r 
ba

ck
gr

ou
nd

 a
nd

 o
ur

 
ed

uc
at

io
n,

 n
ot

 b
y 

a 
di

vi
ne

 b
ei

ng
. 

• 
I d

on
’t

 t
hi

nk
 i
t’

s 
po

ss
ib

le
 t

o 
kn

ow
 b

ec
au

se
 e

ve
n 

M
ai

m
on

id
es

 d
uc

ke
d 

th
e 

is
su

e 
by

 s
ay

in
g 

th
at

 G
od

 h
as

 f
or

e-
kn

ow
le

dg
e 

an
d 

m
an

 h
as

 f
re

e 
w

il
l 
an

d 
th

is
 c

on
tr

ad
ic

ti
on

 c
an

no
t 

be
 u

nd
er

st
oo

d 
by

 o
ur

 l
im

it
ed

 f
in

it
e 

m
ea

ns
. 
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al
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ki

ng
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ri
nc

ip
le

s
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

A
n 

an
al

ys
is

 m
ar

k 
sh

ou
ld

 b
e 

aw
ar

de
d 

w
he

re
 a

 c
an

di
da

te
 i
de

nt
if

ie
s 

at
 l
ea

st
 

tw
o 

re
le

va
nt

 c
om

po
ne

nt
s 

(e
g 

of
 a

n 
id

ea
, 

th
eo

ry
, 

ar
gu

m
en

t,
 e

tc
) 

an
d 

cl
ea

rl
y 

sh
ow

s 
at

 l
ea

st
 o

ne
 o

f 
th

e 
fo

ll
ow

in
g:

 
 • 

li
nk

s 
be

tw
ee

n 
di

ff
er

en
t 

co
m

po
ne

nt
s 

• 
li
nk

s 
be

tw
ee

n 
co

m
po

ne
nt

(s
) 

an
d 

th
e 

w
ho

le
 

• 
lin

ks
 b

et
w

ee
n 

co
m

po
ne

nt
(s

) 
an

d 
re

la
te

d 
co

nc
ep

ts
 

• 
si

m
il
ar

it
ie

s 
an

d 
co

nt
ra

di
ct

io
ns

  
• 

co
ns

is
te

nc
y 

an
d 

in
co

ns
is

te
nc

y 
 

• 
di

ff
er

en
t 

vi
ew

s/
in

te
rp

re
ta

ti
on

s 
 

• 
po

ss
ib

le
 c

on
se

qu
en

ce
s/

im
pl

ic
at

io
ns

  
• 

th
e 

re
la

ti
ve

 i
m

po
rt

an
ce

 o
f 

co
m

po
ne

nt
s

• 
un

de
rs

ta
nd

in
g 

of
 u

nd
er

ly
in

g 
or

de
r 

or
 

st
ru

ct
ur

e 
 U

p 
to

 a
 m

ax
im

um
 o

f 
4 

m
ar

ks
, 

1 
m

ar
k 

sh
ou

ld
 b

e 
aw

ar
de

d 
fo

r 
ea

ch
 r

el
ev

an
t 

an
al

yt
ic

al
 p

oi
nt

 u
se

d 
to

 r
es

po
nd

 t
o 

th
e 

qu
es

ti
on

. 
 

 W
he

re
 a

 c
an

di
da

te
 m

ak
es

 m
or

e 
an

al
yt

ic
al

 p
oi

nt
s 

th
an

 a
re

 r
eq

ui
re

d 
to

 
ga

in
 t

he
 m

ax
im

um
 a

ll
oc

at
io

n 
of

 4
 m

ar
ks

, 
th

es
e 

ca
n 

be
 c

re
di

te
d 

as
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

m
ar

ks
 p

ro
vi

de
d 

th
ey

 m
ee

t 
th

e 
cr

it
er

ia
 f

or
 t

hi
s.

 

Ev
al

ua
ti

on
 

Ev
al

ua
ti

on
 i
nv

ol
ve

s 
m

ak
in

g 
a 

ju
dg

em
en

t 

Ex
am

pl
e 

ov
er

al
l 

ju
dg

em
en

t:
 

• 
T
he

 J
ud

eo
-C

hr
is

ti
an

 c
on

ce
pt

 o
f 

G
od

 c
re

at
es

 p
ro

bl
em

s 
fo

r 
fr

ee
 w

il
l 

be
ca

us
e 

if
 G

od
 i
s 

om
ni

sc
ie

nt
 a

nd
 k

no
w

s 
ev

er
yt

hi
ng

 t
ha

t 
th

er
e 

is
 t

o 
kn

ow
, 

in
cl

ud
in

g 
th

e 
fu

tu
re

, 
th

en
 i
t 

is
 d

if
fi

cu
lt

 t
o 

se
e 

ho
w

 e
it

he
r 

re
as

on
 o

r 
fa

it
h 

co
ul

d 
be

 u
se

d 
to

 p
ro

ve
 t

ha
t 

th
er

e 
is

 s
uc

h 
a 

th
in

g 
as

 f
re

e 
w

il
l 
be

ca
us

e 
it

 
go

es
 a

ga
in

st
 a

ll
 c

on
ce

pt
s 

of
 G

od
. 
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n 
G

en
er

al
 m

ar
ki

ng
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ri
nc

ip
le

s
fo

r 
th

is
 t

yp
e 

of
 q

ue
st

io
n 

M
ax

 
m

ar
k

Sp
ec

if
ic

 M
ar

ki
ng

 In
st

ru
ct

io
ns

 f
or

 t
hi

s 
qu

es
ti

on
 

ba
se

d 
on

 c
ri

te
ri

a.
 C

an
di

da
te

s 
w

ill
 m

ak
e 

re
as

on
ed

 e
va

lu
at

iv
e 

co
m

m
en

ts
 r

el
at

in
g 

to
, 

fo
r 

ex
am

pl
e:

 
 • 

th
e 

re
le

va
nc

e/
im

po
rt

an
ce

/ 
us

ef
ul

ne
ss

, 
eg

 o
f 

a 
vi

ew
po

in
t 

or
 

so
ur

ce
 

• 
po

si
ti

ve
 a

nd
 n

eg
at

iv
e 

as
pe

ct
s 

 
• 

st
re

ng
th

s 
an

d 
w

ea
kn

es
se

s 
 

• 
an

y 
ot

he
r 

re
le

va
nt

 e
va

lu
at

iv
e 

co
m

m
en

t 

U
p 

to
 a

 m
ax

im
um

 o
f 

4 
m

ar
ks

, 
1 

m
ar

k 
w

il
l 
be

 a
w

ar
de

d 
fo

r 
ea

ch
 r

ea
so

ne
d 

ev
al

ua
ti

ve
 c

om
m

en
t 

us
ed

 t
o 

re
sp

on
d 

to
 

th
e 

ju
dg

em
en

t.
 

 W
he
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