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SECTION 1 — ARGUMENTS IN ACTION — 20 marks

Attempt ALL questions

Read the following passage.

Some companies offer short-term loans to people who are unable to borrow money from 
banks, for example because they are unemployed.  The companies charge very high rates 
of interest on these loans.  These loans are immoral because people that use them end 
up taking on yet more debt just to pay back what they borrowed originally.  It is wrong 
to deliberately lend money to people who you know can’t pay it back quickly.

 1. Analyse an argument in this passage using an argument diagram.

 Read the following passage.

These companies argue that although their interest rates are high they aren’t as high as 
borrowing money from criminals, which may be the only alternative.  People who do 
resort to borrowing money from criminals often suffer intimidation, harassment, or 
violence when they can’t pay them back.  This can lead to a general decline of the areas 
where they live.  This is a compelling point in defence of companies offering short-term 
loans. 

 2. Evaluate whether this passage contains a slippery slope.

 3. Explain how philosophers use thought experiments, with reference to an example.

 4. Explain the features of analogical arguments in philosophy, with reference to an 
example.

 5. Explain the fallacy of affirming the consequent, with reference to an example.
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SECTION 2 — KNOWLEDGE AND DOUBT — 20 marks

Attempt the question

 1. To what extent is Hume’s view of causation convincing? 20
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SECTION 3 — MORAL PHILOSOPHY — 20 marks

Attempt ALL questions

 1. Analyse the ways in which ideal and preference-satisfaction utilitarianism differ 
from classical utilitarianism.

 2. Evaluate whether ideal or preference-satisfaction utilitarianism give an adequate 
account of moral decision-making.

[END OF SPECIMEN QUESTION PAPER]
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General Marking Principles for Higher Philosophy 

This information is provided to help you understand the general principles you must apply when 
marking candidate responses to questions in this Paper.  These principles must be read in 
conjunction with the detailed marking instructions, which identify the key features required in 
candidate responses. 

(a) Marks for each candidate response must always be assigned in line with these 
General Marking Principles and the Detailed Marking Instructions for this assessment. 

(b) Marking should always be positive.  This means that, for each candidate response, 
marks are accumulated for the demonstration of relevant skills, knowledge and 
understanding:  they are not deducted from a maximum on the basis of errors or 
omissions. 

(c) We use the term “or any other acceptable answer” to allow for the possible variation 
in candidate responses.  Credit should be given according to the accuracy and 
relevance of learner’s answers.  Candidates may be awarded marks where the 
answer is accurate but expressed in their own words. 

(d) For credit to be given, points must relate to the questions asked. Where candidates 
give points of knowledge without specifying the context, these should be rewarded 
unless it is clear that they do not refer to the context of the question. 
 

(e) The Marking Instructions that follow have been written in such a way as to 
accommodate a range of responses. 
 

Marking principles for each question type 

The following provides an overview of marking principles for each question type. 
 
1. Questions that require knowledge and understanding (eg “Explain …”) 

 

1 mark should be awarded for each relevant, developed point of knowledge and 
understanding which is used to respond to the question.  Developed points will involve the 
candidate providing, for example:  

 

• additional detail  
• reasons  
• evidence  
• drawing out the implications of a question or idea  

 
2. Questions that require analysis (eg “Analyse…”, or “In what ways …”) 

 
Analysis involves identifying parts, the relationship between them, and their relationships 
with the whole.  It can also involve drawing out and relating implications. 

 

An analysis mark should be awarded where a candidate uses their knowledge and 
understanding/a source to identify relevant components (eg of an idea, theory, argument, 
etc) and clearly show at least one of the following:  

 

• links between different components 
• links between component(s) and the whole 
• links between component(s) and related concepts 
• similarities and contradictions  
• consistency and inconsistency  
• different views/interpretations  
• possible consequences/implications  
• the relative importance of components 
• understanding of underlying order or structure 
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Up to a maximum of 4 marks, 1 mark should be awarded for each relevant analytical point 
used to respond to the question.  Each of the remaining marks should be awarded for each 
relevant developed point of understanding used to respond to the question.  

 
Where a candidate makes more analytical points than are required to gain the maximum 
allocation of 4 marks, these can be credited with knowledge and understanding marks 
provided they meet the criteria for this (see 1. above). 

 
3. Questions requiring candidates to analyse, using an argument diagram 
 

Questions assessing the ability to analyse an argument using an argument diagram will be 
worth between 3 and 5 marks, depending on the demands of the argument concerned. 
Marks will be awarded as follows: 

 
• 1 mark for identifying at least one premise in the argument in the passage 
• 1 mark for identifying a conclusion in the argument in the passage 
• 1 mark for identifying an intermediate conclusion in the argument in the passage  

(if relevant) 
• 1 mark for identifying any relevant hidden premises or dependent premises in the 

argument in the passage 
• 1 mark for drawing a diagram in any form which shows the relationship between at 

least two premises and a conclusion in the argument in the passage  
 

Where candidates provide a different set of premises/conclusions, and/or different 
argument diagram to those identified in the Marking Instructions, they should be awarded 
marks provided these accurately relate to an argument made in the source.  

 
4. Questions that require evaluation (eg “Evaluate … [a given argument, criticism or 

claim]”)  
 

Evaluation involves making a judgement based on criteria.  Candidates will make reasoned 
evaluative comments relating to, for example: 

 
• the relevance/importance/usefulness, eg of a viewpoint or source 
• positive and negative aspects  
• strengths and weaknesses  
• any other relevant evaluative comment 

 
Up to a maximum of 4 marks, 1 mark should be awarded for each relevant evaluative point 
used to respond to the question.  Each of the remaining marks should be awarded for each 
relevant developed point of understanding used to respond to the question. 

 
Where a candidate makes more evaluative points than are required to gain the maximum 
allocation of 4 marks, these can be credited with knowledge and understanding marks 
provided they meet the criteria for this (see 1. above). 
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5. Questions that require analysis, knowledge and understanding, evaluation and 
reasoned views (eg “How successful is … [a given idea, criticism or claim]”?) 

 
(Other question stems/command words to be used, as appropriate) 

 
Questions of this sort will be worth 20 marks.  Marks will be available for: 

 
• relevant knowledge/understanding 
• analysis 
• evaluation 
• expressing a reasoned view 
 
Knowledge and understanding 
 
Up to a maximum of 10 marks, 1 mark should be awarded for each relevant developed 
point of knowledge and understanding which is used to respond to the question.  
Developed points will involve the candidate providing, for example: 

 
• additional detail  
• reasons  
• evidence  
• drawing out the implications of a question or idea  

 
Analysis 
 
Analysis involves identifying parts, the relationship between them, and their relationships 
with the whole.  It can also involve drawing out and relating implications. 

 
An analysis mark should be awarded where a candidate uses their knowledge and 
understanding/a source to identify relevant components (eg of an idea, theory, argument, 
etc) and clearly show at least one of the following: 

 
• links between different components 
• links between component(s) and the whole 
• links between component(s) and related concepts 
• similarities and contradictions  
• consistency and inconsistency  
• different views/interpretations  
• possible consequences/implications  
• the relative importance of components 
• understanding of underlying order or structure 

 
Up to a maximum of 4 marks, 1 mark should be awarded for each relevant analytical point 
used to respond to the question.  

 
Where a candidate makes more analytical points than are required to gain the maximum 
allocation of 4 marks, these can be credited with knowledge and understanding marks 
provided they meet the criteria for this (see 1. above). 
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Evaluation 
 
Evaluation involves making a judgement based on criteria.  Candidates will make reasoned 
evaluative comments relating to, for example: 
 
• the relevance/importance/usefulness, eg of a viewpoint or source 
• positive and negative aspects  
• strengths and weaknesses  
• any other relevant evaluative comment 

 
Up to a maximum of 4 marks, 1 mark should be awarded for each relevant evaluative point 
used to respond to the question.  

 
Where a candidate makes more evaluative points than are required to gain the maximum 
allocation of 4 marks, these can be credited with knowledge and understanding marks 
provided they meet the criteria for this (see 1. above). 

 
Reasoned views 

 
Marks for a reasoned view should be awarded where a candidate answers the question in a 
way that progressively connects throughout their response the knowledge/understanding, 
analytical and evaluative points they have made in their answer. 

 
1 mark should be awarded where the candidate organises their overall response into a 
coherent and sustained line of argument in response to the question.  

 
A further 1 mark should be awarded where the candidate also provides at least one of the 
following: 

 
• a weighing up of the key analytical/evaluative points made in their answer 
• an explanation or response to an opposing view/different conclusion 
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w
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 c
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 c
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 c
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 t
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 m
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 c
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 p
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 c
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 b
ee

n 
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 p
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 c
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 d
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of
 d
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 c
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 c
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ct
io

ns
 i
n 

th
e 

w
or

ld
, 

or
 t
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at

io
ns

 o
f 

ou
r 

se
ns

e 
ex

pe
ri

en
ce

. 
• 

H
um

e 
se

em
s 

to
 c
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e 
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m
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y 
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s 
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 c
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t 
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e 
ca

n’
t 
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y 
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t 
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n 
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e 
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 s
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at
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in
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H
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l 
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 m
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 a
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t 
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e 
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at
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 p
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m
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k
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ng
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 f
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Q
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m

ar
ks
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l 
be

 a
va
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• 
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 r
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 m
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 b
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 p
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 b
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 c
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 b
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 c
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 c
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 l
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 m
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 c
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H
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 p
eo

pl
e.

 
• 

A
cc
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 m
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 p
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 d
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is
h 

ph
il
os

op
he

r,
 J
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 c
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 c
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 b
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 p
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f 
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 d
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f 
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 o
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n 
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w
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t 
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e 
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 p
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w
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 f
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m
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 p
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e 
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 p
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 p
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e 
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 f
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 c
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m
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y 
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 Im
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pr
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 p
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t 
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s 

• 
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w
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m
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w

ho
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• 
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 b
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m
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) 

an
d 

re
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d 
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• 

si
m

il
ar
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ct
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• 

co
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is
te

nc
y 

an
d 
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te
nc
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• 
di

ff
er

en
t 

vi
ew

s/
in

te
rp

re
ta

ti
on
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• 
po

ss
ib

le
 c

on
se

qu
en

ce
s/

 
im

pl
ic

at
io

ns
  

• 
th

e 
re

la
ti

ve
 i
m

po
rt

an
ce

 o
f 

co
m

po
ne

nt
s 

• 
un

de
rs

ta
nd

in
g 
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 u
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er

ly
in

g 
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r 

or
 s
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re

 
 U

p 
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 m
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f 
4 

m
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, 

1 
m
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k 

sh
ou

ld
 b

e 
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d 
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r 
ea
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 r

el
ev

an
t 

an
al

yt
ic

al
 p

oi
nt

 u
se

d 
to
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po
nd
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o 

th
e 
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ti
on
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el

ev
an

t 
po
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f 

an
al

ys
is

 c
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ld
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nc

lu
de
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ex

am
pl

e:
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T
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 G
re

at
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t 
H
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pi

ne
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 P
ri

nc
ip

le
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s 

m
ad

e 
up

 o
f 

th
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e 
su

b-
pr

in
ci

pl
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th
e 

H
ed

on
ic

 p
ri

nc
ip

le
 (

pl
ea

su
re

 i
s 

th
e 

on
ly

 t
hi

ng
 t

ha
t 

m
at

te
rs

);
 t

he
 

C
on

se
qu

en
ti
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t 
pr

in
ci

pl
e 
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ct

io
ns

 a
re

 t
o 

be
 j

ud
ge

d 
by

 t
he
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co
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ue
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 a

nd
 t

he
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y 
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e 
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ve
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s 
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in
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f 
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l 
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 p
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le
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f 
H
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m
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s 
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e 

th
at
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 b
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n 
di

sp
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ed
 f
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 n
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be
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 e
g 
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e 

th
er

e 
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e 
ev

il
 p
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ke

 t
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 d
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y 

an
d 
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 d
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s 
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 c
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ut
ili

ta
ri

an
is

m
, 

ar
gu

es
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t 
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 c
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er
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se
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on
’t
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ir
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th

e 
gr
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 p
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ur
e.
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y 
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at
io
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ch

 
m

ig
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 c
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 d
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m
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rt
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id
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 d
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an
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at
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ri
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a 
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in

t 
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