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SECTION B

Answer TWO questions only from this section.

Put a cross in the box indicating the question that you have chosen ( ).
If you change your mind, put a line through the box ( ) and then put a cross

in the other box ( ).

Chosen Question Number: Question 1

1. Pepsi-Cola is a large multinational company. The company uses video conferencing as a 
method of communication.

 (a) State two pieces of equipment used when video conferencing. 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(2)
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 (b) What would be the advantages to Pepsi-Cola of using video conferencing?

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 Pepsi-Cola uses many methods of communication in its multinational business.

 (c) Analyse why Pepsi-Cola would send a letter rather than make a telephone call.

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 The fax machine was a main method of communication used by Pepsi-Cola between its 
factories in different countries.

 (d) Evaluate why the use of the fax machine has decreased in recent years.

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6) Q1

(Total 20 marks)
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Chosen Question Number: Question 2

2. Kassie Toys is a small retail business selling children’s toys. The business is a private 
limited company. The owner, Sharma, buys the stock direct from the manufacturer.

 (a) What is meant by a private limited company? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(2)

 (b) What are the advantages to Sharma of buying direct from the manufacturer? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 Sharma is experiencing increased competition from a large toy shop in the same town.

 (c) Discuss why customers often prefer to buy from a large toy shop rather than a small 
toy shop. 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 Consumers are protected by law.

 (d) Why do governments pass laws to protect consumers? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6) Q2

(Total 20 marks)
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Chosen Question Number: Question 3

3. Abis plc is introducing a new soft drink into the market. Before doing this Abis will carry 
out primary market research. 

 (a) What is meant by primary market research? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(2)

 (b) Why would Abis plc want to carry out primary market research before launching the 
new soft drink? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 (c) How might the market research results affect the advertising campaign Abis plc 
decides to use? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)

 The new soft drink is going to be launched onto the market. Abis plc is going to create a 
brand image for the new soft drink. 

 (d) Explain why creating a brand image is important for the successful launch of the new 
soft drink.

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6) Q3

(Total 20 marks)
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Chosen Question Number: Question 4

4. Bibao Ltd is a new business which will manufacture cosmetics for women. Sam owns the 
business and realises he needs to take out insurance for the company. He needs to take out 
several different types of insurance and pay an insurance premium.

 (a) What is an insurance premium?

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(2)

 (b) How does an insurance company decide what the premium is going to be? 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)
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 (c) Analyse why Sam should take out employer liability and public liability insurance. 

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6)

 (d) Why might Sam also be advised to take out consequential loss insurance?

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................

   .......................................................................................................................................
(6) Q4

(Total 20 marks)
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