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	GAUTENG DEPARTMENT OF EDUCATION
SENIOR CERTIFICATE EXAMINATION

TRAVEL AND TOURISM SG


TIME:  3 hours

MARKS: 150




	INSTRUCTIONS:
· ALL the questions are compulsory.
· Answers must be numbered correctly.
· Start each new question on a new page in your answer book.
· Use the mark allocation as a guide to the length of each expected answer.
· The Addenda (pages 16 – 18) contain information which pertain to various questions in this paper.  You are advised to detach the Addenda and place them alongside the relevant questions for easy reference.

	


	SECTION A
SATOUR fact sheets, international tourist icons, destinations and regional tourist markets
question 1
	


	Match the description in Column B with the term in Column A.  Write down only the letter that indicates the correct description, next to the relevant number,  e.g. – 1.6 F.
	


	
	COLUMN A
	COLUMN B
	

	
	1.1
	SATOUR
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	A.
	Computer Reservation System
	

	
	1.2
	The GSA
	B.
	World Wildlife Fund
	

	
	1.3
	GALILEO
	C.
	Travel Agents Sales Guide
	

	
	1.4
	WWF
	D.
	Federated Hospitality Association of South Africa
	

	
	1.5
	FEDHASA
	E.
	South African Tourism Board
	


	5X1 =
	(5)
[5]


	QUESTION 2
	


	2.1
Carefully study the international icons below.  Name the icon and the city in which, or nearest to which, it is located.

Answer this question in table form.

E.g.:
	


	
	
	ICON
	CITY
	

	
	2.1.6
	Sugar Loaf
	Rio de Janeiro
	


	
	2.1.1
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	2.1.2
	
	

	
	
	
	
	
	

	
	2.1.3
	
	2.1.4
	
	

	
	
	
	
	
	

	
	2.1.5
	
	
	
	


	5X2 =
	(10)


	2.2
Choose the correct answer from the options given.  Write only the correct letter next to the number of the question in your answer book, e.g.  2.2.6 D.
	


	
2.2.1
Orlando is the city most visited in America, mainly because of 
	


	A. Disneyland.
B. Disney World.
C. Walt Disney.
D. Euro Disney.
	


	
2.2.2
This city, more than any other, is visited by religious tourists.
	


	A. Jerusalem
B. Moria

C. Mecca

D. Venice
	


	
2.2.3
The most visited game park in Africa is
	


	A. Sabi Sabi.
B. Tsavo National Park.
C. Serengeti National Park.
D. Kruger National Park.
	


	
2.2.4
The Gondolas, canals and magnificent works of art are the chief tourist attractions of this city.
	


	A. Vatican City
B. Venice
C. Rome

D. Florence
	


	
2.2.5
This is the highest mountain in Africa.
	


	A. Mount Everest
B. Table Mountain
C. Kilimanjaro

D. Drakensberg







5x1 =
	(5)

[15]


	QUESTION 3
	


	Answer the following questions based on the SATOUR Fact Sheets.
	


	3.1
Give the correct name of the government department to which tourism belongs.
	


	3.2
Who is the current Minister in charge of the national department named in Question 3.1?
	


	3.3
Name the largest tourism show of its kind in Africa, open only to international travel agents.
	


	3.4
In which province are most of South Africa’s top 15 tourist attractions, according to international visitors?
	


	3.5
Name South Africa’s oldest museum.
	


	3.6
Which South African airport surpassed Cairo International Airport as Africa’s busiest airport in 1996, by handling 8.6 million passengers?
	


	3.7
Name South Africa’s smallest province, according to area.
	


	3.8
On which national road would one travel from Cape Town to Beit Bridge?
	


	3.9
Which province in South Africa is the most densely populated?
	


	3.10
Name the single greatest threat to successful tourism in South Africa.      10x1 =
	(10)
[10]


	TOTAL FOR SECTION A:
	[30]


	SECTION B
COMPREHENSION:  SERVICE EXCELLENCE, JARGON AND TOURIST Trends
QUESTION 4
	


	Study the cartoon below and answer the question that follows.
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	4.1
Five currencies are shown in the cartoon above.  Name the five currencies and alongside each one, name the country it comes from.
5x1 =
	(5)


	4.2
Carefully study the cartoon below.  In a few sentences, briefly explain your understanding of what is being portrayed.
	(5)
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	[10]


	QUESTION 5
	


	Every industry, profession and sport develops its own jargon.  Briefly explain, in your own words, what you understand the following to mean in the context of travel and tourism.
	


	5.1 Pax
5.2 Checked baggage
5.3 Direct flight
5.4 Db&b

5.5 Single supplement
5.6 En suite
	(1)
(2)

(2)

(1)

(2)

(2)

[10]


	QUESTION 6
	


	Carefully read the article below, Service, Please! by Bart Bender, from the Hotel & Restaurant magazine, February 2000.  Then answer the questions that follow.
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	Money spent on training should be seen as an investment, but you must be sure that it has the desired effect:  bigger spending by more customers.

	

	
	The hospitality and tourism industry has been identified as the new gold mine of South Africa, both nationally and internationally.  The stake-holders in the industry have engaged in many initiatives to come up with solutions for the problems facing us.  Although the approach is often criticised and very fragmented, all agree that training and develop-ment at all levels of the organisation are critical to the success of the industry.  Poor service levels and a lack of efficiency, combined with crime, are the biggest challenges we face.
International research has shown that poor service is the most important reason for guest dissatisfaction.  A dissatisfied guest will not return but even worse, will share the poor experience with others.  The problem with the South African customer is that rather than complain, he simply does not come back.  Furthermore, he will tell six to eight people about the poor service he received.
A complaining customer might be considered painful, but he is of tremendous value as he points out the weaknesses in service delivery.  Therefore we should be open to complaints of customers, take something positive from their negative feedback and avoid repetition of the problems.
Although the problem of consistent service delivery has been acknowledged throughout the industry, little action has been taken in order to improve the situation.
The advantages of providing good service and improving efficiency are obvious:  On a macro-economic level, the industry will benefit from
	
	an improved image and this will lead to growth in international and domestic tourism.  On a micro level, good service will lead to satisfied customers.
Having a satisfied customer will lead to increased repeat business, positive word-of-mouth advertising, higher spending by your customers
[image: image9.png]


and fewer problems to
deal with.  Besides this, a
happy customer will 
positively influence the
attitude and mood of your
employees.  Improving
the efficiency of the 
operation will not only have
an impact on the customer
satisfaction, it also will 
lead to cost-efficiency.
What is it that keeps the
industry from taking pro-
active action to improve

service levels?  Do we 

want to sit and wait until somebody tells us to take action?  Do we want to sit and wait until the competitors take the first steps?  Improving service levels is all about creating a competitive advantage:  How to distinguish oneself from the competitor by meeting and exceeding the expectations of your customers.
Several issues are keeping the industry from putting the focus on service improvement and service training:

First of all, the financial situation in the industry does not permit organisations to spend a lot of money on training.  Generally, training is the first thing to be sacrificed in times of financial difficulty.


	
	Secondly, the output of service training is difficult to measure and therefore service training is harder to justify to investors, who are looking for tangible, quantifiable results.

Thirdly, the effects of service training are only visible in the medium- or long-term.  In an 



industry where we are



constantly looking for



the quick-fix and 
where long-term is 
tomorrow, functional


skills training is a



priority.  Furthermore,



service skills have to



do with attitude and



behaviour and mana-



gement plays a big



role in setting the



example for opera-



tional staff to adopt



these service skills.

Finally, training providers have disappointed the industry by offering standardised products and not focusing on the specific needs of the client.  Service training should be customised to the needs of the organisation and the guest.  Off-the-shelf service training products are not effective in solving specific organisational problems.

	


	6.1
What industry has been described as “The new gold mine of South Africa”?
	(1)


	6.2
List the THREE biggest challenges the industry, identified in Question 6.1, faces.
	(3)


	6.3
Describe how South African customers react to poor service. 
	(1)


	6.4
In what way can a complaining customer be of tremendous value?   
	(1)


	6.5
Name any advantage of providing good service and improving efficiency.
	(1)


	6.6
List the results of having a satisfied customer.
	(2)


	6.7
Name the main issue that is keeping the industry from putting the focus on service improvement and service training.

	(1)

[10]


	TOTAL FOR SECTION B:
	[30]


	SECTION C
COMPREHENSION OF INFORMATION, STATISTICS AND TRENDS
QUESTION 7
	


	Read the article below and answer the questions that follow.
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	Tourism remains South Africa’s second most important industry, but it may soon pass mining as the biggest contributor to the national GDP.
That’s the assessment of tourism, hospitality and leisure (THL) specialists at Grant Thornton Kessel Feinstein which at the end of last year released the fifth edition of their overview of the industry.
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According to GTKF, overseas



visitor arrivals to South Africa 



are increasing at almost three-
times the world average.


Joseph Aminzadeh, THL 



director at GTKF, says that 



South Africa has been able to 



sustain 13 consecutive years 



of growth in tourism – and can 



look forward to more.


However, the industry faces two main challenges:  The first is promotional funding to fill the increased capacity and the second, attending to perceptions of safety and security.
Tourism, an industry employing 7% of the country’s workforce and worth an estimated R53-billion, is the only significant sector of the South African economy to have achieve sustained growth in its contribution to GDP in the past three years.
All source markets, barring Asia, showed growth in 1998.  South Africa’s traditional visitor market of
	
	Germany and the United Kingdom account for 36% of all visitors.  Nevertheless, the highest growth rates have been achieved by North America (23%) and other European countries (19%).  On average, visitors from the Americas have the highest average spend.
International competition remains strong with Australia being a major competing longhaul destination.  South Africa achieves a higher proportion of the French and German market, but does not draw as many visitors as Australia from the United Kingdom and North America.
“Holiday remains the main reason for foreign visitors to travel to South Africa, closely followed by business.  Over 50% of all foreign visitors to Cape Town are holiday visitors,” says Aminzadeh.
“We expect the somewhat less seasonal business market to begin to form a higher percentage of the total as the new international convention centre in Cape Town draws more business visitors.  This centre will have vast ramifications for the local industry.  Nevertheless, the holiday market will continue to be an important market for Cape Town and the entire Western Cape – this market generally stays longer and spends more than the business market.”
Condensed and adapted from an article entitled “SA tourism poised to pass mining, say experts” in the magazine Hotel & Restaurant, February 2000.


	


	7.1
What is the assessment of tourism, by the tourism, hospitality and leisure specialists at Grant Thornton Kessel Feinstein?
	(2)


	7.2
Name TWO challenges the industry faces.
	(2)


	7.3
What percentage of the country’s workforce does tourism employ?
	(1)


	7.4
List South Africa’s traditional visitor markets.
	(2)


	7.5
Name the TWO main reasons for foreign visitors travelling to South Africa.


	(1)


	7.6
In your own words briefly explain what you understand by the following sentence:
	


	
“We expect the somewhat less seasonal business market to begin to form a higher percentage of the total as the new International Convention Centre in Cape Town draws more business visitors.”

	(2)

[10]


	QUESTION 8
ECOTOURISM
	


	8.1
Rank the top five African ecotourism destinations in order, from most to least according to the number of tourists.  State the country and the approximate number of tourists from each country.
	(10)
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	8.2
Re-draw the following graph in your answer book.  Using the information below, label the graph so that it forms a logical representation of the information given.
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In 2001, 6 million tourists were expected to visit South Africa.  Four million of these were ecotourists of which 3 million were from countries overseas, and the remainder were from Africa.
	(6)


	8.3
Carefully read the following information taken from an undated document produced by the Conservation Corporation, then answer the questions that follow.
	


	
	The Pinda Resource Reserve and other lodges/game reserves in the Conversation Corporation Groups are prime examples of efforts by private enterprise to align with the normative objectives of Eco-Tourism, i.e. sustainable exploitation of natural features and resources, in this case in a non-consumable way, so that this brings benefits to local inhabitants while generating profits for the owners and shareholders.
“Over the years community development opportunities offered by Londolozi have included joint business partnerships, training in permaculture, sewing classes, the establishment of local fresh produce markets, as well as the provision of education and clinics to meet primary healthcare requirements,” says a company report.

“Londolozi presently employs 135 local people in tourism related jobs at the lodge camps.  Each employed person supports at least 5 dependants.  More than R700 000,00 worth of annual revenue is ploughed into the local economy as a result.”  (Conservation Corporation, undated)
	


	
8.3.1
How many people are employed by Londolozi in tourism related jobs?
	(1)


	
8.3.2
How many people are indirectly supported by Londolozi?
	(1)


	
8.3.3
How much, on average, does Londolozi contribute to the welfare of each person in the local community?
	(2)

[20]


	total for section C:
	[30]


	SECTION D
APPLICATION OF KNOWLEDGE, BASIC CALCULATIONS, FOREX, TIME ZONES AND TIME-TABLES
QUESTION 9
	


	9.1
Study the table of foreign exchange rates below, then answer the questions that follow.
	


	
Calculations must be done to the second decimal point.  In your answer, clearly indicate the currency of your answer – e.g. 24.00 US Dollars.
	


	
	COUNTRY
	CURRENCY
	RAND EQUIVALENT
	

	
	United States of America
	US Dollar
	7.84
	

	
	United Kingdom
	British Pound
	11.36
	

	
	Japan
	Yen
	0.07
	

	
	Zimbabwe
	Zimbabwe Dollar
	0.18
	

	
	Botswana
	Pula
	1.42
	

	
	European Monetary Union
	Euro
	7.13
	


	
9.1.1
A German tourist visits South Africa in order to run the Comrades Marathon.  His visit to South Africa costs him R15 800.00.  How much will this amount be in his own currency?
	(2)


	
9.1.2
A British tourist spends 1 450.00 Pounds on accommodation, 320.00 Pounds on car hire and 20 Pounds a day for 10 days on activities and sightseeing.
	


	

(a)
How much will he/she spend altogether?


(b)
How much will that be in South African Rand?
	(2)
(2)


	
9.1.3
What is the value, in South African Rand, of the following?
	


	

(a)
8 000.00 Japanese Yen


(b)
275.00 US Dollars
	(2)
(2)


	9.2
Study the World Time Zone Map (Addendum A) on page 16.
	


	
9.2.1
What time is it in New York if it is 17:00 in Johannesburg?  Disregard daylight saving time.
	(2)


	
9.2.2
A tourist flies from Johannesburg to London Heathrow on Saturday,    18 July.  The flight leaves at 21:00 local time Johannesburg and takes 10 hours 30 minutes to complete.  What will the local time and date be in London on arrival?
	(3)


	
9.2.3
The Proteas are playing netball in Sydney, Australia.  South Africans will be able to see the game live on TV at 04:15 on Saturday, 25 August 2002.  What will the time and date be in Sydney, Australia?
	(2)


	
9.2.4
The flying time between Rio de Janeiro and Cape Town is 9 hours.  Flight VG 403 took off from Rio de Janeiro at 20:00 local time on Saturday, 3 June 2002.  What will the local time and date be in Cape Town when the plane lands?
	(2)


	
9.2.5
It is 13:00 in Cairo on a day in December.  What is the local time in Cape Town?
	(1)


	9.3
Study the time-table (Addendum B) on page 17, and carefully read the synopsis below, then answer the questions that follow.
	


	
	Mr Jones is a businessman from Cape Town.  He is the Managing Director of a large pharmaceutical company that manufactures an anti-Aids drug.  He needs to attend an emergency conference in Pretoria, where they are about to declare a public health emergency for Aids.
He has to catch the first airplane out of Cape Town International on a Monday morning and will return to Cape Town on the last possible flight the same day.
	


	
9.3.1
(a)
To what do the numbers 1, 2, 3, 4, 5, etc. in the left-hand column on the time-table refer?
	(1)


	

(b)
At what time will Mr Jones’s flight leave Cape Town International Airport?
	(1)


	

(c)
At what time will Mr Jones’s flight land at Johannesburg International Airport?
	(1)


	

(d)
Mr Jones and his legal team consisting of three people will be flying Business Class.  How much will their tickets for the round trip cost?  Show all calculations.
	(4)


	
9.3.2
What global central reservation system was most likely used in order to book the tickets for the flight at the travel agency?
	(1)


	
9.3.3
Briefly discuss what a central reservation system in travel and tourism entails.
	(2)

[30]


	TOTAL FOR SECTION D:
	[30]


	SECTION E
TOUR ITINERARIES AND BUDGETS
QUESTION 10
	


	It is essential that you study all the information given to you.  Read the background and instructions very carefully before answering any question.
	


	
	Two young, adventurous married couples from Johannesburg have booked an exciting tour to Kenya.  They have been saving up for their dream holiday for a long time, so money is no issue.  They are out to enjoy themselves and to see and do as much as possible on their holiday.  They have each put aside R700.00 for any meals and drinks not included in the price of the tour as well as R1 500.00 each for entertainment and shopping.
A round trip ticket:  Johannesburg – Mombasa – Nairobi – Johannesburg costs R6 850.00 per person.

Not included in the price of the tour is:

–
Airfare
–
Car hire
–
Lunches except for those at Amboseli
	


	On page 14 you will find an itinerary of the tour.  Once again read all the information carefully before answering any of the questions.
	


	
	
	

	
	SEA!

SUN!

SAFARI!

SAVANNAH!
	

	
	A 6-day tour to Kenya, offering a unique combination of exciting wildlife, glorious beaches, breathtaking scenery, superb climate and sophisticated accommodation!
	

	
	Your itinerary:
	

	
	*
After a short flight from Johannesburg, you will feel the sense of adventure the moment you land at Mombasa, Kenya’s second largest town and its only port.  It combines the old and new in a mystical mixture of the ancient and modern.  It is a short drive to your traditional African style hotel, the Safari Beach Hotel.  The afternoon is yours to enjoy on the beach and try your hand at a variety of water sports.  The evening holds a special pleasure for you aboard an exotic Tamarind Dhow, a local sailing vessel, where you will enjoy a sumptuous 4-course gourmet meal, while you cruise the waters around Mombasa.
	

	
	*
The next day is devoted to an exhilarating day of sightseeing on the Wasini Island Tour, after which you will be treated to a mouth-watering theme dinner at your hotel that evening.
	

	
	*
On day three, wake up early to watch the sun rising over the Indian Ocean.  Enjoy a hearty breakfast and prepare for your morning journey to Tsavo East National Park, arriving at Satao Camp in time for lunch.  In the afternoon, get acquainted with this excellent wildlife sanctuary, doing some game viewing on foot in the company of a local ranger.  After a traditional safari dinner, experience the heart-stopping excitement of Africa on an exhilarating 4x4 night game drive. 
	

	
	*
You leave Satao Camp bright and early on the fourth day of your adventure and return to Mombasa in time to catch our late morning flight to Nairobi.  This afternoon you take a four hour journey, in your hired Toyota Venture, to Amboseli Reserve which lies in the shadow of Mount Kilimanjaro, Africa’s highest peak and the highest free standing mountain in the world.  An unforgettable experience awaits you as you gaze at the wildlife of the savannah, silhouetted against the snow capped peak of “Kili”, as the mountain is affectionately called.  Your evening meal at the Reserve will be enjoyed African style – in a traditional Boma.
	

	
	*
On the penultimate day of your tour, you begin with an early morning game drive through the magnificent East African savannah, with the sun rising over the majestic landscape.  Enjoy a delicious breakfast, after which you will spend the rest of the day viewing the splendid game from the comfort and safety of your hired vehicle.  Back at camp in the late afternoon, prepare yourself for an “African Spectacular” evening – a dinner with a difference.
	

	
	*
Today your tour ends with a leisurely morning drive to Nairobi, where you will board an afternoon flight for your return to Johannesburg, filled with wonderful memories of your unforgettable tour of Kenya!

	

	
	SAFARI BEACH HOTEL – traditional African-style accommodation in double storeyed thatched rondavels.  This prestigious hotel is on Diani Beach, 35km from Mombasa.  A complete resort hotel with extensive sport and leisure facilities for your relaxation and enjoyment.
AMBOSELI RESERVE – situated in the splendour of the African savannah, close to world famous Kilimanjaro, Africa’s highest mountain.  Your accommodation is rustic yet comfortable, with the sophistication of Europe on the African grasslands.

A true “out of Africa” experience!

	
	

	
	*cost of hired vehicle not included in tour price – cost of airfare Mombasa-Nairobi is included.
	


	10.1
Copy the Tour Plan below into your answer book.  Using the information given, complete the tour plan for the six days your tourists will be in Kenya.

As their time is limited, the couples will not want “at leisure” to appear in their tour plan.  They will want to fill every waking moment with something interesting and adventurous to see or to do.
	


	
	DAY
	MORNING ACTIVITY
	AFTERNOON ACTIVITY
	EVENING ACTIVITY
	ACCOMMODATION
	

	
	1
	
	
	
	
	

	
	2
	
	
	
	
	

	
	3
	
	
	
	
	

	
	4
	
	
	
	
	

	
	5
	
	
	
	
	

	
	6
	
	
	
	
	


	
	(10)


	10.2
Refer to Addendum C – Car Hire.  Use it to calculate how much it will cost to hire a Toyota Venture for the 500 km round trip to Amboseli.  Possession of the car will be taken at 11:00 on day 4 of the tour and returned at 13:00 on day 6 of the trip.
	(4)


	10.3
CDW, PAI and TLW will be taken out.  Calculate the costs.
	(5)


	10.4
A Venture uses ± 8 litres of petrol per 100 kms, and petrol costs the equivalent of R2,80 per litre.  Calculate the petrol costs to Amboseli and back.
	(2)


	10.5
Copy the table below into your answer book and use it to complete the travel budget for each person.  Wherever possible show all your calculations.
	


	
	Airfare
	
	

	
	Tour
	
	

	
	Accommodation
	
	

	
	Meals and Drinks
	
	

	
	Entertainment and Shopping
	
	

	
	Portion Car Hire
	
	

	
	Portion Car Insurance
	
	

	
	Portion Petrol
	
	

	
	TOTAL
	
	(9)


[50]
	total FOR SECTION e:
	[30]


	total:
	150


	ADDENDUM A:  WORLD TIME ZONE MAP
	



	

	


ADDENDUM C:  car hire
	
	DAILY RATES

Time & km per day
	LEISURE RATES

Non-Discountable
	INSURANCES WAIVERS

	
	DISCOUNTABLE
	NON-DIS-

COUNTABLE
	MIN. 5 DAYS PER DAY 200 kms free per day
	FAR AWAY FUN (Min 7 Days) incl 1 400kms free and CDW, TLW & PAI
	FAR AWAY FUN (min 7 days Inc 1 400kms free and SCDW, TLW & PAI
	WEEKEND PER DAY (Min 2 days) 125kms free per day
	CDW per day
	SCDW per day
	TLW per day
	STLW per day
	excess

	S*

(XCMN)
	Citi Chico/similar
	
	N/A
	R69 + R1.11c per km
	R171
	R1 162
	R1 568
	R70
	R41
	R70
	R20
	R49
	R3 100

	a*

(ECMN)
	Corolla 130 /similar
	
	R123 + R1.33c per km
	N/A
	R187
	R1 274
	R1 680
	R79
	R41
	R70
	R20
	R49
	R3 100

	B

(CCMR)
	Polo 1600, Ballade 150, Corolla 160i, Sentra 160/similar
	
	R168 + R1.75c per km
	N/A
	R292
	R1 897
	R2 317
	R110
	R44
	R74
	R21
	R51
	R5 300

	C

(ICAR)
	Sentra 1600, Corolla 160/similar
	
	R248 + R2.75c per km
	N/A
	R418
	R2 471
	R2 898
	R250
	R44
	R75
	R21
	R51
	R5 300

	D

(SCAR)
	Camry 200 Si/ similar
	
	R306 + R3.28c per km
	N/A
	R462
	R3 234
	R3 752
	R321
	R54
	R88
	R26
	R66
	R8 200

	E

(XVMR)
	Toyota Venture
	
	N/A
	R212 + R2.40c per km
	R460
	R2 877
	R3 395
	N/A
	R54
	R88
	R26
	R66
	R6 800

	F§
(PCMR)
	BMW 318i/similar
	
	R321 + R3.21c per km
	N/A
	R482
	R3 157
	R3 675
	N/A
	R54
	R88
	R26
	R66
	R9 100

	G§
(PCAR)
	Mercedes C180/ similar
	
	R369 + R3.80c per km
	N/A
	R609
	R3 710
	R4 396
	N/A
	R57
	R91
	R27
	R91
	R10 500

	L

(MMR)
	VW Microbus 2.3/ similar
	
	N/A
	R408 + R3.95c per km
	R779
	R4 480
	R5 334
	N/A
	R58
	R109
	R37
	R108
	R9 400

	m†
(LCAR)
	Mercedes E240/ similar
	
	R455 + R3.98c per km
	N/A
	R670
	N/A
	N/A
	N/A
	R67
	R109
	R35
	R108
	R12 000

	R

(WMR)
	Astra Estate 160i/ similar
	
	R220 + R2.23c per km
	N/A
	R384
	R2 366
	R2 793
	R199
	R44
	R75
	R21
	R51
	R5 300


	
	

	· PERSONAL ACCIDENT INSURANCE – R11.00 per day, regardless of car category.  PAI includes MRI, a 24 hour service rendering ambulance transportation by ground or air in the event of a medical emergency.

· All rates are inclusive of VAT and are only valid in South Africa.

· Rates are quoted per day and are subject to change without notice

· All rates are subject to a 1% Tourism levy on nett time and kilometre charges.

· Rentals from State airports are subject to a surcharge on nett time and kilometre charges.

· WEEKEND RATES – Rates applicable from 12h00 Friday, to 09h00 Monday.  Minimum 2 days.  In the event of accident, write-off or theft, the excess payable is double that mentioned above.

· LEISURE RATES – Additional kilometres are charged at standard kilometre rates.

· The excess mentioned above is payable in the event of accident, write-off or theft, regardless of whether TLW, CDW or both are taken.

· Excess waivers will increase by R10 per day in the event of a co-driver being nominated.  In the event of an accident occurring, theft, loss, hijacking or damage being caused where no co-driver has been nominated, the hirer will be responsible for the full value of the loss.


	

	· Super Collision Damage Waiver (SCDW) and Super Theft Loss Waiver (STLW) – When accepting the SCDW and/or STLW, the hirer is no longer liable for any excess payment provided that the hirer is not in breach of any provision of the rental agreement.  SCDW and STLW may only be purchased when the vehicle remains within the borders of South Africa.

Please refer to our current rate brochure for full rental and insurance waiver conditions.


	

	NAMIBIA, BOTSWANA AND MOZAMBIQUE RATES AVAILABLE BY PHONING THE RESERVATIONS NUMBER BELOW.

RATES CORRECT AT TIME OF GOING TO PRESS.  PLEASE CONFIRM RATES WHEN MAKING A RESERVATION.
	

	
	



	FROM JOHANNESBURG
	
	TO LILONGWE (JNB – LLW)
	
	FROM HARARE

	TO CAPE TOWN (JNB – CPT)
	
	- - - - - 6-
	1105
	1325
	BA 6-333
	B737
	
	TO JOHANNESBURG (HRE – JNB)

	12345- -
	0630
	0845
	BA 6-441
	B737
	
	-2- - - - -
	1105
	1325
	BA 6-333
	B727
	
	123 -56 -
	1245
	1425
	BA 6-268
	B737

	123456
	0700
	0905
	BA 6-401
	B727
	
	
	
	
	
	
	
	- - - 4 - -7
	1330
	1510
	BA 6-270
	B727

	12345-7
	0740
	0945
	BA 6-405
	B727
	
	FROM CAPE TOWN
	
	
	
	
	
	

	- - - - -6-
	0740
	0955
	BA 6-405
	B737
	
	TO JOHANNESBURG (CPT – JNB)
	
	

	- - - - - -7
	0945
	1150
	BA 6-413
	B727
	
	12345 --
	0645
	0840
	BA 6-400
	B727
	
	FROM LUSAKA

	12345--
	1000
	1205
	BA 6-411
	B727
	
	123456-
	0710
	0905
	BA 6-424
	B727
	
	TO JOHANNESBURG (LUN – JNB)

	1234567
	1130
	1335
	BA 6-409
	B727
	
	12345 --
	0730
	0925
	BA 6-428
	B727
	
	12345 -7
	1330
	1520
	BA 6-250
	B737

	12345-7
	1245
	1450
	BA 6-417
	B727
	
	- - - - - -7
	0800
	1000
	BA 6-404
	B737
	
	- - - - 6 -
	1310
	1510
	BA 6-252
	B737

	1234567
	1415
	1620
	BA 6-419
	B727
	
	- - - - - 6 -
	0830
	1025
	BA 6-430
	B727
	
	

	12345-7
	1530
	1735
	BA 6-425
	B737
	
	1  23 45- -
	0925
	1125
	BA 6-405
	B737
	
	

	1234567
	1610
	1825
	BA 6-427
	B727
	
	- - - - - - 7
	0925
	1125
	BA 6-405
	B727
	
	
	
	
	
	

	1234567
	1715
	1920
	BA 6-429
	B727
	
	123456 -
	1000
	1155
	BA 6-410
	B727
	
	
	
	
	
	

	12345-7
	1745
	1950
	BA 6-433
	B727
	
	1 2345 -7
	1100
	1255
	BA 6-436
	B727
	
	
	
	
	
	

	12345-7
	1825
	2030
	BA 6-431
	B727
	
	- - - - - 6 -
	1130
	1325
	BA 6-402
	B727
	
	

	
	
	1 2345 -7
	1245
	1440
	BA 6-414
	B727
	
	FROM WINDHOEK

	TO DURBAN (JNB – DUR)
	
	1 234567
	1420
	1615
	BA 6-416
	B727
	
	TO JOHANNESBURG (WDH – JNB)

	12345- -
	0645
	0755
	BA 6-207
	B737
	
	12345- 7
	1530
	1725
	BA 6-418
	B727
	
	1-3 -5 -7
	1350
	1645
	BA 6-274
	B727

	12345- -
	0700
	0810
	BA 6-201
	B737
	
	1 234 567
	1715
	1910
	BA 6-422
	B727
	
	- - -4- - -
	1120
	1420
	BA 6-278
	B737

	- - - - - 6-
	0800
	0910
	BA 6-205
	B737
	
	12345- 7 
	1815
	2010
	BA 6-426
	B727
	
	- - - - -6-
	1420
	1715
	BA 6-276
	B727

	12345-7
	0930
	1040
	BA 6-203
	B737
	
	12345 – 7
	1904
	2105
	BA 6-438
	B737
	
	All times given as local time

	12345- -
	1125
	1235
	BA 6-211
	B737
	
	
	
	
	
	
	
	

	- - - - 6-
	1210
	1320
	BA 6-217
	B737
	
	TO DURBAN (CPT – DBN)
	
	
	
	
	
	

	12345-7
	1330
	1440
	BA 6-215
	B737
	
	12345 - -
	0645
	0840
	BA 6-301
	B737
	
	TO CAPE TOWN (WDH – CPT)

	12345- -
	1500
	1610
	BA 6-209
	B737
	
	- - - - - 6 -
	0900
	1055
	BA 6-309
	B737
	
	- - - - - 67
	1300
	1605
	BA 6-295
	B737*

	12345- -
	1525
	1635
	BA 6-219
	B737
	
	12345 - -
	0950
	1145
	BA 6-303
	B737
	
	* winter times above apply from 1 April to 1 September

	- - - - - 6 -
	1600
	1710
	BA 6-223
	B737
	
	12345 - -
	1135
	1330
	BA 6-305
	B737
	
	
	
	
	
	

	12345-7
	1530
	1740
	BA 6-229
	B737
	
	- - - - - 67
	1150
	1345
	BA 6-311
	B737
	
	
	
	
	
	

	- - - - - 67
	1725
	1835
	BA 6-213
	B737
	
	12345-7
	1645
	1840
	BA 6-307
	B737
	
	
	
	
	
	

	12345 - -
	1745
	1855
	BA 6-221
	B737
	
	
	
	
	
	
	
	

	- - - - - - -7
	1830
	1940
	BA 6-227
	B737
	
	TO WINDHOEK (CPT – WDH)
	
	

	1234 - - -
	1915
	2025
	BA 6-225
	B737
	
	- - - - - 67
	1100
	1200
	BA 6-294
	B737
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	FROM PORT ELIZABETH

	TO HARARE (JNB – HRE)
	
	FROM DURBAN
	
	TO JOHANNESBURG (PLZ – JNB)

	123-56 -
	1025
	1200
	BA 6-267
	B737
	
	TO CAPE TOWN (DUR – CPT)
	
	12345 - -
	0645
	0820
	BA 6-232
	B737

	- - -4 -7
	1105
	1240
	BA 6-269
	B727
	
	12345 - -
	0700
	0910
	BA 6-300
	B737
	
	123456 -
	0900
	1035
	BA 6-238
	B737

	
	
	
	
	
	
	12345 - -
	0850
	1100
	BA 6-302
	B737
	
	- - - - - - 7
	1100
	1235
	BA 6-234
	B737

	TO PORT ELIZABETH (JNB – PLZ)
	
	- - - - - 67
	0900
	1110
	BA 6-308
	B737
	
	123456 -
	1335
	1510
	BA 6-242
	B737

	12345 - -
	0645
	0825
	BA 6-231
	B737
	
	12345 - -
	1355
	1605
	BA 6-304
	B737
	
	- - - - - - 7
	1600
	1735
	BA 6-240
	B737

	123456 -
	1120
	1300
	BA 6-241
	B737
	
	12345 – 7
	1700
	1910
	BA 6-306
	B737
	
	12345 - -
	1815
	1950
	BA 6-236
	B737

	- - - - - - 7
	1330
	1510
	BA 6-233
	B737
	
	
	
	
	
	
	
	
	
	
	
	

	- - - - - 6 -
	1500
	1640
	BA 6-235
	B737
	
	TO JOHANNESBURG (DUR – JNB)
	
	FROM VIC. FALLS

	12345 - -
	1600
	1740
	BA 6-237
	B737
	
	12345 - -
	0700
	0810
	BA 6-200
	B737
	
	TO JOHANNESBURG (VFRA – JNB)

	12345-7
	1800
	1940
	BA 6-239
	B737
	
	12345 - -
	0830
	0940
	BA 6-202
	B737
	
	12 34567
	1445
	1625
	BA 6-282
	B737

	
	
	
	
	
	
	12345 - -
	0925
	1035
	BA 6-204
	B737
	
	All times given as local time

	TO WINDHOEK (JNB – WDH)
	
	- - - - -6 -
	1000
	1110
	BA 6-224
	B737
	
	
	
	
	
	

	1-3 -5 -7
	1200
	1300
	BA 6-275
	B727
	
	12345-7
	1120
	1230
	BA 6-216
	B737
	
	
	
	
	
	

	- - -4- - -
	0915
	1015
	BA 6-279
	B737
	
	- - - - -6 -
	1145
	1255
	BA 6-212
	B737
	
	
	
	
	
	

	- - - - 6 -
	1230
	1330
	BA 6-277
	B727
	
	12345 - -
	1300
	1410
	BA 6-206
	B737
	
	
	
	
	
	

	
	
	
	
	
	
	123456 -
	1410
	1515
	BA 6-214
	B737
	
	
	
	
	
	

	TO LUSAKA (JNB – LUN)
	
	- - - - - -7
	1525
	1635
	BA 6-208
	B737
	
	
	
	
	
	

	12345-7
	1030
	1230
	BA 6-251
	B737
	
	123456-
	1530
	1640
	BA 6-218
	B737
	
	
	
	
	
	

	- - - - -6 -
	1020
	1220
	BA 6-253
	B737
	
	12345 - -
	1715
	1825
	BA 6-220
	B737
	
	FROM LILONGWE

	
	
	
	
	
	
	- - - - -6 -
	1750
	1900
	BA 6-222
	B737
	
	TO JOHANNESBURG (LLW – JNB)

	TO VIC. FALLS (JNB – VFA)
	
	12345 -7
	1920
	2030
	BA 6-210
	B737
	
	- - - - -6 -
	1425
	1645
	ba 6-332
	B737

	1234567
	1215
	1355
	BA 6-285
	B737
	
	12345-7
	1820
	1930
	BA 6-226
	B737
	
	-2 - - - - -
	1425
	1645
	BA 6-332
	B727


	INTERNATIONAL/REGIONAL AIRFARES
	
	
	

	FARE
	
	jnb to vfa
	JNB TO HRE
	JNB – WDH
	JHB – LUN
	JNB TO LLW
	
	AIRFARES EXCLUDE

	
	
	O/w
	Rtn
	O/w
	Rtn
	O/w
	Rtn
	O/w
	Rtn
	O/w
	Rtn
	
	AIRPORT TAXES

	C
	
	2170
	3940
	1840
	3360
	1450
	2900
	2450
	4460
	2470
	4560
	
	For Conditions or more information please contact one of the following numbers or consult Travel Info on your Central Reservations System.

	Y
	
	1870
	3370
	1790
	3240
	1200
	2400
	2160
	3880
	2180
	3970
	
	

	B
	
	N/A
	2390 high
	N/A
	2320 high
	
	
	
	2500
	
	2500
	
	

	
	
	N/A
	2310 low
	N/A
	2240 low
	
	
	
	
	
	
	
	

	H
	
	N/A
	1930 high
	N/A/
	1930 high
	1000
	2000
	N/A
	N/A
	
	2330 high
	
	

	
	
	N/A
	1770 low
	N/A
	1770 low
	
	
	
	
	
	2110 low
	
	
	

	K
	
	860
	1710
	N/A
	1710
	
	
	N/A
	2500
	
	
	
	Cape Town
	021 936 9000

	BPEX
	
	
	
	
	
	N/A
	1650
	N/A
	N/A
	
	
	
	Durban
	031 450 7000

	KAPEX
	
	
	
	
	
	N/A
	1500
	N/A
	N/A
	
	
	
	Harare
	09264 4 7372000

	BCD3M (Senior Citizen Fare)
	N/A
	N/A
	N/A
	N/A
	N/A
	950
	1600
	N/A
	N/A
	
	
	
	Jhb International
	0860435922

	BZZ5M (Youth Fare)
	
	N/A
	N/A
	N/A
	N/A
	950
	1600
	N/A
	N/A
	
	
	
	Lilongwe
	09265 624333/519

	BSD6M (Student Fare)
	
	N/A
	N/A
	N/A
	N/A
	950
	1600
	N/A
	N/A
	
	
	
	Lusaka
	09260 1250579

	YEE6M (6 month excursion)
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	2000
	N/A
	N/A
	
	
	
	Port Elizabeth
	041 508 8000

	YEE1M (1 month excursion)
	
	N/A
	2550 high
	N/A
	2550 high
	N/A
	1850
	N/A
	2840
	
	3030 high
	
	Vic Falls
	09263 13 5825

	
	
	
	2340 low
	
	2340 low
	
	
	
	
	
	2770 low
	
	Windhoek
	09264 61 248 528


	DOMESTIC AIRFARES Effective 10 August 2000 (Incl. VAT)

	FARE
	JNB TO CPT
	JNB TO DUR
	JNB TO PLZ
	CPT TO DUR

	
	O/w
	Rtn
	O/w
	Rtn
	O/w
	Rtn
	O/w
	Rtn

	C
	1642
	3283
	1083
	2166
	1231
	2462
	1642
	3283

	Y
	1288
	2576
	764
	1528
	1049
	2098
	1288
	2576

	CHILD
	866
	1733
	513
	1026
	707
	1414
	866
	1733

	INFANT
	137
	262
	80
	160
	114
	217
	137
	262

	BAP Limited Seats
	1174
	2348
	684
	1368
	1003
	2006
	1174
	2348

	H CLASS Limited Seats
	855
	1710
	467
	935
	-
	1334
	-
	1710

	K ClassLimited Seats
	695
	1391
	399
	798
	-
	1106
	-
	1391

	V CLASS Limited Seats
	-
	1208
	-
	627
	-
	912
	-
	1208

	N CLASS Limited Seats
	-
	1060
	-
	581
	-
	809
	-
	1094
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He’s having a good time, why spoil his fun?
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This is the first in a series of articles written for Hotel & Restaurant by Bart Bender, a director of Hospitality Professionals, a Sandton-based training and consultancy business.
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Top Vyf Afrika-ekotoerismebestemmings





Tourists in millions
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Top Five African Ecotourism Destinations
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HEAD OFFICE & RESERVATIONS:





P.O. Box 7015, Bonaero Park, 1622





RESERVATIONS:


Tel: (011) 921-0222 Tel: (011) 921-0333 – Groups





ADMINISTRATION:


Tel:  (011) 9321-0111 Fax:  (011) 973-3913/1659
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ADVENTURE


KENYA!





R2 925 pp sharing*


*cost of hired vehicle not included 


cost of airfare Mombasa 


to Nairobi included








Experience the breathtaking excitement and splendour of untamed Africa!
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