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Journalism and Mass Communication
Paper III

IAEER 3AMUT UTehTRdr
wyuEreRt 111

Time Allowed : 2% Hours]
Note : This Paper contains Seventy Five

[Maximum Marks : 150

(75) multiple choice questions, each

question carrying Two (2) marks. Attempt All questions.

0 . W Y dredl.

AT : A YeUIhd THY gegel (75) Sgudel U9 fooiel ofed. 9dish Ueen @ ()

Among the following what provides
an excellent opportunity for
speakers to control information and

who gets it ?

(A) Event management
(B) Seminars

(C) Exhibitions

(D) Press Conferences

Which term indicates the value of

a brand to the brand owner ?
(A) Brand recognition

(B) Brand Equity

(C) Brand image

(D) Branding

G TcAeh! ShIUCAT YohRId ShivTdT HIfEdl
U1 Frelt SO <t ShiomaRi drese A
o gaifys e od ?

(A) TURY SEeTd
(B) ==t

(C) weei

(D) R U

TERN d€< A= T & 98d

~

3Tl i FICA Had ed el
Sd ?

(A) o€ @TH
(B) s sfrret
(C) 3T T
(D) sifem
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Hitler’s propagandist was :

(A) Joseph Goebbels

(B) Joseph Stiglitz

(C) dJoseph Stalin

(D) Joseph Himmler

Which of these in not a media tool

of public relation ?

(A) Street plays

(B) Press Release

(C) Press Conference

(D) Predetermined interview

Which of the following is not a

rating research example ?

(A) GRP

(B) CPM

(C) TSA

(D) HUT

(D) % feaer

TTATTdh HI0d A IR TR
7

(A) TR

(B) ufagiasresh

(C) UAKRYRE

Co N

(D) gaASId Hered

TRICTUhT ShIOT T TN ST
2

(A) SR

(B) Hi.di.ug.

(C) A THT

(D) w42
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The sampling process which allows
every unit in population to an equal

chance of being selected is called :
(A) Stratified sampling

(B) Random sampling

(C) Selective sampling

(D) Quasi-random sampling

Which of the following are television
related development communication

projects from India ?

(A) JDCP, SITE

(B) McBride, SITE

(C) CWCR, PREAL

(D) SITE, Nammadhvani

Which of the following is not a

tradition of audience research ?

(A) The Structural Tradition of

audience research
(B) Content Analysis Approach

(C) The Behaviorist Tradition of

media effects and media uses

(D) The Cultural Tradition and

Reception Analysis

1 THAAE dgdid dehaeddia Joish

gehianl Fag=l 9HM He 3/9d o
Cl@%ila EIERC IR

(A) A THANIE

(B) dgf=seh THAMEE

(C) THaes =q

(D) 1Y-agfeeh TS

(a)

JEIcTdehl hIU ARG gIresrarure

Tefad Yhed 3TRd ?

A) FFHA, T

(B) Hehdlss, W3
(C) Hl.eseg .o, d.eIR3 T

(D) g2, THEa

JEICTUeh! IV UTEehae e qLaRde]
™ ?

(A) UTEHEINEANT FEAHS I

(B) AWM fagerounedess geienid

(C) Hregw qRome offor Hies| S9YRT

I EIERE LB I BRELL]

(D) Arehfaes WU 7for Tgur faersm
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10.

Arrange the following technologies
of communication in the chronological
order of their inventions :

(z) Telegraph

(i) Satellite

(zi1) Printing press

(tv) Movie Camera

(A) @), @), Gu), (i)

(B) @), Gv), (@), (i)

C) @), i), (), (@)

D) @), Gv), (), [ir)

What is referred to as ‘Cyber War’ ?
media for

(A) Using social

incitement to violence

(B) Competitive strategies of

various web sites

(C) Hacking of armed forces’

web sites

(D) A type of video game played

using the Internet

10.

el G199 do== cIr=AT ST

FHIAIHH TSl :

@) [

@) SUUT

(i) B

Gv) T&T=1 *AT

(A) @), @), Go), (@7)
(B) (@ii), Gv), (@), (@D)
©) @), @), (o), @)
D) @), Gv), (D), (D)
‘TEER gg' (TR AR) A1 GA HE
efid Bd ?

[N

EREIER

(A) ISR HTEIHIE

LTS AT

fafgyr I arUer=l Teics
IOy

(B)

(C) TR AT Hehasdes=l 9e

g2 WU JUTRT Tehl FehTLe

fafestt ™

(D)
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11. What does MMS stand for in mobile

telecommunication ?

(A) Mobile Messaging Service
(B) Media Messaging Service

(C) Multimedia Messaging Service
(D) Multiple Messaging Service

12. This term is used to indicate the
inequality emerging because of
development of computer-based

means of communication :
(A) Computer illiteracy
(B) Digitalization

(C) Digital Divide

(D) All of the above

13. Which of the following terms

are associated with internet

marketing ?

(A) banners, tickers, pop-ups
(B) OOH, mobile, mouse

(C) POP

(D) Pop-ups, mobile, mouse

11.

12.

13.

T T ® T wE 7
(A) Wrera Tafe wfa
(B) wfean FRfs wfdg
(C) weefeen Fafs wfdg
(D) wfeewa s wfdg

TR THTRA HeTar=A1 fashramges i
B ST SYAUAETS! v Sfl
LAl S ?

(A) TR IRl
(B) fefSeama=vm

o~

(C) fefoea fe=Ee

(D) aeTient T

JEITUsh! IV Gl SIS HIeh (SRl
Heifed afed ?

(A) o, fewd, dig-se

(B) SN.3.TH., HieEd, WY

(C) dh.3f.

(D) UMM-379, HEEd, AHd
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14. CAS refers to :
(A) Conditional Access System
(B) Collaborative Access Symbol

(C) Conditional Advancement

System
(D) Cooperative Access Source

15. In common usage a person who

breaks into computers is called :
(A) Software thief

(B) Destroyer

(C) Bootlegger

(D) Hacker

16. Which of the following mode of
TV transmission is the exclusive
domain of public sector broadcaster

in India ?

(A) Cable

(B) Satellite
(C) Terrestrial

(D) DTH

14.

15.

16.

9 (fTwy) 3 g0 §9 ®@ ?
(A) wfeyra i fadm
(B) wictarices g foata

(C) hfeya FewmrTrie o=

(D) Hiqfeg fFE d™

O] WA SAehTIQ Ul FosT

HLUT=AT SHekilell S UM ?

(A) GREEsR 4R

(B) former (fewgra)
(C) FEFR

(D)

Tt GO Wielideh! hIvt Tgd

R ekl HIeiSIfeh &It quf=rstemfi-

it wEifed R ?
(A) dHea
(B) 3TU%

(C) st
(D) €.3.T=.
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17.

18.

“Media cannot be treated as just any
other business” because :

(A) it involves creativity and
uncertainty

(B) it is closely related to public
interest

(C) it is highly capital intensive

(D) its ownership tends to
concentrate

On the criteria of sound research
practice which of the following
can be considered as major
of TV
measurement exercise carried out by
TAM in India ?

limitations audience

() The sample size is too small as
compared to the population

(i1) The sample composition is
heavily skewed to urban
population

(zi1) The people-meter is too costly

(tv)

The people-meter can only
measure if the TV set is on or
off but not if the programme is
actually viewed or not

Only () and (1)
Only (ii7) and (iv)
Only (@), (iii) and (iv)
Only (@), (i) and (iv)

(A)
(B)
(®))
(D)

17.

18.

FEB-19313/I1I1

“OregT IENTIR S T hIUTel SERTTERGE
redl A TR, HR

(A)

AN AY

HeEH JERTET FaY geAeiadsi

afifor sTfHfyaash sTaa

HIETH SN Gl SHgarsi 9l

(B)
(®))
(D)

WA STl @9 AIead AT

iegH AN ATAh = Tshaed
STUTehe e 3THl

I[E TR TGdre fHehsiear Erefierde]
IO STell ATl gXfersfaii= Y&k
Ao IR A e Al
e AEAl A ?

() THU JHRGEIA o T T&A
TR HH I

(i) NG TR Il AhaEil
yEE TSl 3T

(i) TUA-HleX U @fdsw o "IN
TR 3T

(iv) TIA-HetHes Ferd I T go 378
% ¢ TS THH I hodd TcA& SIag!
HTIEHH Tfeet S 3T hi Rt ©
A head T

(A) %= () A Gd)

(B) % (iii) S0 (iv)
(C) w (i), (iii) 3 (iv)
(D) ®R (0), (i) 3T ()
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19. Vividh Bharati service of AIR
started in 1957 is launched with an

objective of providing :
(z) Light entertainment
(z1) Poetry Ricitals
(211) Impetus to national integration
(v) To compete with Radio Ceylon
(A) (@) and (i7)
(B) (i1) and (iv)
(C) (@) and (it7)
(D) (i) and (v)
20. What is sarrogate advertising ?

(A) An advertisement brochure

distributed in a newspaper

(B) An advertisement appears in a

radio news bulletin

(C) An advertisement for one
product in actually intended for

another product

(D) An advertisement appears

during a film screening

19.

20.

1957 HEA g& et AIR =it fafae drdt
Yol ILTT I AR :

() YRS AT HI

(i) hiddr &gq

({ii) TSI TehIcHA aTed Il
Giv) e wHrersht wel s
(A) () 3for (i)
(B) (1) 30 (iv)
(C) (i1) Ao (i)

D) @) A ()

T Sfedd hImell oA ?

(A) TIHATAGT et SMOR - Sfed

EEED

(B) a0l STqHIISCIA  STELd

(C) ST Wehl SCAGATH! SIedd, T

q TEATH IoqreATH SIfeRrd

HOAET AT

(D) foeer=a s AU Sfedd
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21.

22.

Public journalism calls for a shift
from a journalism of information to

a journalism of .......................... ?
(A) Courage

(B) Opinion

(C) Conversation

(D) Society

The Right to Free Speech and

Expression includes the following :
(z) Right to circulate
(z1) Right to criticise

(zi1) Right to receive information

(v) Right to attend press
conferences
(A) Only (@) is correct

(B) Only (i) and (iit) are correct

(C) Only (iv) is incorrect

(D) Only (ii) is incorrect

21.

22.

[ a)

HSI{eh ToehTidd, Hfa= TRl

~

HI] Yh=AT TTRIdh S JaTH

TUferd TEdl 2

(A) ¥
(B) |d
(C) Furoor

(D) &=

fYeTeRt T SRR Eielid

Ireen THERT Bl
(¢) famum=n s1faer
(i) fewpreptoamn STy

(i) ™fedt fresfavaren sifeerr

(jv) TTRR TREedr IUREed HIuIT

AfYHR

(A) HHd (7)) SR 3T®
(B) e (i) M1 (77) SIS 37ed
(C) e (jv) I 3T

(D) e (i) I 3T
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23.

24.

By 1995, India had begun

to resemble a respectable
broadcasting market, prompting
research agencies to offer electronic
rating systems. This year also saw
the passing of which media related

important Act ?

Television

(A) Indian Cable
Networks (Regulation) Act

(B) Copyright Act
(C) Prasar Bharati Act
(D) Press Council of India Act

The amended Article 19(2) contains
grounds on which reasonable
restrictions can be placed on the
freedom of speech. Which of the

following is not such a ground ?

(A) Defamation and public order

(B) Security of the state and

contempt of court
(C) Decency and morality

(D) Bad translation

23.

24.

IRATdI aamft SISRUS 1995 T

o o N

SR TR e SerRieh (eI aedmel
RN I GRATd el eicl. are oreff

I ShIvdl T hiael v
ATl ?

[ ~

A) zfeaa waw fafesgsa Feasd

(TgeeH) 3l
(B) &idEe 3fa

(C) Y9UR 9Rdl A

(D) I9 Hifga 3w sfear st

HAH 19(2) = GUNd IS UR

SfireTad=a AR kel e

YR HITST HTAd] Idd. EleiieTdeh!

IO fHeromea emUR € Hafer et
Iq A ?

(A) e qfor gresier fad

(B) TS G S0 =TT STeH
(C) |war affor Afcekar

(D) dES ETR

10
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25. Which of the following is accepted | 25. WRard AU Seren gfeen faede wUE
as being India’s first feature film ? o|r;\|U|d| r-q>|q¢ \f,-|\|od{g|q~|| \s1|(-ﬁ ?
(A) Light of Asia (A) @2 AR EF?TQT
(B) Shaheed (B) TEE
(C) Raja Harishchandra (C) T B
(D) Sant Tukaram (D) Fd THFRE
26. In which country, long before NS P ~
26. AN DUled dA Tdh[Hd VYA
Gutenberg, was a separate script - - - C )
colUIcdl QRIIA endel SHIeHId] HU[H tAd
produced only for the purposes of
ferdt 2t ?
printing ?
, (A) =
(A) China
(B) India (B) W
(C) Vietnam (©) feeaem
(D) Korea (D) I
27. A person who has been called only 27. TN SSTHANI A SRl e
for questioning by the police in a hes ARLEIS! S @1 it
criminal case is called : % T 7
(A) Criminal (A) TR
(B) Miscreant (B) HHISTheh
(C) Suspect (C) guifad
(D) Accused (D) TR
11 [P.T.O.
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28. Which will not be the part of the

29.

PR Strategy of a soft-drink company
that has been accused of letting more
level of  insecticides in
their product than the permissible
limit ?

(A) Arranging media persons’

factory visit

(B) Releasing ads defending the

campany

(®)

Arranging media persons’

interview with the CEO

(D) Spreading information about

other companies violating

similar norms

‘Act on that maxim which you will
to become a universal law.” This

ethical rule was propounded by :
(A) Aristotle

(B) Immanuel Kant

(C) John Stuart Mill

(D) Plato

28. TEMEN IMAUT Ul HIAULT ST

29.

YHIUT ShigehHTeTeh UAd g feear=n 1

-~

STl 3T o hII=al SHYeh AT

JEicTush! Il FHEE O AR ?

o o N

(A) HIFH-IdEE]
3.

HRETAT 9

(B) YT S=TE hIO=AT Seddl TG

ETU

(C) wre-gfaf =t so=n FHEEeR

HeATErd 30

(D) 39T f7=H= 3R hIUEhIUCT Shu=

oA SA hidld  ATeTad=l  HIfgdl

T

‘S I afiges s/ e s®

qFeTeT d1ed, 1 AR oad &’ @
st fem Hwut A ?

(A) sfftieq

(B) THEA 1o
(C) w7 wr fira
(D)

12
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30.

31.

If a journalist uses a substantial
amount of content written by
someone else in his own writing
without attributing it to the original
source, the journalist is accused of

having indulged in :

(A) Content theft

(B) Plagiarism

(C) Property right violation

(D) Counterfeiting

In India the frequency of FM

channels varies from :

(A) 68-88 MHz

(B) 87.5-108 MHz

(C) 108-218 MHz

(D) 218-238 MHz

30.

31.

TETE YRR A=l deA 3T

R G Al YR aTell a
e Eid TR shell I, T & ThRH
HIodl Afasw & welt ™ AFA

S ?

(A) FTREEE

(B) arewa=d

(C) STl Tk o

(D) SRR @A

ARAd, ThH.UH. difg-arl SRard

(foreadt) IV SO 3T9d 2

(A) 68-88 MHz

(B) 87.5-108 MHz

(C) 108-218 MHz

(D) 218-238 MHz

13
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32.

33.

What is common to the following

films ?

Do Bigha Zameen, Mother India,

Godaan, Lagaan.

(A) The dominant central theme is

patriotism

(B) The dominant central theme is

farmers’ miserable life

(C) They were India’s entry to

Oscars

(D) They were based on famous

Hindi novels

Form the correct pair of Books and

Authors from the following :

—‘Understanding Medium’, ‘How to
Read a Film’, ‘Cultural Industry’,
‘Our Films, Their Filmsg’

—Stuart Hall, Denis McQuail,
Satyajit Ray, Ian Ang

(A) Understanding Medium—Denis

McQuail

(B) Our Films, Their Films—

Satyajit Ray
(C) Cultural Industry—Stuart Hall

(D) How to Read a Film—Ian Ang

32.

33.

Wreltel fasraemeitel T9E arm shivar 2

g1 forem SA, T sfean, MeM, & |

(A) =1 faaqern g&a onftr &g fao
SUTKA B M

(B) =1 faqer=n g&a onftr &g fau

N

JdHad BARGS Siioq @ 3Te

(C) ¥ OR fooUe vrRddt AR
refavaa 3 B

(D) ¢ "R fazue feddia ufag
qifgcThdiar Nemid 8

TTelTel FEd G&ieh S e A

EIETRIICINE

—'sigfen fafemw’, ‘s T Re ¢

fther ', Thoald 381, ¢ 3TeR fthed, T3

(B) 1R ftherd, 3R fherd—waafed T

(C) hodld ISRI-WIR Fd

(D) T T e T fred—zam i

14
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34. While studying the correlation

between :

(1) the amount of time spent

watching TV, and

(11) weight gained by children over

a sufficiently long period of time

Which of the following statements

will be true ?

(A) (i) is independent variable and

(11) is dependent variable

(B) (ii) is independent variable and

(1) is dependent variable

(C) (i) and (it) are dependent

variables

(D) (1) and (ii) are independent

variables

34. < wOEEEA Hewid

FEB-19313/I1I1

(i) ESEl SEvE Heeelel He,

aqifor

(i) Hm™ deciel e Adid TET-

L CRERIGGIE |

JEicteh! S faam 9 o 8a ?

(A) () TG = 3TE, R (i) Aacfod

i

(B) (i) T 9 T, R (7)) Aacfod

T SR

(C) (i) T (ji) 3Tacfod I TRd

M) @) T @) =T = ARd

15
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35.

36.

Which pair of words aptly describes
the ideal nature of categories in
content analysis ?

@)

Mutually exclusive

(zi) Hypothetical

(z11) Exhaustive

(fv) Socially acceptable

A) @) & (v)

B) @) & (i)

(C) @) & (iii)

D) @) & (i)

If a researcher disguises himself as

a student in a group and collects

data about fellow students’
interpersonal communication, which
of the following methods is he using

for data collection ?

(A) Covert non-participant

observation

(B) Overt participant observation

(C) Covert participant observation

(D) Field experiment

35.

36.

smerg favarsome=n ggdeita e
() - wA= sresl Afkrsed
TTATAdHT HIOTAT TATATGA ST
B ?

() TER 9

(i) STRITTH 3
(ii7) Yol

(jv) wETfSeRgsea fasrE

(A) @) & (o)
(B) (@) =for (1)
(C) (i) 3mfor (idi)
(D) () efor (i)

TERT Helye ol w=uH e e
TS B sl faeneaf=a fia-Safaden
TJATOAEEA ded Geheld ohid 310, ™

AN T Rl IR TG TR 378 ?
(A) U evrit e

(B) T wawrll e

(C) U wevrll Tierm

(D) &=t wAm

16
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37.

38.

The public image of an organisation

does not necessarily depend on its :
(A) CSR projects

(B) Business practices

(C) Media visibility

(D) Net profit

“As we trace communication from

interpersonal to mass

communication—(p) message

becomes more structured and (q)

feedback becomes more instant.”

In the context of the above
statement which of the follwoing

options is correct ?

(A) Only ‘p’ is true but ‘g’ is false
(B) Only ‘@’ is true but ‘p’ is false
(C) Both ‘v’ and ‘¢’ are true

(D) Both p’ and ‘@’ are false

37.

38.

FEB-19313/I1I1

TERN G resttieh Gfad qererdent

HIMER ST A 3T Ul IR

a2

(A) FHEIfSr STEIIET Yohad

(B) =Ha@™ SHIEUSH
(C) TP T
(D) fedes T
ol wefd

‘T G ATIATATH A

SHERTIATI d=a YT SRraArdae ()
T 3iferhifeeh TG B Sl
(@) gfadr fetfas drehre foed
St

IO faumT=n Hevid @reiieiieh! hIvM

T SR AR ?

(A) Rl ‘R T A W ‘@' A
(B) WeR ‘@' WA M8 W &' A
(C) 3 ‘=’ e ‘w' WA SRd

(D) <ral ‘' emfor ‘w’ ITHH aRd

17
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39. Arrange the following Internet | 39. Tetieadiadl Ydta Hfaenm wHrar{wa
facilities in their chronological G
order : - -
Wikipedia, Google, Twitter and SRS
Facebook. (A) fafewfufean, e, ®EgH, feae
(A) Wikipedia, Google, Facebook, (B) fafwfufesn, T, rd\q =, @chh
Twitter
(B) Wikipedie, Google, Twitter, ©) T, W’ faferfute=, ﬁjﬂ'{
Facebook (D) e, faferfafean, wgeer, foeex
©) GO(?gle’ Facebook, Wikipedia, | 4 wyuren dom *wwrt, Frafid, wad’
Twitter (Femafen, qfedm, sfegs™) o &=
D) GO(?gle, Wikipedia, Facebook, A
Twitter
40. In which area are the terms (A) femme e
‘flighting, pulsing, continuous’ used (B) ST TSI
more often ?
(A) Film Production (C) e ST
(B) Medical Journalism (D) weAw frs
(C) Media Effects 41. YA faar=n &St faageriiaier snuria
(D) Media Planning o= Y eI IR 3ife gfean
41. Commercial success of Hindi Film esT ALl Tk HET 98 e ATl
Song based service of Radio Ceylon qA B
led to an important change is All )
India Radio.pThis changegwas : (A) 3@\@ iﬁ:,:aﬂﬁ FETTT &
(A) AIR expanded its coverage area gHcl 1At shedl
twofold (B) =l Hores weuHed il gfean
(B) AIR launched FM service in e THh. wH. Har RSES) el
select cities () siter Sfe ety fafgy ard &
(C) AIR ‘established Vividh T gE el
Bharati
(D) AIR Dbegan to purchase (D) @WWWWW
copyright of film songs Sl Hedld hedl
18
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42. Propaganda is carried out in the

interests of the :
(A) Sender
(B) Dictator
(C) Ruling Party
(D) Media owner

43. Forms of social organisation that

offer alternatives to totalitarianism
or excessive government control are

called :

(A) Civil society

(B) Public sphere

(C) Grassroots movements
(D) Social Capital

44. The process by which media

structures and contents come to
reflect the profit seeking goals of
media industries and are too much
governed by market considerations

is called :

(A) Commodification
(B) Commercialisation
(C) Tabloidisation

(D) Macdonaldisation

42.

43.

44.

TSR J=R (UTaTeT) Home feammel
el Sl ?

(A) Uk (F=)
(B) gRHRMRI

(C) \arl wan

(D) HEAH HEAMICTh

THITYRRIME 311 AfaRed I
fr=omen qata SUASY hEA QUM

g TEeA w1 W S ?

(A) T N (Tafaer SEEeEr)

(B) wrawieh ades (dfseish foheR)

(C) TeerTesldiicl deaes (THES HgHe )

(D) TSR TS

HIeqHIaET 3701 3TN Iid SATdosl

eI JAN= TRER g9 fewd st
e ASTRUS el IifEerdi= fa=or era

~

degl N Ufshdell ™ WU ?

(A) SO (FHATSFHRTA)
(B) eI
(C) ZTAraeEzT

(D) HFeHICSHISITH

19

[P.T.O.

v StudentBounty.com


http://www.studentbounty.com/
http://studentbounty.com/

45. The relative importance of news | 45 U@ W, Tueq ferar wdsAs
events, issues or personages in the SaATdtel SRt = GHISTHATI S Alef-ieh
public mind are affected by the order Tec TS SATRe ST
of presentation in news reports. This -

. LR S h1a 378 e 3. Al
process is called :
gishdell 1 FgUd  ?
(A) Fragmentation
. (A) Efedieton (FHTH)
(B) Agenda-setting
(C) Pseudo-events (B) ( )
(D) Event management (C) e FREHH (*ﬂ‘d’\w%d)

46. In response to widespread criticism (D) HTHH FEEATT (3R HASHE)
of the American newspaper press, | o  figde AT FAGART 3T e
especiall because of its

P Y T AIeTell TR A1 FAATHRY ehes
sensationalism and commercialism, 5 )
: . . 1942 Hrefl Ueld Bfe=q A= s1eaerd-
a private commission of inquiry was
set up in 1942 wunder the el WISl SR HOA AT,
chairmanship of Robert Hutchins. ST eIl IV Hehedl o
The report of the committee coined FfaaTied oA At o TRl sl
naming it the key journalistic 9 Tied 2
standard for the press to maintain.
(A) JUUSHSHEAT AR IMRIHL
(A) Democratisation of the press
B .
(B) Freedom of the press (B) 1
(C) Free press (C) WA AT
(D) Social responsibility (D) |rHIfSh SIS
20
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47. The specific group of people for | 47. <o faf¥re @& Sifetd daet
which the advertising message is = e hE WU ?
designed i lled :
esighed 18 catie (A) &G ATgehile
(A) Actual Audience
(B) <& UTeshi1e
(B) Target Audience -
(C) 9fsha UEhITE
(C) Active Audience
(D) afersearqul TTEsRTTe
(D) Niche Audience
e L LI IR E R M ECIEIERISE
48. Whil ki TV P , th NN .
He maktis a rogram © 3:|TFUT HigdledEq I7 J0Y &Y 1|E|a
research done with target audience . - = - -
s ST SN whel A ATl iUl Fehd
during the planning and scripting .
HINYA Ul ?
of the program is called :
(A) 7@ HINEA
(A) Audience Research
(B) HeIHTYATCHE: HeNeA
(B) Evaluative Research ‘
AT GINEA
(C) Content Research © s
(D) Formative Research D ¢ e
49. The first private television channel 49. WA SRS e g S
to enter Indian household was : QA=A cliferl pToTdt 2
(A) Zee A)
(B) CNN (B) ®I.TLTL
(C) STAR (C) ¥R
(D) SONY (D) §mI
21 [P.T.O.
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50.

51.

52.

Which of the following is not a type

of microphone ?

(A) Uni-directional
(B) Omni-directional
(C) Boom

(D) Groom

Which of the following is not a

transition effect ?
(A) Wipe

(B) Mix

(C) Dissolve

(D) Cut

The technical term for the process
by which one can shift camera focus

from foreground to background is

called :

(A) Shift focus
(B) Change focus
(C) Rack focus

(D) All of the above

50.

51.

52.

TTATATRT  H10TdT

ISR T

(HFh®E) ThR  ATE ?

(A) Thahl (FHSTRERT)

(B) Sga®hl (STFeRRa)

(C) <M

D) T\

Eefterdshi ivra feercrazer gt
(e sPe) @ ?

(A) a9
(B) T
(C) fealea

(D) =<

FAITAT  ®IHE  GRIAYTTREA

TR Hihe TBauar=A Yishacl 1

A ?

(A) TR wIRd
(B) =<l WIwd
(C) & wIkd
(D) ST Fe
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53. A well composed shot is :

54.

55.

(A) Unified

(B) Aesthetically pleasing

(C) Meaningful

(D) All of the above

Potter’s Box is associated with :
(A) Policy

(B) Ethics in media

(C) Advertising

(D) All of the above

The uses and gratifications approach

can measure :

(A) Utility and value attached to

content
(B) Reach and effect of content

(C) Tastes and preferences of

audience

(D) Capabilities of different media

53.

54.

55.

3UH AT Sholell 9fe wdl A9l ?

(A) TehifcH®

(B) geX 9 e

(C) srefgu

(D) =Rt we

Ufed i Ml weifad AR ?
(A) €RT

(B) #iemd Hidremsst

(C) hfexd

(D) =Rt we

~

STIRT 9 Wl faggar wE Hisil

Sd ?

(A) STRETST Sieet SR Iugerdl
o o

(B) AR U 9 giRkeny

(C) UTEh=AT 3TEEl o UIM=IshH

(D) fafay wreadrn g«
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56. Identify which of the following
theorists is not associated with

Frankfurt school ?
(A) Theodore Adorno
(B) George Comstock
(C) Herbert Marcuse
(D) George Gerbner

57. Dr. Pranoy Roy is the chairman of :

(A) Zee TV

(B) NDTV

(C) Star TV

(D) Aaj Tak

58. Which of the following is a lifestyle

channel ?

(A) NDTV good times
(B) Aaj Tak

(C) Colors

(D) Doordarshan

56.

57.

58.

FEB-19313/11

Eefiedeh! vl TIgIHhR hehhe

foememet wafug &t ?
(A) fasEr ereHl
(B) SISl Al

(C) o AeH
(D) SIS TR

Sl. YU I R aifgdid 37eae]

RA ?

(A) =t 3=
(B) TSI
(C) &R &l

(D) A dh

JEIcTUsh! IV SHamRiel arfet (TTSH-
TEA) e ?

A) TAAAR. Te T3
(B) &< %

(C) wod
(D) &I
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59. Even though Lata Mangeshkar | 59. ol HRR AT Y& UREATMIIRT TUH
became famous aS playbaCk Singer :"a‘ °|'»H|°|Q"\1 a'a‘ @qi-d‘“ °h|{°h'\|c\~'q’\| tl,bo“d
in Indian Cinema, she made her frsraerdiel SRR @l @ faerae
debut as an actor. Which was her .
film ?

(A) dfgelt TTeriR
(A) Pahili Mangalagaur
(B) 89 99 =R ¥
(B) Hum Sab Chor Hain
(C) SIS am&w
(C) Baiju Bawara
(D) T H=T
(D) Acchut Kanya
60. ‘<o’ @ fosde 3Teh dodl, 3T ST
60. The film ‘Devdas’ has been made
IIIUITd ST A8, <Aideh] Ufgedn
several times, in several languages.
fasue foewis w1 B ?
Who was the first director ?
(A) Himanshu Rai (A) Tewr] T
(B) Prathmesh Barua (B) 9I=RT SreeT
(C) Bimal Roy (C) fouar U=
(D) Guru Dutt (D) T <«
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61.

62.

63.

Juxtaposition of visuals to create a
meaning in the mind of spectator is

called :

(A) Metanymy
(B) Montage
(C) Leit-Motif
(D) Symbolism

William Duane was the editor of

the :

(A) Bengal Gazette

(B) Bengal Journal

(C) The Journal

(D) Calcutta Gazette

The real effectiveness of public
relation as compared to advertising

lies in the fact that :

(A)

it is a low-cost exercise

(B) it is a very creative enterprise

(C) it can shape and influence

journalistic process

(D) it ensures return on investment

61.

62.

63.

fafay T8 T w&T AT J&HR=A

T SrdfafHdr A gfeden +
A ?

(A) B

(B) Hidrst

(C) oge-Hifeh
(D) foeiffasm

oo SY3TH SV STAHHIST=T UG
B ?

(A) A TS

(B) s'ma S
(C) fe s+

(D) TRl e

ST = Jaid SHaqsh JoEl 3&®

Yehdl, IO

SHEYsh HH Wideh YHR 3T

STEIS AT Forsial JhR 31

(A)

(B)

~

SHETeh TIehTid

27, STkl

(a) o

NRIERIEIRRIC]

(©)

o o

S YHidid aauehiar

e THesdr

(D) <Id
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64. Which of the following is not a

citation style ?
(A) ABC

(B) APA

(C) Chicago

(D) MLA
65. Process research refers to research
undertaken :
(A) During transmission of commu-
nication
(B) During conception of commu-
nication
(C) During creation of commu-
nication
(D) After consumption of commu-
nication
66. Cultivation analysis, a term given

to a particular type of media effect
research developed by George

Gerbner studies :

(A) the

imperialism

process of cultural

(B) diffusion of news
(C) proces of acculturation

(D) diffusion of innovation

64.

65.

66.

FEB-19313/I1I1

Eretats! wvd gedfdeE e
T ?

(A) TS

(B) T.W.T.

(C) feremi

(D) TH.TA.T.

gfshan Geied et hel ST ?

(A) FITAAT THRUME R

(B) HJT9AMT Hehoddl fashge=mE

(C) G fAfHdieT=m

(D) FJ9H ST

T fafdrse ger=a #@egw gRomHe

GINeT HIOATHETS ATI0ATd A0T=]

I faveAsomg shem=n 3119 Sl
Sar ?

(A) TIEhfde TR Fisha

(B) Sqw AR

(C) 3-TEhdihiomet Gichan

(D) -Ede AFaET
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67. Which of the following is effectively | 67. WeFHdla SA¥RET=l ST=ATed H1GUaTd
an audience research arm of “arerekTet’ yfaeRT STERfEd IO
modern cultural studies which ST @ AN MYk TERdl AT
emphasizes the role of the “reader” G UTEhehal A HecaTd
in decoding media texts. M fHeorgd UM favaison gk
(A) Content analysis HIOT 2
(B) Reception analysis (A) STRT fewere
(C) Cultural analysis (B) W& foerem
(D) Semiotic analysis (C) Wl fereerem

68. In 1968, an important experiment (D) e feersn
in communication happenod in India | 68. 1968 H& WA Hiedl Tehl ST
which took developmental messages ERIICCIR CCARIC IS EN I U ER
to rural India. qr=ed 7.

(A) SITE (A) @2 (SITE)
(B) Kheda Communication Project (B) @l HAUA Tehed
(C) Medical TV (C) Srrehta asfemoh
(D) Suno Sakhi (D) g wel
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69. Cover price in publishing term

is :

(A) The price of the cover

(B) The price of the advertisement
on the cover

(C) The price printed on the cover
of the publication

(D) The price that covers the

printing of the publication

70. Which of the following sentences
best describes what a ‘Listener’s

Feeback’ means ?

(A) Verbal critique of the speaker’s

message

(B) Verbal or non-veerbal response

to the speaker’s message

(®))

Aversion to a message

(D) Acceptance of a message

69.

70.

GeRIT  SHOHE=A HEHid T

(sl UEd) WIS & ?

(A) qEUsS= fohma

(B) HEYSSERIA et fohad

(C) @ISR Beiel fohad

(D) UhRTET=AI J;L;\Untﬁ T et

HOM foraa

@ciietdeh! Shiord faem ¢ giearn gfade’

I A9 STH dUT hid ?

(A) TFRITAT I IS h gt

(B) SocaT=aT HeITe=l ifscsh fehan

fareg gfafsean

(C) UGN HeIE aEae

(D) TETRN el iR
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71.

72.

Which of the following was the
earliest Talent Show on Indian

Television ?

(A) Nach Baliye

(B) Indian Idol

(C) Meri Awaaz Suno
(D) Dance India Dance

Which of the following statements

about Pritish Nandi is true ?

(A) He is known only a print

journalist

(B) He is known only a film

producer

(C) He is known both a print and

TV Journalist

(D) He is known as a print
journalist, TV journalist and

film producer

71.

72.

qEicl TRIYeh! iUl HIAHH TR

gifagarofiaz=r . wafa  sref=n

FHARUITSIE kA dral 2
(A) Ta 9
(B) sfead smaed

(C) 78 3Ems g

(D) =M sfean =

Hifaer -Eeeed el i fae
T e ?

(A) d ek Hfgd TR UM 3Hose]

SITATd

(B) d % fesefmid w=uAa siieed

SITATd

(C) d Hfgd IsIhR & GIe=a0il IoIhi

RUA 3@l Sl

(D) d Hgfgd IhR, A0l TR

g feosge fofd =A slieed

SITATd
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Read the passage and answer

the next three questions

Belying its apparent simplicity, the
notion of digital divide is infact
quite complex and multi-level.
Typically, the divide is seen as a case
of information haves and have-nots
of people who are either connected
to the internet and have access to
other new media or not. It is this
kind of thinking that underpinned
relevant policy, which sought to
remove barriers to access and to
encourage new media use by as
many people as possible. Echoing
such arguments Dimaggio and
Hargittal (2001) suggest a
conceptual shift from talking about
digital divide toward digital
inequality. This, they argue
provides a better picture of the kinds

of enequalites that exist vis-a-vis the

FEB-19313/I1I1

QTeAtel Y9 e Tgeret di g9t
I OE

‘TefSieat arfug’ & Heheun seRTof Erdt
JTed ST O Tl AR ST TgER
GhHeu T AR, AT HehouTdl FAGTEROToT
3¢ HIEAIETS! STeaT] IRV AT SMeaT]

T IR, TSI SIS i a1 Sied

T A o1 T HISTHl A1 TR

ATAA I THAA M= Fedld ke

S . A gdren foemmgE A
Geufdier €0 et et 9 aR ot
e GEEvErdel STedes gL HIvar
g AfeenTfees TehT B ATEH SToRuITdTS!
e oA Yo Shivdrd 3lel. W,
<t Hied Snfor gwitead (2001) AT
Toh HeheuTcHeh sige] gHoel 378, e
fefsea arive waearwd= == waifed

o N

7 3aar o fefSes fasma=n heaa=id

[Yen °h{U¢i|t{ﬁ| LSS 3:"%' 34@ Qﬁqﬁq
A ol AR A HEIHrl Hewid

ST ST ag&aid fosHa= Jofe

LIS B Hehod T e Jemed e
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73.

new media. Their work suggests that
digital inequality may be located

across five dimensions :

Technical

(1)
(2)

Autonomy of use

(3)

Use patterns

(4)

Social support networks

(5) Skill

The main point here is that
differences and inequalities between
people are more complex than just
access implied by digital divide
rhetoric and addressed as such.

Digital divide in the passage refers

to as being due to :

(A) Inequality of access

(B) Lack of skill

(C) Lack of required technology

(D) All of the above

73.

3T =1 JoRiTag 31, = 7o fefsied

fasmaar S ATATHT=AT

YR IMEA IS Ihd ¢

g7

(1) dif®

(2) AR HIIAA TR

(8) AR HIIAIA 3k Jae

(4) HEEAYd IS HegeY
(5) IR,
fefSea arivg A Hehou qa Yt grom=n

qrUe goIaldid fefsdea 9 oo
faoae WEdY G S [ 3T

sfor w9 gaeEd Rl

oo

G MR el TIfes! 81 HgJ Hgear=1
3R,

I IR=emed IeRd ST fefsed

VST HIO GeilAdeh! hIUd ?

(A) TRl farsman

(B) HIAT=T 31979

(C) AEYIR N dEAAENET 3T

(D) aleTient T
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74. Evereet Rogers work with television

75.

can also be used to understand the
digital inequality. Rogers’ model is

referred to as :

(A) digital divide model

(B) diffusion of innovation model
(C) Change adoption model

(D) Dissemination model

As we shift from the concept of
digital divide to digital inequility
which of the following statements

become more relevant ?

(A) More people can be seen as
affected and more complex
policy level remedies are

required

(B) Less people can be seen as
affected and therefore simpler
policy level remedies are

required

(C) The shift has no relevance to the

new media

(D) This shift does not indicate any
significant change in policy

measures

FEB-19313/I1I1

74. 390 Y= fefSed fawwar wws[

75.

YIS, TR o gfaael sqam

g Iehd. A1 IfaHMTeT h1d o ?
A) fefSea rive gfaam
(B) ad= 31fyEer yfqdm™

(C) oca1 Fashdt gfaam
(D) 9ER 9fdHH
fefea arivg =1 dhodshen fefvea

faoHar a1 d%cydshe SITd STHAT

TATeTdh! Shivrd a9 21 Tade 3t

S ?

(A) dAfers AT AHEHE ATHD
aifed geten fewar enfr e
¥IROTTHeh WTcfodtert SAfeeh A=

SYEEASHT U ANTAr

(B) ®Hl &I TNHUHE ATHD
e gieten fogdl sufor e
NOTcHeh TTdeeal. |l SYTASTHT

A IS IR

ToT HISIHISH A1 HhoUdTcHh
Rycrau=n +El T9y A=

(®))

(D) A1 FHTYATHS  feercdauy e

GO TTdesiad  SUTIRISTIOR

FE Hlh dsd el
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ROUGH WORK
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