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Facebook has become saturated with 

videos of people dumping buckets of 

ice on their heads. They’re taking the ‘Ice 

Bucket Challenge’, a viral phenomenon 

whose apparent purpose is to raise 

money for charity. 
Yet it’s hard to shake the feeling that, 

for most of the people posting ice bucket 

videos of themselves on Facebook, Vine 

and Instagram, the charity part remains 

a postscript. Remember, the way the 

challenge is set up, the ice-drenching 

is the alternative to contributing actual 

money.  Some of the people issuing the 

challenge have tweaked the rules by 

asking people to contribute money even 

if they do soak themselves.  Even so, a lot 

of the participants are probably spending 

more money on bagged ice than on the 

charity concerned.
As for ‘raising awareness’, few of the 

videos I’ve seen contain any substantive 

information about the charity, why the 

money is needed, or how it will be used.  

More than anything else the ice bucket 

videos feel like an exercise in raising 

awareness of one’s own zaniness and/or 

attractiveness. Watch some videos and 

you’ll see the stunt is really just about 

getting friends to film themselves doing 

something dumb for no reason. The 

charity is an afterthought.

That’s why I’m proposing what is 

sure to be an unpopular alternative, it’s 

called the ‘No Ice Bucket Challenge’ and 

it works like this:

Do not fetch a bucket, fill it with ice, or 

dump it on your head.

Do not film yourself or post anything on 

social media.

Just donate the money and feel free to 

politely encourage your friends and 

family to do the same.

Congratulations! Not only have you 

contributed to a good cause but you’ve 

done your part for the environment by 

conserving the energy and fresh water 

required to make and transport large 

bags of ice. Be warned though, it is not 

for the faint of heart. It requires huge 

fortitude to give away your hard-earned 

cash without the promise of receiving 

piles of Facebook Likes in return. 

Take the ‘No Ice Bucket Challenge’
Editorial Comment

Adapted from an original article by Will Oremus on www.slate.com
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