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Secliott A is contpulsory Allentlrt an1, four questittns .ft orrt Sccliort B.

Tlrc intcnded marks for. questions are given in bracket.s I J

SECTION A (40 Marks)
Attempt all questionsfrom this section

Question I
Give two differences each between:
(a) Cheque and Bank Draft.
(b) Packing and Packaging.
(c) Advert ising and Sales promotion.
(d) Balance Sheet and Income and Expendilure Account.
(e) Fixed and Variablc Cosr.

Question 2
(a) What is an advcr-tising copy?
(b) Give two purposes of f inancial recording.
(c) Give two l irnitat ions of catalogue seil ing.
(d) How is Iluman Resource Management action oriented?
(c) What is meanr by safety training?

Question 3
(a) Why is RBI considered a banker's bank?
(b) What is revenue expenditure?
(c) Explain horv demand for a product affects its price?
(d) What are sunk costs?
(e) How is humane relations an important element of public relations?

Question 4
cive one reason either for or against each of the following:
(a) Expenses are expired costs.
(b) Recruitment is a positive process.
(c)Acheque bearing the date !" No;.2002 issued on r. Feb.z0Og will be a post dated

cheque..
(d) The choice of a distribution channel is influenced by middlemen.
(e) Capital fund can be rvithdrarvn by the members of a non trading organisation.

I l0 l

'vl

l t0 l

l l0 l

\l

u0l

This paper consists of four printed sides



v

SECTION l i  (6{)  Nlarks)

Attetnpt unt,four qtrt.tIittlts fi 'om IItis '\tL'ti()|t

Qucst ion 5
(a) ( i ire any l ive public relatiorrs tools usctl  b1'orgart izations to cotlvc)' l l lL'ssagcs and

to creatc t l teir i tnaee. tsl

tUfln :OOZ.lf1- managi*ent decided to change the method ol'charging deprcciatiott ott

t ixed assets. Since this did not irrvolve.any money transaction. the accountant did not tecl

the peed to mention this in the accounts. l :xplain the principle of accoulrt ing violated by

the accountant. l5l

(c) Is advertising a social waste? Give at lcast five reasons to support your answer' I5l

Question 6
(a) Dist inguish between training an<i cieveiopment f< l

lJ t

(b) l lor i  docs thc I l .Bl  usc'Margin Requircment '  as a tool  to control  the volume of credit

in thc ecottorny. t jxplain lvith an exalt lple.

(c) 'During epit lcmics boil  rv:rtcr ' l 'his advert isemcnt rvas recently seen in al l the

leading ne\vspapers
(i) Name and explairr thc type of advert ising in the above example
(i i)  How can an advert isement be made attractive

{sl

Question 7
Eiplain four ways in which commercial banks lend money to businessmen, art isans.

farmers etc [l5l

(c) Enumerate any five techniques of sales promotion

t3l
lzl
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t

Question 8
1a; Drarv a floiv chart to show the method and procedure and procedure of selection of

employees in an organisation. tsl

(b) Why is cost plus pricing also called mark-up-pricing? Mention at least 4 types of

business/producti for whictr this rype of pricing policy is suitable. I5l

tsl
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(Jucst io l t  9
( ' : rsc Stut l l '

'A I l r : tnd'-Ncrv Arvakcning

t)ctobcr 1.2007 : ' l 'ata ' l 'ca. lncl ia 's largcst v0lunre tca coinpai l \  ai l i l ( )ul lcc '- l  . l t  
I tc l r  ehl t l '1. . '1

ip i ts cvglul . ion by unlbldi lg an innovat ivc posit ioning apd prcscntat iotr  ol ' i ts l r t rgcst tc ' i

liil:'f;llli"liin" Brands-'t'ata'r-ea r)rer.iurn, Tata'r-ea Gold. Tata'l'ea Ag*i :r*d Irt.t
' l "ca Lit 'c-currently arc advcrt ised ancl posit ioned and advert ised uniqucly. ' l ' l tcse' l irur

brartds have now been brought together uttder one umbrella brand-Tata'l'ca' 
'l 'his

consoliclat ion and unil lcation of the four brands is airned at communicating to thc

cot.tsurner a single, unil icd mcssagc in tcrtns of emotional connect.

". laage Raho", the new campaign kick started across the country on Octobcr l '2007' Ihc

,.r.*-.u,rlpuign leveragcs thc ,.,t',iqr. position that tea cnjoys in our culturc attd attctttpts to

nrigrate tea irom beirr"g a physicai rcvital iscr to a catalyst for 'social alvakcnirtg"
' fci 'cvision is the lyncl ipi '- '  oi ' this carnpaigrr. Othcr than television and t l tc $'ctrsitc'  t l tc

canrpaigtt is also using raci io, press. shop-lcvcl visibi l i ty and r 'he new ott l-dttor tt tcditt t t i  ol '

rnal ls ancl mult iplexesto drivc l tonrc thc t11{lssi lgc o1-'Jaage Raho' '

(a) \ 'ou tnust havc scctt thc'. laagc ltaho' catl tpaign on the television t lr i t t  t l tc l lc\\sf '1t1cr'

l lo*,docs this campaign chal lcr f tc thc consurr tcrs in 'c] lect  to arvakcn to nl t l t t  is  r t t ' " i i i t ' i

thcnr'? 
c- s 

ll I

(b) ' l 'ata - l 'ea has now adoptcd thc pol icy ol 'urnbrel I  branding by- br inging tosct l t t r  : : '

tbur sub brands undcr one brand.
Nanrc and explain i ts earl icr trranding policy-'  t3l

(c) ' l 'hc Advert ising Stanclard council  of Incl ia has tbrrnulated acode ol 'cottduct to cltcek

rnisleading and fraudulcnt advcrt iscmcnts. Givc an1' f ivc provisions ot ' this codc t5l

(d) 1'ata Tea is advert ising cxtensivcly on the tclevision. Givc 2 merits and J dcntcrit '  ol '

tclevision advert ising. l5l

Question l0
Casc Study
Years ago, a Hongkong shopkccper tr ickecl Tim Cullen into buying a poor clualtt l

.on.,.orJ., completc *]th an instruction manuel in Japanese by adjusting t lrc.plalhlck on

the good model. Cullen had rescerched canteras, compared prices and had a lengthr and'

he thought, a successful negotiat ion with the shopkeeper. but he lel l  vict irn to a classtc

v

casc ol switch deceit.
'l 'he shopkeeper took
Cullen again and that
cntered his shoP.

[ ' l - im Cullen is an associatc{ t l lorv oi ' the Said

achanccbydcceiv ingCul icn. th inkingthat l rervouldi lcvcrScC
his rvrong act rvould be unknorvn to al I  the vis i t ing tot tr ist-c i \ ' i r i r

lJusiness School. Univcrsit l  ol 'Orl i ' r .J I

t l l(a) What was lacking in thc shopkecper'?



!  1b) l : rPl l r r r r  t l rc lcr i r i  brrs i r re ss ct i r ics urr t l  r r r  l  i ts  i r r r | t r l l r r r r t 'e l t  ' l l

(c)  I l - ( 'Lr  l lc t t  l t l td Ic l l ( ) r ' t r (J l l tc  t t tut tcr  to t l rc i r rcdia.  i t  r rorr l r l  l i lnr . r 'esLr l le, i  rn rr l l r t i re

l l t r t l l ic i t l  ! i l l  1 l : ' : . ' : l l r l i , ' l ,cc i rcr  lurr i  ! iu i inct i  hr : ;  busir icss. .  , , \s l i  s l r i r lc i r i  o l ' .c i i r incrcc rr I l r t
advisc r t t ru lc l  lou r l ivc lo t l t is  shopkccpcr rcgarding t l tc l ! ' l t t tucs ol 'pLr i r l i r  rc l l r t iorrs.  l5 l

(d) ( i ivc i l rc scope oi ' l tubl ic i .c lat io i rs rr  i t l i  i rs
( i )  consrrrrrcrs
( i i )  rncdia ls l


