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Text A — The Three Rs

Answer the following questions.

1.  Give one positive result of recycling stated in the text.

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

2.  If a product is not essential, what does the text advise you to do?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

3.  Give one reason why consumers are tempted to buy a new product.

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Find the word in the right-hand column that could meaningfully replace one of the words on the left.

Example: broken down (line 4) D

4. obvious (line 14) 

5. demand (line 21) 

6. dumped (line 22) 

7. mined (line 23)  

8. given (line 27) 

A. thrown

B. delivered

C. extracted

D. separated

E. donated

F. need

G. tunnelled 

H. lowered  

I. desire

J. evident

K. feasible 

L. smashed
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9.  From statements A to J, select the four that are true according to text A.  Write the appropriate 
letters in the boxes provided.  [4 marks]

Example: A

 

 

 

 

A. When products are recycled they are separated into different 
components.

B. Plastic bottles are used inside duvets after being recycled.

C. Recycling is the best way to help save resources.

D. Another way of reducing the impact on the planet is using what you buy 
at least twice.

E. To reduce your impact on the environment, you should think of 
recycling first.

F. When deciding between different brands, the amount of packaging 
should inform your choice.

G. What is produced is hardly affected by what you buy.

H. If plastic products are in demand, they will be recycled more. 

I. An example of reusing is to use an object as a container to keep  
small items.

J. Giving things away is considered a way of recycling.
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Text B — The art of deceptive advertising

Answer the following questions.

10.  Which product is used to make advertised foods appear more vivid?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

11.  What is used to substitute ice cream in adverts to make it appear firm?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Find the words in the text which mean the following (lines 13 – 20):

Example: preserved by a freezing process

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . frozen . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

12.   wrongdoers

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

13.   brief explanation

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

14.   illustrated

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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15.   restricted

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

16.   misleading

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Choose the correct answer from A, B, C or D.  Write the letter in the box provided.

17.  According to the text, which of the following issues might consumers have with food products?

A. The burger bun is smaller than they were expecting. 
B. The food is not as healthy as they thought.
C. Some items shown on the box are missing.
D. It is difficult to know how to serve a frozen meal.

18.   According to the article, almost 50 % of American buyers… 

A. believe that advertising is not honest enough. 
B. do not trust advertising companies.
C. will continue being deceived by false advertising.
D. think that the products are disappointing.

19.   The overall purpose of the text is to…

A. raise public awareness regarding unreliable advertising. 
B. praise advertising companies for their creativity.
C. promote the use of advertisements and marketing material.
D. persuade people to boycott advertising.
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Text C — How Men and Women Communicate Differently

Choose the correct answer from A, B, C or D.  Write the letter in the box provided.

20.  According to the article, one of the reasons for the differences in communication between men and 
women is that…

A. there is no communication between them. 
B. women like arguing more than men.
C. its origin lies in the early stages of life.
D. women get angry when ignored by men.

21.   Between lines 6 and 9, the author indicates that boys…

A. have a different way of dealing with friendship. 
B. focus on private friendship groups.
C. focus on activities as well as on conversation.
D. have as profound relationships as girls.

The sentences below are either true or false.  Tick [] the correct response then justify it with a relevant 
brief quotation from the text.  Both a tick [] and a quotation are required for one mark.

 True False
Example: There is a traditional view that the nature of communication between 

men and women differs. 

	 Justification:  . . .  the classic divide in communication between men and women . . . . .

22. Some women get bored with talking.

Justification:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

23. People tend to use similar numbers of gestures.

Justification:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

24. Men’s body language is usually dependent on the situation at hand.

Justification:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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Answer the following question.

25.  Which word between lines 15 and 19 is used to describe men’s “sprawling and stretching”?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Complete the following table by indicating to whom or to what the word/s underlined refer/s.

In the phrase… the word/s… refer/s to…

Example: Their buddy groups tend 
to… (line 8) “their”   . . . . . . . . . . . . . .boys  . . . . . . . . . . . . . .

26. Talk to me (line 2) “me”    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

27. They’re just living… (line 3) “they”    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

28. Talk is essential to this process…
(line 6) “this process”    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

29. …using their hand gestures… 
(line 16) “their”    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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Text D — An Irishwoman’s Diary on Camping under the Stars in Australia

Answer the following questions.

30.  What caused the fellow camper to make his comment about the cup of coffee?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

31.  To whom does “the fortysomething” (line 5) refer?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

32.  How does the author of the text describe herself between lines 7 to 11?

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Choose the correct phrases from the text to complete the following sentences.  Base your answers on 
the information as it appears in lines 5 to 15.

Example: The author was attracted to this stunning place by…

  . . . . . . . . . . . . . . . . . . . . . . . . . the incredible river gorges . . . . . . . . . . . . . . . . . . . . . . . . . .

33.   Because of extended travelling time, camping needs…

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

34.   The author realized she was taking part in a national custom that inspired…

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

35.   The “grey nomads” tend to follow…

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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36.   Risk-takers don’t mind…

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Which words go in the gaps between lines 16 and 21?  Choose the words from the list and write them in 
the boxes provided.

begin to forgotten iconic involved

but however intrusive tend to

Example: [ – X – ]  . . . . . . . . . . . . . . . . . . . . . . . . . . . . but  . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

37. [ – 37 – ]   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

38. [ – 38 – ]   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

39. [ – 39 – ]   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Choose the correct answer from A, B, C or D.  Write the letter in the box provided.

40.  The phrase “grey nomads” (line 12) refers to...

A. older people. 
B. Australian campers.
C. older Australian campers.
D. van drivers.

41.   According to the text, the billycan… 

A. is used for all purposes. 
B. is ideal for boiling water.
C. is not useful for espresso coffee.
D. is essential for cooking porridge.
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42.   The most suitable alternative title for the text would be…

A. Camping: An Important Australian Tradition. 
B. Plan Before You Camp.
C. Novice?  Camping is not for you, then.
D. The Warm-heartedness of Australian Campers.
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