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Sample Schemes of Work and Lesson Plans

GCSE Media Studies

OCR GCSE in Media Studies: J526

Units B322 and B323 Section B: Television Comedy
This Support Material booklet is designed to accompany the OCR GCSE Media Studies specification for teaching from September 2009.
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Introduction

Background

Following a review of 14 – 19 education and the Secondary Curriculum Review, the Qualifications and Curriculum Authority (QCA) has revised the subject criteria for GCSEs, for first teaching in September 2009. This applies to all awarding bodies.

The new GCSEs have more up-to-date content and encourage the development of personal, learning and thinking skills in your students.

We’ve taken this opportunity to redevelop all our GCSEs, to ensure they meet your requirements. These changes will give you greater control of assessment activities and make the assessment process more manageable for you and your students. Controlled assessment will be introduced for most subjects.

OCR has produced a summary brochure, which summarises the changes to Media Studies.  This can be found at www.ocr.org.uk, along with the new specification.
In order to help you plan effectively for the implementation of the new specification we have produced these Schemes of Work and Sample Lesson Plans for Media Studies.  These Support Materials are designed for guidance only and play a secondary role to the Specification.  
Our Ethos

OCR involves teachers in the development of new support materials to capture current teaching practices tailored to our new specifications. These support materials are designed to inspire teachers and facilitate different ideas and teaching practices.
Each Scheme of Work and set of sample Lesson Plans is provided in Word format – so that you can use it as a foundation to build upon and amend the content to suit your teaching style and students’ needs.

The Scheme of Work and sample Lesson plans provide examples of how to teach this unit and the teaching hours are suggestions only. Some or all of it may be applicable to your teaching. 
The Specification is the document on which assessment is based and specifies what content and skills need to be covered in delivering the course. At all times, therefore, this Support Material booklet should be read in conjunction with the Specification. If clarification on a particular point is sought then that clarification should be found in the Specification itself.
A Guided Tour through the Scheme of Work
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	OCR GCSE Media Studies UnitS B322 & B323 Section B: Television Comedy

	Suggested teaching time
	28 hours
	Topic
	Institutions (BBC1 andITV1) and audiences

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Institutions - introduction
	Explain meaning of institutions. Give examples from a range of media. See how many pupils can already name
	
	Students should be made aware of online institutions, including Youtube, BBC, ITV, C4, Five and digital. Non-UK institutions may also be mentioned here (HBO, etc.)

	The BBC
	What is the BBC? Can students name any BBC programmes?

Ask students to list all BBC programmes they have consumed during the past week.

As a whole class, collate the results. Which programmes are the most popular and when were people viewing? How much time was spent using BBC products? Can any observations be drawn from these results relating to scheduling and viewing patterns?
	Access to listing magazines on online listings
	The BBC and ITV parts of this scheme of work may be worked simultaneously or separately

This may include BBC online.

This should be used as an introduction to audience and scheduling, to be developed later

	Institutional Context (BBC)
	Ask pupils to research and / or explain the basic ethos of the BBC (Television.), eg, TV Centre in West London (Donut House), and the Regions (eg, news opt-outs and regional programming.)
	www.bbc.co.uk
www.bbc.co.uk/heritage
Copies of Radio Times of similar weekly listings magazines.

www.bbc.co.uk/info/licencefee
	All BBC regional output is available on Sky Digital, so consider using an edition that’s outside your region. (This is a brief introduction to BBC Regions / Audience targeting, to be addressed in greater depth later on.)

	Historical context of the BBC
	The BBC in considered by many to be ‘The voice of the Nation,’ a respected, internationally prestigious Corporation whose slogan is ‘Nation Shall Speak Peace Unto Nation.’ Is this how pupils see the BBC today?

As a class, watch an edition of the regional news programme from BBC1 at 6.30pm. Ask students to note how they think it would appeal to local audiences

The history and development of the BBC. Marconi in 1922 to John Reith’s mission to educate, inform and entertain the whole nation. Ask students what they think this means and how it is achieved (Public Service Broadcasting, PSB). The BBC Charter

Give students a copy of a recent listings magazine and ask them to analyse the content of the BBC1 schedule for a weekday

Ask students to note which programmes educate, which ones inform and which are designed to entertain

Repeat this process for a whole Saturday on BBC1

Are there any trends or patterns that students can identify. Which programme genres feature at certain times of the weekday schedule? What does this suggest about who’s watching? How does BBC1’s daytime schedule differ from its Saturday schedule? What does this tell them about audience and scheduling? Students to feedback their ideas and suggestions to the rest of the class

ICT – Ask students, in pairs, to plan and produce a 5 minute PowerPoint, or other presentation, that will ‘teach’ the rest of the class something about the BBC’s History and Development
	www.tv-ark.org.uk

	An excellent, informative site with information on the early days of the BBC and Reithain Public Service Principles and their influence on today’s BBC output

Allow at least 2 lessons for students to prepare for this. Access to a computer room and internet are required

	The licence fee
	Brainstorming. Do students know what the Licence Fee is for and how much it costs?

Explain the fee is mandatory for the vast majority of viewing households and that it provides the BBC with its prime source of revenue


In theory, this allows the BBC to deliver PSB to a wide audience through a guaranteed income. The BBC can often be more innovative because of this

Class debate – Is the Licence Fee fair or outdated? Should everyone be made to pay for the BBC when audiences are more fragmented then they used to be?


	
	The Licence Fee debate is ongoing, with suggestions that other broadcasting institutions should be allocated a part of it. Is this a fairer system of funding for the future

	BBC onscreen identity
	What are idents and logos? Why are they important for any company?

Ask students to name any famous logos or brand identities they can think of (any products.) What messages do they convey? Are they hidden connotations? How do we decode brand identities? Ask students to explain their ideas

Leading on from this, show a series of BBC idents, past and present

Analyse and decode them. What in-house style or corporate image was the BBC trying to convey?



Homework – ask students to design a new BBC logo based on the current ‘circles’ concept. Ask them to explain and ‘sell’ their new ident to the class.
	www.tv-ark.org.uk

	TV-Ark is an excellent online ‘TV Museum’ resource, containing many old and recent TV Clips ranging from on-screen presentation to title sequences from all genres

The current BBC Idents are a reversion back to the ‘circles’ concept, in homage to the old BBC Globe that preceded programmes for 40 years

Current BBC idents are designed to show ‘everyday’ life and people doing extraordinary things. The colour red is prevalent in many of them



	ITV, Independent Television – Institutions.
	Do students know what ITV stands for? Do they consume any of its output?

Ask students to list all ITV programmes they have consumed during the past week

Produce a group or whole class breakdown of results

What are the most popular programmes?

What are the most popular viewing times?

Which day’s schedules were most popular?

Compare these results with the earlier BBC analysis. Are there any similarities or differences? Which channel is most popular? Which channel is the most popular amongst the class? Which genre is the most watched and when do the class tend to watch the most (days and times.)

	Itv.com/aboutitv
Wikipedia.org/wiki/history_of_itv
Itv.com/local
www.tv-ark.org.uk
Itv.com
Access to a computer room


	This analysis will give students an idea of the simple differences between BBC1 and ITV1. Comparisons can be drawn by considering and comparing patterns of consumption across the two major channels and institutions

Students to note regarding ITV’s institutional ethos:

Established in 1955 as an alternative to BBC1

It’s an independent broadcaster.

Was regarded as more ‘down-market’ than the BBC

ITV relies on advertising revenue, therefore large audiences yielded by popular programming

ITV relies on popular genres such as Soaps and Reality TV to deliver large audiences to advertisers



Is ITV’s Public Service Commitment  being eroded because of this? Less emphasis on news and current affairs;  regional news, in its present format, is under threat due to economic pressures



	Context of independent television
	Explain the major ways in which ITV differs from the BBC in terms of regional identity (or lack of) and its commercial ethos

Analysis of your regional ITV station. How many regional programmes can pupils identify in a week’s schedule? When are they broadcast? What do the programmes indicate about your region and its audience?

Watch an edition of your local ITV News programme from 6pm. How does it appeal to a local audience? How would students improve the content? Would they watch the programme?


	Itv.com/local

	ITV is divided into 15 regional licences.

Opt-out news services are a common feature during daytime scheduling

ITV regional branding is long gone. ITV now uses generic branding across its regions. This reflects the loss of regional identity as ITV becomes consolidated and resources (studios and production facilities) are pooled or sold, eg Carlton Studios, Nottingham, has been sold to the University  there

	ITV1 branding
	ITV idents. Can pupils describe any of the pre-programme idents that are currently used? What image do they try to reflect?

Show a selection of animated and filmed idents from the 70s and 80s. Discuss their connotations and any possible links to regional identitiy?

Homework – design a new ident for ITV1, maintaining their current house style
	
	

	Scheduling
	Ask students to compare the schedules of BBC1 and ITV1 post watershed? What do they notice about genre and programme content?

Class debate – Is the 9pm watershed still appropriate for today’s audiences or is it an outdated principle in an age where censorship is almost impossible?

Divide students into groups, for and against the watershed. Debates could be videoed and played back to see who gave the most convincing argument

Compare programmes in the same time slots on different days. What does this indicate about who’s watching / audience targeting?


	
	As more homes go online, are young people becoming desensitised towards ‘inappropriate’ material? Should parents, not broadcasters, take responsibility for what their children see?



	TV comedy scheduling
	Group work. Pick out all TV Comedy programming for 1 week from BBC1 and ITV1 schedules. Ask them to analyse their findings using the following criteria:

· How many hours of comedy programming was shown by BBC1 and how much was shown by ITV1?

· What type of comedy programmes were they?

When were they broadcast?

Encourage students to arrive at a conclusion – Which channel shows the best, most diverse comedy output, BBC1 or ITV1? Students may work in pairs and present their ideas to the rest of the class


	www.bbc.co.uk/comedy

	Comedy Programming includes sitcom, panel games, sketch shows and comedy chat series and stand up. Examples include ‘Have I got News For You’, ‘Mock The Week,’ ‘Little Britain’, ‘Tonight with Jonathan Ross.’



	Audience pleasures
	Students to watch an episode of ‘Benidorm’ (ITV1). Deconstruct the episode to determine specific audience pleasures:

Setting – how may audiences relate to the series? The notion of all-inclusive package holidays

Characters / cast / presenters – how many are there? Do we recognise any stereotypes? Audience identification. Which characters are most successful and why?

Accessible themes – identify them (eg relationships, family, friendship…) How important are these themes for audiences?




Representation of social issues. Eg, social class, culture, sexuality). What do audiences see?

Consumption of the familiar. An important audience pleasure. Audiences feel ‘comfortable’ dropping in and meeting the same group of characters regularly. Which characters and situations in ‘Benidorm’ will encourage this?

Generic conventions – How does ‘Benidorm’ differ from other sitcoms? It lacks a laughter track / canned laughter, it’s filmed using a single camera technique (audiences may like this as it resembles reality TV). It is filmed entirely on location

Narrative resolution. How is the status quo disrupted and resolved by the end of the episode?

Comedy entertainment. What is the main source of comedy in the series? Cast, location, celebrity? What is actually funny and who would the humour appeal to? Consider scheduling here


Final task, homework – How does ‘Benidorm’ fit ITV’s institutional ethos? 

Can students suggest why the series is a popular success?

ICT – Paired work. Ask students to prepare a 10 minute presentation (PowerPoint or similar), analysing the audience pleasures for a BBC comedy programme
	Teaching TV Sitcom by James Baker (BFI, 2003) has helpful sections on audience pleasures and sitcoms, as does Teaching Television at GCSE by Eileen Lewis (BFI, 2008).


	Episodes are available to view on itv.com

Previewing episodes is recommended. The criteria opposite may be applied to any comedy programme (sitcom, sketch show.)

The analysis criteria used for ‘Benidorm’ may be modified and used for this task.

Students may choose a different style of comedy programme, perhaps including those listed above




OCR GCSE MEDIA STUDIES UNITS B322 & B323 SECTION B: TELEVISION COMEDY 
Audience pleasures / Opening Title Sequences

OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Students should be able to analyse and respond to Television Comedy clips.

	Objective 2
	Students should be able to select and communicate their knowledge and understanding based and what they see.


Recap of Previous Experience and Prior Knowledge
· What kind of comedy programmes make the pupils laugh? Which ones do they enjoy watching and why? Audience tastes have changed in recent years and they also vary greatly. TV schedulers must take this into account when planning output.

Content

	Time
	Content

	5 minutes
	Introduce title sequences concept. Ask pupils why the opening of any TV programme is important in establishing the narrative and trying to hook an audience from the outset.

	10 minutes
	Show 2 Television Comedy Programme title sequences (available on itv.com, bbc,co uk and tv-ark.org.uk) Try to select them from different channels, times and formats).

	25 minutes
	Show both sequences to the class, then ask them to do the following in stages:

· Provide a detailed list of what you see and what you hear in each title sequence.

· What can you see or hear that suggests a particular audience is being targeted?

· What is there in the title sequence that would make audiences want to watch? (audience pleasures.)

· Is there anything missing from the title sequence that you think would enhance and increase viewer interest? What would you add to each sequence and why? (audience pleasures.)

	10 minutes
	Ask students to explain their ideas and findings to the class.


Consolidation

	Time
	Content

	5 minutes
	Homework – Produce a storyboard for the opening sequence of a new TV Comedy sketch show aimed at a teenage and young adult audience.

	5 minutes
	Plenary – Title sequences are often rich in information and will indicate the types of audience pleasures the series is likely to offer.


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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