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Principal Moderator’'s Comments

Brief 2 Magazine Extract (Music magazine — Mob)

Overall mark 118/20

Research & Planning 30/30 Level 4

There is strong evidence of comparative research, and a quantity of potential target
audience research. It is pleasing to note the extent of analysis and interpretation of
the research, which was then used to inform the planning. The evidence of planning,
organising and drafting is convincing. The effectiveness of time management is
confirmed by the teacher.

Production 60/60 Level 4

The process of production is evident, as is the candidate's acquisition and application
of photographic and computer skills, using appropriate software. The evidence of
original photography is clear, with a sense of planned design in the capture of the
images. There is an imaginative application of genre codes and conventions,
resulting in a high quality production piece.

Evaluation 28/30 Level 4

The evaluation is clear and reflective, giving insights into the candidate's approach
and the reasons underpinning it. The earlier research has clearly informed the
planning and process of production, modifying decisions made along the way. The
sense of audience is clear, despite the only actual evidence of feedback being a
reference to discussing the product with others.

The teacher comments on the mark sheet are helpful.
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Features Moose

—
MOB: Well you must be pretty new to all these big gigs
youre performing so you do have an excuse hah.
MOOSE: I'll have to get over my fear soon though or I
might start to let it get in the ay of a good performance.
MOB: This is true, but I'm sure the more big gigs you
perform, the greater your confidence will grow!
MOOSE: Hopefully! Towards the end of each performance
I always feel slighty crazed by the fans chants and
cheering. I always try and let the audience get involved as
5 v . much as I can, so much
& so that it's almost a if

ophie, a.k.a Moose, has topped the alternative think in the nearish future I'd definately like

charts at just 17. We got our top chatter, Sam
on the case to find out what makes her and
her music tick.

MOB: Hello Moose.

MOOSE: Hiya MOB.

MOB: We can't tell you how much we've been look-
ing forward to this interview! How are you feeling?
MOOSE: T must admit, I'm soocoo nervous! This is the
first big mag interview I've done since the new track
releases.

MOB: No need to be, no brain surgery will be per-
formed here today haha.

MOOSE: Oh... did I get the wrong room?

MOB: Hahaha. So! Tell us, what was it life like for
you while being brought up?

MOOSE: Well... I think I had certainly developed my
own style by about the age of 14. I've always been
one to express myself through colour and wacky...
stuff! As a young teen I was usually found reading
comics, seriously, don't get me started on the comics

-
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conventions and signings in London. It was a great
way to get me out of the house and away from
home. I think doing that also made me much more
independant and confident, thats helped me get
where I am now. But I had a lot of support from my
friends as I was growing up, it was difficult to fit in

to do a couple of gigs around Britain and
then maybe travel or go on tour with a
couple of other bands. Also hopefully go to
some big-ass concerts like Glastobury next
year and all the alternative/ rock shows I can
get my hands on. I'd also like to do some
remixes of songs with other bands, they
seem like fun!

MOB: A lot of planning to do then! Have you
planned any gigs already?

MOOSE: I have. I think my next gig is on in
my hometown, St. Albans. After that I've
planned a few around some venues in
London and in Machester and Cardiff. I'm
really looking forward to the St.Albans venue
because it's my home turf, I also feel a lot
more able to let myself go on stage, things
tend to get pretty wild! But I'm very nervous
about the other venues. I still get stage fright
when I perform at new places.

ﬂ‘?’ . - ‘

they're controlling the
actual gig! 1 think some
bands forget that fans
want to be involved
during the performance,
to me it's really
important.

MOB: Totally agree with
you there. It's
something many bands
do over-look. Did you
ever want to be in music
when you were groeing
up?

MOOQOSE: 1 hadn't really
thought about it if I'm
honest. I'd always been
very arts and crafty, but
not especially musical at
that age.

But by the age of... i guess, 15? I had discovered a few

hahah. Also went to loaaaads of

P

with my interests and dress sense, but they always
made me feel wanted and kept me up there when I
was feeling down.
MOB: So you're a bit of a comic book nerd?
Confession.... I was also very into comics hahaha.
Fav had to be GreenlLantern!

' MOOSE: No way!? GreenLantern is a-w-e-s-o-m-e!
MOB: Indeed! Right, next question... Where do you

. get your inspiration for your songs from?
MOOSE: Well, as I said before, I love to express
myself. If I'm having a bad day I often draw things
out on paper or scribble words down, I sometimes
use these to find the ispiration I need for a song.
Basically I write songs about current situations in
today's society and also about things that are
happeneing in my life.
MOB: There's a lot to write
about then hahah. What are
you hoping to achieve in the
future?
MOQSE: Corr... big question
haha.... Urmmmm. Well I

songs which I could play pretty well on my guitar, it kinda
gave me a new way to express myself apart from through
art, Art is more about pictures and music is more about
notes and words.

MOB: Didn't you name your guitar?

Haha.

MOOSE: Hahah! Yeh I did, it's

called Gary. I called it that when 1

had discovered the *hidden musical

talent’. 1 also drew all the patterns

on the Gary, it kinda made me feel

like T was combining my love for

doodling with my music. It sounds

weird but I would say that Gary is

my other band member.

MOB: Hahaha aww cute! Well,

thankyou for talking with us, it’s

been awesome catching up with

you. We wish you all the best for

the near future! Untill the next

time!

MOQSE: Thankyou! I love you all!

Biyee! <3
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EIH mlmto this week’s issue of MOB! This
week is jam packed with all the latest music, punk T".s '

to indie and everything in between. The Team
have been catching up with all your favourite FEEDBACK
: ‘ bands, so no doubt that there will be info on all

the gigs and gossip! You'll also notice we have mm &[;'57
our very own app available on the Apple App ] W
Store, meaning you guys'll have all our,updates, at’ pae=ywe ; @M‘r BIGGEST
your finger tips! I }f%f?_ v - W =
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Has just reged it's latest, summertime collection of new tees
and accesories. Guys, check'em out they have some amazing
new kit that'll make you look awesome! My favourites of their’s

are the tees, they're just so unique!
Pay them a visit at www.iheartdropdead.com 1 6
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Production Journal

Production of magazine project during 12 weeks
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Finished designing
questionnaire.
Gave people in the class and
family the questionnaire and
analysed results.

Compared the answers and the
interests of my target audience.

Took round two music
magazines to see which one was

the most appealing.



Worked to produce paper mock-
ups to decide what | wanted to
include and designed layout.

Annotated my paper mock ups
and marked what I liked and
disliked about each page.

Commented on colour schemes
layout and features of my
magazine.

Thought about who | could
include in my magazine as
models for photo-shoots.



+ Got audience feedback from the class on my paper
mock-ups.

+ Changed my double page spread topic and theme to
focus on a faux-celebrity so that | could include more
uses and gratifications theory.

« Started to plan out my Photoshop mock ups and
thought more about colour schemes and layout.

+ Re-thought about models and shots to include in all
my magazine pages.



* Finished the basic layout for my cover page
and contents page, but without original
photography, as | had not done the photo-
shoot for it. But had in mind what | wanted the

shot to include.



* Got peer’s and
teacher’s feedback for
my Photoshop mock-
ups and did the
appropriate changes so
that | could start
producing my final
products.




Week 7

* Photo-shoot for the magazine
with Sophie as a model

+ Used different angled shots to
connote quirky and interesting
personality of the faux-
celebrity.

+ Used a colourful and
interesting guitar as a prop to
attract the reader’s attention
as well as having the model
dress in the appropriate style
for MOB magazine, (punkie
and alternative clothing).



+ Started and finished my front
cover.

* | based it round the
stereotypical layout of a music
magazine with one main
picture of a band, with a few
headings of articles. As well as
a big bold title which makes
the audience easily recognise
the magazine.

* Used a barcode, issue number
and date to make the cover
look realistic.
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| started and finished my feature
article. -

| took successful aspects of
professional music magazines and
tried to incorporate these into my
own piece.

| used a big bold title which would
make the audience interested in
the article as it stands out.

The variety of colours used
catches the readers eye and
makes them interested in the
article.




Week 11

* We got feedback from our
teachers

* | needed to include another
page for my contents page
as well as correcting spelling
mistakes and adding some
more features to my front
cover to fill up spaces.
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Week 12

« Changed some spelling mistakes in my double page
spread .

« Changed the layout of my front cover and added in
some more pictures to fill in gaps.

PHOTOS | LATER ADDED TO MY FRONT COVER
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Ceo A, wﬂcouﬁt&'_\"‘—i &/‘L"*—-
HELLD! WELEDME to this week's a]rrang! - the : 2
first one edited by me! Having been a K! reader since
my teenage years, it is an absolute dream come true

and honour to be writing in this space, and | can’t tell
you how excited | am about where we’'ll go together 1=7a 12/09/09
through the pages of our favourite mag in the coming A . D
months, No better place to start, either, than AAA on

Green Day’s Stateside mega-tour, which will get you i H

totally fired up for their upcoming UK shows! You'll also | d be Pes“y SlL"tty If I Wer‘a a

notice a few changes in this issue. : ” OMNOLRALE. ot
There'll be more to come, too, so tell m . glr" for‘ a dEY' i sliglivl y Conatulalt

i} us what you think and what you'd ( ‘ M H .- LBIOAM

|| like to see (contact details on p4). ch"la # E  } AntI-F'g reodh vatﬁ).g_.
Enjoy! e SEX! DUNGEONS & DRAGONS! AND PUNK ROCK ‘N ROLL! SEE PAGE 28.
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S IS ABSOLUTELY THE
SHOW THAT'S OUT
£ AT THE MI]MENTP’

REEN DAY have been onstage for less

than 10 minutes and Billie Joe Armstrong

is already missing from the stage. The

I man who fronts the band who once

W ,‘5}'“ claimed they wanted to be known merely
as "that” — as in, ‘how can anyone follow

that?’ - is midway through Know Your Enemy, getting

to know his audience. But Armstrong is not to be

found slapping at outstretched hands in the photo

pit, shepherded by a phalanx of security men. Nor

is he in the shallow waters of this 10,000 strong Las

Vegas crowd, among the bobbing heads and fists of

those standing immediately in front of the stage. No,

instead, he's — where is he? - he's miles away.

A figure in black and grey, dressed as if he's the
Sheriff around these parts, which tonight he kind of
is, is located by a spotlight. Billie Joe Armstrong has
found his way onto the banks of seats that rise high
above stage right in this vast arena. Guitar still slung
|t to his waist, the frontman walks up the steps that
divide the seating sections and turns right into one of
the rows. As he shuffles eight, nine, 10 chairs deep the
band thunders on the stage below him, Know Your
Enemy now stretched some distance beyond its three
minute studio perimeter. Armstrong’s new neighbours
in the crowd look at him amazed, but also shocked,
even intimidated. This kind of intimacy does not occur
often in such impersonal surroundings.

“This show is to the absolute max,” is the singer’s
opinion. “We're not afraid of being entertainers.”

Green Day once toured Europe in conditions so
squalid that one night drummer Tré Cool slept next
to a human head staring from a jar of formaldehyde
Today the band are appearing in Las Vegas, in
markedly different surroundings, The 35th date of
the North American 215t Century Breakdown Tour,
soon to transfer its attentions to the United Kingdom,
has pulled its wagons up to the loading bays of the

24 KERRANG!

Mandalay Bay Events Center, here at the southernmost

,.m

..‘.D -

tip of Las Vegas Boulevard, known universally as
'The Strip”. Tonight's show, Tre Cool will reveal after
soundcheck, is “really oversold” and at 4pm fans are
already gathering by the ticket barriers and metal
detectors that stand guard at the entrance to this
circular indoor arena.

A praoportion of Green Day's audience remains
young, but not universally so; in fact, the most
surprising thing about the people who will this
evening fill the Events Center to bursting point is
just how diverse a gathering this is, in terms of both
age, shape and gender. This is no accident. At some
point during the recording of the latest Green Day
album, Billie Joe Armstrong took a night off in order
to see Van Halen perform an arena show with original
singer David Lee Roth. But what made the strangest
impression on the 37-year-old punk was not the band
onstage - well it wouldn’t, would it? — but rather the
audience. The prohibitively high price of tickets for Van
Halen's show, and that of many other bands like them,
meant that the audience comprised only a certain type
of person.

Billie Joe Armstrong says that “the place [that night]
was filled with people who work in offices, because
they're the people that can atford those kinds of
ticket prices, They bring their office dates with them
and suddenly you've got an arena full of white-collar
people. But rock ‘'n’ roll is supposed to be a blue collar
kind of music. It should be affordable to everybody.”

In America the most expensive ticket for the 21st
Century Breakdown Tour is less than 550, or about £33.
This explains the diverse nature of tonight’s crowd,
as well as why the band are travelling from show to
show in buses rather than by private jet. "We don't
charge enough to fly between shows,” smiles bassist
Mike Dirnt. But what affordable prices do mean is the
attainment of Green Day's desire that their audience
involves itself in the show as much as the band. Here
musicians and customers join together in a union

of energy that is like a
human tornado.

Of all the shows
playing in Las Vegas on
Friday August 21, this
one is almost certainly the cheapest. More than this
though, it is also the best: the one which offers the
mast entertainment, the most excitement, the best
songs and the best band. If you have a ticket for Green
Day's UK tour in October, be thankful: you're soon 1o
see The Greatest Show On Earth,

.I ]| 01 [.l. segan halfway through the recording of
21st Century Breakdown, at the point at which the
songs could be imagined live. Before The Lobotomy,
for example, played tonight with violent panache,
was envisaged by Billie Joe Armstrong as being *[in
concert] a really intense song, a real crowd pleaser.”
At the same point as the music for Green Day's eighth
studio album was coming together, so too was the
artwork. Sketches of the stencil paintings that adorn
the pages of the CD booklet, fashioned by Chris
Bilheimer, were beginning to make their way to the
band's eyes. Always a group with a strong visual
sense (from the fold-out collage that accompanies the
Insomniac album to the bleeding flag in the video fér
American Idiot) things were beginning to take shape

“It all starts with the music and the art,” says
Billie Joe Armstrang. “Then you have to think about
taking it onto the stage. But it's all a part of the san®
process.”

With 215t Century Breakdown finished and awaitng
release, Green Day spent part of the spring playing
their new album in its entirety at clubs such as
New York's Bowery Ballroom, and then the same
tity’s larger 3,000 seat Webster Hall. These, plus
appearances in 5an Francisco and Oakland, were th
group’s first live shows since concluding the tour ir
support of American Idiot in Australia more than tivee

-
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years earlier. According to Mike Dirnt, Green Day
"didn’t want to take the chance that they were
ready to jump straight into an arena tour.

"Although,” he says, with something
approaching a smile, “you're never really ready
for the first night in one of those places.”

By the time spring rolled into summer, Armstrong,
Dirnt and Cool, as well as their contingent of
accompanying musicians - notably long-time second
guitarist Jason White - had decamped to San Diego,
for two weeks’ rehearsals at the 12,845 seat Viejas
Arena. It was here that the full production that now
accompanies the tour was first assembled into place,
and fine-tuned into purpose.

The production itself is designed by Artfag, a
company formed 10 years ago by Justin Collie
and Doug 'Spike’ Brandt. The pair specialise in
‘performance environment design’, in other words
everything you see onstage that isn't a human being or
a piece of musical equipment. At the back of the stage
stands an LCD screen - assembled and dissembled in
tile form - standing 60 feet wide and 27 feet high. Onto
this screen is projected various images throughout
the show: a composite skyline of an American city,
flyers from past punk shows advertising such groups
as Operation lvy and Millions Of Dead Cops, stencils of
faces obscured by gas masks, and, not least, full colour
footage of the band onstage. All of this takes place
beneath a lighting rig that while impressive is never
once intrusive.

“There is a tendency for bands who play in arenas to
be overlit,” says Billie Joe Armstrong. "But we create a
lot of energy onstage, and we want that to be the main
focus of the show, rather than the lights. The band and
the audience are what makes a show such fun. Without
tooting my own horn, we're playing better live now
than we ever have, We want people to notice that.”

What can British audiences expect when they come
and see you in October?

"They can expect to
get laid,"” says Tré Cool,

By you?

Smiling. Nodding.
“Sure, if they like."

GREEN DAY’S
North American 21st
Century Breakdown Tour
began in earnest at the
Key Arena in Seattle,
Washington, on July

3. Between then and
the first leg's final date
at LA's Great Western Forum on August 25, the
production has visited 38 of America and Canada's
largest cities and has been seen by something like
half a million people.

“I think of this tour as being like a major studio
maotion picture,” says Armstrong. “It couldn’t
really be any bigger. But the cool thing about our
band is that we don’t have to operate on this kind
of scale. We can make indie films as well.”

Although not at the moment, they can't. This
tour will roll for at least another year, in venues the
size of hockey arenas at first, before transferring to
larger outdoor spaces in the summer of 2010, Even
indoors this is a massive production. Green Day
transport with them a crew of 93 people, whose
jobs range from tour manager - the likeable Doug
Goodman, whose first tour was with Slayer, in
frontman Tom Araya's car - to front of house security.
The travelling party is transported from state to state,
country to country, on seven different tour buses;
the equipment they help construct packed into 11
articulated trucks, including one dedicated solely to
T-shirts and one for pyrotechnics. No member of this
crew is getting more than five hours’ sleep a night,
sometimes much less. Everything the audience sees
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SEVEN KIDS ONSTAGE
(AT DIFFERENT TIMES)
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ONE TOILET ROLL

this evening not made of co -1
belongs to the band, including
Producing a show that can last up

hours - as it did for its two night stand

Yark's Madison Square Garden - involves an |
day for those working behind or beside the
When the drive between cities exceeds six
working day is condensed, but not the job
at hand. The crew must react accordingly.

“It’s as the saying goes, the show must go
on,” says the band’s tour manager. I don‘t
know who came up with that phrase, but
sometimes | want to slap him.”

But anyone expecting the backstage

area of the Mandalay Bay Events Center to
be busy with roadies displaying signs of
intermediate tourettes syndrome will be
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Example questionnaire response - not all questionnaires
included - summary of results follows

Magazine Audience Research

What's your name?

Gender:

Male B/]/Female []

What age are you?

5-10] 11-15 | 16-20[] 21-25[] 26-30[] 31+[]

What is your favourite genre of magazine?

Music []

Beauty and Fashion []
Nature []

Hobby []

Comics []/

Gaming [
Motoring [ ]

Which magazine do you commonly buy/ subscribed to?

| buy a variety of magazines [ ]
| rarely buy magazines [ ]

How much are you prepared to pay for a magazine?

Less than £1 [ ]
£1-£1.50 [ ]
£1.51-£2 [ ]
£2.01-£2.50[ ]
£2.51-£3[]
More than £3 [/f/



-----------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------

In a double page spread, what features would you like to see included?
e Upcoming events M
e Reviews [ ]
e Guides to hobbies [ ]
e Interviews [ ]
e Cartoons|]
e Photographs [ ]
B DS napmeansssmaamvessamenigns

On a magazine cover, what catches your eye? (Mark as many as needed)

e Bold writing [ ]

e One big main picture [Vf

e Several main pictures [ ]

e One main feature titles [ ]

e Lots of feature titles [ ]

e ‘WIN’ competitions/ freebies [ ]

Thankyou for your contribution.
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Magazine Project: Research

Questionnaire Charts:

Favourite Genres of magazines

B Gaming

| Music

B Beauty and fashion
m Hobby/interest

B Comics

B Motoring

® Nature

How much people are prepared to pay for a
magazine

H Less than £1
m£l-£1.50
mE£151-£2
W£2.01-£2.50
m£2.51-£3

H More than £3




Magazine Project: Research

FeFeatures people wanted to see included

H Upcoming Events

H Reviews

B Guides to Hobbies/ Fahion
H Interviews

H Photographs

® Cartoons

What caught the reader's eye on the front

B Bold writing

B One big main picture
® Serval main pictures
B One main feature title
H Lots of feature titles

= WIN' competitions/ freebies




Magazine Project: Research

Peoples’ buying habbits

E Commonly bought or
subscribed

B Variety bought

m Rarely bought

Colours people liked

H Blues

B Reds and Oranges
m Greens

| Metalics

® Multicoloured




Magazine Evaluation

Our brief was to design extracts from a new magazine which would be aimed at a certain,
térget audience. These extracts had to include a front cover, a double page contents page
and a double page spread article. The pictures we were to incorporate into our magazine
must include some of our own original photography. | chose to create a music magazine,
aimed at a unisex audience.

Before staring the practical work, | needed to research my audience and similar music
magazines, to the one | would be designing later. | chose to study a successful unisex music
magazine called ‘KERRANG!" While studying, ‘'KERRANG!’ | found certain features that |
thought were effective in appealing to their target audience. These included: large, bold and
contrasting fonts which stood out to the reader, profile photography of band members and
groups, a wide variety of Photoshop brushes to create a scrapbook theme and quotes from
band members to interest the audience in a featured topic. As | thought these were
effective in attracting the target audience | tried to include these aspects whenever | could.

After having carried out my research | had thought about the potential target audience that
| was aiming to attract. | decided that my magazine (M.0.B) would aim to appeal to both
males and females, as a lot of music focused magazines are generally unisex. As well as this,
the audience would be in their mid to late teéns or young adults, around 15-24. My target
audience are interested in the life of rock, alternative and metal bands and solo artists, they
want to catch up on the latest news from the music industry and find out dates for
important festivals and gigs which include some of their favourite bands. Many of the
people included in my target audience have a job in the music industry, whether they are
part of an unsigned or a professional band. If they are not in this profession then they wish
to pursue it as a career or are just interested in attending music festivals and gigs. My target
audience feel that this magazines plays and’important role in their way of life because it
provides interest and inspiration to follow the lives of those featured in MOB magazine. My
target audience dislike fashion orientated people and would prefer to just wear a t-shirt,
hoodie and jeans. They like attending concerts, gigs and festivals with friends or with the
intension to meet new people. My target audience typically spend their money on MP3
players, such as the IPod, CD’s of their favourite bands which have good reviews and on
tickets to see these bands live. Successful and well known solo artists or bands is what my
target audience expect to be included both on the front cover and throughout the
magazine. The majority of my target audience save their money to get the next issue of
MOB magazine and look forward to reading it to catch up with the latest news.

As well as this | also produced a questionnaire to hand out to members of my class, so |
could see what my potential target audience wanted out of a magazine. My questionnaire
showed that the majority of females | asked bought fashion and gossip magazines. Because
of this | decided to incorporate fashion into my magazine to attract a female audience.
However, males | asked chose a much wider variety of magazines, such as motoring, sport



and music. | included male fashion, hairstyles and upcoming gigs to try to appeal to their
interests, as well as adding in rock bands that my male target audience enjoy listening to.
My research questions also show that the majority of people would be willing to pay
between £2.50 and £3.00 for a magazine, | also feel that this price is a reasonable amount to
pay for such a magazine. | looked at the price for Kerrang! magazine, which is,about £2.20 in
the United Kingdom, therefore | chose to price my magazine at £2.50. The people | asked
also felt that they wanted to see a main colour scheme throughout the magazine, but also
to have a variety to com'pliment these colours. The questionnaire also showed that people
wanted to see one main picture on the front cover, which related to the genre of the
magazine, as well as a few different article titles which hook the reader and makes them
want to read about the particular topic featured in that magazine. Through doing this
questionnaire | feel that | have gained some knowledge on my target audience which has
also helped me to develop my magazine to appeal to their interests effectively. Without
doing this | don’t think | could have created my magazine as effectively because | did not
know how to attract my target audience.

L

Before starting to make my magazine on Photoshop, | made paper mock-ups to plan the
layout and the content of my cover, contents page and article. This was so that | could see
what layout | could use to attract my target audience, without having to start spending time
on Photoshop. | asked people what they thought of this layout and whether it would appeal
to them if they were going to read this magazine. | had included the aspects | found
effective from the ‘'KERRANG!” magazine, which | feel helped to make my magazine mock-
ups appeal to the variety of people | asked. Despite the positive feedback | chose to change
some features of my magazine, to include the uses and gratifications theory. Overall, people
liked the quirky layout and the content that | hoped to include in MOB/magazine.

| had produced the mock-up feature article about Glastonbury Festival. However, | later
changed this to an interview with a faux-celebrity, hoping to include: escapism, personal
relationships, personal identity and voyeurism. | feel that the audience would be able to
build up a relationship with the faux-celebrity, named Moose, as they learn about her life
and how she got into the music business, this would include the voyeurism and personal
relationship gratifications. | felt that the escapism gratification would also be included in this
interview as Moose tells the readers about her life story, so the audience may be able to
lose themselves while reading this. As well as this, some readers may be able to identify
with Moose and the points of he_r"l"ife featured in the article, therefore this also includes the
personal identity gratification.

The title of my music magazine is MOB, short for Music of Britain. | decided to name it this
because the audience automatically know that the magazine is about music. However, the
abbreviation also makes the word mob which suggests the crowds that gather as gigs, as
well as this, the word mob connotes rebellion, which is a trait amongst my target audience.



Throughout my magazine | used bright colours over dark grey. | think this makes everything
stand out to the reader, as well as this it makes it bold and exciting to look at. In my
contents page and in the top banner of my double page spread | used black and yellow
coloured font. | did this to represent danger signs or danger tape, both colours stand out
against the other. | feel that this would also appeal to the rebellious side of my target
audience.

For page titles | used very big font to catch the readers’ eye and inform them straight away
of what the page featured, examples of these titles are: MOB (front cover), Contents
(contents page), MOOSE (double page spread). | also used very rounded and wide text
throughout which, | feel, helps it to stand out. | used a medium sized font for headings,
found in the contents page, as well as a catch line and quotations on the double page
spread. For most of the sections of writing | used white on dark grey/black which is a twist
to the normal black on white.

For my double page spread | had an interview with a faux-celebrity called Moose, (my friend
Sophie), | included some original photography of her. | had a photo shoot with her and a
guitar which, hopefully, created her band member image. For these photos | used a variety
of lenses to create different effects. An example of this is the profile shot of the second
page, bottom left. For this photo | used a wide angle lens, which puts her body out of
proportion and therefore interests the reader as it is a different style compared to the other
photos. | edited all the photos | included on Photoshop or on Picknik, which enabled me to
use some of the effects in pictures such as, first page of spread, bottom left. It enabled me
to pick out the rainbow colours in her guitar strap and make the picture interesting and
stand out from the white text and grey background.

The language used throughout my magazine is chatty and informal. | decided to be chatty
and treat the readers like friends rather than customers. | felt that this would include the
personal relationships gratificatidfi; the audience read the magazine as though it is a
conversation with a friend.

J

My magazine takes into account some of the audience needs. | feel that | have included
Social needs and Esteem needs. | tried to make the audience feel part of a gang or a group
so that we could build up personal relationships; | showed this clearly in my editor’s letter.
By using language like ‘you guys’ it creates a chatty and informal friendship with the reader
and makes them feel a part of the magazine. | feel that | included esteem needs by talking
about ‘Drop Dead Clothing’ as | told them ‘they have some new kit that’ll make you look
awesome!’ This makes the reader want to by the clothing to look awesome and feel good.

| mostly orientated my text ground my pictures as most of my audience would be creative
thinkers (use the right side 6f the brain). Because of this | feel that | have taken into account
the way in which my aud'iénce think. For my front cover | took colours from Moose’s guitar
strap and used these as a reoccurring theme throughout my magazine. | made the text fit



around the silhouette of Moose so that the audience focus on both the main feature and
the other pages that are included in MOB. On my contents page | used pictures of bands, as
it is a generic convention a music magazine. | added a ‘Band of The Week’ box to my
contents to try to get my audience interested in some of the bands that could be features in
the double page spread another week. | also used a main column of page numbers and
matched some of these to a picture found somewhere else on the page; | did this to try to
make the audience look at everything on the page so that something else might catch their
eye and make them want to read about it. In my double page spread | used pop-out quotes
to attract the audience and make them want to read more of the interview. | also separated
the text so that it wasn’t in long sections, by using colourful and attractive pictures.

| didn’t use much enigma in the making of my magazine, although | feel | could have used
more to improve it and attract the audience to buy another issue. However at the end of my
interview, when MOB talked to Moose, MOB says ‘until the next time!” which might make
the audience want to hear more from the f_a,t.n(-'t:/eIebrityr in the future, as well as wanting to
read more interviews in MOB magazine..~

In comparison to the professional music magazine Kerrang! | feel that there are many
similarities between the two. This is partly because | looked at aspects that were effective in
Kerrang! magazine and tried to include these as best | could to attract a similar target
audience. They share similarities such as; some of the Photoshop brushes and a similar
banner towards the bottom of my front cover, as well as having a page number with a
relating picture on the contents page. However, | used a double page contents page which |
feel is more effective in comparison to Kerrang’s as | was able to hook the audience into
more articles within the magazine. | also like the fact that | used a coloured background,
whereas the professional had a plain white background which, | feel, did not meet the
rebellious nature of our shared target audience. | made the title on my magazine noticeable
so that it might catch the eye of the reader, however | feel that Kerrang! achieved this more
successfully than my own magazine, as the font is-unusual and you almost have to work out
what it says, which automatically gains the audience’s attention and interest. | also feel that
my feature article may be more effective than their own as | split up my blocks of text with
interesting and colourful pictures, in comparison to Kerrang who have black and white
pictures in the top half of the article and small writing in one massive chuck at the bottom
half. | feel that this could be boring for the reader as the writing is so continuous and that
the pictures are too plain and monotone to attract the target audience that we were both
aiming at. Looking at and comparing these two magazines | feel that mine could be as good
as the professional, as | took on board some of good points about Kerrang, as well as looking
at the bad points and working to tu/cri"these into something that my target audience may
find more interesting and appealiné. People | have talked to about my magazine also feel
that MOB magazine is as good as a professional and would read it if it was on the market,
and that they may also switch from their currént magazine genre to read it. | feel that this



demonstrates how | have tried to include as wider target audience as possible and that |
have met all their interests and needs.

Overall | am really happy with how my magazine turned out, as | feel it looks really
professional and could compete against other magazines to obtain a wide target audience
interested in the music industry. | feel that | have met the needs of my target audience by
using the gratifications theory as well as Maslow’s triangle of needs. | worked really hard to
please my target audience and | feel that | have achieved this successfully to create an
almost professional magazine. '
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