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This chart shows how the media activity of young people aged 12-15 changed between 2008 and
2009. The blue arrows show an increase in consumption of 5% or more between 2008 and 2009.

The chart is part of a survey of UK children’s media literacy produced by the UK communications
industries regulator Ofcom.
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Section B

There are 30 marks for this section.

Answer all questions in the spaces provided.

Detach this page by tearing along the perforations.

Young people and their media activity
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TV internet computer videos! mobile magazines! radio an MP3
or video DVDs phone comics! player
games newspapers
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Script Commentary 
 
Section A 
 
The candidate offers a response to every question, but scores zero on six occasions. 
The responses are often confusing and inaccurate, but there is some sense of basic 
understanding in places and examples are drawn from the two media industries 
studied: television and music. 
 
Marks awarded: 7 
 
 
Section B 
 
Responses are in the lower mark bands and it is clear that this candidate is 
struggling to interpret the chart and develop meaningful argument. 
 
Marks awarded: 9 
 
 
Overall 
 
A candidate with a limited knowledge and understanding of the issues at the heart of 
Unit 3. What is unusual in this paper is that all questions have been attempted. This 
is highly unrepresentative of candidates at this mark. 
 
Grade awarded: F 
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