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Section A
There are 30 marks for this section.

Answer all questions in the spaces provided, using examples from
the two media industries you have studied.

Audiences and Media Products
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Identify one way in which audience size.is reported in ong-of the media industries you |
have studied. You must name the induStry. :

Offer two reasons, one from each of the media industries you have studied, why ‘
consideration of their target audience is important to media producers when creating a |
media product.
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Ownership, Contrel and Finance
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From your studies of the media industries you will know that media organisations can
vary in size and nature. What is a ‘media conglomerate’?
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Media organisations need to find money to finance their operations. For each of the |
media industries you have studied, name one way in which an organisation in that
industry generates income.
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Turn over for the next question
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- Working Practices and Job Roles

5 Using an example from one media industry you have studied, identify a job role and
what it contributes to the produciioh process.
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] Freelance working is common in the media industries. Explain what a ‘freelance’

worker is and give two examples, one from each of the industries you have studied, of
this working practice.
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. Regulation and Ethical/lL.egal Constraints
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How is one of the media industries you have studied regulated? You must name the
industry.

Mlmmﬁmﬂwmww - |
it o fony. . W%JMMW(M@*MM

(2 marks) |

Offer two exampies, one from each of the media industries you have studied, where
consideration of legal constraints would be important in the creation of a media
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Technological Developments

9 From one of the media industries you have studied, offer one example of where that
industry has encouraged ‘interactivity’ with its audience.
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10 User generated content is becoming increasingly common in the media industries.
' Give two examples of this, one from each of the media industries you have studied.
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Section B
There are 30 marks for this section.
Answer all questions in the spaces provided.

Detach this page by tearing along the perforations.

Young people and their media activity

100

93% 93% Key

% 50

Watch Use the Piay Watch Use a Read Listento Listen to

TV internet computer videos/ mobile magazines/ radio an MP3
or video DVDs phone comics/ player
games newspapers

This chart shows how the media activity of young people aged 12-15 changed between 2008 and
2009. The blue arrows show an increase in consumption of 5% or more between 2008 and 2009.

The chart is part of a survey of UK children’s media literacy produced by the UK communications
industries regulator Ofcom.
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-1 From the chart choose one fast growing media activity among 1215 year olds.
: Account for this increase.
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12 Critics have claimed that new media are repiacing traditional media in the lives of :
young people. From your analysis of the chart, what evidence is there of this being the |
case?
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The chart shows that the internet and mobile phones are popular with the

12-15 age group. Patents, however, are concerned about the regulation of these
industries and their children’s safety and exposure to unsuitable material.

Are parents right to be concerned? Provide examples to support your views.
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For someone considering working in the media what advice would you give them
based on your analysis of the chart and your knowledge of current working practices?
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15 The chart indicates young people engage with an increasing variety of media forms.
‘ Suggest two ways in which new technology may change the way young people use
the media. Give reasons for yolir suggestions.

To gain full marks in this question you should use good English, crganise information
clearly and use media terminology where appropriate.
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Script Commentary

Section A
The candidate offers articulate responses which are supported by examples drawn
from the two media industries studied: television and print. The candidate goes far

beyond merely stating the basic information required and offers a cogent and well
argued rationale.

Marks awarded: 27

Section B

Informed, detailed and highly persuasive responses see this candidate score almost
full marks for all Section B questions. The candidate analyses the chart in great detalil
and interprets the information with considerable perception. The depth of
understanding is impressive for GCSE.

Marks awarded: 29

Overall

A candidate who exhibits a detailed knowledge and understanding of the issues at
the heart of Unit 3. An articulate response to the paper, exhibiting a fluency in media
terminology and offering a range of apposite examples.

Grade awarded: A*
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