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Unit 2: Understanding the Media 
 
Assignment 2 – Cross-Media Study 
 
Topic: Advertising and Marketing 
 
 
Analytical Task 
Compare two advertisements for the same product across two media platforms. 
 
 
Research and Planning Task 
Design task – create a campaign for a new product. Produce a mock-up design for a 
print advertisement and devise a storyboard for a television advertisement for the 
same product. 
 
 
Explanation 
You will need to explain the choices you have made ensuring you refer to 
representation and institutions. 
 
 
 
PLEASE NOTE: The screenshots of the advertisement and image of the poster 
cannot be re-produced due to third-party copyright law. Please use the links below to 
access the media used: 
 
Advertisement: http://www.youtube.com/watch?v=iX2xS9vPQ-Y 
 
Poster: http://h-oo-k.me.uk/wp-content/uploads/2009/01/coke/coke_01.jpg 
 
Links correct at time of publication. 
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Principal Moderator’s Commentary 
 
Analyse and Respond (AO2, 20 marks) 
 
The analytical work is detailed and precise with a real understanding of how the 
company attempts to brand its product and address its audience. The explanation of 
the student's own work also addresses representation and audience convincingly. 
The written responses slightly exceed the word limits but these are cogent, well 
structured responses with confident use of media terms. Level 6, mark of 20. 
 
 
Research, Planning and Presentation (AO3, 10 marks) 
 
The creative pieces are highly impressive and work effectively together. The 
explanation reinforces the work with concise comments which focus on audience and 
representation. Level 6, mark of 10. 
 
 

Summary 
 
 
 

 
Assessment criteria Maximum 

mark 
Mark 

awarded 

Assignment 2 A02 Analyse and respond 20 20 

 A03 Research, planning and presentation  10 10 

Total 30 30 
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