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Broadcast Reality TV
Real Life—Real Issues—Real Drama

Want to get involved in television production? Then read on.

As an independent producer of Reality Television, we are always looking to commission new
programmes.

Currently, we are working on ideas for a programme that is targeted at prime time audiences.
However, we are aware of the criticisms that are levelled at Reality Television. It has developed a
reputation for voyeurism and for exploiting and humiliating people.

We don't want to make a ‘freak show’ and we must avoid the negative stereotypes often seen on
television. We don’t want to lose the entertainment value of Reality Television but we do want a
programme which is informative, educational and encourages positive role models. Remember an
important element of Reality Television is the opportunity for interactive participation by the audience.

All we have got so far is the programme title Second Chances. It is up to you to decide on a format.

It is important that our programme is suitable for prime time family viewing. So we need to be careful
about the content of the programme.

We are planning to pilot a six week run in the summer. Your remit is to come up with a pitch that
meets our challenge.

An important aspect in considering your idea will be how we are going to market it to the target

audience. Don't forget that a successful Reality Television programme relies heavily on its ability to
be effectively promoted across the media.
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You have six weeks in which to prepare and then you will be asked to complete four tasks.
Remember to:

e keep your responses short and focused

e use diagrams/illustrations where appropriate

e provide examples where you can to support your ideas.

The successful pitch will be used for the production of this pilot.

Good luck with this. We look forward to hearing from you.

/

Ray Lite: Commissioning Editor
rlite@broadcastrealitytv.co.uk

Turn over »
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Commission

Format

Interactive participation

Negative stereotype

Pilot

Pitch
Prime time
Remit

Role model

Voyeurism

Glossary
To give authority to a person or group to carry out a task on behalf of a
company, often for payment.
The way in which a programme is put together or constructed.
The ability of a home audience to take part in a television programme
in order to influence an outcome, eg through digital or telephone
voting.
A critical representation of a group of people. Stereotyping is a
labelling process which leads to generalisations which are often unfair
and can influence what we believe.
A prototype programme in a series being considered for transmission.
The success or otherwise of this trial programme often influences this
decision.
To present a summary of an idea in order to win a commission.
Peak viewing time when television attracts its largest audience.

A task or challenge officially given to someone to undertake.

The behaviour expected of, or associated with, an individual or group
in society which can influence others.

The pleasure we receive from watching others on television in private
or unrehearsed settings from the distance of our own homes.
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Complete all tasks.

You should spend 45 minutes on Tasks 1(A) and 1(B) and 45 minutes on Tasks 2(A) and 2(B).

Task 1 (A)

Task 1 (B)

Task 2 (A)

[ 03]

Task 2 (B)

EITHER

OR

Audience research into Reality Television suggests:

e itis popular because it engages with the lives of ‘real’ people
e audiences enjoy the idea of celebrity
e it provides the opportunity to participate interactively.

How far do you agree that these are the reasons that Reality Television is so popular?
Give examples to support your views. (15 marks)

Bearing in mind the type of programme we are looking for, let's have your pitch for the
pilot series of ‘Second Chances’. You need to think about:

format

location/set

presenter

characters

scheduling. (15 marks)

One of the characteristics of Reality Television is the way in which it is promoted across
the media: for example breakfast television, chat shows, the popular press, radio,
websites and blogs. What are the advantages of this? Provide some examples to
support your views. (15 marks)

A strategy for promoting the series ‘Second Chances’ would be through a website.
Create the homepage for this website. You should use the A3 design sheet enclosed.
(15 marks)

A strategy for promoting the series ‘Second Chances’ would be through a 30 second
trailer to be aired on prime time television. Create a ten frame storyboard for this trailer.
You should use the ten frame storyboard sheet enclosed. (15 marks)

END OF TASKS

G/T52825/Jun10/48101


blyons
Rectangle


Write the two digit question
number inside the boxes next
to the first line of your answer

] K

= |

A

[nST

]l:

st
= T e 2RC 1o

mmﬁer_&%gu&\&k

x 000 e eftetk s hod on okcom dwe Ao the eS|
Il I!jIL!IIII

Insk

G;((QKLM\JF U\( 5

Leave

1hese “perkeck

(Ovide W

_of 0lSo gwen -quz_
_pmgﬂmmemmm (koing Cot Talenf. This T

9 fsedn 08 whot mokes it
|9 t ) a8
Tbheto® oo

_.«SP.EM mmmmu

oppo iy o intltick

J&&Mfi_& die&m_tomwlﬂa L vedy

v hvaﬁha 1

Answer ’j blank
_i[o)ﬁw m}j@i@ﬁumm%hﬂqeﬂwﬂMﬁmom
_peopte be.mg populorbecanse. ok pregroummes Suth 08

%L_

Papulod, howexes /ﬁ‘ B s a very

&&rﬂes

‘V\&Hmhmjhum&__

o e [

gmgg e anoience 6 senke o (QG%MQMJM Aok

DebtHes Oont

g OpA —MJMQMLSG& ) Cay d alisopee ounoL

We 30 Hhe th

. Bt
b i g
@{\X@mem Fn{ us “hermare o, (easmn FOK

opvlcur She 1020 of

ugg mmwdc 0$ a

M_
OLLGQ( -
b |

kol Sonsion” pisdrapmmes

et

e e AUt gf  wmetlion

Zﬂ\t& tablods gma
AONCL O (‘ow;

i tm%caxmna\mﬂ

SULCOUWL
I CONRIAS

| MMAﬁMeﬂOOpﬂ

m\‘\’h

&wﬁgmmagww

_M&@LL(LAJH@ e tongl g
mhackon Oge N@+

mi%iak :

N

050 ofF

iMQQ@}LMf@MA%

) wum cmd De N

R oenone. -HnQ

4
\WPCTJ&JR

GG (Ot olee it ea,sm

Ospecks Wil W\QL_

(un lemapt

for oxaump (e 0\115)( The Rownnow

oucdiences - | ol needt 4o

Ynere nepdS 4o be o wide cudience .

Al

OSNES Wit e @ Genegh -

/ Shy 3

Klua

l0+S

Write the two digit question

j number inside the boxes next

Answer

to the first line of your answer

51 I

Leave
blank

| Congioert , 0l our_brief 2 Amought L

_wmﬁ&%ﬁﬂm TV Y

| mﬁw& 70 i
e encouligemant af o "Mool Show Cm(M\o, USQ ot

note. Suceess|
DM;MUU&% 0 0N hou &m\m wilk be, Shown each

|weRlt aon RC Ham T4 before. W)

: QM%%LMM&LMMML
%}u e Jme, (uithHae

e

wik |

1h0S e cioloy owckience. o

ﬁi{uge anda\emce

-

10 lo

Q00h Lyeelt Wil SmMag

&T\

(0

ke how L1 Ul

N

i (M(l@ OGS . H(mﬂ@x ., B
M be editea Sothik @ML@&M e |

bod¥ictpounts _cmwetgm@gxmm Su0n S

LL £

Sholy
7 0 C%\ddmmcgg %QCH\M Wk be |
usu,cm om by b MMM%\M
&by Pufe enierainment in Xpador:

0 dmcem he ackess mmp

eh [

M irf\l eerf oo ¢0 \(\ L
apcien® For hor YBUQ nb erx@ el |
P PR o ovemang i N, She lohoe: un
md@%%&mohnq Wil e p@\mfmm 08 lmelk 0 bheg
AUl UG S ing K . e auelieice |
She. (MJQO P2 usecl

il be o

_%%%w aundh

o mei. ..-%_de»_%e heagkeacher |
o SHioHoms [

JGQMDJIQ%OLM\M warle |
0h010_hane. fesped Cor QOUn r other Th

anehonce Wil odse howe Hais 1ndueneol o then”,

These

mums_mmﬂomuppoﬁmg@iﬂmmm GE

3

T



Write the two digit question

number inside the boxes next

to the first line

Answer
of your answer

oS ecoue Hhey Witk be aiclmgy PEOPIE. whha ol

aoqu and._boih a#naém w(a ho pbie 4o fp,iaate +5.

Ll (U/u)

| Ui #hat +he ﬂm%xmp/’ﬂrw AWO(T/?;C Céfomd Chawee
.ﬂ;ﬁUﬁA ME ‘

RIG
0 M@m@mt; Of

theoiy s icucke Suoh 08 ereraimunt ound Social

inkAeCHon, hoaer +0is 0les Nof.cugges it caim not

b e ook aunct epcourage positve eleestpec. |

hope Haat Seconcl Chones Gk be oy e/mcouréta Prmont

AH JHMMMMMMOM o el

intuen il Jnow ooy TV S intelPeeta . The r%v(h Cipogs

Wil Q1o G5 peqple N wauy +Hy @Spcoach oter

(}\@U(%eu/ A OCHN

& HC WL po 1K0ck de Qold foHhe odpisprese

Withour ehcouoing the owelionie’s view onthe. Dav(mamm

Wha o i Wedl ot Hais poynt . It wll hot be used as

R (R Hs in mw @«MW Shols.

T S,

2. Hhis N podl |
QgL NS0 ﬁa@u& e Qe once Cok Wty pret 4he

wal Sttvation father fhon o ol 10 in ﬂdal’aﬂlmﬁs

coch 08 Super Nowrw ond HRU's Jutchen

Overadt oy, | hope Hhodt Low Copsioer iy gnclas fowdang

of %he ent raly TV 0hd hol | | heiese #hat-§ecand”

Coul 0 10/ s
QV){%%UNI thegm. The schoal ipalved. Will Noge Aty improve

MoMnatcadly ar exem just leoun holw n%ew Coun Pocamé

Amare Swcoss Céwm it being Tlolent Yok
1me Loge + Charices / -0 black boarl with Hhe Htle
- Wion 0ol ap agpe. (uniCh felotes |

Leave

ff) blank

. fo the (oncedt

C+S+5

QXCW Plh/l’\ / Wl/(a(»&,_l

Qana

Write the two digit question
j number inside the boxes next
to the first line of your answer

Answer

o1 6!

The LRt aowontaGe. of ;sma PIOMOHON AUOSS e meolic

is ¥he. nnDeaHo the aumpmp Whem #he DOUI CApounas 17

picy fummes Such oS The ﬁﬂﬂmhce ol [m a@/{elorw

e Constontty being chown fmaamer it il odHlc

0o U1eluars.. TnSH chions ode Obie 45 Qoun higher publicty

MOJ’L«W)@ U&e of oL

Leave
blank

ool +hefe forre. higher foding Hihn
Mﬁmﬂw@wj 2l

fo towestise glun ng rpawuﬂ/amd /ﬂSﬁ{’(/HOMS’ S’f/d/; 05

TV onel chomnel Yt 2o more ﬁondhwa Overodd, U ing

promOHON A0S Clifleent meolios ollOus +he instkutien

ioiaﬂﬁ% (ounme o G hgher Joned of %i@[@%
and if l/)eCOKhe G Curcle of holw JF iwolks.

ANGther GowaItage OF (8ing Gther nedioS (oulkel |

Do, 1. Uyoueness of OI?DOI%WH@ Wihich Narnal_Pegple

Comn chiove. #10(gh reawu TV Ror excumple on breouttasr

feloiSion omol the 1oclic oller +he Quiclionce < inderaet

And eXPRSS theic VILWS. Eley e Qwclience Ochiene

Hheus ity 0Nl o Koure wiith 15 ol +he padicivants

on 12l feadll Came b, 1 000iN. encouioges +he

pOpU loun?@ OF fagon 100l 1Y becale +heye IS Clduous

i renmntlecl. for axomeple SPin OFF Shotws Cich as Sy

G Dusncang: 1 Tolkes Hug PIOVIOlES Mndteinfoiingetion ountl
ate JAES Cue intrioued t0 e Show.

Dromction Gese+he media ic (e indobeo

When ComeMung in 1oLty TV gees wicn, et it oy

heccives OubeaLit for +he proclucess. ﬁ’aﬂ/funmc n”

ot Wice Swap anct Mu § unp/ Sirctosn (lcth 1iith ectremely,

Aiorent puolibnes) hate Comploune. 0bolf howHng, hode

e interpetec hioyah e oditng. e (XoocHON

mmuma Inge Peopleto Lwadth 1t becpuse ey

%auo(ni 1% oylh De dnterdeuning ond they wee”

oo T only Aolowtage of poinction Adass he
MedidL (S Aot Hpere (¢ amw nq cudionee a/ﬁ(zdm

(041as ol m@m O GG AViclilng £l the ()5t Fuifoa

whick_relu on OderﬁSfmé/ 7hiS Woul.bo nsiobrad! in MW@MJWI

5 i



Write the two digit question Leave f Write the two digit question
number inside the boxes next Answer ;) blank \ number inside the boxes next Answer
to the first line of your answer : to the first line of your answer Hank

o mode. Sure. ok I @S not crepde o neamé image | . B
1o he g @/Mcwﬂwﬁwm wolld ‘7o neecl” T h
| &Bﬁ i@& by o : : i
JL&%M Dn@u{d nete. | et lyto om | 8 .
{v L |
| otefintngnt €7/ :
i Gl Wk | Shows f. ] i
| |0 +S A:IS :
6 M 7 i

RANA 8907



STORYBOARD SHEET
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Script Commentary

Task 1

This is an excellent response, demonstrating confident knowledge and
understanding of a range of Reality Television. The candidate not only addresses all
three bullet points raised by the question, but moves beyond them to provide a
genuine debate about the success of Reality Television. This is an important feature
of the work which helps to place it at the very top of a Level 6. The argument
presented is well organised and uses a range of media terminology throughout.

Marks awarded: 15

Task 2

This is an excellent pitch which works very closely with the demands set out in the
brief. This is a very important performance indicator in assessing the quality of the
response for this task and helps to place it at the top of Level 6. Candidates were set
the challenge of creating an idea for a programme which could be both educational
and entertaining. The candidate focuses very successfully on this twin set of
demands throughout the pitch and in doing so demonstrates total confidence in
working with the codes and conventions of Reality Television. Once again the
response is well organised, demonstrating independence of thought and total
confidence in the use of media terminology.

Marks awarded: 15

Task 3

This task not only asks candidates to demonstrate knowledge of cross media
promotion, but to achieve high marks this needs to be accompanied by a secure
understanding of the advantages it presents and supported by examples. Once
again this is an excellent response. The candidate makes very interesting links
between promotion, gaining new audiences and securing higher revenues and in
doing so shows a sophisticated understanding of institutional issues which places it
at the very top of Level 6.

Marks awarded: 15

Task 4

This is a creative storyboard which is totally fit for purpose. The candidate works
very closely with the pitch presented in Task 2 and uses the 10 frames very well to
demonstrate an excellent understanding of the codes and conventions of trailers.
The voice over is extremely successful in promoting the programme and is closely
integrated with the visuals presented. The candidate uses a range of camera shots
to create a narrative which is well organised and successful in engaging the target
audience.

Marks awarded: 15
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