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Masthead is slightly on top of main image
but does not cover her face. Font is quite
formal, clear & easy to read — appropriate to
older readers. It’s an unfussy masthead.

Web address (URL) encourages
readers to log on to website.
Makes magazine sound modern.

Tagline — this encourages
people to buy because they
can feel like everybody
else.

THE'UK’S BESTSELLING MONTHLY MAGAZINE

WL SARACOLE
£2.50 may Direct address.
seg?l She is looking
quite at the reader
so only ‘ WA B0 €2 contact which
appears in is more
very small personal and
writing appealing to
the reader.
Play on
words
(pun) —
sounds
like
Naughty
but Nice.
She is
seen as
being
S8l BUTNICE ‘=
(another
sl PATRICIA HODGE .
haughty). JUST ONE OF THE GIRLS Sell lines,
Content is
aimed older
men &
women. A
white font
THE PIG MILLION HAPPY MENTAL is used
THATFLEW | SELLERFELLA| FAMILIES which links
THE BIZARRE THE UNFORGETTABLE THF’EE GENERATIONS\| OUR NEW LISE-IT-OR- with the
ORIGINS OF UK FLIGHT|  NEIVSEDAKA ONE HOUSE LOSE-IT SECTION masthead.

Some informal lz;nguage
used here ‘fella” &
there’s a rhyme with
seller making it more
catchy.

Orange blouse is a
contrast to mainly black &
white page. Perhaps
shows her to be a fun
person & she is smiling —
but arms folded suggests
she’s also serious.

Main image is a famous actress
(relates to target audience). She is
looking straight at the audience, and
smiling. She has good skin and hair
which the audience will also want.
Although she is old she is slim and
neatly presented so will be something
of a role model to some readers.

Analysis of SAGA magazine (May 2009) front cover
The target audience is older men & women are interested in the lives of other older people
who might have been famous (Patricia Hodge or Neil Sedaka) or ordinary people who have
families. The item about the history of flight might be more appealing to men but women
might want to read about Patricia Hodge or the 2family story.




The title of my magazine is called Wrinkles because it is for old people who find
it light hearted. My target audience is people over 50 because they are the
people who would read a magazine about old people.

The magazine conventions I used
are masthead, bleedlines, strap line,
main image, price, date line,
barcode, website and issue number.

o WWI WRINKLES- oM

I have
chosen to
give away
free spa
tickets
because
older people
have a lot of
spare time
so now they
can spend —
time
relaxing.
Also, giving
something
‘free’ is a
good tactic
for attracting
readers.

I put the price
at 99p so old
people can
afford it. Also,
if I can get
people to buy
the first issue
they might
become regular
readers.

Image of
Cliff
Richard. I

[ chose him
because he
is an iconic
figure for
the over
50s.

The clock and
vase look old
fashioned so
have

connotations \
of the past Strapline at bottom introduces a feature that will interest readers.

which might
appeal to
older readers.

My design for a magazine cover aimed at the 50 year plus
market. The title Wrinkles relates to older people but is
humourous. The magazine will inform them (about Antiques,
CIliff), it will give them escapism (puzzles) and they will relate to
the people featured in the mag (older people like CIliff).
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This means that
the mag will
give you
something to do
— making the
reader active
and involved.
The Sudoku
image makes
you think that
the mag is for
more intelligent
older people.
Middle class.
(The Daily Mail
has Sudoku but
not the Sun).
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