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Unit 3 Exploring Media Industries
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Data from 2015 looking at audience consumption of a range of media products.
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The Digital World

How we consume the media

Almost 30% of Britons r ~
are now watching
movies illegally online 40% of UK consumer 1000000000 +
or buying counterfeit magazines also have Number of
DVDs. a digital version. playlists already
creat_ed on
Two thirds of consumers Spotify.

listen to radio at least daily \. J
and it is still a more popular
method to find out about new
bands and music than
Spotify and iTunes

combined.
72% — people surveyed say
they regularly watched 10 or
fewer channels, yet all TV
y ; N households have access to
e ™ 4 o at least 50.

More than 50% of ; ]
advertiser spend I T
will go on digital

and online media
in 2015, beating
all the others
combined. - .

51% — proportion of
UK record label
revenues accounted
for by digital sales.

L J
There are around 100000
Minecraft YouTube channels,
with estimates that Minecraft
videos have been watched
47 billion times on YouTube.
18 million —

22 million monthly UK hits on ” ( ) estimated number

YouTube. The average casual ﬁgﬁgﬁg’lggsr‘ 17% of British of tablet owners

gamer (playing on tablets, adults have only by 2016;

have at least

smartphones and social i i
p one smartphone. a basic mobile

networks) is a 25-34 year old phone, television
woman. and radio.
\_ J






