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 Answer all tasks.
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Answer all tasks

All tasks carry equal marks

0 1  We think that a successful marketing campaign for a video game needs to do the 
following:

  provide information about the game
  create excitement and interest.

 How successful were the two campaigns you researched in doing this?  Don’t forget to 
give us examples from both campaigns.

[15 marks]

0 2  An ingredient of our games marketing campaign will be a television advertisement shown 
across all commercial channels in the early evening.  Design the advertisement for your 
chosen game.  You should use the storyboard sheet enclosed.

[15 marks]

0 3  Now we need your suggestions for using social networking and e-Media to promote 
your chosen game.  Give us some examples of how we can do this to reach our target 
audience.

[15 marks]

0 4  Explain why your storyboard and suggestions for using social networking sites and 
e-Media will be successful.  

 Tell us how they meet the needs of the brief and why they will persuade the target 
audience to buy your chosen game.

[15 marks]

END  OF  TASKS
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