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paper.
Answer all four questions.
You are provided with an insert for use with Question 2(c).
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1	 (a)	 Define the term marketing.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]

(b)	 Identify why leisure, travel and tourism organisations constantly alter
the marketing mix.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]

(c)	 Identify the difference between an intangible and a tangible product
or service and give one example of each that may be found in the
leisure, travel and tourism industry.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [4]

(d)	 The leisure, travel and tourism market can be segmented by gender.
Identify four other ways to segment the market.

1.________________________________________________________

2.________________________________________________________

3.________________________________________________________

4._____________________________________________________  [4]
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	 (e)	 Explain why organisations target particular market segments and 
describe, using an example, how this can be achieved in the leisure, 
travel and tourism industry.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [4]
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	 (f)	 Study Fig. 1 below which shows different types of communication 
used within the leisure, travel and tourism industry.

		  Complete Table 1 below by matching the correct type of 
communication to the correct promotional technique by inserting the 
appropriate letter.

D
Face-to-face 

discussion with a 
travel agent

Type of 
Communication 

used in 
Leisure, Travel 
and Tourism

B
Paid notice in

a national
newspaper

A
Special offers and 

discounts
C

Promotional 
emails to customers 

on a database 

E
Press release to a 
local newspaper

Fig. 1

Table 1

Promotional Technique Letter

Personal Selling

Sales Promotion

Advertising

Direct Marketing

Public Relations
[5]

	 (g)	 Identify three pricing strategies used by leisure, travel and  
tourism organisations.

1.________________________________________________________

2.________________________________________________________

3._____________________________________________________  [3]
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2	 (a)	 Identify the five planning steps required to ensure that promotional 
activity is effective.

1.________________________________________________________

2.________________________________________________________

3.________________________________________________________

4.________________________________________________________

5._____________________________________________________  [5]

	 (b)	 Identify why leisure, travel and tourism organisations engage in 
market research.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]

	 (c)	 Study the insert provided which gives information about Titanic Boat 
Tours. Answer the following questions.

		  (i)	 Identify two main and two ancillary products or services provided 
by Titanic Boat Tours.

Main products or services

1. ______________________________________________________

2. ______________________________________________________

Ancillary products or services

1. ______________________________________________________

2. ___________________________________________________  [4]

Examiner Only
	 Marks	 Remark
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(ii)	 Identify three ways that Titanic Boat Tours have shown an
understanding of the importance of e-marketing.

1. ______________________________________________________

________________________________________________________

2. ______________________________________________________

________________________________________________________

3. ______________________________________________________

_____________________________________________________  [3]

(iii)	 Identify four criteria that you could use to analyse the
effectiveness of the Titanic Boat Tours promotional brochure.

1. ______________________________________________________

________________________________________________________

2. ______________________________________________________

________________________________________________________

3. ______________________________________________________

________________________________________________________

4. ______________________________________________________

_____________________________________________________  [4]

(iv)	 Identify two ways the Titanic Boat Tours cater for people
with disabilities.

1. ______________________________________________________

2. ___________________________________________________  [2]
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	 (d)	 Study Table 2 below, which shows a simple SWOT analysis for the 
public boat tours operated by the Lagan Boat Company. Answer the 
questions that follow.

Table 2

SWOT analysis

Strengths Weaknesses

Excellent facilities
Location

Car parking

Opportunities Threats

Expanding tourism market in Belfast Weather 
Regulations

		  (i)	 Explain why car parking is described as a weakness.

________________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [2]

		  (ii)	 Explain why weather and regulations can be considered as 
threats to the organisation.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [4]
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3	 (a)	 Define the term sustainable tourism.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]

	 (b)	 Identify and describe two ways to practise the principles of 
sustainable tourism at a tourist destination.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(c)	 Study Fig. 2 below, which illustrates activity at a ski resort. Answer the
question that follows.

Concern Grows about Environment Problems at Ski Resorts

© Karl Weatherly / Photodisc /  Getty Images

Fig. 2

		  Identify and describe two ways that the growth of winter snow sports 
has had a negative effect on the environment.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(d)	 Explain one positive and one negative economic effect of leisure,
travel and tourism development for people living close to a
seaside resort.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [8]
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(e)	 A responsible traveller should respect the destination by being
socially, environmentally and economically responsible. Describe one
example of each.

Social ____________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

Environment _______________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

Economic _________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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4	 (a)	 A passport and a visa are often required when going on holiday. 
Explain why both may be required by a traveller.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [4]

(b) (i)	 Malaria is the main health risk to travellers to a tropical region.
Identify the medical precaution to prevent this health risk.

________________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [2]

(ii)	 Identify and describe two physical precautions that a tourist
should take to prevent this health risk.

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [4]
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(c)	 Aircraft crews provide a safety demonstration to passengers prior to
take-off. Identify two parts of this demonstration and explain why this
information is important to the passenger.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]

[Turn over
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(d)	 Tourists need to be aware of local customs regarding food and drink
and dress in overseas destinations. Explain how these customs can
affect UK tourists.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]

THIS IS THE END OF THE QUESTION PAPER

Examiner Only
Marks	 Remark

11609
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