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RESOURCE 1

The Vibrant Hub

Until the 1970s, the city centre was the area to which all business and retail companies were attracted.  
This made the city centre very busy and important. It was the place where large numbers of people 
worked and spent their leisure time.

Due to demand, land prices were constantly rising and often housing and economic activity were forced 
to leave the area because of the high costs.

Land values across a British city pre-1970s
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RESOURCE 2

The Dead Heart

Traffic congestion, accidents, noise and air pollution made city centres unpopular. Crime, vandalism 
and litter were making city centres dangerous and unpleasant. Older roads were too narrow for lorries 
and buses, making accessibility a problem. The result was that many businesses and shops started to 
leave the city centre.

The declining appearance of a city centre

Properties
available

Empty
shops

Declining
appearance

Victims of 
relocation

© OCR
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RESOURCE 3

Movement of businesses out-of-town

Many new large shopping and office developments are being built in out-of-town locations on city 
edges.

An advertisement for a business park on the edge of Swindon

Some out-of-town shopping centres

Name of mall and nearest urban area

MetroCentre, Gateshead
Bluewater, Dartford, Kent
Merry Hill, Dudley, West Midlands
Lakeside, Thurrock, Essex
Meadowhall, Sheffield
Trafford Centre, Manchester
Cribbs Causeway, Bristol
Braehead, Glasgow
White Rose Centre, Leeds
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RESOURCE 4

The growth of out-of-town shopping malls

The top five shopping centres in Britain in terms of profitability per square metre are all out-of-town 
malls.  They are the MetroCentre, Bluewater, Merry Hill, Lakeside and Meadowhall.  By comparison, 
Oxford Street in the centre of London is not in the top ten.  The shopping malls are attracting other 
developments.  Many new office developments are being located next to malls, a trend which started 
in the USA.

Why are the malls so successful?

WEATHER FREE
(indoor covered shopping)

ACCESSIBLE SHOPPING
(easy to get to sites)

RISING CAR OWNERSHIP
(one stop shopping)

EASE OF PARKING
(free parking)

VISIBLE SECURITY
(non-threatening form

of shopping)

SUNDAY OPENING
(even dad can shop!)

RANGE OF SHOPS
AND ENTERTAINMENT

(a day out)

Some views on shopping malls

‘It’s nice and bright and is a safe
place to bring children’
A shopper in Meadowhall

‘Millions of people shop in the malls
because it suits the way they live’

A market research report

‘These sheds are ugly and
are taking away our countryside’

A government minister in 1996

‘It’s just destroyed our trade
in the town centre’

A shopkeeper in Dudley

‘Malls are more fun!’
A journalist

‘The malls are no good for me
without a car’
A pensioner

© Nick Thompson / iStockphoto.com
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RESOURCE 5

The effects of an out-of-town centre on a high street in the 1990s

Dudley in the West Midlands, close to Merry Hill

Our Price

H. Samuel
Jeweller

Superdrug
– used to
be Next
Clothing

Empty
shop

DIY store – used
to be Marks &
Spencer

Discount clothes
shop – used to
be Hall of Cards

Abbey
National

Stationer –
used to be
Superdrug

Discount clothes
shop – used to
be Currys

Barclays Bank

Shoe
repair
shop

Discount
clothes
shop

Amusement
arcade –
used to be
Burton
Menswear

Discount
clothes
shop

Boots Shoe
shop

Newsagent Everything for
a pound store
– used to be
Littlewoods

Woolworths Trueform
shoe shop

Dorothy
Perkins

Tesco and the threat to the High Street

The days of the busy High Streets may be numbered as more and more shops 
move to out-of-town centres. If High Street shops close, what will happen to people 
without cars, especially the elderly and mothers with young children? Local shops 
are also important because consumers can compare prices and shops are more 
accessible to those without a car.
Tesco is unlikely to develop any more High Street shops because of planning 

restrictions and demand for easy, cheap parking. It has reduced its outlets from 
nearly 600 to 375, but it now has 140 superstores, and profits and sales per square 
foot of store have risen.

© Ian Britton / FreeFoto.com
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RESOURCE 6

The ‘Donut Effect’

Shops and offices
move out to the

suburbs

Less congestion
in the suburbs

More room to
expand in

the suburbs

More customers living
in the suburbs

A hole left in
the city centre
by departing

business

Changes in city structure

Suburbanisation – the growth of suburbs.
Where land is cheaper, there is less traffic 
and the air is cleaner, but the journey to work 
is often longer.
Filtering – as the city centre becomes run- 
down, those who can afford it move out of 
the city, and less well-off people replace
them. 
Reurbanisation – new build, gentrification 
and social housing within the inner areas.

IN

NER   CITY

OUTER      SUBURBS
RURAL      URBAN      FRINGE

CITY
CENTRE

INNER    SUBURBS

Suburbanisation

Filtering

Reurbanisation

Re-urbanisation

Key:

© YinYang /  iStockphoto.com

© Alan Copson City Pictures / Alamy
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RESOURCE 7a

The regeneration of City Centres

Many city centres in the UK have had to undergo change in an attempt to stop the ‘donut effect.’

Example One – Birmingham Regeneration Scheme

In the mid-1980s, Birmingham City Council decided that they needed to change Birmingham’s image 
and modernise the city centre. The first main aim was to target certain areas in the city centre. The 
council worked closely with a developer to redevelop the area around the canals called Brindley Place, 
into a mixed use scheme including the International Convention Centre. This redevelopment has now 
been extended to other parts of the city centre, as seen in the photographs below.

Selfridges at the Bullring
Beetham Tower and the
Orion Building, hotel and 

apartments

Matthew Boulton 
College of Further & 

Higher Education after 
completion in 2005.

Restaurants and Shops Offices

Brindley Place

Open space
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RESOURCE 10

Liverpool Factfile

Famous for  – Two successful Premiership football clubs
– The Grand National at Aintree
– Music
– Numerous television programmes
– Its docks
– Its industrial heritage
– The residents’ sense of humour

Location – North-west England, on the north east shore of the Mersey Estuary which is linked by ship 
canal to Manchester and Leeds.

Brief history – First settled in 1207 after King John granted a charter for a new planned town. Began 
to develop during the mid seventeenth century as the main port linking England and Ireland. In the 
eighteenth century, developed a colonial trade, including slaves, with Africa, Europe and North America. 
During the Industrial Revolution, became the main port for manufacturing industries in Lancashire and 
West Yorkshire.

Population – city 436 100, Metropolitan area (Merseyside) 1.4 million.

2008 – named as European Capital of Culture.

Industries – used to be associated with imports e.g. grain milling and soap making, but now engineering, 
chemicals and petroleum refining are more important.

Problems – Unemployment above the national average, industrial pollution, inner city depravation, 
some areas in urgent need of redevelopment, poor image.
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