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SECTION  A:  READING

Answer all questions in this section.

You are advised to spend about one hour on this section.

Read Item 1, the article Marketing Food to Kids.

1 (a) The article describes different methods used to tempt people to buy unhealthy foods.
Choose the two methods which you think would be most effective and explain the
reasons for each of your choices. (4 marks)

(b) In your own words, explain the writer�s argument about advertising directed at children.
(6 marks)

Now look at Item 2, the wrapper for a snack called Jaffa Cakes Mini Roll XL made by McVitie�s.

2 (a) What methods do McVitie�s use on this wrapper to sell Jaffa Cake Mini Rolls?

You might write about:

! the ways words are used
! presentational devices
! the use of fact and opinion. (8 marks)

(b) Compare the two items.

Compare:

! the different attitudes to food
! the purpose of each item
! the effectiveness of each item. (9 marks)
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SECTION  B:  WRITING TO  ARGUE,  PERSUADE  OR  ADVISE

Answer one question from this section.

You are advised to spend about 45 minutes on this section.

You may use some of the information from Section A if you want to, but you do not have to do so.  
If you use any of the information, do not simply copy it.

Remember:

! spend 5 minutes planning and sequencing your material
! try to write at least one side in your answer book
! spend 5 minutes checking:

! your paragraphing
! your punctuation
! your spelling.

EITHER

3 Argue for or against the idea that advertisements for sweets should be banned from TV.

You might write about:

! the possible effects of advertisements 
! reasons why such advertisements should or should not be banned
! your own views.

Remember to:

! use language suitable for an argument 
! argue for or against. (27 marks)

Turn over for the next question

Turn over !!
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OR

4 Write a letter to a TV company persuading them that they should produce more interesting
programmes for teenagers.

You might write about:

! what is wrong with the programmes at the moment 
! what sort of programmes would be more interesting
! how they would appeal to teenagers.

Remember to:

! write a letter
! write to persuade
! use language suitable for writing to a company. (27 marks)

OR

5 Write an article for parents advising them on how to get their children to follow a healthier
lifestyle.

You might write about: 

! what makes a healthy lifestyle 
! what parents should do.

Remember to:

! use language suitable for an article
! give clear advice. (27 marks)
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OR

6 Write an article for a teenage magazine arguing that young people worry too much and
advising them on how to deal with stress.  

You might write about:

! what young people worry about
! how this affects their lives
! how they can deal with stress.

Remember to:

! use language suitable for an argument
! make sure you give advice. (27 marks)

END  OF QUESTIONS
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There are no questions printed on this page
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There are no questions printed on this page
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There are no questions printed on this page

Copyright © 2006 AQA and its licensors.  All rights reserved.
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The two items that follow are:

● Item 1: an article called Marketing Food to Kids

● Item 2: a wrapper for a snack called Jaffa Cakes Mini Roll XL by McVitie’s.
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Item 1

Marketing Food to Kids

Children are bombarded with advertising for unhealthy foods
Everyone knows that children are tempted by foods in bright packaging.  Add a free gift
and a smiling cartoon character and the temptation is irresistible.  The advertising works
equally well on parents.  Many of us have probably been persuaded to buy foods or 
drinks that claim to have added vitamins and minerals.  We may even have invested in
sweets and crisps simply because of the tokens they carry which help to buy computers
for the local school.

The marketing tactics of food companies are many and varied.  And where the food is
worst, the advertising is at its best.  Processed foods like chocolates, crisps, soft drinks
and fast food meals that are high in salt, sugar or fat – in other words the ‘junk’ foods –
are among the most heavily promoted.  These are the foods that dietary guidelines say
should be eaten the least.  And it is children who are often the target group for the
promotion of these junk foods.

TV Advertising
A study by Consumers International, conducted in 1996, found that the UK had the
highest level of advertising aimed at children in Europe, averaging 17 adverts an hour
during children’s viewing times.  Around ten of these advertisements were for food.  A
study conducted by the pressure group Sustain, in 2001, reported that most of the adverts
aimed at children were for foods like cakes and biscuits, sweets and chocolates, and
sugary cereals.  Over 95 per cent of the foods advertised were high in fat, sugar or salt,
providing a very unbalanced view of a healthy diet.

Our Survey
In April, we interviewed 490 parents with children aged between three and 12 about
products like chocolates, sweets, crisps, soft drinks, sugared cereals, chips and burgers,
that tend to be high in fat.  Three in four parents we surveyed said that advertising and
other promotions make it hard for them to insist that their children eat healthier foods.
They agree that a range of factors influenced what their children wanted to eat, but 
70 per cent thought that there should be no advertising of junk foods during children’s
viewing times.

Targeting Children
Kids are quick to move on to new interests and manufacturers have to stay ahead of the
game.  Many companies employ child psychologists to find out how to capture and keep
the children’s market.  They even hold interviews with children as young as three years
old, to find out what they like so that they can target their campaigns effectively. 
Against forces like that it would seem that for our children there is no escape.

adapted from Which? 18th August 2003
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