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Introduction

The structure of the paper this year was consistent with previous years. Command words
used in questions have not changed and allow candidates to answer questions using

a variety of techniques. However, a number of expectations are always required from
candidates. Question 1, as always, was generic and not based on a specific business.
Questions 2, 3 and 4 were based on real businesses and required candidates to apply their
knowledge. Many candidates continue to struggle to do this and therefore cannot score full
marks in many of these questions. This issue has been raised numerous times in previous
examiner reports but it still remains the biggest problem with candidate technique. The
ability to write answers in context is a vital skill that candidates must display. The use of
context was better in Section C where the questions were focused on two businesses,
Adidas and YouTube. This was likely due to business scenarios that candidates could easily
relate to but centres must encourage learners to always relate answers to the business in
the question.

Answers to levelled questions continue to show improvement. Candidates used clear
structure in answers and good evaluative content was often seen in responses. However,
despite some improvement in recent series the quality of conclusions this year was weak.

A significant number of candidates included a conclusion which adds little value and simply
repeats points made earlier in the answer. The aim of a conclusion should be to arrive at a
supported judgement and focus on the key points that allowed this judgement to be made.
In many cases candidates simply added a summary statement with little understanding of
the issues covered in the question. Centres should use the advice contained in this report as
a way to make further improvements and to look at specific ways to improve the quality of
conclusions.

A weakness that was again apparent this year was poor knowledge of business terms.
The paper aims to assess candidate skills and knowledge of Business Communications.
This cannot be done without an underpinning knowledge of business terminology as
outlined in the specification. Centres are not focusing on many of these areas and as a
result some candidates could not access any marks on some questions because they
clearly had insufficient knowledge to do so. This was particularly apparent in Q9 where an
understanding of revenue was required to answer the question.

Specific examples have been included within the report to highlight the issues and to also
demonstrate exemplar answers. The aim of this report is to help address some of these
issues and give advice to centres on how to avoid repeating any problems in future series.

GCSE Business Studies 4 5BS04 01

3



4

Question 1 (b)

The aim of this question was to ease the candidates into the paper and to assess their
general understanding of business communication. ‘Outline’ questions are worth two marks
and therefore require the candidate to include one point of development in responses.
Most candidates were able to identify a reason for using correct spelling and grammar in
written business communication. Those that did not achieve the second mark struggled

to provide a development point as to why this was important to a business. Question 1 is
generic so there was no requirement for context in order to achieve the second mark.

(b) Outline one reason for using correct spelling and grammar in written
business communication.

.................. ustng _cosverk speling. and..

Lot \s W pockar bectare. . SotaeAmes  Ba Yegawer Aoy et

j ResultsPlus

Examiner Comments

This demonstrates the above point. A valid reason

is given by saying the ‘receiver may not understand
the message’ but this is not developed any further.
Therefore only one mark was awarded.

A

2/ ResultsP

Although similar in terms of content to the first Examiner Tip
answer, this response was awarded two marks
because a development point has been included. The
reason given is that it ‘makes the communication look
unprofessional’ which is then developed by saying

it ‘can result in a bad reputation’. The development
does not need to be complex but it does need to be
included in order for two marks to be given.

us

Do not neglect technique

on short answers. Losing

one mark on each of these
guestions can soon add up and
have a negative effect overall.
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Question 1 (c)

Q1(c) was a very straightforward question aimed at testing candidates’ knowledge on

an area of the specification that is frequently covered on this paper - types of oral
communication. These are specifically listed and categorised within the specification. This
categorisation must be a focus for centres as those methods categorised as electronic were
not accepted.

One additional point on this type of question is that the command word is ‘identify’. There is
no need to write the answer in a sentence. Some candidates still insist on writing too much
detail in this type of question and potentially create time issues for themselves later in the

paper.
(c) Identify two types of oral communication.

1 mee ““35

Examiner Comments

Two correct types of oral communication
are given here - as listed in the
specification. Two marks awarded.

ﬁ ResultsP

us A
Examiner Comments Q Resultstlus
Although talking takes place when Examiner Tip
using video-conferencing it is

listed as an electronic method of
communication within the specification
(Page 44) and therefore cannot be
accepted as a correct answer. Only one
mark awarded for ‘face-to-face’.

Use the categorisation of
communication methods
within the specification to
answer this type of question.
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Question 1 (d)

This was the first ‘explain’ question on the paper and it should be noted that it has not been
asked in the context of a particular business. Therefore no context was required in the
answer to score full marks. Candidates were required to give one benefit of using a strapline
and then to develop this with two linked strands of explanation. One specific issue of this
guestion was that a significant number of candidates had no knowledge of what a strapline
was.

Use of key connective words such as ‘this leads to’ and ‘because’ helps in structuring
answers to explain questions and should be encouraged when preparing candidates’ exam
technique.

(d) Explain one benefit to a business of using a strapline. .
..fsk‘.r.cu_npl.ing.ﬁ ........... evsiaves Mok Mat . Mowsimess o Pvesembs ks
\h@omﬁh oW Lle Qx..'\.kj ................ OMASN 2. cmxj ................ Yoo U\/\Ak’,\r%\‘nhc{
Tr o ase  vwomes. .. e . Aocament e lousiness. is...
....‘R)m.dw:jn ............ \ook.....\More.... px.q?ﬁ..s.s_i c;:mq)* ....... ‘r\mufm%m. ...... o ﬁt\-m\,
SShapling. . nsores  Haok Mo B nCreoses e Prokalnih
o% %.o.o.d ............. COMVANNANA NG CaN L B M ettt .

ﬁ ResultsPlus

Examiner Comments
This answer demonstrates poor knowledge and poor
technique. There is no indication here that the candidate
understands what a strapline is. The structure of the answer
also indicates a weakness in the candidate’s technique. The
second sentence uses the word ‘also’ which indicates that
they have included a second benefit. The question only
requires one benefit to be explained. Candidates who provide
more than one benefit are awarded no additional marks.

Response was awarded 0 marks.
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Question 2 (b)

As in previous series, from Question 2 onwards each question was based on a business
scenario. Therefore the majority of answers required candidates to apply their knowledge
to the business scenario. Question 2(b) was an excellent example of this. It was an ‘explain’
qguestion worth 3 marks. Application/context comes from relating the answer specifically
to the business in the scenario. In this case, as the business was Grange Roofing Ltd the
context should have made reference to roof repairs or home improvements, for instance.

The biggest problem with this question was that candidates did not read the question
carefully and the vast majority explained an advantage to the business rather than to the
customers as required by the question. Even those candidates who did give an advantage to
the customer, developed the answer by saying why this was a good thing for the business
and how it could increase the number of customers or sales.

(b) Explain one advantage for customers of Grange Roofing Ltd of being able to
discuss details of the job with Kevin in person.
(3)

.............. Wcmﬁom(m@%uremmwmuademanda

\/ZExammer Comments A\ ]
Although a relatively simple and straight-forward Q Resultsg

; us
answer this response demonstrates excellent Examiner Ti
technique. It shows that an answer does not always P
have to demonstrate complex knowledge to achieve full Exam technique is vital when
marks. An advantage is given ‘wants will be more likely answering explain questions.
to be communicated successfully’. Two development The use of connectives is a key
points are then included using excellent connective way to improve technique.

words - ‘leading to" and ‘therefore’. All of this has been
written in context by referring to ‘roof repairs'.

3 marks awarded.
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(b) Explain one advantage for customers of Grange Roofing Ltd of being able to
discuss details of the job with Kevin in person.

AL

<?Zl?esultﬂ@lus

Examiner Comments

This answer is not focused on an advantage to
the customer. It explains an advantage to the
business. This type of mistake is quite common
- particularly in earlier questions on the paper.
This is because candidates often rush into
early questions and scan read the question
rather than reading through carefully.

0 marks awarded.
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Question 2 (c)

This was another ‘identify’ question aimed at assessing the basic knowledge of the
candidates. In this instance they were expected to name three methods of communication
that Grange Roofing Ltd could use to promote its services. A wide range of methods were
accepted but only those that were realistic for a local roofing business were awarded marks.
Therefore methods such as TV advertising could not be accepted.

When working on a roof, Grange Roofing Ltd posts leaflets through the doors of
neighbouring houses to promote its services.

(c) Identify three methods of communication, other than leaflets, that Grange
Roofing Ltd could use to promote its services to new customers.
(3)

—

e AAVRINISING. A0 NEWRAREES

. AQvehsing 0 Sociol media

hJ

w

Three realistic methods given within the
answer therefore three marks awarded. Social
media such as Facebook is now a common
method of advertising for small businesses.

—

[

- Medier [£r Sociot Medlic

OO ResultsP

Examiner Tip

5
Resultstlus
Examiner Comments
A similar answer but the third method

‘adverts'’ is not specific enough.
Therefore only two marks awarded.

Avoid general answers. Always
try to be specific.
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Question 2 (d)

The distinct issue with the way candidates answered question 2(d) was the lack of context
in answers. It was an accessible question and candidates clearly understood what was
required in the answer. However, because they did not include any context in the answer
relating to Grange Roofing Ltd they were not applying their knowledge and could only be
given two marks at most.

(d) Explain one disadvantage for Grange Roofing Ltd of using leaflets to promote its

services to new customers.
(3)

.................... Leafle,ls‘r\mijf\ojfbguutummaﬁm;jmuu
....... prmjmmumnwh .. Wt,uhm%kwﬂ.

...... s JM&J%WWJQ@LmMMh‘M%Lﬂn&O
Manﬂ4beln3mmﬂl’hja{«g,amfwmchmm:

An excellent answer which clearly explains the
issue of using leaflets to promote the business.
Effective use of connectives to develop and
explain the disadvantage. However, the key
point of the answer that allows full marks to

be given is the use of context - ‘details about
repairs of roof'. Without this only two marks
would have been given despite an excellent
structure.
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(d) Explain one disadvantage for Grange Roofing Ltd of using leaflets to promote its
services to new customers.
(3)

Ore disadvertaac 1a Yot Sowwe custo
oemey S weiast ok be  botheved Yo veed

\\—urf‘*em“:c:“ﬂh&‘r\womﬂrﬂmag}“ﬁ-ﬂ‘—"

Lo\d ve o coaste ofF wmomen  Cov  Nhevwn

Al 0  Simes  QXO3Ac iR o \eableh 15 veve

con¥iv AN wontd  vesc\Y  ves e Noss of

Beles al\20  Shen..men\d aet \ow bver

IR LReveness |

<?ZResultsﬁlus

Examiner Comments

This answer includes no context but also is
guilty of trying to include two disadvantages
in the answer - customers might not read
the leaflet and ‘very costly'. This is poor
technique as examiners will only accept one
(the one which provides the best response).
The other disadvantage will not be awarded.

Two marks awarded.
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Question 3 (b)

Question 3 was focused on Chessington World of Adventures theme park and how it
communicated with its customers.

3(b) required candidates to list two legal obligations that should be considered when
creating a website. There was no need to state specific legal acts in order to achieve the
marks and as a result many candidates did well on this question. Again, it should be noted
that the question only requires the obligations to be listed so there is no need to explain
why they should be followed.

(b) List two legal obligations Chessington would have considered when it created
its website.

ResultsPlus

Examiner Comments

Common answer from candidates.
Two legal obligations clearly listed
therefore two marks awarded.

W/ZExaminer Comments

Although this question was generally
well answered there were still a
number of candidates who displayed a
lack of knowledge and simply listed two
design aspects of creating a website.

0 marks awarded here.
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Question 3 (c)

This question focused on a disadvantage to a customer of communicating using email. This

made the question specific and required the candidates to develop the answer to explain
a negative impact. Many candidates could not fully develop the answer in relation to the
customer and often reverted to how it would affect the business in a negative way.

(c) Explain one disadvantage for the customer of having to give an email address to
receive the newsletter from Chessington.

(3)

Examiner Comments

<iZResults’*ﬁ’lus

This answer starts by explaining the
disadvantage to the customer who might get
sent a lot of newsletters and therefore find
this irritating. However, as with many other
candidates, the final point of explanation

is focused on the business - may create a
negative impression. Therefore this answer
could only be awarded 2 marks.

GCSE Business Studies 4 5BS04 01
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Question 3 (d)

‘Describe’ questions allowed candidates to achieve marks in a number of different ways.
This could be done through including up to four different layout features or by identifying
a layout feature and then developing this point to say how it would capture the interest of
the reader. A mark is also available in ‘describe’ questions for providing a definition of the
key term - in this case ‘layout’. A key issue with this question was that candidates often got
layout confused with the content of the newsletter or design features.

There are far fewer ‘describe’ questions than ‘explain’ questions on the paper. The technique
required to answer the two questions are different but many candidates are often briefed
well by centres on the technique required to do well on ‘explain’ questions and therefore
also apply it to ‘describe’ questions. This will limit the chance to gain all four marks. One
consistent requirement is to answer the question in the context of the business.

(d) Describe how the layout of the newsletter could help Chessington to capture the
interest of the reader.

(4)

..... T Anere 05t RYRPEL LAty A LASEDOCEE o SOBHcc

_______ Frel  nkerested ot xvad .  the eewrsletter . TE L

There is good detail in this answer and it is clear that the
candidate understands the importance of layout. The
answer focuses on the layout of the text, which is fine and
they discuss three key points of how the text can be used.
However the key issue here is the lack of context. There is
nothing in the answer that relates it to Chessington. The
answer could equally apply to any newsletter.

3 marks awarded.
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%\hm]

4 F
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Although this answer talks about different layout
features, it is written in a similar amount of detail
to the first response. The clear difference between
the two answers is that this candidate writes the
answer in context. The reference to theme parks
in the first line jumps out and therefore allows

the examiner to know context is present and that
there is a possibility, should the rest of the answer
be good enough, that full marks can be awarded.

In this case, the rest of the answer is a good
standard so all four marks were awarded.

GCSE Business Studies 4 5BS04 01
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Question 4 (b)

When discussing Q1(b), this report covered how ‘outline’ questions are expected to be
answered. Q4(b) is another ‘outline’ question so the same rules apply. However this
question is linked to a specific business (M3 Hair and Beauty) and therefore also needs
the answer to be written in context to be awarded the maximum two marks. This is
something that candidates rarely do with ‘outline’ questions. Many excellent answers, with
development, are confined to just one mark because there is no specific reference in the
answer to the business.

(b) Qutline one suitable method that M3 Hair and Beauty could use to inform its
employees about its plans to expand.

<?/ZResults@Ius

Examiner Comments

There is no context in this answer (the name of
the business is not accepted as context) so it can
achieve no more than one mark.

Candidates should also take into consideration the
nature of the business to give a realistic answer.
Candidates are told that the business is only small
so writing a newsletter is not a suitable method

to pass on the information about expansion.

This is important to note as simply referring to a
communication method is not enough for a mark to
be awarded. It has to be suitable to the situation.

A
Q ResultsP
Examiner Tip

No matter what type of question -
context must be included if a specific
business name is referred to in the
guestion.

us
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Question 4 (c)

This question showed a gap in many candidates' literary skills in that it was clear that they
understood what a flat organisational structure was, but struggled to explain how it would
benefit the business. Generic answers such as ‘everyone has the same level of responsibility’
were not accepted as even where there is a flat structure some employees have more
responsiblity than others.

Development was often included but, as in other explain questions, the use of context
was very poor. In consequence, very few responses were awarded three marks but a large
number were awarded two.

M3 Hair and Beauty has a flat organisational structure,

(c) Explain one benefit to M3 Hair and Beauty of having a flat organisational structure.
(3)

Wl worle tewarde achefvfng the gealC.@ this wWFl{ ..

This is an example of a generic answer that was awarded 0
marks. No specific feature of a flat organisational structure
is given. The benefit of employees understanding the
objectives could equally apply to other organisational
structures as well. If this answer focused on improved
communication within a flat structure allowing employees
to fully understand the objectives, then the answer would
have had a clear link to the question.

As it stands it does not do this and was not awarded any
marks.

A

Examiner Tip

Avoid general answers. Always
try to be specific about the key
term in the question.

GCSE Business Studies 4 5BS04 01
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Question 4 (d)

Question 4(d) was the first question on the paper to be assessed using levels. In these
guestions, marks were awarded based on assessing which level the answer is in, ranging
from Level 1 up to Level 3. As mentioned in the introduction candidates were responding
much better to these levelled questions, although there were some issues with 4(d).

One area that needed to be developed further in this question is when answers move
between the two options provided. Far too many candidates simply explained the features
of a CV rather than comparing it to a letter in order to make a judgement of what was the
most suitable method of application. This only results in a one-sided answer that does not
answer the question. It should also be noted that answers that include a lot on non-specific
information and do not answer the question will be awarded 0 on levelled questions - even
if there is a lot of content in the answer.

In order to get into Level 3 both evaluation and context were needed. Evaluation could be
seen where a candidate offered balance in their response and considered both the positive
and negative aspects of their opinion or judgement. Context had already been explained
within the paper but also needed to be present in order to be judged a Level 3 answer.

M3 Hair and Beauty is considering the following two options to recruit new employees:

Option 1: Applicants to submit a curriculum vitae (CV),

Option 2: Applicants to submit a two-page letter of application,

(d) Which of these two options is likely to be more effective in helping to recruit the

most suitable employees? Justify your answer. o

Q..p.m.'.c:zn..._.]..........m.;..o...LL.Lcl _______ D.e.rnolt.. 5.u..lL_I:.c:,L_b...L..e______j}._Q__I.......E..n.m__.p.to.x:}.ﬁﬁj
becadise. ey il .onty. nave. Lo gl Ut Clo .
-.J..c;.f.;..m.......t....h.o.li___._.,..c..r:z_n..tq._‘L,.;tx..uc.......ne...w:.c:_u.y.t_m.n_ﬂ._b_,,_._..T.hi._r.._._.___uu_L..'L..L_._._._.L_.f:_c{..cL__
to.the. persan.yepling. . more conjyidenkt. bECalse
they have to gl Lt o and want hove too...
LUQLLY.. Fhat... fhfiy ........ have..mesied. . GL.m.H.t..h.L..m.g ..........................
.C’...LA.I..:.......I.]o..ﬁi.jt..g—.ﬂ.i._._§..........t._.h..ﬁ........m.ﬂ_.magt.fi..r....__,,...(:.CE_J.'.‘.‘.-......._.1....E‘...1..1_.'E........Q..m......w .....
the. resources. thatl. ace. .o b€ . CNo.
Optron 2. weouldokt be that suetable becoucde
..t...h..E'.........ﬂ..m,,plﬂ..g.ﬂ.,ﬁ........l‘.)f.l...ﬁlﬂ.-lj? ...... fat.get.. EG b CLACL 8
L,.fn..pa.r...ira,n,t.......é,i:ﬁ..,s...;:a&.t..i.z::;,..q........fh.{zi ...... WLLLLeadfothe
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tZExaminer Comments

This is an example of an answer where
the candidate does not fully understand
the question so they write a lot of general
information in the hope they will pick up
some marks. It is clear that the question
has not been answered here despite a lot
of writing on the page.

0 marks.

- Comoom, ufae i Qoodl becase b Plovidsd 0. ek
. Clear st m“ wa c%clts ond glakbioa fﬁmﬂ a‘/wfwﬂal
in Y . Wﬂn{u’ W‘*nk [am ﬁe

b éém @,&f/fcahm ¥l pre
waR /,zg/Aftéi on e —Aw&

W o e T
niclom vfor's do_ ot o4

o -a'—fm ﬁ/mﬁa bk m:ﬂ pisston. P Bha
vda (an ead, 4§ mryrﬁurﬁ an MVW
[Jla al hao o 1 ....Wé/"f"
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Although this answer is a little messy and untidy it
provides an excellent answer. The candidate focuses
on the CV, but evaluates the CV in relation to the letter
by saying why it is better and also why it is not so good.
Context is also included through reference to beauty
treatments. The answer is therefore in Level 3.

To judge if full marks can be given examiners need to
look at the quality of the conclusion to see if it adds any
value to the answer. This does not necessarily need to
be detailed. As can be seen, this answer does have a
worthwhile conclusion because it makes the point that
letters would take too long to read. This is a key pointin
judging that CV's are better.

Full marks awarded.

)
%
2/ Resultsilus
Examiner Tip
Writing conclusions can be difficult.
Look at good examples to see how

they add value to the answer and
how they can support a judgement.
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Question 5 (a)

Q5(a) was the first of the three definition questions. Candidates need to learn the definitions
of the key terms contained in the ‘What students need to learn’ column of the specification.

Many candidates displayed poor knowledge of the term in this question, and of those that
did, few had the necessary techniques to extend their answer to two marks. Responses that
showed some understanding of the term but were not written in a totally accurate way were
awarded 1 mark.

Question 5(a) required candidates to demonstrate their understanding of the term ‘market
share’. A significant number of candidates scored 0 marks because they had no specific
business knowledge of the term. This was disappointing. Even fewer candidates made
reference that market share is a measured term - usually in terms of percentage of sales in
a market.

5 (a) What is meant by the term market share?
(2)

A

/ ResultsP!

J Examiner Tip
Examiner Comments

This answer shows partial knowledge of ReV|§]LQn (?f k?y terms W't?”? the
the term but does indicate that market speciication is a very useful way to prepare

. Y for the exam. Create a list of the key words
share is measured and a quantitative term. -
and create a glossary of the definitions.

us

Morket  Share s the. . proportion of  tokal Salesin.
O..motwet . cominated b..LJ ......... G pacticolar. business.e...

Two marks can be awarded for this
response as not only does it demonstrate
accurate knowledge of the term, but it
also recognises that the market share is
measured. This is indicated by the use of
the word ‘proportion’.

GCSE Business Studies 4 5BS04 01
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Question 5 (b)

This was another ‘outline with context’ question. This question also suffered from a lack of
contextualisation in responses. Questions 5 and 6 were both based on Adidas and therefore
required candidates to apply their answers to functions carried out at Adidas or the
products offered by the business.

A theme that was repeated from previous years was that candidates were far better at
applying their answers in the longer levelled question rather than in the shorter ‘outline’
and ‘explain’ questions. As a result, many candidates failed to access a significant number of
available marks on the paper.

(b) Outline one way in which sound could be used during Adidas’s advertising
campaign.
(2)

R N o

This question also suffered from candidates

not giving specific answers. Candidates were
required to outline a way sound could be used.
The first mark was given for mentioning a specific
way sound could be used e.g. using a song or
music track during an advert. The second mark
was for a development point of how the sound
affected the advertising campaign.

This answer scored 0 marks because it does not
give a way in which sound is used. It only focuses
on why it is used.
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Examiner Comments

<?/Zl?esultsﬁ‘lus

This answer looks similar to the first but
it actually mentions the way in which the
sound is used - ‘the sound of victory'.
Unlike most answers for this question
there is excellent use of context. Words
such as ‘runner’, ‘race’ and ‘shoes’ all
place the answer in context.

Two marks awarded.
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Question 5 (c)

Question 5(c) was a relatively straight-forward question and was well accessed by
candidates. It followed a theme used many times before in previous papers. However the
issues already mentioned previously about context also affected this question. As a result
most candidates scored two marks rather than three.

(c) Explain one advantage to Adidas of using posters to advertise its products.

wee

postert..ond... Q0. 80 .. ess....Lorm@l..coods. . ..
The  aftentfon aple .

ResultsPlus

Examiner Comments

Good answer but no context
therefore two marks awarded.

.............. Posters con e used. v grak the attenton ot awider ...
andience .. This.\s because. posters. would be coslourful winich
would lead. to. posters. being. attiachive and eyescatching.....
.j.‘f?.E_.‘.(.E.’..E.'D.T..{'...,....fﬂ(]_i_Se___wn.u.l.d....lﬁﬂ.d..:‘..‘IQ.....C.US.to.mKKS...E?k.l._‘[_Ck!QS_f__'rﬂg___._&!j__idm_r_s_.___

ResultsPlus

Examiner Comments

Similar answer in terms of detail but this time
context is included through reference to ‘Nike’
and ‘Sportswear'. Three marks awarded.
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Question 5 (d)

This is the only ‘state and explain with context’ question on the paper. It proved to be a fairly
challenging question with many candidates not fully aware of how Adidas could improve
communications through opening its own stores. Many candidates who did focus on the
advantages and disadvantages often failed to provide sufficient linked strands to score

the full 4 marks on offer for each section, or failed to include context in their answer. This
guestion is marked as two separate 4 mark questions as per the mark scheme.

(d) State one possible advantage and one possible disadvantage to Adidas of
opening new stores to help improve direct communication with customers,
For each, explain the likely effect on the business.
(8)

Advantage

-

Mbich. sl intrease. e Adidaf. expensesshence. Pohdidas. . .

w2ill..not he able do make. . much.. PIPEUE b

There are three marks available for the explanation
part of each section. Therefore a candidate must
include enough detail in their response to allow
three marks to be awarded. This example is typical
of many responses where the candidate does not
do this. Both the advantage and disadvantage are
valid therefore one mark for each. However both
explanations only contain one further valid point.
Four marks awarded out of a possible eight.
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Question 6 (a)

Question 6(a) was the second definition question on the paper and was well answered.

The majority of candidates had a good understanding of the term ‘brand awareness’

but struggled in the wording of their answer. This often resulted in candidates who gave
answers which merely repeated the term in the definition, e.g. ‘When a customer is aware of
a brand..

6 Adidas now sponsors the kit for Manchester United football team. The previous sponsor
was Nike. The Adidas logo will appear on all kit worn by Manchester United players.

(a) What is meant by the term brand awareness’

(2)
Jbond  oworeness s MO mating  all people
......................................................... b G
One mark for this response as it shows that
the candidate has some understanding
of the term but has struggled to write a
definition worthy of two marks.
T wewnd. hosd . Jwuch e customer.. hhows.. kot ...
ALPYodUlts  existiente. T un. the. MOy lhek . EQ..
hidas  StonSexs dememchester Lo MCYenSe. yand.

This is a similar answer to the first response but
this time the candidate also adds an example.

If this example is relevant then this allows the
response to be given two marks rather than one.

OO ResultsPlus
Examiner Tip
If struggling to find the exact wording

for a definition use an example. This
can elevate a response to two marks.
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Question 6 (b)

Question 6(b) was the best answered ‘outline with context’ question on the paper. This was
mainly because candidates included context more often. Any issues on this question tended
to be where candidates would give a benefit to Adidas rather than Manchester United as the
question asked.

(b) Outline one benefit to Manchester United of Adidas sponsoring its kit.
(2)

___________ Maﬂchﬁ!:,fdfﬂnfé#ﬂ’ won’t. . have é@pa# Far’t‘ﬁ-ﬁ;/4:f

........ Vi T - S, m"af w.f/"} Eepcx&xn\? ‘p'.'?f lhem  So. b"{tﬁ'

This response has been included in the report
in order to highlight how easy it is to improve

an answer from one to two marks on this style
of question. At first glance this looks to be a
good answer but this response scored one mark
because the words that could be considered as
context - such as ‘Manchester United’, ‘Adidas’
and ‘kit’ are all included in the wording of the
question. Therefore they cannot be accepted.

If the candidate had just added the word
‘football’ before kit then this would have allowed
context to be accepted and therefore two marks.

A

%
ResultsPlus
Examiner Tip
Words that are included in the

wording of the question cannot
be accepted as context.
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Question 6 (c)

This question was answered well by the majority of candidates. There was a good
understanding of how having a second logo on the football strip could negatively affect
Adidas. Many candidates applied their answer appropriately to the scenario by including
reference to sport/Chevrolet.

Manchester United is al nsored by |Chevrolet an American car manufacturer.
anchester United football strips have both the Adidas logo and the Chevrolet logo

on them,

(c) Explain one disadvantage for Adidas of there being two different logos on

Manchester United football strips.
(3)

o s Hiere are two. . loges..,..1..008Y...CAMC..............
0. potentid L. ntoondds.. [heefore.,..

................. conpson......fex....
................. hA,ﬂ.gdeLcnol{oPmm&mwamjmataf
................. Nidas . Wg. Pdicdds. . wil ok 4. [s$S IN. Sl
....................... [RAIEALLLL. ...t et
Besultcs. d us
herefore o marke.
_____ %emwun‘fbgm&mmpo@‘w*‘kcﬁr&io{q&
______ ( ﬁgoLf—@r\tluvcﬂc)ftq%agw:nklfhorm;m”\)
_____ tedice the level oF Wiond awoveness of
Adidas YW il lead  to  eale § LGN hat
...... A alivlqiw%b\mwﬂma}‘ﬂ%[)c{ﬂc{

<?/ZResultss%’ilus

Examiner Comments

Context has been included in this answer by referring to
Chevrolet. This allows three marks to be awarded.

Note that the word Chevrolet is not included in the
question. Itis in the stem before the question. Therefore it
can be accepted as context.
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Question 6 (d)

This question had the command word ‘assess’. This meant that a candidate needed to write
an evaluative response to reach 5 marks or more in the mark scheme. Some candidates saw
the phrase ‘assess the benefits’ and this led them to write a one-sided response that only
considered the benefits of Adidas using the sport of football to communicate its products.
One-sided answers could only score 4 marks in total.

To enter Level 3, candidates had to have sufficient development in their response and then
also provide evidence of balance and contextualisation. It was pleasing to see that many
candidates were doing this and providing Level 3 responses. Once the response was placed
in Level 3, the quality of the evaluation and the conclusion determined whether it was
awarded 6, 7 or 8 marks. As mentioned earlier, the quality of conclusions tended to be poor
and is a clear area that centres should be working on.

The sponsorship of Manchester United was part of a plan by Adidas to communicate
its products using the sport of football.

*(d) Assess the benefits to Adidas of communicating its products using the sport
of football.
(8)

S NALXRNC. madel.. and. woul.. eend.. fo. purchasc. move fram.

B LS . TSRS ... e e e

....... Theae. ac. Sdme. Sokkall.. Jems like. . shers.. . @ fookballs. sald.

......... Thare. foye... Al .a.Xcsole.. Adidas. woud. eapecience. es repuari-

.......... @ .ﬂ...I.hacas..iag......md......al.sa.........em....mar.—::ag.c;.....fn....m.c:ﬁ.s.al..eﬁ.s.......ﬂ..m.mah:d...=
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tzExammer Comments

A very good answer that includes detailed
evaluative comment. Context is also presentin
the answer so therefore it is placed in Level 3.
However, there is no conclusion in the answer so
it cannot be awarded any more than six marks.

The sponsorship of Manchester United was part of a plan by Adidas to communicate
its products using the sport of football.

*(d) Assess the benefits to Adidas of communicating its products using the sport
of football.

(8)
L dootbaut s wamid woudwide | wlith means fuat peddas s able t uacly

LA fida moder Aon - 98 s le@uor cutomas mew et ue i feslon

/‘

W*mwmmltmmw] Lofddday to | Wty e

GCSE Business Studies 4 5BS04 01




Geoppett

on Wace Adlday Wiy 4o Wwmnuanitate

o mgk‘ue hean  Seen aahnlﬁlm’ ard.
................................................ ﬂ [ ey R R e
........... "‘Sﬁ“t‘}" mn&mp&,

&pm.ﬂwm.:_

<?/Zl?esultsﬁlus

Examiner Comments

Another detailed answer which, because of the
reasons given in the first response, is also in

Level 3. This candidate has also included a good
conclusion. This conclusion displays a good
technique in writing conclusions - the ‘it depends’
rule. This rule helps to identify key factors that
would influence the decision whether it was a good
or bad idea for Adidas. This shows the candidate is
considering key factors to support any judgement.

This response was given full marks.

Examiner Tip

The ‘it depends’ rule is an
excellent technique to use
when writing conclusions.

GCSE Business Studies 4 5BS04 01
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Question 7

This was the final definition question on the paper and followed a similar trend to the
other two questions. It can be difficult to provide a perfect definition and many candidates
struggle with the levels of literacy to express their ideas into words. As a result the answer
demonstrates that the candidate understands the term but it is not written well enough to
gain both of the marks available.

7 What is meant by the term the internet?

R T idaonsk ;74”5 o M woel) e b

________ .'.rl-u)}ucl YO I TV PR T R S wowhad—es . W rb(u/i\
_________ awd{rawaw

Examiner Comments

<?/Zl?esults'@lus

This is an example which demonstrates
a lack of knowledge. The candidate
writes a definition which is inaccurate
and therefore scores 0 marks.

............. Tetecnet. ... 5. G.. &labm] B V2 e Q"fmm{}-.-*terf-n-ﬂ i v -V
........ \fkﬁnrcnh[& to... Qxci(maﬂ.«- Aﬁﬁﬁff"‘aﬁl‘ioﬁ

ResultsPlus

Examiner Comments

A perfect definition which
scores two marks.
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Question 8

The final outline question on the paper concerned factors that need to be considered when
creating a website for a business. Candidates demonstrated good knowledge of these
factors although some did not read the question properly and named legal obligations in
their answer. As in other questions, candidates struggled to apply this factor to how it would
actually be implemented by YouTube.

8 Outline one factor, other than legal obligations, YouTube should have considered
when creating its website.

Technical. congiderakions. 1S another factor. to Hhnk
Ot Since ttconkams  mangy..videos. ,ib tokes up ..

Ahat toey. enable broadband.  connection. for high
gpeeds cownloading.

(Total for Question 8 = 2 marks)

This answer identifies a factor that must be
considered when creating a website, i.e. ‘technical
considerations'. It is then developed by adding
information about why this is important to
YouTube. What is important about this example
is that this is done with relevance to YouTube.
The reference to videos is the key point. Very few
candidates did this successfully on this question.
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Question 9

A major issue with Question 9, as in previous series, was that candidates did not respond

to the command word in the question. This was a ‘discuss’ style question which required
candidates to consider both sides of an issue in the answer. The question asked for
candidates to discuss the benefits of using the amount of revenue received to measure the
success of the website. The majority of candidates had poor understanding of what revenue
is and therefore struggled to get any marks. Those that did understand the question tended
to only described the positive aspects of using revenue to measure the success of YouTube's
website.

In order to access Level 3, candidates should have also considered possible negative aspects
in order to make a judgement as to the issues concerning revenue as a measuring tool.

This could be done through considering other factors that are more important. Where
candidates only considered the advantages of using revenue they could score no higher
than 4 marks.

*9 Discuss the benefits to YouTube of measuring the success of its website by the
revenue it receives from advertising.

Or\e_ b?.ﬁ?{t"t (S l\.\qk lk :hplrun-fg L\ e Can'a

“ve (D-ﬂ\& c'\"\l‘\oJ [r\j Lj L"\? Vs e whs TN s Cowuld

................ oversWconks  Cov YouTobe  live  man costs
Lo ~einb ey A S havd e e and Salvwcve

_______________ eisk 6l nsovvency  foo YoTebe.
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W/zExaminer Comments

Poor understanding and knowledge was
common in this question. This was quite
widespread and this example is indicative

of many responses. Nothing in the answer
indicates that the candidate has a satisfactory
understanding of what revenue is and
therefore cannot access the question.

0 marks awarded.

GCSE Business Studies 4 5BS04 01

35



36

Question 10

Despite this question being worth 10 marks the principles of answering it are the same as
explained earlier in question 4(d) and question 6(d). The command word is ‘assess’ so a
balanced answer is expected which is written in the context of KSI and/or YouTube.

There was a better quality to the evaluative comment included in this answer with an
increased number of candidates using the context of the question when providing their
opinions. This meant that a large number of candidates gave answers that were judged

to be in Level 3. However, for reasons already mentioned in this report, the quality of
conclusions tended to be poor and as a result not many candidates scored more than eight
marks for this question.

*10 KSl is a person who streams videos on YouTube. His videos are very popular with
teenagers and over nine million people subscribe to his YouTube channel. His most
popular videos have been viewed over 18 million times.

Using your knowledge of business communications, assess the impact on a business

of advertising on KSI's YouTube channel.
(10)

et Wheworld T s Seaamse. Mautube 1 ame Naar welait e
anlable.on Yo tnkesnet (ov sy ‘k\no‘M\omg\'vquem-kwm\aj
Fodyy. amdl..e .m.e..s,t.j.'So.nrlj.....R_s.gm..__am.vm\“a.r.t ..... asowod. Do b owetld o\
..amo...k\m..e ...... ok n&qj,smem'\'\m\QLug\Ssu“u\Pvamem\
e toun, Hrered: e Asasesa\boh this KT o chawne\l
....i.1...........ukg.w.e..a}x.......‘m.gj....Q..E.n.Q.\.g._.._g\\....-__m.qx.._____..'.'E\».Q....m_'..\__n\_.,_._.__I\n..u___...mn.uka\ ...... RN

'»A.'l,'..‘lv......&....----.f..ti..fq..E.S:..}(......&..ﬁl..P..n.k.é\h-t.Th..i.}\ﬂ.......Q‘.h.i.......C.h.m.ﬁib..‘{\....‘..ﬂ.], ........ *bﬁa\mel\ﬂa'\;\muﬁ\@ ......

KSI’:YGM—‘:u‘he%&mu\&euanwueu ....... J(ao\u@!\‘\‘s.mj ................
\ %\&nm_}ks.l'sf\“mme\ ........ wodoh \ee

....:’t.h........q.dw.e.s....k.k,a..e ......... 0 K 51'5 ............ \:u"rl:wwk ....... g..n.?..u.\.at ....... Y u\em
Mailweyies.. m_g_s.dd..______c,_e__\_:kmkm\sﬁ......\:.i....e:.\o.ke.......ko.....lm..g..r..e.n.m._.,.....Tw‘.}t..&......ﬁ..e..@.séh&m&th..
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A ,.i.sa-..c..:.ﬁ'..,\.s.&xh}..&\.szj ........ c.&h.w.u.u.ka&t ....... w\,“ ...... nQ— ....... L\'t ....... '\\»1 ........ ) _g___r:__c,_m_gm_&ed\ ____________________
Melosvesdlon. e .\\.pﬂﬂuql?_\t\.ﬂ_ntmcn“ﬁ.\‘-ﬁs‘bu\mQiu?\k‘\&i'ﬁﬂj&“’“ﬁ\«
R8s .« .N,.n-.mm...\....m.cp.u\?\....x.m.u.ﬂ...M...,H.a.s.x__%u.; ______ a A*ﬂw\\mﬁck ..... hoa. Buimesy.

ay we\lay  Liwtleltow (Total for Question 10 = 10 marks)
L

An excellent answer that gives a balanced
argument assessing the impact of
advertising on KSI's YouTube channel.
However only a token conclusion has
been attempted which does not attempt
to arrive at a supported conclusion.

This response was therefore awarded
eight marks which was quite a common
trend on this question.
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*10 KSlis a person who streams videos on YouTube. His videos are very popular with
teenagers and over nine million people subscribe to his YouTube channel. His most
popular videos have been viewed over 18 million times.

Using your knowledge of business communications, assess the impact on a business
of advertising on KSI's YouTube channel.

10
YouTolk e 1o

By adverbising on kS1's chonnel g lustesscan have o

Cﬁgnnglhasmﬂhun&o{—wmsnhd_Subscnber:rti-Cm

~mean. That e business’ adverhsmert many. als ke hkely
\ ﬂ'ﬂl ' h

Ao gan.....milliens. o f views: Tis. 18 becoise sf osoplede. ohe

see  ¥SV’s v Tube. . channel wil cbvisusly  leas Yove fv see

..... hm.nd.......mware.ne95 QF T’m lwusu"ess crm‘

checkout

le
ey seants fo | ehedest e usiess oY C""*”‘Cl"l‘ "9 {;{ —
conkack dekals. pmvndwcl 2n e adve fhs’-‘wnt vide 5 - mm‘m
s cold be  a means of.. promefion fror e busimesg wbich....
...... could nsrease s naYleet  veach  as well as Sales.
Hewerey e coid anly be veny eftectue of Me ‘vuleSS ..
'\5a\medf%t\mggmduﬁt}Enk-':f'mgefst‘ecmemml‘
Lof... SV 2 YouRhe. channe\’s. aucliense. #. \s. Yeenoagerts. ...
_Trerefeve, \f e usivese is ﬂﬁl—mmdal-‘cce‘mge'rsj
o). et be uertmahle.
S e ‘c‘tenager& are. sty Ympahent and
o OACAN. DY wnn’f Xo.watth anadverhstovent brevefore
~o0o4) ssmchimes. . Skelp . card ek oateh e cdle
o Haee vides NAheh vaeans  everss. ME business wwwld ......
_...ﬂ.ﬁ..l?...k.t..aklr b eceet Tre objcthve SE. adverbomy
~Belg: However, (f. e businessoas @ Very jnkercy \‘w?g
_andeffechve uden  which s PResuas\ve crovgh to catch
"hc;c}‘\"rcnhuum{—'h‘femged,i’heh%caudlememmy

GCSE Business Studies 4 5BS04 01

39



40

RT3 W sales |
............  How Anotner pnblem mc«gke e htqh st by adverbse
........... on kS ModTube  chonnel- This Is because g s
Videos. . .ave..vexy.. popalor. , mor.and. mory. bustresses. ...
Wil Lght fo.adverhse s videss  on his  channgls, Bees
_frevefave. We  cost of- adverhewng o0 s hannel may.. .
Ve Jogh ®ose atonly  Ine afferdable busmesses
mwcdwrhkw“Fiwallg,dtf’&mn\-buﬁ\m“ﬂ |

maybeadw:rhSt:danqckaﬂEWMJdeE‘"-‘V"c“(W

means_ fnat tre beencoer see  adfecrend adverbctrent

_each hwe and maoy Jater E*Vgeﬁf’ i mayy..reducs.
Do impact anel e -::Efcmxmhes.% .¢= . Wnd.cd on fne

short
..... audience...Snce, qpeop[e Crﬂgﬁ Fenat {ow rbrgql— it laker

ChDEE_f o adwrhse on omaf [c$l75 F;:.Puhr vfclt'OS hren Jf;

ﬂdt&fhdm;ﬁt may. alse..get. e lliza views whieh could

Adrastically. Incrrase avwaveness. and ah-racf saley 12 Lo

Lo K Rl 4 busngss oL qrey stz St
.mdv.erha-ngnk E 'kﬁ busweg ould 'bt ﬂccﬁﬁjah \C 1S becamse

Some ©

ere > Lpod pe 1B e rane
\nl\e s oyyve \ nwlub@ (Totalforouutlonw 10 marks)

husiness mw:) or ot TOTAL FOR SECTION C = 20 MARKS

bencht by adverb m_q o £S1%  TOTAL FOR PAPER = 90 MARKS
eo ¢ hannel:

GCSE Business Studies 4 5BS04 01



This is an interesting answer because of the conclusion.

The candidate does not actually reach a decision. They say
it can be both good and bad. Normally this would not be a
good idea in a question such as this. However the reasons
for being open to both sides of the argument are well
supported and look at depending factors. This shows a good
evaluation of the business scenario and was acceptable.

It was awarded ten marks.
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Paper summary

Based on their performance on this paper, candidates are offered the following advice:

Always include the correct level of detail in answers. Use the space allocated on the
exam paper as a guide to help you - it has been allocated to allow all of the necessary
detail to be included.

Do not neglect to develop technique for shorter questions. Although they are worth
fewer marks individually, collectively they can have a large influence on the final grade.

Writing answers in context is vital. If a business is referred to in the wording of the
question, then some part of the answer must be applied to that specific business.

Always include balance in levelled questions. This allows evaluative comments to be
made and therefore marks in the higher levels to be accessed.

Develop skills for writing effective conclusions. A conclusion must not simply repeat
what has been said earlier in the answer. It must add value to the answer by focusing on
a key point that has had the largest influence on opinion/decisions.

Specific subject knowledge is very important. It is very difficult to gain a good mark if a
candidate only has vague knowledge of the specification.

Do not use extra paper unless you absolutely have to. Candidates should be able to
answer all questions in the space provided. All examination papers are marked by the
same examining team. There is no truth in the rumour that using extra paper will result
in a senior examiner marking your script(s).
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Grade Boundaries

Grade boundaries for this, and all other papers, can be found on the website on this
link:

http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx
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