
 

 
 
 
 
 
OCR A291 Controlled Assessment – 2010 
 
Matthew B – Commentary 
 
General Comments 
 
The candidate makes an attempt at all elements of the assessment, uses some evidence to 
support ideas being put forward and sets the work out clearly. Gaps in the knowledge base and 
application of detail within the scenario have a detrimental effect on marks. 
 
 
Investigation 1 
 
Some good accurate comments are made on the pros and cons of both Dyton and Tonbury. The 
application of the detail within the scenario is missing, though comments on teenagers being the 
key target market are relevant. There is some confusion in teenagers being in socio economic 
group E. 
 
The conclusion that the rich families of Dyton are likely to give their teenage sons/daughters more 
allowance, therefore increasing their spending power and so make this a better place for Heather’s 
business, is interesting. Whether this particular market will be interested in budget jewellery is 
another matter. Other comments supporting Dyton such as the number of shoppers, markets per 
week and size of population are more relevant but not always applied to Heather’s business.  
 
 
Investigation 2 
 
The features/advantages/disadvantages of each method of distribution are not really clear. It is 
important that candidates follow the tasks set within each investigation, and not introduce other 
elements such as using a factory unless instructed. 
 
Again, the application is restricted to mentions of jewellery and a teenage market. Reference to 
other elements within the scenario, such a new, small business with an inexperienced owner 
selling budget jewellery would have helped, even if covered briefly. 
 
There is no evidence of individual market research being undertaken to support any 
recommendations. Simple data on where teenagers prefer to buy jewellery would have helped 
develop the work much more and give more support to the ideas being put forward. The 
recommendation for opening a shop within a big store is justified to some extent, but perhaps not 
in the context of Heather’s particular situation. 
 



 

 
 
 
 
 
Investigation 3 
 
Sales promotions are covered quite well, though advertising, as a part of promotion is not present 
within the work. The application here is weak, with only a brief mention of jewellery. The examples 
given could easily have been applied to budget jewellery rather than perfume, Tesco and Asda. 
The conclusion that free samples is the best promotion method has limited support from data 
collected, but again there needs to be some link to a small jewellery business. How the promotion 
might change over time is started, but clearly needs more development in context. 
 
Matthew B- Marking 
 
 AO1 AO2 AO3 Total 

Investigation 1 2 2 1 5 

Investigation 2 3 2 1 6 

Investigation 3 3 2 1 6 

 
 
This gives a total of 17 marks, placing the candidate just below the notional mark for a grade F (18 
marks). 
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