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1 INTRODUCTION

The purpose of this Teachers’ Guide is to assist teachers and candidates in the preparation and
assessment of coursework assignments for OCR GCSE Business Studies B (1952). The booklet
contains guidance on choosing and marking a coursework task. It includes three pieces of
marked coursework, with a commentary on each piece of work. The commentaries should be
studied alongside the assignment marking guidelines.

Commentary is given on a selection of titles covering a range of assignments. Not all of the
potential titles are covered in this booklet. Coursework must be marked against the marking
criteria given in Section 4. Amplification of the marking criteria is given in Section 3. Marks
should be recorded on the Coursework Cover Sheet given in Section 6.
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CHOOSING A COURSEWORK TITLE

Those teaching the specification have the following options in devising suitable coursework.

e A Centre devised title, using the guidance within the specification.
(Centres should use the consultancy service offered by OCR in order to check the suitability
of their proposed assignment.)

e Following the supported Coursework assignment.

Details of these options are contained in the specification, and further advice is available from
the OCR Birmingham office.

2.1 CENTRE/CANDIDATE BASED TITLE

There are no prescribed titles in this specification. Centres are free to develop their own titles,
which may be the same for all candidates within a Centre, or unique to each candidate. Where
possible it should be centred on the local area.

In developing a suitable title, care should be taken to ensure that:

e  The title directs the candidate to an investigative and not descriptive assignment.

e  There is sufficient scope to produce a piece of work of approximately 2500 words, taking
no more than 10 hours to complete.

e  The area of investigation is not too wide, and does not involve unnecessary work which
may be outside the limits of the specification content of Units 1 and 2.

e  The work can be marked using the assessment criteria given in Section 4.

Centres developing their own title should seek approval from OCR, by submitting a
Coursework Enquiry Form, giving an outline of their proposal. The form should be sent to the
Birmingham office at least four weeks before starting the work. A Coursework Enquiry Form
is provided in the Coursework Administration Pack (Section 6).

Examples of suitable titles are given in Section 3.3.

2.2 FOLLOWING THE SUPPORTED COURSEWORK TITLE

A specific area of investigation is supported by OCR. Centres devise and use a common
questionnaire to develop a nation-wide database for analysis by individual candidates. Centres
wishing to participate in the scheme are invited to contribute to a joint questionnaire.

Candidates then use the agreed questionnaire with 10 consumers. The data from each candidate
is merged at the Centre and is sent to the co-ordinating school. The collected data is then finally
merged and returned to each Centre. It should be noted that although the collection of the data
is on a joint basis, the use and analysis of the final database must be conducted by candidates
individually.
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Support materials are available for the scheme, together with advice on general procedure.

The area of investigation will change approximately every three years. Previous studies have
been centred on BT plc and Pizza Hut. For the examinations in 2002 - 2004, the supported
scheme will be based on Paynes Poppets. Centres wishing to participate in the project are
required to register an interest with the Birmingham office, from where further information is
available.

OCR

Mill Wharf

Mill Street

BIRMINGHAM

B6 4BU

Telephone: 0121 628 2000 (switchboard)
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COURSEWORK GUIDANCE

3.1 THE ROLE OF THE TEACHER

Business Studies coursework should be investigative, involving the collection of primary and
secondary data. The gathered data should then be analysed, and recommendations made which
are supported by findings from the data.

Candidates should be given guidance in the following areas:

3.1.1 Choice of Title

Candidates may feel it would be suitable, for example, to investigate a local sole trader. A title
based on the pricing strategy of the sole trader could well lead to an informative, but very short,
piece of work. An investigation based on how marketing as a whole may be changed would be
more appropriate. If a narrow area of the specification is chosen, compensation could be made

by investigating a number of different businesses. This will give the opportunity for analysing

and evaluating a greater variety of data.

A title based on why a decision has been made may be descriptive. However, a title based on a
decision which is yet to be made will enable candidates to gather a variety of evidence and
make appropriate recommendations.

The title should be within the capability of the candidate, who should be able to complete the
assignment within the recommended 10 hours. A suggested topic area may be too big for
investigation and may need to be reduced.

Some investigations may require sensitive and/or confidential information for completion (e.g.
marketing strategies). Care should be taken to ensure that, wherever possible, sufficient
information is available to the candidate for the successful completion of the work. A number
of larger businesses do produce student packs which may be of some general use, though these
will need to be supplemented by individual primary research.

3.1.2 Method of Study

Candidates will require guidance on assignment writing. This may be in the form of a general
plan of approach, together with a timescale of when particular sections should be completed.
The collection, analysis and evaluation of data can be practiced on a minor scale in the usual
course of classroom/homework activities. It is advisable to plan a suitable exercise prior to the
start of the assignment work.

Advice may be required on how and where to obtain data and the amount required.
Presentation methods should be covered in class exercises, with choice of methods to use in the
assignment being left to the candidate.
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3.1.3 Understanding the Assessment Criteria

Teachers involved in the planning, delivery and marking of assignments should be fully aware
of the rationale behind each assessment criterion. This will allow suitable guidance to be given
at the planning stage, and correct standards to be applied when finally marking the work.

Similarly, candidates should understand what the teacher is looking for in an assignment, in
order to achieve their full potential when their work is marked.

3.2 GUIDANCE ON THE ASSESSMENT CRITERIA

The following guidance indicates the rationale behind each of the assessment criteria given in
Section 4.

Criterion 1 (4 marks)

Setting of an aim appropriate to the investigation:

Candidates should ensure that the aims of their investigation are clearly stated at the outset of
the work.

An explanation of the methodology to be used to achieve the aim should also be given, e.g. how
and where data will be collected, which aspects and techniques of business studies work are to
be used and how data will be presented.

Criterion 2 (11 marks)

Collection of information:

Sufficient information should be presented to achieve the stated aims of the assignment.
Consideration should be given to both width and depth. In a marketing assignment based on the
4 Ps, it would clearly be inappropriate to only cover 3 Ps. When considering pricing, thought
should be given to the number of pricing strategies that should be included in the study. This
will depend on the business situation under investigation, with larger organisations often using a
variety of strategies.

When conducting primary research in the form of interviews or questionnaires, candidates
should collect enough information to allow reasoned analysis and recommendations to be made.

The number of questionnaires to be used cannot be prescribed, though clearly a candidate
should not suggest sweeping changes to a business based on the results from 10 interviews.
Candidates can gather data jointly in order to obtain a wider and more meaningful database (as
used in the supported assignment). Subsequent analysis and evaluation must be on an
individual basis.

The guidance figures of 2500 words and 10 hours for the assignment should also be an on-
going consideration. Candidates should not feel under pressure to produce volumes of
information in order to succeed at the higher mark levels. Concise and relevant information is
required, rather than, for example, large amounts of business produced literature.
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Criterion 3 (7 marks)

Presentation of information:

Business Studies candidates should be able to communicate information in a variety of ways,
maintaining a clear, logical approach to their work.

There are a number of ways in which information can be effectively presented. Choice of
methods will be influenced by the context of the investigation, and may include the following:

Text:
The obvious choice for the majority of information which is being presented.

Maps:

When investigating location in any context, maps are essential. They may show the site and the
wider area surrounding the business. Annotation of maps to highlight the importance of various
features would also be beneficial.

Photographs:

These can be used to present a lot of information for which text may be unsuitable, e.g.
indicating competitors around a particular business, showing the layout of a business. In all
cases, suitable annotation should be used to indicate which aspects of the assignment the
photograph is presenting.

Graphs:

Graphs are clearly suitable for the presentation of numerical data. The style of graph used
should be chosen carefully in order to ensure that data is presented clearly. Computer generated
graphs are clear and precise, though hand drawn examples will certainly not be penalised,
providing they display the relevant data clearly.

Charts and diagrams:
These can often show information more clearly than text. Organisation charts and flow
diagrams indicating a sequence of events can be used to good effect.

Business generated material:

This should be used sparingly. Including, for example, entire sales brochures in an assignment
should be avoided. Candidates should be encouraged to select carefully parts of the material
which illustrate the point they wish to make.

Criterion 4 (11 marks)

Use of business language, techniques and concepts:

Candidates should use business language throughout their assignment, displaying understanding
and the ability to apply techniques and concepts in the context of the study. The language used
will be governed by the assignment title. For example, marketing based work will require use
of concepts such as the product life cycle, segmentation, market research techniques, promotion
methods. In all cases, candidates should ensure that the language, techniques and concepts are
applied to the business under investigation, and not simply described.

Criterion 5 (12 marks)
Analysis and interpretation of data:
Within an assignment, candidates should fully analyse the data collected, recognising the
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importance of the results in the context of the study. When using graphs as part of the analysis,
candidates should not simply repeat in words that which the graph has already shown.

Figures, and percentages where appropriate, should be used to add clarity to the analysis.
Vague statements such as ‘a lot of people said....” should be avoided.

The results of the analysis should provide the basis for the later recommendations in the
assignment.

Criterion 6 (11 marks)

Evaluation and recommendations:

This section would normally appear at the end of an assignment, bringing together the data
collected and its analysis in an organised and justified argument.

Figures should once again be used to add clarity to the work, and to give weight to the
recommendations being made. It is of little help to suggest that a business should reduce its
prices without offering evidence from the data which supports such a view.

Evaluation and recommendations should be balanced, taking into account the width of the
information collected, and not just a particular section which suits the writer.

Quality of Written Communication (4 marks):

Candidates should be made aware that their work will be given a mark based on the quality of
their written communication. The need for checks on, for example, the clarity of expression,
spelling, punctuation and grammar should be emphasised, especially where business
terminology is used.

3.3 EXEMPLAR COURSEWORK TITLES

The following examples of suitable coursework titles are provided for guidance.

Wherever possible, investigations should be rooted in the candidate’s local area, drawing on
experiences and work completed for Unit 1.

e  How should local businesses react to the introduction of a large supermarket in the local
area?

e Would the local area provide a suitable location for (suitable business)?

e  How and why do the objectives of businesses in the local area vary?

e  How might (suitable business) increase its market share?

e  How might (suitable product or service) be made more profitable?

e  What recommendations would you make to (suitable businesses) regarding their training
programmes?

e  Should (suitable businesses) modify their production methods in any way?

In all cases, it is important that there is sufficient material available for the candidate to
complete an assignment of 2500 words and meet the necessary assessment criteria.
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4  MARKING CRITERIA FOR INTERNALLY ASSESSED

WORK

Criterion 1 A clear aim appropriate to the investigation Max 4
A clear aim is stated, with appropriate understanding of 3-4
methodology to achieve the aim.

An aim is stated with some appreciation of methodology. 1-2

Criterion 2 Collection of information Max 11
Detailed primary/secondary information showing clear 9-11
understanding of the aims. The information is sufficient to pursue
the investigation.

Information gathered is clearly relevant to the investigation. 6-8
Information collected has relevance to the investigation but is 3-5
insufficient in some respects.

Some primary/secondary information has been collected showing 1-2
limited understanding of the aim.

Criterion 3 Presentation of information Max 7
Information is presented in an accurate, effective and logical 7
manner in relation to its nature and the aims of the investigation.

Information is presented well but in some ways it lacks accuracy, 5-6
logic, effectiveness or relevance to the investigation.

The information presented shows weaknesses in accuracy and 3-4
effectiveness.

The presentation is at times inappropriate but there is evidence of 1-2
attempts to present the data.

Criterion 4 Use of business language, techniques and concepts Max 11
Clear use and application of language, techniques and concepts 9-11
appropriate to the investigation.

Some gaps in use and application of language, techniques or 6-8
concepts or limited understanding in some cases within an
otherwise good approach.
Language, techniques and concepts are not always understood or 3-5
applied to the investigation.
Use and application of business language is inappropriate and/or 1-2
absent.

10 Marking Criteria for Internally Assessed Work © OCR 2001
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Criterion 5 Analysis and interpretation of information Max 12
Good organisation, interpretation and analysis of them 10-12
information in the light of the investigation, the information
collected and subject content.

The analysis or interpretation is good but incomplete in the light 7-9
of the investigation, information collected and subject content.

There are significant weaknesses in the analysis and interpretation 4-6
but there is evidence of understanding.

There is an attempt to organise and analyse the data. 1-3

Criterion 6 Evaluation and recommendations Max 11
The work consistently shows evidence of effective evaluation and 9-11
reasoning in line with the investigation.

Evaluation is good but incomplete or not in line with the aims of 6-8
the investigation.

The evaluation or reasoning is sufficient in some respects but 3-5
incomplete or inaccurate in others.

There is some evidence of evaluation or reasoning in the work. 1-2

Quality of Written Communication Max 4
Ideas are expressed clearly, fluently, legibly and in an appropriate 3-4
way. There are few errors in spelling, punctuation and grammar.

Straightforward ideas are expressed relatively clearly, legibly and 1-2
appropriately. There may be some errors of spelling, punctuation
and grammar, but these do not obscure the meaning of the answer.
Candidate fails to reach the threshold standard in all respects. 0
Total 60
© OCR 2001 Marking Criteria for Internally Assessed Work 11
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5 EXEMPLAR MATERIAL
CANDIDATE A
General Comments
The candidate has made a reasonable start to the work by stating some aims of the assignment,
though these have not been developed further within the work. There is evidence of some
primary research and graphical display of the results. Evaluation and recommendations are
lacking.
CRITERION 1
The aim of the work is stated, together with a list of tasks to be achieved. The assignment
would have benefited from an explanation of the rationale behind the general strategy stated.
Marks 2
CRITERION 2
A limited amount of information has been collected which links to the aim; this could have been
developed much further. The map and other possible diagrams could have been used rather
more.
Marks 3
CRITERION 3
The variety of presentation techniques is restricted. The graphs are not always clear, and the
assignment lacks an overall clarity. In particular, the tally chart could have been presented
much more clearly. In this style of assignment there is the opportunity to use maps, diagrams,
charts, photographs as well as text to present the information.
Marks 2
CRITERION 4
Business language is restricted to primary and secondary research, whilst techniques are limited
to an attempt at tally charts to count information, and simple graphs. A greater understanding
and application of location principles and data gathering is required.
Marks 2
CRITERION 5
The use of a tally chart and graphs are evidence of an attempt being made to analyse the data
collected.
Marks 1
CRITERION 6
There is no attempt at evaluation or recommendations.
Marks 0
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QUALITY OF WRITTEN COMMUNICATION

The candidate just reaches the lowest rewardable level, showing an ability to express
straightforward ideas, with some errors in spelling punctuation and grammar.

Marks 1

Total Marks 11

This places the candidate at the F/G threshold.
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These are my aims

I aden 1o find out if it will be worthwhile for a shop providing mobile phones nmy lacal ares

I will nchiewve this aim by completing the fellowing

CARRY OUT PRIMARY RESEARCH

LOOK AT MY LOCAL AREA & FIND OUT IF THERE IS5 ANY COMPETITICN

LSIMG A MAP OF MY LOCAL AREA HIGHLIGHT THE COMPETITION (IF ANY) & ALSO
HIGHLIGHT SUITABLE LOCATIONS FOR MY SHOP

DESIGN A QUESTIONNAIRE 2 FIND OUT IF FEOPLE WILL COME TO THE SHOP & WHAT
IYPE OF PHONES THEY WILL WANT

FAKE FHOTOMGRAPFHS OF ANY SHOPS THAT ARE EMPTY & OF THE AREA

GO 2 OTHER PHONE SHOPS & FIND OUT WHAT MOBILE PHOMES THEY SELL & AT WHAT
PFRICES THEY SELL THEM AT

CARRY OUT SECOMDARY RESEARCH

14
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Market Besearch

I'm going to carry out my market research through a questionnaire. | am also going to
be asking a random of people to fill it in. In my questionnaire | am going to ask 10-11
questions 1o find oul where people would like a stationery shop to be opened and

questions about the W they buy.
Wy

As a part of my market research | will visit my chosen area and survey the area. | will
also find out about the local competition and write down any notes or sketches that |

think are necessary.
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Iage 1A 1516 17720 215 i

| i 1= | 1

T Whinl 12 vodir fivoliie network?
Oraigs Oned0e Vodofooe  Cellnel

11 f R |
4 What is your fmvoarite type of phone?

Hokin nec _ bosh Ericssan

I |~ ]I || |

4 Have you ever used a hands free set? Wies LI M I_I
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& Do you liky.a phone with a fage off?
Y |1_.-"' I ."‘-Il.‘ll |

7 What is your fvourile colour phone!
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o i
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@ nokia

@ bosh
this is a graph on phanes
bills or credit
{2 bill
| W cradit

this is & graph cn phones on bill or credit

are you happy with da phone

Enao

=y

are you happy with your phone
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how many phones had

@ phones had
B nong
| D mare than 3

haw many phonas have you had

colour

Ered
colour

H blue

O yellow

this Is a graph on phones colours

face offs

Eface off

B yes
Ona

this is a graph on face offs
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hands free

— Series
this is a graph enhands free
network
Borange
B one2ona
Ovodafone
Ocelinet |
this is a graph on mekworks
gender asked
|
Omale
Efemaks
this is a graph on the gender asked out of ten
Exemplar Material © OCR 2001

Business Studies B Oxford Cambridge and RSA Examinations



age of people asked

this Is @ graph on the age of people asked
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CANDIDATE B

General Comments

The candidate has chosen to investigate the possibility of opening an arcade entertainment
centre in the local area. An aim is clearly stated, which is developed throughout the work.
Primary and secondary research is collected, with some evidence of analysis and evaluation.

CRITERION 1

The aim of the assignment is clear, with some attempt at explaining a strategy to be employed.
More could have been made of the nature of the research, and how the target market was to be
identified and investigated.

Marks 2

CRITERION 2

Primary research has been collected in the form of 30 questionnaires together with a limited
amount of map evidence and subject specific information. Further data is collected on clients
using existing facilities in the area. More could have been made of the site of the proposed
arcade, using more detailed maps and diagrams.

Marks 7

CRITERION 3

Presentation of the assignment is good, showing some variety in techniques. The graphs are
rather small but remain clear. The investigation would have benefited from the use of maps at
different scales, diagrams and photographs to present the different types of data collected.
Marks 5

CRITERION 4

The use of business language and techniques is at times limited to general ideas on access to
and use of particular areas. The data is well organised and relevant to the study.

Marks 6

CRITERION 5

Analysis of the data is attempted, with some understanding of the importance of the results.
Simply repeating in words that which a graph has shown is of little benefit. This should be
avoided.

Marks 5

CRITERION 6

Evaluation and recommendations are rather general, and are weaker for not using figures from
the earlier analysis. In order to achieve high marks in the criterion, it is essential that
recommendations are supported from the evidence collected. However, the recommendations
are related to the proposed location.

Marks 5
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QUALITY OF WRITTEN COMMUNICATION

The candidate expresses general ideas relatively clearly, with some errors in punctuation and
grammar.

Marks 2

Total Marks 32

This places the candidate on the C/D threshold.
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is the Peel Centre a good situation for an arcade,

entertainment centre?

Arcade. entertainment centre

o e @
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Introduction

In this project my aim is to find out:

Is the Peel Centre is a good situation for an arcade,
entertainment centre?

To find out this information [ will ask 30 questionnairesto =~ ;,
different people and to see if people will go and spend substantial
amounts of money there. Also there will be an entertainment centre
upstairs which will be a laser quest.

Gloucester has a population of just over 100,000 and is one of
the smallest cities in England. I chose to have an arcade,
entertainment centre in Gloucester because there 1s not many places
for the whole family to have fun. There are places for certain age
limits to go to for example:

Quay Club Cinemas Liquid
Minnesota Fats  Megabow] Leisure Centre

As you can see there are not many places to go and that is why
| chose to the project. The Peel Centre is situated on Southgate
Street about half a mile away from the city centre. The Peel Centre

15 easy accessibility and 1s well seen from the road.

il'lll l'l' Bk e e |I'
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Prediction

| predict that Peel Centre 15 a good position for the arcade,
entertainment centre because there are a lot of people that visit the
Peel Centre for leisure activities and shopping. There are two
resturaunts, cinema, bowling, Toys R Us and other shops in the
centre and there is always pasing trade along the Bristol Road, this
road comes in from Quedgely and leads to the city centre.

[ also predict that to purchase or rent all the equipment will be
a lot of money, 1 should be able to make it again and more by the

second vear of 1t being open.
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Business Studies Questionnaire

Do vou think the Peel Center 15 a good position for an arcade?

Is it easy access for people (o get to the Peel
B g e SR WS,

Do you think theirshould be an arcade in
LT DORCEEDBEY . ... ovvori s siimsniusssmsnaivaes

If no, do you think it will cause
AR T s s

How much money would you spend

How often would vou got there?

Once a week Once a month MNever Other

[ [] [l [1

Would vou go more during the
BN o e e e e

Would vou go there with your
IS i i b i A PR e o

ot
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Is the Peel Centre is a good situation for an arcade,
entertainment centre?

First | started by asking a questionnaire to all different types of
people to see 1f they would go to the arcade, entertainment centre, [
asked 30 people all together. These were the results | obtained:

Questions ANSWers
Do you think the Peel Centre i a 23 YES
good position for an arcade? TNO
Is it easy access for people to get | 17 YES
to the Peel Centre? 13 NO N
Do vou think there should be an 24 YES
arcade, entertainment centre in f NO
Crloucester?
If no, do vou think it will cause 1 MO
trouble? 5 YES
How muoch money would yvou £5-15
spend there? £10-7
£15+-8
How often would vou go there? Omce a week-26
Oince a month-2
Other-1
Never-1
Would you go there more during YES-29
the holidays? NO-1
Would you go there with your YES-23
friends ? NO-7

Exemplar Material
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Hesulis of OQuestions 1+2 presented on Graphs

Do you think the Peel Centre isa good position
for an arcade. enlertainment contme 7

Ead ki
b

ks it masy aceess loF people o gel io the Peel
Centre?

Heed
Socessabhy
L Emsy
nnoessabaly
Pt
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Resiilis of Questions 3+4 presented on Graphs

Do yois Belink thede sheukd be an aicade,
entertamment cenire in Glomes e ry

i Arcadi;
ATE

I o, do you think it will cause froubla)

i Troudbie
s

G Tk
3%

42

Exemplar Material © OCR 2001
Business Studies B Oxford Cambridge and RSA Examinations



Results of Questions 5+6 presenied on Graphs

A graph o show Row much money people will

spend af an Arcada
18 -
14 {
12
[ i 10
| % &l
| % &f i
E : l . |
2
o : =4
L5 £ £ a
Money Spent {BPeapls | |
A graph to show how many tirmes people would
visit tha arcade
x| P -y 2
b
| §a L
- (B Feap |
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I. |
O+= e TSN BESSSEN | |
Weeky Menihly Oty [y
Timas vislad
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Resulis of Question 7+8 presenied on Graphs

Wilould you go there more duning the holdays?

Wl e
diming holkdays
%

Wisdl more
during hidays
am™

Would you go there with your friends?

[ G wi B it
TTh
£ 3
e I -
TSN R [ e
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Questionaire Resulis Analysis

Question 1 shows how many people thinks that the Peel
Centre is 2 good position for an arcade. 23 people thought that it
would be a good idea and 7 thought it was bad.

Question 2 shows how easy it is to access the Peel Centre, 17
thought that it was easy accessability and 13 thought it was a great
effort to enter the Peel Centre,

Question 3 shows how many people think that there should be
an arcade in Gloucester. 24 people think it is a good idea 1o have one
and & people think it is not.

Question 4 shows that out of the 6 people that said no to
question 3, 5 people thought that the arcade would cause trouble and
| says it will not cause trouble,

Question 5 shows that § people will spend up to £15 which is
quite a bit to spend at an arcade. 7 people will spend up to £10
which is also a substantial amount, 15 people will spend £5 at the
arcade. This would be quite a good amount of profits for the arcade.

Question 6 shows how many people will go there, 26 people
will go there once a week, 2 peope will go there once a month, |
person for other and 1 person will never go there.

Question 7 shows that more 29 people will go there more on
the holidays but 1 says they won't, this is because this person goes to
London for each holiday.

Question & shows that 23 people would go there with there
friends to have fun, wait for a movie to start or just a place 1o hang
around. 7 people say they would never go with their friends because
it is for little children.

". | 1
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Is the Peel Centre a good position for an arcade, entertainment
centre?

Research:

After getting the answers from my questionaires [ decided to
find out how much a single arcade games machine would cost, |
found out from the internet that the games machines that cost 50 p
each would cost £50 a month to rent. The games that require £1 to
play cost £100 a month to rent. Also | found out that the 50p games
usually make a profit of around £3( a month and the £1 games make
a profit of around £150 a month.

I went to the Peel Centre one Saturday and for one hour [ did a
tally on how many people went into the cinema, Pizza Hut and
Minesota Fats, here is a table below to show the results:

Entertainment Number of people visiting in 1 hour
Cinema 136
Pizza hut 52
Minesota Fats 41
2|3
Minesota Fats does not usually have this many people but I
noticed that there was a childmﬁs)party taking place. This is the
reason I would like to place a astade, entertainment system. Then
checked how much it was to buy Laser Quest equipment and [ found
out the following:
Item Wumber of items | Cost
Laser gun backpack 20 , £3000
Strobe lighting 15 £1500
Scenary an £2500
Computer Registration 2 £4000
Smoke machine 4 £2000
| 213,
The total of the Laser Quest equipment costs £13,000 which is
a lot but with the amount that people will pay to have a party or
single game, | should be able to get back within 2 years, ™
—— . il
: i —aix -:'
L | nJ.--.:...;FI-l
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Passing trade

The Peel Centre is situated on the Bristol Road, this road
leads from the city centre to the area of Cuedgelev. Evervday
thousands of cars go past the Peel Centre noticing that it 1s there,
During the weekends hundreds of people come Lo shop, eat or just
to have fun, There are shops and things to de for evervone, for the
children Tovs R us, for teenagers cinema, bowling alleys and
restaurants, for the adults bowting alleys, crmema, restavrants,
People that have interesting hobbies can go to the Hobbyeraft

The Peel Centre is easy accessibility because it 1s on a main
road and is easy to find. Also the Peel Centre is & good position
because of the eanal behind the Peel Centre if they ever had any
trouble delivering products by road then they could detrver by boal
Another good reason why the Peel Centre 18 & good positian is
because of the docks. I people came from anether iown to see the
docks and it was really bad weather then (he people would not just
travel back home they woukd want some where else 1o go. This 1s
when indoor activities come i handy they could go to the cinema
or go bowling and then go to a restaurant aflerwards and that would
nol spotl thetr day.

There are many reasons why the Peel Centre would be a good
siuation for an arcade, entertamment centre because of all the
reasons | have explained o vou above Anoiher reason why the
people come to the Peel Centre is because of free parking. This is
why s0 many people use the centre is because it is a nice walking
distance to the centre of town. Then when they retum thev might
have an impulse to waich a movie at the cinema etc

¥
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Would the arcade bring more peopie to the Peel Cendre?

-

| [ can tell from my research of the questionmaire that il |

| opened an arcade, enterlainment cenire ai the Peel Centre, it woutd
\attract many more people, therefore a larger income woukd be made
at the Peet Centre. | betieve this would happen due Lo the response
[rom the questionnaire answered by representatives and visitors of
the cily of Gloucester questioned. 11 had more time 1o confirm (he
evidence of the first survey T would widen the number of people
asked, ensuring mformation was gathered within the survey came
from a cross section of A B C I incoimé groups.

48
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Conclusion

S0 as | predicted 1 was right to say that the Peel Centre 15 a
situation for an arcade, entertaimment centre. 1 have proven
the passing trade brings in alot of customers and new ones

everyday. Also 1 found out that if T did have an arcade,
entertainment centre there then that toe would bring i lots more
custormers. this would bring in alot more meney and new
investments and improvements could be made 1o the Peel Centre.
Although 1 found out that te-buy of rett the equipment was
expensive, T had enough research to prove that the company would
make all the money back within the first two vears.

The main reason why | chose to use the Peet Centreas a
stuatton for an arcade, entertatmment centre was because that it was
very close to town, | had thought about that the whole of the project
and now I can include it in the conclusion. T did not find out why
one reason the Peel Centre-was so packed on weekends antil the
last couple of days before it had to be handed . This was that
people do not always park at the Peel Centre to be closer to the
cinema, bowling elc. o was the reason that i 15 free parking and
alot of people park at the Peel Centre, then walk to save the charge

of £2 ({0 an hour, oy T N T 'E-'
S0 the answer to my guestion is that the Peel C isa

good positien to have an arcade, entertainment centre. I'new that it
would be because as [ said at the beginning fhﬁfé} not many places
vou can go to have fun in Gloucester publicly.,
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Evaluation

| did not time mysell very well for this piece of coursework
because I left it until the last four weeks before it had to be handed
in, to start it But 1 did manage to 2o on the Internet at school and
get the inforination because if 1 had not managed (o gel on (o the
school computer then [ would not have been able (o finish il
because we have not got access 1o the Internet at home

The write up and gathering information in total took roughly
10 hours outside and 6 lessens at school belore | had Dimished. this
project o me was very hard to start off because | did not know how
lo talcit at one angle bul as soon as [ gol my head down i@hﬁn Lo
place.
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CANDIDATE C

General Comments

Candidate C has chosen to investigate whether there is a market for a new boxed chocolate
product. The aim is clearly stated, together with a detailed and relevant strategy as to how the
aims are to be achieved. A variety of data is collected, though at times it is not entirely relevant
to the study. Analysis and evaluation are good, but could have been organised more logically in
the overall structure of the assignment.

CRITERION 1

A detailed and well explained aim is provided, together with a clear strategy as to how the
investigation will be made.

Marks 4

CRITERION 2

Information is collected from a number of relevant sources, both primary and secondary, and is
generally sufficient to pursue the investigation. The information on market mix is not clearly
relevant to the study. What is required is a link between aspects of marketing and the
successful launch of a new product, which would have been better placed in the final section of
the work.

Marks 9

CRITERION 3

The presentation techniques within the work are varied, though the assignment as a whole is not
always in a logical sequence. The section on Marketing is rather misplaced. Graphs are well
used and clear, with other diagrams being used in appropriate situations.

Marks 6

CRITERION 4

Business terms are well used within the investigation. Rather more could have been made of
target markets and sampling techniques within the primary research. The marketing section,
whilst well understood and applied, is not clearly linked to the study as a whole. Business
techniques of display and organisation of data are generally used appropriately.

Marks 8

CRITERION 5

Analysis of data appears throughout the work as each stage is completed. Figures are used to
add accuracy to the work, which should be encouraged in all candidates.

Marks 9

CRITERION 6

Evaluation and recommendations are not as strong as the earlier analysis. There is some
attempt to link recommendations to the data collected, which should have been explored rather
more. The final section may have benefited from comments on different sections based on the
market mix, which could have stressed rather more the importance of branding, pricing and
suitable promotional activity to launch the product successfully.

Marks 6
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QUALITY OF WRITTEN COMMUNICATION

The candidate just reaches the higher rewardable level, ideas being expressed clearly with few
errors in spelling, punctuation and grammar.

Marks 3

Total Marks 45

This places the candidate at grade A, though at the lower level within the grade range.
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INVESTIGATING THE MARKET FOR A NEW
BOXED CHOCOLATE PRODUCT

54
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Investigating The Market For A New Boxed Choecolate Product
Introduction
The 12k 15 v ovestigate the market for the lounch of a new-boxed chocolate product,

The stages that 1 will follow ane:

Introduction — This will explain the sk and stages of tee project.

Aims — To explain what 1 am going to do and how | am gomg o do i, personal and ‘|
investigation C

It =

3 Desk research — backgrownd information about the Chocolse indusiry.
4, Field research - questionnaires, iMerviows, resulis and annlysis.

5. Marketing Mix stralegy:

*  Product, puckaging, new product developrment

= Frice

= Prosnolion

=  PMace

6. Conclusion and evaluatkon

Adm
I am going o investigale the market for the lawnch of a new-boxed chocolate product. To do

this 1 will collect information from a variety of sources such as questonnaires and the [nternet,
visiling shops, ete. | will keep a record of what | sm planning o o, | have been given somse
informution on the confectionary buying habits of poople in the UK, [ will then compiane this witk
my owm resulis before [ come w any conclusions about any new product, T will ey and get hold of
soame information from the main cormpanies. 1 will collect the addresses from the Intemst as it s a
pood source of information as well and all the major companies have major web sifes,

I will visit retail ouiless and book ad the types of confecthonery prodducts that they ane selling.
The amount of space that & product has is a guide 1o how popular it is, | will do ihis by alking o
the people whe work there, and produce a questionnaire for them to fill in to follow on from my
COMEUMET SUIVEY.
Oitce [ have used the information that [ have collected 10 belp me investigate, 1 can then sian o
design my own product, This is my objective. f: (

Dresk research
Cadburys hove lunched Mimiatere Heroes anto the market following the introdection of

Celebrations by Mars. | have produced a graph showing the manufasciurers share of the
confectionary. L1 shows that, Nestle have only 18% of the market. Cadbuorys have the largest st 3%
Mesile have niol yet followed suit. Their leading boxed chocolate product is Quality Streed. an old
favourite, So. 1 am going o investigate the confectionary markets and use this o recommend Nestle,
whether they should bring out a new product.
By using the information that [ was given from the Intermet, 1 can see whom:
=  Euis chocolales
*  Whese thy bay it from
= Who barys it
= The nge of chocolates and sweel earers
v Bales of sweets
= Choctlal: seclors
I have produced graphs to show the information of the chocolate marked consumers,

(f;lj
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SECTION ONE

Secondary Data

This information comes from
the web site of the main
chocolate manufacturers -
Nestle, Cadburys and Mars.
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Investignting The Market For A New Boxed Chocolate Product

The products that are on the market are:

Chineolnies
= [lars
= Twix
»  KilKat

= Celebrations
= Miniature Heroes
= Chuality Sireet

»  Roses

= Milk Tray
Sweets

= Fruil Flavour
= Minis

*  Chewing Gum
=  Traditional c.g. Toffee's
*  Medicated g, Tunes

The differem seciors thar are around ane;

= Cohmklines

= Boxed chocolawe
»  Blocks

=  Biesize

The 1op 1en brands are:
1. K Kar
2. Mars Bar
3. Cadbury’s Drairy Milk
4. Bioses
3. Ty
. Wrigley's Exira
7. Duality Sreet
A Snickers
9. Maolicsers
10, Aero

The field research thot | carmed onal were:
= Clucstionnaires
= Intery lews {‘ L-

*  Hesulis P
*  Analysis ri

I designed questionmaires 1o find out who the new products should be armed at by
identifying # gap in the age market, and 1o note where chocolates are mostly boughit, when
they by it, whao buys it eic. Tasked twenty people of different ages o fill in the
guestionnaire. I produced a table of resulis o show the information.

1 also designed o separate questionnaire for the retail outlets asking what confectionery
are selling the most, how much they cost ete. The information is shown on the graphs,
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Age of chocolate and sweet eaters

_ Age !  SBwects % Chocolates % |
-8 22 18
0.17 18— L 1 =
18-26 12 14
27-35 8 12
36-44 g 11 ]
45-53 17 18
54+ 19 B 13

Sales of sweets (% of the market)

Fruit flavour I7%

helinis 18.50 %

Chewing gum 1800 %

Traditional e.g. Tollee 101% - 2
Medicated ez Tunes 700

Other 9.50%

Muanufacturers share of the confectionery

MName of [irm Percentage of market
Nestle | 3%
Mars 2%
KIS 3%
Wringlevs T
Cadburys e
thers 2%
Chocolaie Seclors
| Conllines 1380
Boxed chocolates Bl
Blocks SR
Bitesize 420
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Where do people buy confectionery?

Store % Of sales |
OHT Licences 3
Co-op 4
Chains of newsagents t
Ciarages !
Variety Stores IR 0
Independent newsagents 12 ===
Grocery chains 15
Multiple grocers 25
Others ] 14
Whe are the buvers and eaters?
Buvers and eaters ; Percentage .
Who buys i -
Bought & eaten by children 2% S
Bought by adults for children | 35%
Bought & eaten by adults 33%
Chosen by children, bought by | 27%
adulis o

60
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Age of chocolate and sweet eaters

2E

12

10

MNo. of people

e

il

[ 917 1826 27-35 3644 4553

! Sales of sweets (% of the market)
Other (10%)

Medicated e.g. Tunes (7%) 4

Traditional e @ Tofiee (10%)

Fruit favour (37%)

Manufacturer share of the confectionery

A0
25T
20
15%
10

5%

0%
Meslle Wars

KJS  Whingieys Cadburys Olhens
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Chocolate Sectors

Bitesize (£20)

Blocks (580} ¢ Conflifes[1380)

| Boxed chocalales (60§

Where people buy confectionery

15 . [
10 .

B

ﬂ#‘um Co-op Chains Gamges Variely Indepen E-m"cur:r Multiple Dihers |

| * % of salas

Buyers & eaters

e (5%
Chasen by children, bought by adults (275%) Bought & eatan by children (5%)

Boughi by adulls for chéddren (35%)

Bouwghl & ealen by adulls {33%)
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Conclusion

Fhe miees of people who el chocolale and saeets,

22% of people aged 0-8 eat sweets. Also 18% of people aged (-8 eat chocolates and
18% of people aged 45-33 el chocolates.

sales of sweels

3% of people prefer fruit flavoured confectionery,

Manulacturers share of the confectionery

W% of people prefer Cadburys

Choscolate seciors

Contlines are very suscessiol with a lgure of 1380,

Sl AR e i e e L

25%% of people buy confectionery from Multiple Grocers,

Who are the buyers and caters?”

5% of adults buy confectionery For children, C_ s'
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SECTION TWO

Primary Data

I collected this information
from my own survey. I
interviewed local people so
that I could compare my
information with that of the
main manufacturers.

(1T
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Wication (Price

I investigated the prices charged for boxed chovolate products so that | could decide how much [

should sell my product for;
Continental

390 Continental at £5.05
455 Continental ai £6.03
T20p Continental at £11 .05
1025g Continental a1 £16.05
13958 Continenial at E31.05

Premier

395g Premicr Ballotin ai £11.05
635 Premier Luxury Gift Box £21.05

Yetite Chovolates
195g Petite Chocolades in silver £2.03
F 95 Petile Chocolates in lilac £2.03

400 Summer Fruit Trufle Ballotin £6.04
200z Summer Fruit Truftfle Selection £1.04

500 Mecan & Maple Special Toffee £3.99

454 Milk Tray £6,15
475 Celebrations £3.99
285z Miniature Heroes £2.753
450g Quality Street £3.49
350p Roses £4.90
200¢ Malieasers £1.99
450 All Gold £5.99
200 Toblerone £2.99
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1.

I am meesegaing de market bor 2 rew-booed product To do tha | nesd v findd ast whan predacey are seélling well.

What confectionery products do you sell?

7{]?“&‘,,- classic + Gaicnente| fIﬂ.lL"rIﬂ{fSI.- F.rn'-:"fil}rTDﬂr{l'IEm:.'::.ll'B

2 How muwch do they cosr? R F - If- ) E' I Eﬁﬁ
: e * flec b fanttnenis
Pedud’s vary from 9p lo 135 eamplc e " 2% Cosls 99¢
mcﬂhﬁm A60a costs £ 1 inﬂ of (Jrﬁu'nl' fﬁ(ft / &J Ty
i Whath ts ane selling wellT wt ~ -
Coer (onfinenta | r'?tm?f IS r:lfmlul.f'% o qoeel  seller
4. Which prodwcts are nob selling well? ) ) :
Toffee. does not sell as much o the sumper ab W
(ke
A, Whn buys maost of your confectinnery !
f*‘rﬂf .:i|fj|_=; r?{mqf}": - -I"T".'{J.,r.-"h'.lli_ .Iqt'l{u.llrfll_i'
Children 1" “Tesnagers U= Atulis " Elderly i
fi, Which of the rwo are selling well?
Chocolates [ Sweets(]
7. Wikar are the names of the most popular sweets?
.ﬁll{f F n‘{;'ﬂfi'
B Wheat are the names of the least popular sweels?
checolate ecloees
o Dz your szl boxed chocolaiesT
Yes 7 Noo I
110, 1T yies, what is the cost of the maose and least expensivie bosed prosdoct?
Mosl expensivie = ;{:Eﬁ} C‘-L
Leasi expensivi = ii?ﬂ .
Thank you for taking the tims te Bl & this guestsanal,
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Confectionary Questionnaire.
l.Are you male or female?
Male[] Female[]
2.How old are you?
10-1500m1 16-21[n 22-27[J 28-33[Juy 34-39[Ju| 4041,

3.Do you like chocolates?
Yes[MlNo[Jlll Semevimes [ 1011

4.Do you buy it,or dees someone else buy it for you?
[ buy it[]¥] Somecone else buys it[] i‘iﬂ
(Tick all that apply)

5.Where do you or someone else mostly buy vour chocolates from?
Supermarket| Mt Corner Shop[iy Garage[]1n Newsagent[Juy Others[Jil i}

6. What choclates do you usually buy?
Mars[]'l.l'l-ﬂmixllm Kt Kat[]nw Others[] un

L.Why do vou buy the chocolates vou have chosen?
= 2 Do owmbil  Seeseso
b Viva Ve Digeost

8.Do you buy boxed chocolates?
Yes| IIﬂ No[] w
111
O.1F yes,please say which 1s your favourite brand.

i la, T*’-ﬂj [N HITS _"."I'-F.h_:r Podil . e Mlhaturq Her o =
i"-'lil.'.k Tiﬂ.j EEEEE S PR 'Tl'.jz.. e e g,
Qualily Sreer Roses Qualin Sveeo

I0.Have you ever bought:
Celebrations[ M Miniture Heroes[ )8 Quality Street[|fiRoses| |j|iMilk
Tray[ R}l ( Tick the all that apply)

11.Which 1s your favourite from the names above? 'J
e e e = v
Minabye Yiereoes
bdigha, Tram oy
12 When and why would you buy the chocolates?
For  ovidien =~ hasx .
SPEClal OecosTiens Whee, | Feet Wue & 1
Bicrhdays Peemuna v fAmxes Thee,
":-wj Ve S e Wame
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Investigating The Market For A New Boxed Chocelute Froduct

The results are as Tollows:

1. Male 11 Female ?

2 Agres;
1015 4 16-21 41 22-27 4] 28-733
M+ [4]

3 Mumber of people who like chocolaies;

Yes (18] No [2]

4, Whi buys the confectionery ?
1 buy it [15]  someone else buys it [5]
3. Where dio you buy it?
Supermarket  [5] Comer Shop  [4] Garage 2] Mewsagent  [4]
Oher 5]
. What chocolates do you usually buy?
Mars [6]  Twix [5]  KitKa [4]  Onhers |5]

I buy these chocolates for;

=1

Trems [8]  Gifs 6]  Occasions  [6]
B. Do you buy boxed chocolates?
Yes [11] Ne [9]
9. If yes, please state the name of the brand:
Milk Tray [5] Celebsations  [4] Roses [2] Miniature Heroes [7]

Chhers [1]

10 Wonshd vou buy a new-boxed product? /
Yes  [13] Mo [5] dont know 2]

11.  Whao do vou buy the chocolates for?

© OCR 2001 Exemplar Material
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Investigating The Market For A New Boxed Chocolaie Product
Children [108] Teenagers [6]  Adulis [4]  Elderly [[1]]

Analysis

By looking ar the results of the guestionnaire that 1 produced for children, weenagers. adults
and elderly, | could see that maost people buy chocolates for themselvies, They are mostly bought
from supermarkers, This may be because they do quite a few promotions. Most people’s Tavourites
are Mars Bars. A number of chocolates are bought as treais for children, Over half of the people |

asked buy bBoxed proshuctz, which s good news Tfor my investigation. The people’s most favounite-
boxed product are Milk wrays, /

Canghusio

By looking at the amalysis [ will aim my boxed product at young children. This would mean
thiat it would sell well

I have produced a questionnaire for the reiail outlets. With the resulis 1 can then analyse i
and draw a concluzicn from it like 1 have done above,

70
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Gondaer

Famals

Popularity of choclates

Wha buys the chocolates

15

I

' 0

I 8
| |

a |
I by it sOmeone gloe
|
I [
Wihere chocolates are boughit | Popularity of chocolates bought
Otner (5] Suparmaricat (5] : "l N 07
-
Meramagan| (2}
Geawngpe (2) Comar Shop {4) [ Kika )
| Toax (5}
| Reasons for buying chocolates
| Do you buy boxed chocolates?
I Oiccasions ) 18 /
i Tresats (&)
9 " :
Gifts (5] i s

1]

Yes
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Boxed chocolates bought

themil) Milk Tray (8]
Minature Heroes (7} b::
Who for?
10
B
B
4
F
0

Children Teenaoer Adulia  Elderly

Would you buy a new boxed product?

15 J—

10 I_

5 pd ﬂ
C es

o] doni know |
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“ancliiz
Ot of bventy people:

18 people say they like chooolates,

15 people buy confectionery for then selves,

5 people buy their confectionary from supermarkets and 5 people buy them from
other places,

& people usually bay b,

B people buy chocolates for treats,

11 peophe suy they buy boxed-chocolates.

& people buy Milk Trays,

13 peaphe sav they wioild by o new-=boxed chocolme product,

10 peopke buy boxed-chocolates for their children.

{rwernll conclusion

My product will be aimed a1 children aged 0-K and aduelts gged 45-53 vears, bath male
and female. My produoct will be made of mixed fruit chocolptes. My product will be
zold ot multiple grocers,
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SECTION THREFE

Advertising
Campalgn

In this section I have
included my ideas for my own
product based on the finding
from my analysis of the data. I
have designed a product and
explained who its target market
is. I have included information
on advertising media to be
used.

[ e,
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Investignting The Market For A New Boxed Checolaie Produc

Marketing Mix

When marketing a new product it is important that a company put fogether the right mix of;
*  The right product
= Al the right price
#  lnthe right phice
#  Usimg the best method 1o promate the prodisct

These are called the 4Ps: Product, Price, Place, and Promotion.

[hifferent goods and services need a different emphasis from each of the 4Ps. For example,
Marks & Spencer uses mail shots 1o promeate its goods, but il does not advertise on elevision,
putting much more emphasis on producing high-guality goods and selling them ai reasonable
prices-right product, right place. Soft drink manufacherers spend a lol of money on promodion
mdvertising on television and designing atractive packaging for their goods, They also make sure
vout can Tind their brand of sofi drink on the shelves on the Iocal supermarket-the right place,

Thi= different use of e 4P 15 referred 1o as (e marketing mix.

Produgt

Developing the right product is very important, A company maest have o product thag
customers want, and are prepared w pay for. A company may want io emphasise that the product is
of a high quality, suitable for a particular purpose, has a particular design fesfures such as i1s size,
weight, shape and materials wsed, that if = valwe for money, of perhaps it will improve the
COMSUMEr'S 0w Image.

The features that make up an attractive product include important things as:

= Reliability

#  Cuaalicy

¢ Walue for money
¢ Thesign

#  Image

= hialus

Products are dif ferentiated 1o anrel eonsumers. They may be different because of their shape,
colour, size, and weight. For example Kit Kais are produced in bars, while other products like Dairy
milk are produced in blocks,

A bramd mamee 2 smportant. I8 s associsted with large, long established companies such as
Cadburys and Nestle. These brands are best known for their qualiy, By creating a brand image, the
mianulacturer hipes that it will ereate brand loyalty, encouraging the consumer to contimee (o buy
its prodhuct in preference to that of its rivals.

Packoging is imporiont, as it iz needed o deliver the goods to the consumer in a safie, hygienic
condition. Chocolates have an outer wrapping and an inner wrapping. The inner wrapping is made
up of foil to keep in the freshness: i can also stop il from melting for longer. Boxed products have
severdl layers &g Milk Tray as there are layers of chocolates undemeath one anaother

Many packaging including chocolates hove guarantess printed on them, The company will
either replace the entire product or simply replace i Guaraniees are also used as a sign of quality,

Choeolates need 1o be presented in different ways so thal the consumes konows what hey are
buving. They will then recopnise the packaging when they wani o buy the product again in future,
The: name of the produwct is also exiremely important. Examples of chocolaes that have changed
their name are, Cpal Fruits that have been changed o Starburss.
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Price

The compuny nseds to know the price the customer 15 prepared 1o pay for the prodsct. it
st also be a price that enables the company o make a profie. Thi three iypees of pricing strfegses

availlable 1o manuliciuners ane:

o The cost of prodiscang e goods (eost plus pricing)
e T prece of sinsilar goods beang sold by competiions (eompeeiiion-lnsed pricing)
& How the price sel con be used 1o elp ivensase markel share (destrover pricing)

These three fectors can lead o the business using different pricing methods to caleulate the
sulling price for their goods,

The costs Lhat g inka mokimg o chocolpte prvl:du:l wre Fived, Varinble and Toisl Caxis, The
costs ol the business are divided info fwo main cifegories:

s [Fixed eosls

& YViarable cosls

The fined costs are the costs thal stay the same at whatever leved of output the business is
producing and salling over a period of time. The varinble costs mre the costs thl vary peconding (o
the amount of work being done (the output of the business),

Total cost = Mxed costs + variable cosis

M example:
BAAEK Trays cost £0,15 For 454, 1he vanable costs anes

£3.075 lnbour per umi
£3.075 materinls ssed {cardboard, enlour eteh per wnit
Warinbbe costs of E6.15 per unit {Milk Tray)

(fl'mkﬂgcm H-\j il

cuum
Priniers For "If

designs of / T T
\.\IEL_ sisadiict \_\‘ v =z Elewiricit }f,]
e — -.__

M EN
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Place

The company needs o make sare thi the product 15 being sold o ihe right tyvpe of retail
caitlel, Working oul the type of customers who uses that gadicular outlet, and then choosing the
right product to match that type of customer makes the decision. Some manu fcturers are
inereasingly choosing matl order and even the Intemet toosell their products, Busy people ofien do
i T Use Ll Lo g 1o the shoges they preler w biosse thvough catalogues in the comlon of
their oam homes when buying goods.

It is imporiamd pliscing: the product where the consumer can access 1t Goods can be sold o (he
consimer through o wide virbety of different outlets

s A ovendimg machine sells gods direct o the consumer. They ane Bound in bus statisns amd i
shopping wentres, and ase useful when the shops are closed.

= A mabile shop is ofien wsed in country areas where there are not many shops, They travel
round the streets to sell their goods,

= A marked i5a series of stalls, useally on open ground and held onee or twice a week.
s An independent store is o small shop, wmeilly owned and min by ne persoi

= A chais slere 13 0 group of stores selling the same mnge of goods in a numiber ol differemt
iowns and citics, for example, Muarks & Spencer, Woolworth's,

& A deparciment stere is o large store, usually in the lown cenlne.

o A supermarket is a large store usually selling mainly food items end somse household
poods,

& A hypermarket also sells food, but it is all on one loor and 15 lecated m out-of-town
centres, ICoffers cor-parking facilities alongside the stomes, for example, Sainsbury's, Tesco,
amel Az

= A discount warehouse is o large store where the prices are usoally lower than other siores
seiling similar poods,

= A shoppiog mall is a collection of different shops and owners gathered under one roof.
Exumples are, Royal Priors, Metro Centre in Mewcustle, mmd Mepdowhall in ShelTield and
Lakeside in Essex,

Chocolates are sobd in vending machines, as il is easily accessible when shops are closed. Chain
slowes, a5 i is a popular praduct for whatever oecasion. They arc also sold in Supermuorkets,
hypermarkets and comer shops. | would sell my item as o bar to be sold novending, machines Ler

| /
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Promedion

The: company needs o make sure the customer knows about the new product. The method
can range from word-of-mouth to expensive advertising campaigns to inform the customer abo
the commpany’s product.

The murketing mix must be right (o alinct the largel market, Companies hope by getting the
marketing mix cight ey will lave a competitive edge over wir rivals, Large compinies will ollen
ecmploy specialists frmes such as market rescasch agencies o help tem put together e right
murketing mix,

There are a number of fechaigues that can be used to promote products:

Packaging
*  Addvertising
Eales promotion
»  Sponsorship

¢ Public relations

Advertising i= important o it lets the world know about the product, Advertising is wsed by
connpuaies to promobe their produset to the public el oy o encourige thens e buy il There we teo
min tvpes of sdveriising:

1. Informative
2. Persmmsive

Informativie advertising gives o infommation. However., persuasive advertizing goes further than
just giving out information. They are designed (o persuade the public o buy the product or service,

The choice of media is ofien dictated by the amound of money the company has te spend on
advertising. Smisll businesses ane likely o use such methods as:

Word of mouth
Local newspapers
Leaflets

Yellow pages
Public trinsport
Catalogees

Larpe compamies are likely o use such methods as;

Fadin
Television

Patiomal prass

Specialist frade magazines
Trade fuirs

Billbowrds
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The ways the manufacturer gets its products 1o the customer are called the channels of
distribution. The four main distribution channels are:

| MANUFACTURERS |
+

| WHOLESALER |

}
I

CUSTOMER

e —

Lifective distribution neods business decisions on:

o Which clannels of distribution to use — wholesaler, retailer, customer
e Which method of distribation (o wse — road, ril, oir, sea
= How to get the right place at the lowest cost.

The main Tunctions of wholesalers are:
Buving poods in bulk

- Belling goods in smaller guantities
(MTering credit and delivery services.
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Apphcation — Plage
lNo decide which distribution chanmel | will nesd 1o wse, | need o answer these gquestions:

= [How big is the market?
#  How lorge is the prochecer?
= Who are the consumers”!
Whal 15 the prosiuct?
What &5 the product image?

The channel for my product will be;

| MAMUIFACTIHEERS

v

| WHOLESALER |
.

v
E’ LIsTOMER

My product will be sold of muliiple grocers, §decided this by looking a1 my research
inlorrmation that | hod collected. 25% of confectionenes are sold ol mulliple grocer=s, Chaseolate
Heaven will be sold ai Woolworih’s, Marks & Spencer’s, Thorntons, and hyvpermarkets, | chose
these retail outlets as this is where most people will go 1o bay their chocolate products,

2 d
e :L wav-l"--‘! g
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Application, Mew-Boxed prodoct,

My new-boxed product design will have features that will want the customer to buy the
product. It wall be brightly colowred to stract youngsters bebween (-8 and 45-33 into buving the
product, There wall be o farge amount of conbents, so that it will lest fong enough ond they will
hopefully come back for more. Itwill comtain four hundred and ffty grams (450g1

The ingredients will mot ave any nuts in because there are a number of people who are
allergic 1o nuts. There will be an average amound of ot so that i children do get addiceed 1o the
chocolates and they continue eating them, they will not be consumimg too muech (e, which will be
over their daly allowanee, 11 wall contan fru foveured milk chocolate, Milk chocolite wall
comtamn milk selids 4% mintmum, cocon solids 25% mmimeinm, cmulsless (E4A42, Feeiihing sl
Mavosuring of esch piece of chocolae, They will be shaped as clouds as the name of the product is
Cleacalate Heaven.

Packaging will be an imporiant pari of the product, as this will be the [irst thing that
eustomers will see The packeging wall be brighthy colowred to mttract youngsters and adults, The
product will be called *Chocolisle Hepven®, This is becanse the chocolates will be coverad ihickly
and there will be a large quantity of them, To show that the product is called *Chocolate Heaven®,
tha box will be Nlled with pictures of clouds. The bax will be coloured blug (o represent the sky; the
clouds will be coloured brown to represent the chocolates. My produect will be sold o multiple
grocers, It will cost £4.99% ag it will hove a lorge amount of contents mside and o ot of work wall
have 1o be done on the way it wonld leok to et adolis and children’s stieniion, Most of the other
brandds charge more for a product that is $50g, 1 thought that this would be a good price for the
constmers ol an intresbuctory price, [F the prodisct has been suecessiul then maybe the prices would
g0 i o £5.49 and over, as it would have the quality to satisfy people.

The name of the prodect will be colowned in light Bbrown to moke it stend out. The box wall be
shaped as a dismond ms it would be different (o the other boxed products out on the market, The
prosfuct will b targeted af youngsters of -8 years amd adults around 43-53, 1 was able o say this by
looking ot the results rom the Infemet. 1 knew it would appeal oo that market scgment by looking o
the research information | had:

s 305 of the murket prefer Cadburys

o 55% are bowght by aduliz e children
25% ol the sales are Trom mulliple grocers
18% of people aged belween (18 prefer chocolates AND 18% of the people prefer chocolates
aped between 45-64 yeurs

Cy
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Chocolate Product

The design of my product is a diamond shaped box. Most of the shops [ went inio sold
boxed chocolates that were round, if not rownd, oval shaped, | wanted my box o stand out when i
aety ploced on the shelves of well-known retmlers.

My product is called *Chocolate Heaven®, so the background of the box wall be sky blue,
and the same ' Chocolate Hoven”, will be coloured ina chocolmy brown, To make the ook mone
attractive, | designed some Nully clouds that are alse coloured broawn, This is because the
chocolates inside the box will also be shaped as clowds.

I chose this type of product, as it is an eve-catching design that will attract the attention of
people aged (-8 and 45-53, It will attract both male and females, as 1 have not made the produoct
Tk toms geintic o mat 1o bovish. [ iink that my design is just right Tor both genders at those
particular ages. The adults would buy this product for their relatives, including children, as well as
themselves for all occasicns, but mainly for treats. Children aged 0-8 would bay Chooolivie Henven
fior themselves. 1 can sav this by looking ot my questionnaires.

My product is going to be sold all year round i multiple procers, | decided this by wsing the
information b fromm Uwe Internet; taenly Ove percent of saibes are made Trom mulliple grocers.

82
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Concem for enviromment
(Recycled packaging )

\

Size

Texiure

legrediens: Milk
clirzulile colthing
milk sodids 18%
minksmas, cocoa sillds
25% mimimum.
comvalsiliers { E442,
lecithin und
favouring.

'\-‘

Caolour

Taste / Smell
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Ty provmeste my product, packasing will be wsxd This is because the by will be the fiest thing
that customers will see. 11 is mainly the look ol the product, which influences the customer into
buying the prodhect, The Bypes of media | will use woadvertise my product will be by hillboands,
Meztle is a lorge company, Many of their recent products hive been shown om television, Ballboards
willl bz wsedul 40 attroet children pged 0 — & ond adulis aged 45 — 53, | have included o sample of
b the hillhoard would look, The mdvert is going to be bright aml ensy fo read. | haven't swritlen
paragraphs and parngraphs becavss no one will want to stop and read the pdvert for o long time.

Turn your dreams into reality...Che aven with the taste of mixed fruits

hagradientc Mik
chicidnii cosinim
sk sobids 1%
minimen, socoo il
15 iy | T
ekl (E42,
kncrhin | e misied

Tru Mavramiags.
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The aifvent that 1 will produce will be nimed af people nged 0-8 and 45-53, 500t nesds to be
ahor and snappy containing relevamt information. My adven will be seen on public transport. |
decided fo do this ecsuse thas will stiract the cildren’s sttention when they sre wilking o school,
goingt vl el Adulis aged 43233 wall also see this as you can’t gel o way withoul secing a bas or
oy other type of tmnsport which will adveriise the product, Mesile would benefit more if the
ndverts on public franspon would reach a wider audience, which 1ikink it wqll.

MNestle

Taste your dreams come true ...chocolate clouds fMlled with Truit
flavoured chocolate...and more chocolate ...

Fhecelaos [ze oo

A5l

| harve maeluded the -&.'si_q,n ol Uha [HI:h.u.H,E. sap Lhsit PL'H'FIE wall rL":.ug.rli:E the |:r|.ﬂhh..'l L‘mil}'
whien it i= sold in shops, A large mmber of people will be abie o sttt the product is mide by o
gl comipany, as eestle ave sold o many products. Mestle is one of the miost important part of the
advert, s it i the manufaciurers nome.

I hove made sure that “Chocolate eaven® 15 easaly spotied, 10 stands ool cleady as | have
wseed the Fonl thiot looks Hke it hxs been cm-and-pasted onte the box, 1 hive ased chocokaty broswns
i e elven as it suits the product thal Tam selling,

| have included the price =0 tat the customers will s be put of by the fect that if the price
wasn L ineluded, the product wall be thoaght 1o be expensive.

1 herve exploined the product well enmsh by imchading whit s insishe the chooolute, the
name of the produoct, the manifbcturers mome, the price, and the weight in groms.

I i e e advient shical s smapge, seowhen d bus is tavelling &t o speed, you will be
able to remd the information, withoo! having o read long paregraphs, Chikdren will be able to fully
understand the adven wathoul any dilTicolties mmed so will adules,
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Marketing

As Mestle is o large public limited company, it will have an overall plan for the business and
ohjectives that it wishes 1o achieve,

FIMISHED FRODIUCT ON 5ALE

Product
[Mistribution Selling
Aidvertising / \ Promodions
Bramling Packsging
Marketing \Fl'iiiin[[
Research and development Market Rescarch
STARTING POINT
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ke quw.'linnr: lis sk wlen mairketing a product ase:

PRODLUCT — Do people need my product? Do they swant o buy it?
PRICE = Is the price right?

PLACE — Ami | selling 11 in the right plices?

PROMOTION — Do I have good adverts? Is my packigring aftractive?

4 . .

WISE & s

The marketing section of a hsiness plan should aim 1o outline how the business intends o
price, promade, distribute omd sell the prodct - the marketing mis.

Having a good peaduct, with eleaver designs is not enough in itself to sell o product. In order
to make sales, the product must be corefully tirgeted o those consumers who ane likely o buy.
Thas targeting reguires that the prodwct ke designed to appeal, not just inits physical desggn, but
al=o inits price. promotion. packaging and distribation

One of the main objectives for Nesthe to have is 2 growth in sales and to gain a cenuin
mearket share in the fufure. The threat that we have to be sware of 15 an ineregsing competition
firem competiions bringing oul new products

Mestle will hove (o decide how 1o get where it wans 1o go. [0 will have marketing
strnfegies, which it will use to achieve its ohjectives. My plan is to incrense Mesthé’s market
share, Sa, if | want (o goin thirteen percent imerease in the market share, T must make swre that it
fas e mghi product, ab the right place, with an effective promotion, Satsfving consmmmers
needs is going to be my mon lareet, | eon do this by offering guaramecs, coupons el

I will need a marketing plan, as it would make banks feel more confident oboul offenng
loans to a firm. Shorcholders may also be more confident abowt buying shares in the business,

Mlarkelimg Plan /
Proshect

The consumers would use my product for many oceasions. So for parties, the chocolates will be
presended as miniatures for a number of people to share. As gifts, they will be presented biguer
cie. The appesrance of the product will be another thing (st coubd change. 1 would change the
colour of the chocolates. Food manufacturers would go to great lengths o ensune that their
products have an appealing colour, This would mean adding artificial colowrings to alter the
appearance. | will also change the shape, tmste ond stee of the product. The product life cyele
will e impesrtant 1 fined o bosy weell the product is doing. Afler a period of lime the sakes of
all products rise and then later star to fall. T will try o revive i by seiting oul a bigger
wdvertising cumpaign, reducing the price and special promotions like gifis that children and
acults would like.

Fric

~

If fior example it is near Easter or Christmas, the price of my product will nse slightly. This is
because more peeple will be expected to buy chocolutes at this time.
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Promodion

[ will choose a promotion method, which will be likely to be most effective in the market. 1 will
use methods such as *25% exira frec'

Place

[ product most get (o Lthe right ploce af the nght ime, The product will be physically
distributed by road. The prodect will be sold in multiple grocers and il will then be available in
vending machines, selling the product singly ele.
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SECTION FOUR

Evaluation

In this section I will
evaluate all the chocolate
market. I will bkack this up
with evidence from the first
three sections.
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Analysis and conclusions i foor the informuitiom | seas given Toen the Tnlernet

Analysis

Ape ol chogoline and sweet eaters

By lgoking o my grapha 22% ol people aged -8 vears preler sweels. However, 18% ol people
aged -8 and 18% of people aged 43-53 prefer chocolates. This could be used 1o decide how Lhe

packaging could be designed, what words to wse. The size of the chocolate itsell 1= al=o smportan
using this imformotion

Conclusion

My product will be aimed at children aged 9-8 and adulls aged 45-53 vears, The chocodnte will mol
he oo big or too small, I will be just right for both children and adaliz. 10 will be soft 1o bite into
muking it casily digestible.

Analvzig

Sales of sweets percentage of the market

37% prefer fruil Navowr sweets, This information could be wsed 0 determine what flavourings 1
contld gt indo the product.

Conclusion
My produsct will be msde of mixed fruil flavowrs ingide the smooth chocolate, /

Andlvsis

Mestle came foerth with 1 8% With this information 1 know that there is a lot of competition o
there.

Conclusion

Mestle dir have guile o pood amount of shares of the conlectionery, which means by releasing a new
pood product; the manufacturers could gain a fol more.

Analysts f‘r
1_: |H!;-|:|,g' g.gg;h!m

Boxed chocolales come second in the chocolate sectors, which shows that boxed chocolates are
quite a goed seller, depending on the product. This i3 a geod guide o see bow well my product will
o, | believe thd w5 seon as my product iz on the market, boxed choeolates will be close to the lop,
in the chosolate sectors. | lave done enough research to say this.
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Inn orcder for my boxed product o become a bestseller, the product hos to be different from any other
prodlised that is on the markel [ will do this by presenting the product in g difTerent way usimg the
resenrch information | have.

Analysis

Whene dio people bary confectionery?

25% ol sales are made from mualtiple grocers. This infomation could be used to determineg whene |
will sell my product.

Conelusion

iy product will be sold ol mulliple grovers, as my griph shows that productz are mainly Broaghl
frowm there,

jn‘li“‘iiii
Whio are the buvers and caters?

Adults for children bay 35% of confectioneries. Also 33% of confectionery are bought and eaten by
adults, This mformation is imporiant as i lells me o focus on who will actually be buying the
product and wha [or,

“onchisin

My product will be aimed at adults and children both male and females, 1 wall show this by the
pckaging e product will be sold i,

Llsing the information | pod from the Infemet, I said thar most peeple bought chocolates
from multiple grocers, This Gied in well with the information [ got from my own survey, showing
thal maost peeple bought chocolaies Tfrom supermarkels,

Thee best place 1o sell my product will be at multiple grocers. | decided this using the
information | had collected.

Cadburys is the most popualar manufacturer with 301 of shares, Nestle do hive enough
shares of the market 1o sell another type of chocolate with 18% of shares,

The most favourite produst from my survey is Muors, This does nest 00 with the firm’s
results sayving that Mars have 200 of the markel while Cadburvs have 30%,
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Conclusion Froun the guestionnaine given o netail outlels

Before | come to any conclusions about my bosed product, 1 nesd 1o anadyse the
yuestionnaire that wis completed for me by o retail guiled called Themions,

The confectionery products that Thomions sold varied from %p o £35, Example: Asst
Conlinental box weighing 360g cosis £8. One bag of Original Tollee costs %9, This inlormation is
imiporiant g5 it gives me & goide of how much | should sell my prodoct for. My product will be sold
fior £4.99 tuking in the secount the weight (450g), puckaging e, Their continente] range is alwayvs a
g-:l-ml weller, TolTee dioes mol el well a2 moch in the svmarser o2 i the wintier, This could be baesnse
people tend to go fos cooler products in the summer than in the winter, Because | want my product
i b sl all v rowd T owill oot include toffec inomy prodoct, Mainly sdolts buy most of their
confectionery, Chocolates are sold more than sweets in Thomdons, Their least expensive boxed
chocolute produect is £2.29 and their most expensive 1= £35,
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Exaluntion and Recommendation

| staried the investigation by collecting seoondury data lroan the web site of te
miain chocolate manufacturers — MNestle, Cadburvs and Mars, | needed this information
as il gave me an idea of what the firms where achieving, From looking at the
econdory information, | was confident at recommending Mestle in relensing @ new
product. Bat | felt that 1 needed 1w do further investigations.

The next thing that | did was 1o colleet primary data. | eollected this
information from my own survey. §interviewed local people so that | could compare
my information with that of the main manufncturers. One of the shops that | wanted
information Trom wis Thormions, They Kindly filled in the questionnaire that | had
given them. 1 fond that they Tisd given me useful informuation like whal people
hought more of in the summer than in the winter ete. | also visited Boots o get the
prices of their boxed chocolale products, which was again useful, as I could decide
Tt moch T eould charpe my product for

Before T ook decide on the advertising campoign, 1 bud fo e an ideas shoul
my product that [ was going to recommend, based on the Imdings of the data. When |
began designing the product, 1 found it difficult as [ hed to take everything into
congideration e the aee of the buyers and eaters, what they like, what type of
advertising media could be used ete, | decided the target market using the information
I T feonn the website,

Overnll, | believe that Nestle would be a1 8 good advanisge by relessing Chacolaie
Heaven. | believe that they would secceed. 1 can say this because:
& Meatle have 18% of the market

& Foorteen out of twenty peophe | asked say that they buy boxed chocolmes
regularky and would buy o mew bosed prodect

& 37% prefer [ruit favouned sweets

& From looking at the chocolute sectors, boxed chocolates come second with
LRTY

s 25% of sales are sold gt multiple grocers and thas 18 where | would be selling
iy ot

s 35% of choeolates are bought by adults for children

s 33% are bought and eaten by adults, this is why | have targeled my product at
chibdren wnd wdulis
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6 COURSEWORK ADMINISTRATION PACK

This Coursework Administration Pack is designed to accompany the OCR GCSE Business
Studies B specification for teaching from September 2001.

The forms in this pack are for use with the following specification:

e  Business Studies B (1952)

A master copy of all GCSE Administration Packs will be sent to Examinations Officers during
2001.

Centres are permitted to copy materials from this booklet for their own internal use.

Contents:

Compulsory Recording Materials

Coursework Cover Sheet

Optional Recording Materials — Coursework Enquiries

Coursework Enquiry Form

These materials will not automatically be sent out annually.

All forms may be photocopied and used as required. Additional copies may be downloaded
from the OCR website www.ocr.org.uk.
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COMPULSORY RECORDING MATERIALS

Coursework Cover Sheet: A Coursework Cover Sheet must be attached to each piece of work
sent to the Moderator. Normally, the work will be returned to the Centre before the end of the
Summer term, although some work may be retained for use in the awarding process or for
archive. No comment on the work will be given when the sample is returned, but feedback on
moderation will be provided when Results are issued.

INTERNAL STANDARDISATION

Where more than one teacher in the Centre has marked the work for a particular coursework
component, the Centre must standardise the marking in order to ensure that candidates who
have demonstrated the same level of attainment receive the same mark and that the rank order
of the coursework marks for the Centre as a whole is appropriate.

SUBMISSION OF MARKS

OCR will send Centres internal assessment mark sheets (MS1) for the submission of
coursework marks, along with instructions for completing and returning the mark sheets.
Coursework marks may also be submitted electronically by EDI. The dates for despatch of
MS1 mark sheets and for submission of coursework marks are given on the Key Dates poster
for each session. Centres must ensure that they keep a copy of their coursework marks.

MODERATION

Moderator address labels will be sent to Centres shortly before the coursework mark submission
date. Where the Centre has ten or fewer candidates entered for a coursework component, all the
candidates” work should be sent to the Moderator. Where there are more than ten candidates,
the Centre should send all marks to the Moderator by the mark submission deadline and keep
the work secure. The Moderator, once he/she has received the marks from the Centre, will
contact the Centre to request a sample of work. Centres should respond promptly to any
requests for work from the Moderator. A report on the outcome of the moderation will be sent
to Centres at the time results are issued.

GENERAL COURSEWORK REGULATIONS AND PROCEDURES

General coursework regulations and procedures including those concerning lost or incomplete
coursework are given in the OCR Handbook for Centres.

OPTIONAL RECORDING MATERIALS

Coursework Enquiry Form: This form should be used to request advice on the suitability of
coursework tasks.
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Coursework enquiries for Business Studies should be sent to OCR at the following address:

Administrative Officer (Business and Commerce Team)
OCR

Mill Wharf

Mill Street

BIRMINGHAM
B6 4BU

Correspondence should be marked ‘Coursework Enquiry’.
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BUSINESS STUDIES B (1952) _{,n..__
OCR*

Coursework Cover Sheet

This cover sheet must be completed for each piece of coursework in the moderation sample and signed
by the teacher.

Centre Number Centre Name
Candidate Number Candidate Name
Session (ie Jan/June) Year

Has this coursework previously been submitted for moderation? Yes/No
If yes:

For which session was the work submitted? Session Year

Has the work been changed/amended since the original submission? Yes/No

Please state the moderated mark awarded for the original submission (i.e. after any
Moderator scaling was applied).

Approval by teacher

| certify that to the best of my knowledge the work submitted is the candidate’s own work unaided except
in the normal processes of teaching.

Signature Date

continued overleaf
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Please give the mark awarded against each of the assessment criteria, and where appropriate, comment

on why the mark has been awarded.

CRITERIA MAX MARK
MARK AWARDED
1. A clear aim appropriate to the investigation 4
Comments:
2. Collection of information | 11
Comments:
3. Presentation of information | 7
Comments:
4. Use of business language, techniques and concepts | 11
Comments:
5. Analysis and interpretation of information | 12
Comments:
6. Evaluation and recommendations | 11
Comments:
SUB TOTAL
Quality of Written Communication
(max 4)
TOTAL
(max 60)
Additional comments:
GCW600 CCS1952



BUSINESS STUDIES B (1952)
GCSE

Coursework Enquiry Form

OC R\ﬁr

Centre Name

Centre Number

Address

Proposed title:

Details

Indicate how the work will be undertaken. Include any strategies for differentiation and indicate where
there is scope for individuality and initiative. If relevant, please give an indication of the ability spread

of the candidates.

Include any guidance sheets prepared for the candidates.

(continued overleaf)

Teacher's Name

Date

GCWe601

CEF1952



(continued)

Consultant’s Date
Initials

INSTRUCTIONS FOR COMPLETION OF THIS FORM

When developing a coursework title, it is strongly recommended that advice is obtained from OCR on the
suitability of the title before candidates start their work. There is no charge for this service.

1

One form should be used for each title. Please ensure that the appropriate details are given at
the top of the form.

Details of the title, including any worksheets and background information should be attached
securely to the form.

The form and any enclosed material should be sent to:

The Administrative Officer, Business and Commerce Team, OCR, Mill Wharf, Mill Street,
Birmingham, B6 4BU.

You are strongly advised to retain copies.

While the Consultant will normally respond quickly, you should allow a period of four weeks
between submission of this form to OCR and its return.

You are advised to enclose a copy of the Consultant’s report with the candidates’ coursework
when it is submitted for external moderation.

GCWe601 CEF1952
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