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1 INTRODUCTION

The purpose of this Teachers’ Guide is to assist teachers and candidates in the preparation and
assessment of coursework assignments for OCR GCSE Business Studies A (1951).  The booklet
contains guidance on choosing and marking a coursework task.  It includes three pieces of
marked coursework, with a commentary on each piece of work.  The commentaries should be
studied alongside the marking criteria.

The booklet contains a range of assignments, covering a selection of titles.  Not all potential
titles are covered in this booklet.  Centres must choose which assignment title to use.  The
choices are as follows:

•  A title from the prescribed list in the specification.
•  A Centre devised title, agreed by OCR.
•  The supported coursework title.

(Note: for the 2002 - 2004 examinations the supported coursework title will be sponsored
by Paynes Poppets.)

Further details about each of these options are given in Section 2.

Coursework must be marked against the marking criteria given in Section 4.  Amplification of
the marking criteria is given in Section 3.  Marks should be recorded on the Coursework Cover
Sheet given in Section 6.
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2 CHOOSING A COURSEWORK TITLE

Centres must choose an assignment title from the following options.

2.1 SELECTING FROM THE PRESCRIBED LIST

•  Evaluate the marketing strategy of a familiar product or service, making recommendations
on whether the market mix should be changed in any way.

•  Evaluate the recruitment methods used by different businesses, making recommendations
on how they may be developed.

•  With reference to the local area, would the opening of a new fast food restaurant (or other
business) represent a sound business decision?

•  Choose a vacant local business site.  Make recommendations on how it may be developed
for business purposes.

The prescribed list above has been developed to reflect specification areas which enable
candidates to meet all of the assessment criteria.

Candidates may choose their own products or services in title 1, and in title 3 candidates may
choose a business other than fast food.

In all cases, care should be taken when choosing a title to ensure that there is sufficient data
available to give width and depth to the assignment.

2.2 DEVELOPING A CENTRE BASED TITLE

Centres may develop their own coursework title, which should relate to a business situation or
decision.  The subject matter can be taken from the core specification or the core and option.  

If developing a Centre based title, teachers should bear in mind the following points:

•  If the title chosen for is, for example, to investigate the pricing strategy of a sole trader, this
could lead to an informative but very short piece of work.  An investigation based on how
the sole trader’s marketing strategy as a whole may be changed would be more appropriate.
If a narrow area of the specification is chosen, compensation could be made by
investigating a number of different businesses.  This will give the opportunity of analysing
and evaluating a greater variety of data.

•  A title based on why a decision has been made may be descriptive.  However, a title based
on a decision which has yet to be made will enable candidates to gather a variety of
evidence and make appropriate recommendations.

•  The title should be within the capability of the candidate, who should be able to complete
the assignment within the recommended 10 hours.  A suggested topic area may be too big
for investigation and may need to be reduced.
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•  Some of the investigations may require sensitive and/or confidential information for
completion (e.g. marketing strategies).  Care should be taken to ensure that, wherever
possible, sufficient information is available to the candidate for the successful completion
of the work.  A number of businesses do produce student packs which may be of some
general use, though these will need to be supplemented with individual primary research.

Centres wishing to develop their own title should seek approval from OCR, by submitting a
Coursework Enquiry Form, giving an outline of their proposal.  The form should be sent to the
Birmingham office at least four weeks before starting the work.  A Coursework Enquiry Form
is provided in the Coursework Administration Pack (Section 6).

2.3 FOLLOWING THE SUPPORTED COURSEWORK TITLE

A specific area of investigation is supported by OCR.  Centres devise and use a common
questionnaire to develop a nation-wide database for analysis by individual candidates.

Centres wishing to participate in the scheme are invited to contribute to a joint questionnaire.
Candidates then use the agreed questionnaire with 10 consumers.  The data from each candidate
is merged at the Centre and is sent to the co-ordinating school.  The collected data is then finally
merged and returned to each Centre.  It should be noted that although the collection of the data
is on a joint basis, the use and analysis of the final database must be conducted by candidates
individually. 

Support materials are available for the scheme, together with advice on general procedure.

The area for investigation will change approximately every three years.  Previous studies have
been centred on BT plc and Pizza Hut.  For the examinations in 2002 - 2004, the supported
scheme will be based on Paynes Poppets.  Centres wishing to participate in the scheme are
required to register an interest with the Birmingham Office, from where further information is
available.

OCR

Mill Wharf

Mill Street

BIRMINGHAM

B6 4BU

Telephone: 0121 628 2000 (switchboard)
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3 COURSEWORK GUIDANCE

3.1 THE ROLE OF THE TEACHER

Business Studies coursework should be investigative, involving the collection of primary and
secondary data.  The gathered data should then be analysed, and recommendations made which
are supported by findings from the data.  

Candidates will require guidance on assignment writing.  This may be in the form of a general
plan of approach, together with a time scale of when particular sections should be completed.
The collection, analysis and evaluation of data can be practised on a minor scale in the usual
course of classroom/home work activities.  It is advisable to plan a suitable exercise prior to the
start of the assignment work.

Candidates may require advice on how and where to obtain data and the amount needed.
Presentation methods should be covered in class exercises, with choice of methods to use in the
assignment being left to the candidate.

Teachers involved in the planning, delivery and marking of assignments should be fully aware
of the rationale behind each assignment criterion.  This will allow suitable guidance to be given
at the planning stage, and correct standards to be applied when finally marking the work.
Similarly, candidates should understand what the teacher is looking for in an assignment, in
order to achieve their full potential when their work is marked.

3.2 GUIDANCE ON THE ASSESSMENT CRITERIA

The following guidance indicates the rationale behind each of the assessment criteria given in
Section 4.

Criterion 1 (4 marks)
Setting of an aim appropriate to the investigation:
Candidates should ensure that the aims of their investigation are clearly stated at the outset of
the work.

An explanation of the methodology to be used to achieve the aim should also be given, e.g. how
and where data will be collected, which aspects and techniques of Business Studies work are to
be used and how data will be presented.

Criterion 2 (11 marks)
Collection of information:
Sufficient information should be presented to achieve the stated aims of the assignment.
Consideration should be given to both width and depth.  In a marketing assignment based on the
4 Ps, it would clearly be inappropriate to cover only 3 Ps.  When considering pricing, thought
should be given to the number of pricing strategies that should be included in the study.  This
will depend on the business situation under investigation, with larger organisations often using a
variety of strategies.
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When conducting primary research in the form of interviews or questionnaires, candidates
should collect enough information to allow reasoned analysis and recommendations to be made.
The number of questionnaires to be used cannot be prescribed, though clearly a candidate
should not suggest sweeping changes to a business based on the results from 10 interviews.  

Candidates can gather data jointly in order to obtain a wider, and more meaningful database (as
used in the supported assignment).  Subsequent analysis and evaluation must be on an
individual basis.

The guidance figures of 2 500 words and 10 hours for the assignment should also be an on-
going consideration.  Candidates should not feel under pressure to produce volumes of
information in order to succeed at the higher mark levels.  Concise and relevant information is
required, rather than, for example, large amounts of business produced literature.

Criterion 3 (7 marks)
Presentation of information:
Business Studies candidates should be able to communicate information in a variety of ways,
maintaining a clear, logical approach to their work.  There are a number of ways in which
information can be effectively presented.  Choice of methods will be influenced by the context
of the investigation, and may include the following:

Text:
The obvious choice for the majority of information which is being presented.

Maps:
When investigating location in any context, maps are essential.  They may show the site and the
wider area surrounding the business.  Annotation of maps to highlight the importance of various
features would also be beneficial.

Photographs:
These can be used to present a lot of information for which text may be unsuitable, e.g.
indicating competitors around a particular business, showing the layout of a business.  In all
cases, suitable annotation should be used to indicate which aspects of the assignment the
photograph is presenting.

Graphs:
Graphs are clearly suitable for the presentation of numerical data.  The style of graph used
should be chosen carefully, in order to ensure data is presented clearly.  Computer generated
graphs are clear and precise, though hand drawn examples will certainly not be penalised,
providing they display the relevant data clearly.

Charts and diagrams:
These can often show information more clearly than text.  Organisation charts and flow
diagrams indicating a sequence of events can be used to good effect.

Business generated material:
This should be used sparingly.  Including, for example, entire sales brochures in an assignment
should be avoided.  Candidates should be encouraged to select carefully parts of the material
which illustrate the point they wish to make.
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Criterion 4 (11 marks)
Use of business language, techniques and concepts
Candidates should use business language throughout their assignment, displaying understanding
and the ability to apply techniques and concepts in the context of the study.  The language used
will be governed by the assignment title.  For example, marketing based work will require use
of concepts such as the product life cycle, segmentation, market research techniques, promotion
methods etc.  In all cases, candidates should ensure that the language, techniques and concepts
are applied to the business under investigation, and not simply described.

Criterion 5 (12 marks)
Analysis and interpretation of data
Within an assignment, candidates should fully analyse the data collected, recognising the
importance of the results in the context of the study.  When using graphs as part of the analysis,
candidates should not simply repeat in words that which the graph has already shown. Figures,
and percentages where appropriate, should be used to add clarity to the analysis.  Vague
statements such as ‘a lot of people said ….’ should be avoided.  The results of the analysis
should provide a basis for the later recommendations in the assignment.

Criterion 6 (11 marks)
Evaluation and recommendations
This section would normally appear at the end of an assignment, bringing together the data
collected and its analysis, in an organised and justified argument.

Figures should once again be used to add clarity to the work, and to give weight to the
recommendations being made.  It is of little help to suggest that a business should reduce its
prices without offering evidence from the data which supports such a view.  Evaluation and
recommendations should be balanced, taking into account the width of the information collected
and not just a particular section which suits the writer.

Quality of Written Communication (4 marks)
Candidates should be made aware that their work will be given a mark based on the quality of
their written communication.  The need for checks, for example, on the clarity of expression,
spelling, punctuation and grammar should be emphasised, especially where business
terminology is used.
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4 MARKING CRITERIA FOR INTERNALLY ASSESSED
WORK

Criterion 1 A clear aim appropriate to the investigation Max 4
A clear aim is stated, with appropriate understanding of
methodology to achieve the aim.

3-4

An aim is stated with some appreciation of methodology. 1-2

Criterion 2 Collection of information Max 11
Detailed primary/secondary information showing clear
understanding of the aims.  The information is sufficient to
pursue the investigation.

9-11

Information gathered is clearly relevant to the investigation. 6-8

Information collected has relevance to the investigation but
is insufficient in some respects.

3-5

Some primary/secondary information has been collected
showing limited understanding of the aim.

1-2

Criterion 3 Presentation of information Max 7
Information is presented in an accurate, effective and logical
manner in relation to its nature and the aims of the
investigation.

7

Information is presented well but in some ways it lacks
accuracy, logic, effectiveness or relevance to the
investigation.

5-6

The information presented shows weaknesses in accuracy
and effectiveness.

3-4

The presentation is at times inappropriate but there is
evidence of attempts to present the data.

1-2

Criterion 4 Use of business language, techniques and
concepts

Max 11

Clear use and application of language, techniques and
concepts appropriate to the investigation.

9-11

Some gaps in use and application of language, techniques or
concepts or limited understanding in some cases within an
otherwise good approach.

6-8

Language, techniques and concepts are not always
understood or applied to the investigation.

3-5

Use and application of business language is inappropriate
and/or absent.

1-2
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Criterion 5 Analysis and interpretation of information Max 12
Good organisation, interpretation and analysis of them
information in the light of the investigation, the information
collected and subject content.

10-12

The analysis or interpretation is good but incomplete in the
light of the investigation, information collected and subject
content.

7-9

There are significant weaknesses in the analysis and
interpretation but there is evidence of understanding.

4-6

There is an attempt to organise and analyse the data. 1-3

Criterion 6 Evaluation and recommendations Max 11
The work consistently shows evidence of effective
evaluation and reasoning in line with the investigation.

9-11

Evaluation is good but incomplete or not in line with the
aims of the investigation.

6-8

The evaluation or reasoning is sufficient in some respects but
incomplete or inaccurate in others.

3-5

There is some evidence of evaluation or reasoning in the
work.

1-2

Quality of Written Communication Max 4
Ideas are expressed clearly, fluently, legibly and in an
appropriate way.  There are few errors in spelling,
punctuation and grammar.

3-4

Straightforward ideas are expressed relatively clearly, legibly
and appropriately.  There may be some errors of spelling,
punctuation and grammar, but these do not obscure the
meaning of the answer.

1-2

Candidate fails to reach the threshold standard in all respects. 0

Total 60
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5 EXEMPLAR MATERIAL

CANDIDATE A

General Comments

This candidate has chosen to follow Title 3 from the prescribed list, investigating whether a
rugby shop should be opened locally.

The assignment starts with a clear aim and makes some attempt at explaining how the
investigation will proceed.  Business terms are generally lacking with little detailed research
being produced or analysed.  Recommendations are very general and there is no clear link made
to the material that has been analysed.

CRITERION 1
The candidate has made a clear statement regarding the aim of the assignment, and has given a
clear outline of the methods to be used within the work.  Rather more reference could have been
made to the type and amount of primary research required, and the importance of analysis and
evaluation.
Marks: 2

CRITERION 2
Although some information has been collected, there is insufficient material to enable the
candidate to make any meaningful analysis or recommendations.  The primary research in
particular is lacking in any depth, with the attempted map being of limited use.
Marks 2

CRITERION 3
In this criterion a candidate should display a variety of techniques in order to add clarity to the
assignment and assist the investigation in reaching its aims.  Candidate A has made a very
limited attempt at presenting the data gathered.  Much more could have been made of mapping
techniques, photographs, charts and diagrams.  The analysis of any interview data would have
been greatly assisted by the use of graphs.
Marks 2

CRITERION 4
There is a general weakness in the work regarding business language, terms and techniques.  A
GCSE Business Studies candidate should use the language of the subject within their
assignment. In this case, subject specific within sampling techniques, marketing terminology,
and location theory should have been included.  There is limited credit to be given for the
appreciation of the need for market research in order that a meaningful business decision can be
made.
Marks 2
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CRITERION 5
Within the assignment there is little attempt made to analyse the data that has been collected.  A
second questionnaire is thought to be necessary, though no explanation is given as to why the
first questionnaire is inadequate for the purpose of the study.  The reason for deciding on a
rugby shop is not clear from the data presented.
Marks 1

CRITERION 6
The candidate offers very general recommendations with no real link to the information
collected and subsequent analysis.  When such a decision is to be made in a business context,
the rationale behind the decision should be explained as clearly as possible, using analysed data
to support the decision.
Marks 1

QUALITY OF WRITTEN COMMUNICATION
The candidate just reaches the lowest level of Quality of Written Communication.
Marks 1

Total 11 Marks

This mark would indicate a candidate at the F/G threshold.
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CANDIDATE B

General Comments

Candidate B has chosen to use the supported coursework title, in this instance based on Pizza
Hut.  Here the data is jointly gathered on a nationwide basis and the merged data is available for
individual candidates to analyse and evaluate.  The investigation is well structured, with a clear
introduction and aims.  Knowledge of the market mix has been applied to Pizza Hut and a good
attempt has been made to analyse the data.  Recommendations are made which are not always
clearly linked to the earlier analysis.  Presentation of the assignment is clear.

(Note: Details of the supported coursework scheme are available from the OCR Birmingham
office.)

CRITERION 1
The aim of the assignment is clearly stated and a well explained strategy is given for how the
aims are to be achieved.
Marks 3

CRITERION 2
The candidate will have contributed to the national database, with some information being
collected on the background and marketing activities of Pizza Hut.  All the information
collected and used is relevant to the study.  Rather more information on the product mix,
promotion strategies and pricing methods should have been used to further improve this central
theme of the investigation.
Marks 5

CRITERION 3
Presentation of the assignment is clear.  There is a logical order to the study, although the
graphs would normally be placed before the analysis.  The graphs are generally useful although
in some instances the key provided duplicates information already given.  In other graphs it is
not always clear where the columns originate.
Marks 5

CRITERION 4
Business language within the work could have been further developed using business specific
language on pricing, promotion and product.  Techniques are used well, and the different
strands of the investigation are drawn together to make a reasoned business decision.
Marks 6

CRITERION 5
There is clear evidence of analysis within the work, and the use of figures and percentages adds
accuracy to the study.  An attempt is made to examine the significance of the results to Pizza
Hut.  Rather more could have been made of the data by investigating differences within
male/female, age and regional responses, in order to inform the recommendations which follow.
Marks 7
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CRITERION 6
The candidate has made an attempt draw meaningful conclusions from the investigation and
make recommendations accordingly.  The use of percentages is good, especially in an
assignment with such a large database.  The final recommendations could have been developed
further with closer reference to the data analysis.  In this way any weaknesses within the
marketing mix of Pizza Hut could have been recognised and ideas put forward to address the
problems.
Marks 6

QUALITY OF WRITTEN COMMUNICATION
The candidate has expressed ideas relatively clearly with some spelling and grammatical errors.
Marks 2

Total marks 34

This mark indicates a grade C, at the lower level within the grade.
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CANDIDATE C

General Comments

This investigation is based Title 1 from the prescribed list in the specification.  The assignment
has a well-defined aim and strategy for completion, uses business terms with understanding,
applying ideas and concepts to Cadbury’s.  Evaluation and analysis are good, with reasoned
conclusions being drawn from the research.  Presentation is imaginative within the context of
the work.

CRITERION 1
The aim of the assignment is clearly stated with a well explained methodology for completion.
However, some material is surplus to requirements within this section, for example the
references to the various sizes of chocolate bars that are available.
Marks 3

CRITERION 2
Information collected is varied, ranging from traditional questionnaires and retail surveys, to
blind tasting.  The number of consumers questioned is rather low (14) for GCSE work, although
this is in part compensated by information on other aspects of marketing activities.
Marks 8

CRITERION 3
Presentation of the assignment is both effective and varied.  The use of ICT is well judged,
using techniques to good effect without distracting from the work as a whole.  Graphs and
charts are used appropriately.  Although it is perfectly acceptable for an assignment to be hand
written or computer generated, a mixture of the two can detract from the impact of the study.
Font size and type should be uniform.
Marks 6

CRITERION 4
Business language is used well within the assignment, including terms associated with
marketing as appropriate to Cadbury’s.  All aspects of the marketing mix are covered and there
is imaginative use of blind tasting techniques that would be found in this type of product.
Marks 8

CRITERION 5
There is a clear attempt to both analyse the data collected and explain the importance of the
results in the light of the investigation.  Percentages are used well, although the small size of the
database does not add to the reliability of the results.  A larger database would have provided
greater opportunity for detailed analysis, for example the views of males/females and different
age groups.
Marks 8
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CRITERION 6
The evaluation and recommendations within the study are placed section by section.  Although
there is no problem with this approach, a clearer summary/recommendation section at the end of
the study may have been better to round off the work.  Any recommendations made should be
firmly based on the data collected, with figures being used to support the ideas suggested.
Marks 7

QUALITY OF WRITTEN COMMUNICATION
Ideas within the work are generally expressed clearly and in an appropriate way.  The candidate
just reaches the upper level of the mark range.
Marks 3

Total Marks 43

This mark places the candidate on the A/B borderline.
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6 COURSEWORK ADMINISTRATION PACK

This Coursework Administration Pack is designed to accompany the OCR GCSE Business
Studies A specification for teaching from September 2001.

The forms in this pack are for use with the following specification:

•  Business Studies A (1951)

A master copy of all GCSE Administration Packs will be sent to Examinations Officers during
2001.

Centres are permitted to copy materials from this booklet for their own internal use.

Contents:

Compulsory Recording Materials

Coursework Cover Sheet

Optional Recording Materials – Coursework Enquiries

Coursework Enquiry Form

These materials will not automatically be sent out annually.

All forms may be photocopied and used as required.  Additional copies may be downloaded
from the OCR website www.ocr.org.uk.

http://www.ocr.org.uk/
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COMPULSORY RECORDING MATERIALS

Coursework Cover Sheet: A Coursework Cover Sheet must be attached to each piece of work
sent to the Moderator.  Normally, the work will be returned to the Centre before the end of the
Summer term, although some work may be retained for use in the awarding process or for
archive.  No comment on the work will be given when the sample is returned, but feedback on
moderation will be provided when Results are issued.

INTERNAL STANDARDISATION

Where more than one teacher in the Centre has marked the work for a particular coursework
component, the Centre must standardise the marking in order to ensure that candidates who
have demonstrated the same level of attainment receive the same mark and that the rank order
of the coursework marks for the Centre as a whole is appropriate.

SUBMISSION OF MARKS

OCR will send Centres internal assessment mark sheets (MS1) for the submission of
coursework marks, along with instructions for completing and returning the mark sheets.
Coursework marks may also be submitted electronically by EDI.  The dates for despatch of
MS1 mark sheets and for submission of coursework marks are given on the Key Dates poster
for each session.  Centres must ensure that they keep a copy of their coursework marks.

MODERATION

Moderator address labels will be sent to Centres shortly before the coursework mark submission
date.  Where the Centre has ten or fewer candidates entered for a coursework component, all the
candidates’ work should be sent to the Moderator.  Where there are more than ten candidates,
the Centre should send all marks to the Moderator by the mark submission deadline and keep
the work secure.  The Moderator, once he/she has received the marks from the Centre, will
contact the Centre to request a sample of work.  Centres should respond promptly to any
requests for work from the Moderator.  A report on the outcome of the moderation will be sent
to Centres at the time results are issued.

GENERAL COURSEWORK REGULATIONS AND PROCEDURES

General coursework regulations and procedures including those concerning lost or incomplete
coursework are given in the OCR Handbook for Centres.

OPTIONAL RECORDING MATERIALS 

Coursework Enquiry Form: This form should be used to request advice on the suitability of
coursework tasks.
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Coursework enquiries for Business Studies should be sent to OCR at the following address:

Administrative Officer (Business and Commerce Team)

OCR

Mill Wharf

Mill Street

BIRMINGHAM

B6 4BU

Correspondence should be marked ‘Coursework Enquiry’.
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BUSINESS STUDIES A (1951)

GCSE 

Coursework Cover Sheet

This cover sheet must be completed for each piece of coursework in the moderation sample and signed
by the teacher.

Centre Name

Centre Number

Candidate Name Candidate Number

Approval by teacher

I certify that to the best of my knowledge the work submitted is the candidate’s own work unaided except
in the normal processes of teaching.

Signature                                                                               Date                                          

continued overleaf



GCW590 CCS1951

Please give the mark awarded against each of the assessment criteria, and where appropriate, comment
on why the mark has been awarded.

CRITERIA MAX
MARK

MARK
AWARDED

1 A clear aim appropriate to the investigation  4  
 Comments:
 
 
 
 

  

2 Collection of information  11  
 Comments:
 
 
 
 

  

3 Presentation of information  7  
 Comments:
 
 
 
 

  

4 Use of business language, techniques and concepts  11  
 Comments:
 
 
 
 

  

5 Analysis and interpretation of information  12  
 Comments:
 
 
 
 

  

6 Evaluation and recommendations 11
Comments:

SUB TOTAL

Quality of Written Communication 

(max 4)
TOTAL

(max 60)
Additional comments: 
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BUSINESS STUDIES A (1951)

GCSE

Coursework Enquiry Form

Centre Name Centre Number
Address

Proposed title:

Details

Indicate how the work will be undertaken.  Include any strategies for differentiation and indicate where
there is scope for individuality and initiative.  If relevant, please give an indication of the ability spread
of the candidates.

Include any guidance sheets prepared for the candidates.

(continued overleaf)
Teacher’s Name Date
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(continued)

Consultant’s
Initials

Date

INSTRUCTIONS FOR COMPLETION OF THIS FORM

There is no requirement, for this specification, for coursework tasks to be given prior approval by OCR.
However, if devising a title that is not prescribed in the specification, it is recommended that advice is
obtained from OCR before candidates begin their work.  This form may be used to request advice on the
suitability of coursework tasks.  There is no charge for this service.

1 One form should be used for each title.  Please ensure that the appropriate details are given at
the top of the form.

2 Details of the title, including any worksheets and background information should be attached
securely to the form.

3 The form and any enclosed material should be sent to:

The Administrative Officer, Business and Commerce Team, OCR, Mill Wharf, Mill Street,
Birmingham, B6 4BU.

You are strongly advised to retain copies. 

4 While the Consultant will normally respond quickly, you should allow a period of four weeks
between submission of this form to OCR and its return.

5 You are advised to enclose a copy of the Consultant’s report with the candidates’ coursework
when it is submitted for external moderation.


	CONTENTS
	1 INTRODUCTION
	2 CHOOSING A COURSEWORK TITLE
	2.1 SELECTING FROM THE PRESCRIBED LIST
	2.2 DEVELOPING A CENTRE BASED TITLE
	2.3 FOLLOWING THE SUPPORTED COURSEWORK TITLE

	3 COURSEWORK GUIDANCE
	3.1 THE ROLE OF THE TEACHER
	3.2 GUIDANCE ON THE ASSESSMENT CRITERIA

	4 MARKING CRITERIA FOR INTERNALLY ASSESSED WORK
	5 EXEMPLAR MATERIAL
	CANDIDATE A
	CANDIDATE B
	CANDIDATE C

	6 COURSEWORK ADMINISTRATION PACK

