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1 INTRODUCTION

The purpose of this Teachers' Guideisto assist teachers and candidatesin the preparation and
assessment of coursework assignments for OCR GCSE Business Studies Short Course (1051).
The booklet contains guidance on choosing and marking a coursework task. It includes three
pieces of marked coursework, with a commentary on each piece of work. The commentaries
should be studied al ongside the assignment marking guidelines.

Commentary is given on a selection of titles covering arange of assignments. Not all potential
titles are covered in this booklet. Centres must choose which assignment title to use. The
choicesare asfollows:

* Atitlefrom the prescribed list in the specification.
e A Centre devised title, agreed by OCR.

e Thesupported coursework title.
(Note: for the 2002 - 2004 examinations the supported coursework title will be sponsored

by Paynes Poppets.)

Further details about each of these optionsis given in Section 2.

Coursework must be marked against the marking criteria given in Section 4. Amplification of
the marking criteriais given in Section 3. Marks should be recorded on the Coursework Cover
Sheet given in Section 6.

1.1 RELATIONSHIP WITH THE FULL COURSE

The GCSE Business Studies Short Course is based on OCR’s GCSE Business Studies A (1951)
Full Course specification. The selection of assignment titles available is the same for both
specifications, as are the assessment criteria against which the work is marked. However,
careful judgement must be made regarding the standard and length of work submitted for the
Short Course compared with the Full Course. The advised number of words, and length of time
taken to compl ete the assignment for the Short Course are half that of the Full Course. Also, for
the Short Course, the subject content from which Centre devised investigations can be carried
out is narrower, reflecting the reduced specification content.
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CHOOSING A COURSEWORK TITLE

Centres must choose an assignment title from the following options.

2.1 SELECTING FROM THE PRESCRIBED LIST

e BEvaluate the marketing strategy of afamiliar product or service, making recommendations
on whether the market mix should be changed in any way.

e Evaluate the recruitment methods used by different businesses, making recommendations
on how they may be devel oped.

*  Withreferenceto theloca area, would the opening of a new fast food restaurant (or other
business) represent a sound business decision?

The prescribed list above has been devel oped to reflect specification areas which enable
candidates to meet al of the assessment criteria.

Candidates may choose their own products or servicesintitle 1, and in title 3 candidates may
choose a business other than fast food.

In all cases, care should be taken when choosing atitle to ensure that there is sufficient data
available to give width and depth to the assignment.

2.2 DEVELOPING A CENTRE BASED TITLE

Centres may develop their own coursework title, which should relate to a business situation or
decision.

If developing a Centre based title, teachers should bear in mind the following points:

e If thetitle chosen for is, for example, to investigate the pricing strategy of a sole trader,
this could lead to an informative but very short piece of work. An investigation based on
how the sole trader’ s marketing strategy as a whole may be changed would be more
appropriate. If anarrow area of the specification is chosen, compensation could be made
by investigating a number of different businesses. Thiswill give the opportunity of
analysing and evaluating a greater variety of data.

e Atitlebased on why adecision has been made may be descriptive. However, atitle based
on adecision which has yet to be made will enable candidates to gather a variety of
evidence and make appropriate recommendations.

e Thetitle should be within the capability of the candidate, who should be able to complete
the assignment within the recommended 5 hours. A suggested topic area may be too big
for investigation and may need to be reduced.

e Some of theinvestigations may require sensitive and/or confidential information for
completion (e.g. marketing strategies). Care should be taken to ensure that, wherever
possible, sufficient information is available to the candidate for the successful completion
of thework. A number of businesses do produce student packs which may be of some
general use, though these will need to be supplemented with individual primary research.
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Centres wishing to develop their own title should seek approval from OCR, by submitting a
Coursework Enquiry Form, giving an outline of their proposal. The form should be sent to the
Birmingham office at least four weeks before starting the work. A Coursework Enquiry Form
is provided in the Coursework Administration Pack (Section 6).

2.3 FOLLOWING THE SUPPORTED COURSEWORK TITLE

A specific area of investigation is supported by OCR. Centres devise and use a common
questionnaire to devel op a nation-wide database for analysis by individua candidates.

Centres wishing to participate in the scheme are invited to contribute to ajoint questionnaire.
Candidates then use the agreed questionnaire with 10 consumers. The data from each candidate
ismerged at the Centre and is sent to the co-ordinating school. The collected dataisthen finally
merged and returned to each Centre. It should be noted that although the collection of the data
ison ajoint basis, the use and analysis of the final database must be conducted by candidates
individually.

Support materials are avail able for the scheme, together with advice on general procedure.

The areafor investigation will change approximately every three years. Previous studies have
been centred on BT plc and Pizza Hut. For the examinationsin 2002 - 2004, the supported
scheme will be based on Paynes Poppets. Centres wishing to participate in the scheme are
required to register an interest with the Birmingham Office, from where further information is
available.

OCR
Mill Wharf
Mill Street

BIRMINGHAM
B6 4BU
Telephone: 0121 628 2000 (switchboard)
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COURSEWORK GUIDANCE

3.1 THE ROLE OF THE TEACHER

Business Studies coursework should be investigative, involving the collection of primary and
secondary data. The gathered data should then be analysed, and recommendations made which
are supported by findings from the data.

Candidates will require guidance on assignment writing. Thismay be in the form of a genera
plan of approach, together with atime scale of when particular sections should be compl eted.
The collection, analysis and evaluation of data can be practiced on aminor scale in the usual
course of classroom/home work activities. It is advisable to plan a suitable exercise prior to the
start of the assignment work.

Candidates may require advice on how and where to obtain data and the amount needed.
Presentation methods should be covered in class exercises, with choice of methods to usein the
assignment being left to the candidate.

Teachersinvolved in the planning, delivery and marking of assignments should be fully aware
of the rationale behind each assignment criterion. Thiswill alow suitable guidance to be given
at the planning stage, and correct standards to be applied when finally marking the work.
Similarly, candidates should understand what the teacher is looking for in an assignment, in
order to achieve their full potential when their work is marked.

3.2 GUIDANCE ON THE ASSESSMENT CRITERIA

The following guidance indicates the rational e behind each of the assessment criteriagiven in
Section 4.

Criterion 1 (4 marks)

Setting of an aim appropriateto theinvestigation:

Candidates should ensure that the aims of their investigation are clearly stated at the outset of
the work.

An explanation of the methodol ogy to be used to achieve the aim should a so be given, e.g. how
and where data will be collected, which aspects and techniques of Business Studies work areto
be used and how data will be presented.

Criterion 2 (11 marks)

Collection of information:

Sufficient information should be presented to achieve the stated aims of the assignment.
Consideration should be given to both width and depth. 1n a marketing assignment based on the
4 Ps, it would clearly be inappropriate to cover only 3 Ps. When considering pricing, thought
should be given to the number of pricing strategies that should be included in the study. This
will depend on the business situation under investigation, with larger organisations often using a
variety of strategies.
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When conducting primary research in the form of interviews or questionnaires, candidates
should collect enough information to allow reasoned analysis and recommendations to be made.
The number of questionnaires to be used cannot be prescribed, though clearly a candidate
should not suggest sweeping changes to a business based on the results from 10 interviews.

Candidates can gather data jointly in order to obtain awider, and more meaningful database (as
used in the supported assignment). Subsequent analysis and evaluation must be on an
individual basis.

The guidance figures of 1250 words and 5 hours for the assignment should also be an on-going
consideration. Candidates should not feel under pressure to produce volumes of informationin
order to succeed at the higher mark levels. Concise and relevant information is required, rather
than, for example, large amounts of business produced literature.

Criterion 3 (7 marks)

Presentation of information:

Business Studies students should be able to communicate information in a variety of ways,
maintaining a clear, logical approach to their work. There are a number of ways in which
information can be effectively presented. Choice of methods will be influenced by the context
of the invegtigation, and may include the following:

Text:
The obvious choice for the mgjority of information which is being presented.

M aps:

When investigating location in any context, maps are essential. They may show the site and the
wider area surrounding the business. Annotation of maps to highlight the importance of various
features would also be beneficial.

Photographs:

These can be used to present alot of information for which text may be unsuitable, e.g.
indicating competitors around a particular business, showing the layout of abusiness. Inall
cases, suitable annotation should be used to indicate which aspects of the assignment the
photograph is presenting.

Graphs:

Graphs are clearly suitable for the presentation of numerical data. The style of graph used
should be chosen carefully, in order to ensure datais presented clearly. Computer generated
graphs are clear and precise, though hand drawn examples will certainly not be penalised,
providing they display the relevant data clearly.

Chartsand diagrams.
These can often show information more clearly than text. Organisation charts and flow
diagrams indicating a sequence of events can be used to good effect.

Business generated material:

This should be used sparingly. Including, for example, entire sales brochures in an assignment
should be avoided. Candidates should be encouraged to select carefully parts of the material
which illustrate the point they wish to make.
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Criterion 4 (11 marks)

Use of businesslanguage, techniques and concepts:

Candidates should use business language throughout their assignment, displaying understanding
and the ability to apply techniques and concepts in the context of the study. The language used
will be governed by the assignment title. For example, marketing based work will require use
of concepts such as the product life cycle, segmentation, market research techniques, promotion
methods etc. In all cases, candidates should ensure that the language, techniques and concepts
are applied to the business under investigation, and not simply described.

Criterion 5 (12 marks)

Analysisand interpretation of data:

Within an assignment, candidates should fully analyse the data collected, recognising the
importance of the results in the context of the study. When using graphs as part of the analysis,
candidates should not simply repeat in words that which the graph has already shown. Figures,
and percentages where appropriate, should be used to add clarity to the analysis. Vague
statements such as ‘alot of people said ...." should be avoided. The results of the analysis
should provide a basis for the later recommendationsin the assignment.

Criterion 6 (11 marks)

Evaluation and recommendations:

This section would normally appear at the end of an assignment, bringing together the data
collected and its anaysis, in an organised and justified argument.

Figures should once again be used to add clarity to the work, and to give weight to the
recommendations being made. It is of little help to suggest that a business should reduce its
prices without offering evidence from the data which supports such aview. Evaluation and
recommendations should be balanced, taking into account the width of the information collected
and not just a particular section which suits the writer.

Quality of Written Communication (4 marks):

Candidates should be made aware that their work will be given a mark based on the quality of
their written communication. The need for checks, for example, on the clarity of expression,
spelling, punctuation and grammar should be emphasised, especially where business
terminology is used.
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4  MARKING CRITERIA FOR INTERNALLY ASSESSED

WORK

Criterion 1 A clear aim appropriate to the investigation Max 4
A clear amis stated, with appropriate understanding of 34
methodology to achieve the aim.

An aim is stated with some appreciation of methodology. 1-2

Criterion 2 Collection of information Max 11
Detailed primary/secondary information showing clear 9-11
understanding of the aims. The information is sufficient to pursue
the investigation.

Information gathered is clearly relevant to the investigation. 6-8
Information collected has relevance to the investigation but is 35
insufficient in some respects.

Some primary/secondary information has been collected showing 1-2
limited understanding of the aim.

Criterion 3 Presentation of information Max 7
Information is presented in an accurate, effective and logical 7
manner in relation to its nature and the aims of the investigation.

Information is presented well but in some ways it lacks accuracy, 5-6
logic, effectiveness or relevance to the investigation.

The information presented shows weaknesses in accuracy and 34
effectiveness.

The presentation is at times inappropriate but there is evidence of 1-2
attempts to present the data.

Criterion 4 Use of business language, techniques and concepts Max 11
Clear use and application of language, techniques and concepts 9-11
appropriate to the investigation.

Some gaps in use and application of language, techniques or 6-8
concepts or limited understanding in some cases within an
otherwise good approach.
Language, techniques and concepts are not always understood or 35
applied to the investigation.
Use and application of business language isinappropriate and/or 1-2
absent.
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Criterion 5 Analysis and interpretation of information Max 12
Good organisation, interpretation and analysis of them 10-12
information in the light of the investigation, the information
collected and subject content.

The analysis or interpretation is good but incomplete in the light 7-9
of the investigation, information collected and subject content.

There are significant weaknesses in the analysis and interpretation 4-6
but there is evidence of understanding.

There is an attempt to organise and analyse the data. 1-3

Criterion 6 Evaluation and recommendations Max 11
The work consistently shows evidence of effective evaluation and 9-11
reasoning in line with the investigation.

Evaluation is good but incomplete or not in line with the aims of 6-8
the investigation.

The evaluation or reasoning is sufficient in some respects but 35
incomplete or inaccurate in others.

Thereis some evidence of evaluation or reasoning in the work. 1-2

Quality of Written Communication Max 4
Ideas are expressed clearly, fluently, legibly and in an appropriate 34
way. Therearefew errorsin spelling, punctuation and grammar.

Straightforward ideas are expressed relatively clearly, legibly and 1-2
appropriately. There may be some errors of spelling, punctuation
and grammar, but these do not obscure the meaning of the answer.
Candidate fails to reach the threshold standard in all respects. 0
Total 60
10 Marking Criteria for Internally Assessed Work © OCR 2001
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5 EXEMPLAR MATERIAL

CANDIDATE A

General Comments

This assignment is derived from prescribed title 1 in the specification. An attempt is made at
developing an aim, and detail is given on the industry under investigation. There is evidence of
data collection, but the candidate fails to analyse the information and does not develop any
recommendations.

CRITERION 1

The aim of the assignment is stated, with some indication as to the strategy to be employed in
achieving the aim. Greater reference to the need for analysis and evaluation may have reminded
the candidate to cover these areas towards the end of the work.

Marks1

CRITERION 2

Information has been collected on the broadcasting industry, although this could have been
reduced in length. A limited amount of primary data has been collected, together with some
information on services available on the satellite channels. Greater detail is heeded on the
variety and amount of information gathered.

Marks3

CRITERION 3

Thelimited information available is generaly presented well, although charts/graphs and
diagrams could have been used much more. The work presented isin alogical order.
Marks3

CRITERION 4

Thereislittle use of business language in the assignment. The title is marketing driven, and so
should have contained the language from that part of the specification. Comparisons on
promotions, pricing, and product mix should be understood to some extent by all candidates.
Business techniques of questionnaires and the use of data collected are started, though never
really devel oped.

Marks?2

CRITERION 5
Thereisavery limited attempt at organising the data. No attempt is made at analysis.
Marks1

CRITERION 6
The candidate has made no attempt at evaluation or recommendations.
MarksO
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QUALITY OF WRITTEN COMMUNICATION
The candidate expresses simple ideas relatively clearly, but fails to use the necessary subject

specific language.
Marks1
Total marks 11

Thismark is at the F/G boundary.

12
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Business studies with
a look 1into Sky
digital

For my business studies course work | looked

into sky digital and TV’s history evolving into

digital technology and beyond. v

In my course work I have included a survey to

find out why people like digital and what

digital service they would choose. There is

also a table of results from my survey, which

clearly shows what services people prefer to .

use. My course work also shows in detail what
channels you can get with ONdigital, and why

you should choose ONdigital to Cable and wB T
satellite services. There is also a paragraph .
describing what digital TV 1s.

Survey

Table of results

The history of Television

ONdigital channels

What is digital TV

Why people should choose ONdigital instead

of Cable and satellite e grovd o

(f

adr o
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A little History of British Television

1925

A Seottish TV inventor John Logie Baird holds the first public demonstration of TV
pictures at Selfridges on London's Oxford street. His test subject is ventriloguist's
dummy stecky Bill,

14930
Ewvan though there aren’t any regular TV broadensts yer 1000 enthusiats rush out and
bury U “Baird Televisor” ata cost of £18 to receive test transmissions from the BRC

14930
The BBC mmches a “high definition’ TV serviee from its Alexandra Palace studios in
narth London.

1937
e coromation of King George V1 makes history by hecoming BRC TW's fira
oirlside broadeast,

1953
Ouseen Blizabeth I1's coronation becomes Botaan's first mass-watched TV cvent

19404
BHC2 bunches in London.,

1964
As Meil Armstrong becomes the first man 10 land on the moon BBCT ger their fiest

gight of Captain James Tiberius Kirk boldly going where no man has gone before in
St Trek, Colowr TV gets underway on TTY and BB,

19452
Channel £ lnunshes.

199
Mational Heritage Sconctary Virginm Bottomlbey announces plans for digital lerrestrial

IV in the broadeasting Bill.

1997
Channel 5 launches.

1993
On 15 Movember OB digital 1= launched, bocoming the world"s lirst digital teerestrial

comnmercial broadeasier. .. and coronation Streel is still running.

The fulire

Only time and technology will tell what happens with digial tefevision. New services

are being thought of every day, Widescreen TV's, flnl panel TV s, computers capable ) ﬂujﬁﬂﬂ

of HI¥TV are here now, Television can only gel better. U"l{ a
/ A

Exemplar Material © OCR 2001
Business Studies (Short Course) Oxford Cambridge and RSA Examinations



BUSINESS STUIMES COURSE WORK, A LOOK INTO ON DIGITAL
WITH RESEARCH AND INFORMATION

For this course work | have peseanched into digital TV with it"s vanous ophons like
sky digital, sky, cable and on digital. Here is an index of my research;

d
*  Whar i digital TV
s W e alvivild cleoose on digital in i
o Wit clra i 1l 11 ? L

What i dligital TV

Digital TV is a new way of getting betier TV. Digital TV allows crystal clear pictures,
sharper soamid and many more channels, and all on your existing TV. This also means

that for the first time you can get all of this theught your ondinary aerial. e
This new technology means that in the near future you will be able to get digital i
services thought your TV engbling you to send emails. / ﬂ >~

o shioi bl elagarse ONdigital imstead of tellife

Because 1t°s the simplest and most modern way of getting multi-channel welevision. -
Whist"s good is that it comes throogh an ordinary TV serial so there are no problems 4O
amd hassles seliing up. o

The channels ¢ i digital

The channels currently available are:

Free to-view channels: BRC 1: BRC 2: BRC choice; BRC knowledge; BEC news 24,

BBC parlisment, audio only (all BBC channels are included as pant of your licence

fized: 1TV: ITY 2: (not available in Scotlund or Korthern [reland): 52 {Scotland only )

C4; Channed 5; Digital teletext and BBC st (both coming soon}.

Primary channels: MTV; UK Gold; Sky One; Granada Breese/Granada Men and

Mivors: CarllonSelect/Carlton Food Network: Cartoon Network; Carlton

Kids'Carlion world; British Eurosport, UK Play; UK Style/UK horizons; Carllon

Cinema, and Shop!. A bonus channel free to every subscriber. -J[n
Premium channels: Film Four; Sky Sporta 1; Sky Sporis 2 (Sky sports 3 comes as a I
bonus channel when you subscribe to Sky sports 1 or 2); Sky MovieMac Sky

Premier,

© OCR 2001 Exemplar Material
Oxford Cambridge and RSA Examinations Business Studies (Short Course)



A pie chart to show the results of my survey

services number of people
Sky Digital 2
Sky 3
Cable 1
ONdigital 2 -

M A pie chart to
show the results
of my survey

W services
number of people

[1Sky Digital

M

B Cable
1

A
|

W ONdigital
.

pulrd
sMEE Lt i
I L

[
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A TABLE OF RESULTS FROM MY SKY DIGITAL SURVEY

SATELLITE SERWCES SUBESER OF PEOFLE DR REASON

sicy digieal

EHuy

cabie

an dgial

COSTOMERS REASON FOR SATELLITE SERWICES

Range af programmes

Cosl

athess

FEQRLE WITH 5K

Wity did yau up prade sirsight sway * Louthee]l ensbral ErCre vt
» Jierd @i choite of

Gitapd, = A

WHY PECHLE SWITCHED SEVERCES

Bemiter neryine [
ek =]
ﬂuuln-,- L5
FEQFLE THAT WERE INTERESTED IN

Sy cpial &
Shy ﬂ
calnle ()
O digitad

WHY PEOPLE WERE INTERESTED THESE SERWIGES

WHY PEOPLE WERE NOT INTERESTED M THESE SERVICES

AMOLNT OF PLACES CABLE WaS Avallaii s 2

Chomr of psogmoer Ol Cof f
1

WHY PEORLE CHOMEE CARLE AND MOT SKY
PEGFLE HOW CHONISE SHY OWER CAHLE

PECPLE WHO CHOOSE TERESTIARAL WHEN SERVICES WERE
AVALIAELE

O
PECVILE WITH QUT CABLE N THERE AREA
Da poiy havee sky inshead 7

ot
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This is a sky digital survey to find out

more information on why people choose

satellite services

Do yvou have any of these satellite services?

If ves

Do you have - sky digital ./
- Sky
- Cable
- om digial

Why did you choose this one? If yes
- Range of programimes /
- Cost

= (Others If no

If sky digntal -  Why upgrade seraigzht
AWy

Veed essbo choose
= Pregromes

gervice
- Cost
- Omahity

Why switch? -

Why take it on Irom scratch

Is there cable i vour area
Il ves

Why did vou choose cable and not

Sky Yes

if no

would vou be miterested in

- Sky digstal
Skv

- Cable

- U digital

- which one
- why

- why not

If no ,/

dir you have sky imstead /

If neather why not

i

Why choose sky and not cable

18
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This is a sky digital survey to find out
more information on why people choose

satellite services

Do vou have any of these sarellite services?

If ves il no
Do you have - sky digital would you be mterested m
- Sky / - Skv digial
- Cable - Sky
on digital - Cable

- On digital

Why did you choose this one? Il yes - wluch one
- Range of programmes - why
Lost
- {hhers I s - why not
If sky dhtal - Why upgrade siraight
away

Why switch? -  service
= Lopst
- Chality

Why take it on from scraich

Is there cable m your area
It yes "’j I o
Why did vou choose cable and not do vou have sky mstead
SKkY choose of Progra—rass o
arcd cosd If neither why not
O

Why choose sky and not cable
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This is a sky digital survey to find out
more information on why people choose
satellite services

Do vou have any of these satelbite services?

If ves if no

Do you have - sky digaial would vou be interested m
- Sky - Sky digntal
- Cable - Sky
- on digital - Cable

- O dignal

Why did vou choose this one” If ves - which one
- Range of programmes - wlhy
Cost
- (hers If no - why not
N L:p.n":-:- dabe -Ia.‘.hm:.lf{pd
coibh ol

If sky digntal - Why upgrade straight
AWHY

Why switch? -  service
- sl
- Ouality

Why take il on from seratch

/ Is there cable i your area
[T yes If no
Why did vou choose cable and not do you have sky instead
Sky /
If neither why not L

Lr
Why choose sky and not cable
prefered  bha q_m'l.'.'tu =
Sarvicg oy choose oF
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This is a skv digital survey to find out
more information on why people choose
satellite services

Do vou have any of these smelhte services?

Il ves if o

Do you have - sky digiial would you be imterested in

- Sky }l - Skv digital

- Cahle - Sky

- om digital = Cable

- On digital

Why did you choose this ong” If yes - which one

- Range of programmes - why

= Lost

- Others If no - why not

Il sky digital - Why upgrade strasght
away

Why switch? - service
- Cost
- Duality

Why take it on from scralch

Is there cable in vour area /
If ves If no
Why did vou choose cable and not do vou have sky instead
Sky . o

If neither why not
)] //

Why choose sky and not cable

© OCR 2001 Exemplar Material 21
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This is a sky digital survey to find out
more information on why people choose
satellite services

[0 you have any of these satellite services?

I ves il no
Do yvou have - sky digital would you be interested in
Sky - Sky digital
Cable ; - Sky
on digital - Cable
- O digital
Why did vou choose this one? IT yes = which one
- Range of programmes - why
Cost
- Orthers I o = why not

Efﬂer_l:u..' = =

11" sky digital - Why upgrade strasght
away

Why switch? - service
= Cost
= Quahty

Why take it on from seraich

Is there cable in your area
I ves [f no
Why did you choose cable and nol do vou have sky instead
Sky Yes

[T nesther why not

Or /

Why choose sky and not cable

22 Exemplar Material © OCR 2001
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This is a sky digital survey to find out

more information on whyv people choose

satellite services

Do vou have any of these satellite services?

If yes

Do you have shky digat;
- Sky

- Cable

- on digial

Why did you choose this one?

- Cost
= [ithers

-  Range {ol' PIOETAIMIMEs

It sky digatal
away

SETVICE
- Cost
- Ouality

Why swich’” -

Why take it on from scratch

Is there cable
1T yes

Why did you choose cable and not
Sky

Or

Why choose sky and not cable

if no

would you be interested m
- Sky digntal
Sky
- Cable
- Om digital

It ves - which one
- why

If no - why not

Why upgrade stranghi

Il'm.bJ'II

do vou have sky mnstead
el

If merther why not

1T WORLr ared

© OCR 2001
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This 1s a sky digital survey to find out
more information on why people choose
satellite services

Do vou have any of these satellite services?

I ves if no
Do you have - sky digtal / would you be mterested in
- Sky - Sky digtal
- Cable - Sky
- on digital - Cable

- U digial

Why did vou choose this one” [T ves = which one
- Range of programmes ,/ - why
- Cost
- Others I no - why not
Clonled exsim VIR
{_ F:’“Cﬂrm. a5
If sky digital -  Why upgrade straight
away
Why switch? -  service (/
- Cost
= Cuality
Why take it on from scratch
Gos ol woreied aboob B cosl
Is there cable in your area
If ves If no
Why did vou choose cable and not do you have sky mstead

Sky
If neither why not

i r /

Why choose sky and not cable
Specinl deal fao Sy D
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This is a sky digital survey to find out

more information on why people choose

satellite services

o yvou have any of these satellite services?

If yes

Do vou have sky digpal
- Sky
- Cable

- on digtal

il no

would vou be miterested m
- Sky digital
Sk
Cable
- On dhgnal

Why did you choose this one? If ves - which one
- Range of programmes - why
- Cost
- Others I no - why not
o) Sheal ab e
I sky digital -  Why upgrade siraight
Away
Why swilch”? - service
- Cost
Ciuality
Why take it on from scratch
Is there cable in vour area
If yes If no {/

Why did vou choose cable and not

Sky
Cir

Why choose sky and not cable

do vou have sky nstead

yes

It neither why niot
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CANDIDATE B

General Comments

Candidate B has used a Centre devised title, based on investigating the potential market for a
new soft drink. A similar approach could be used for a number of products, though in all cases
approval from OCR should be sought before starting the work.

The assignment starts with a clear introduction and includes some thoughtful primary research.
The work lacks the marketing context, examining aspects of the market mix that should be
considered when launching any product or service.

CRITERION 1

The aim of the investigation iswell stated, with aclear plan asto how the aims are to be
achieved. The market mix aspects of the work are stated within the aim though never fully
devel oped.

Marks3

CRITERION 2

The primary data collected (interviews with 25 potential consumers) is adequate. The datais
varied, imaginative and relevant. More could have been made of the need for the research in
this business situation, and the possible considerations on price, promotion, product and place.
Thiswould have given the candidate opportunity for greater accuracy in making
recommendations later in the assignment.

Marks6

CRITERION 3

The assignment iswell presented, with good use of ICT in the data section. At timesthe desire
to produce different graphs has detracted from the impact of the work.

Marks6

CRITERION 4

Use of business language is varied in the study. The introduction rightly points out the
importance of the 4 Psin the market mix, though these are not really developed. The short
glossary at the end of the work containsideas that are only mentioned in passing within the
investigation. Pricing strategies and the opening promotional offers to be considered could
have been developed rather more, even within the recommended 1250 words. Business
techniques of collecting and analysing primary data are covered well in the assignment.
Marks6

CRITERION 5

Thereis evidence of some analysis, however at times the candidate simply repeats in words that
which the graph has already shown. At times thereis some recognition of the significance of
theresults. This could have been devel oped further.

Marks6
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CRITERION 6

Recommendations are made at the end of the assignment, but the dataiis not fully evaluated.
The comments made are very reasonable in the context of the study, though rather generalised.
The use of figures from the earlier analysis would have benefited the work.

Marks6

QUALITY OF WRITTEN COMMUNICATION

The candidate expresses straightforward ideas clearly though with some spelling and grammar
mistakes.

Marks?2

Total Marks 35

This mark indicates agrade C.

© OCR 2001 Exemplar Material 27
Oxford Cambridge and RSA Examinations Business Studies (Short Course)



New soft drinks project

troduction

| am going to evaluate the marketing possibilities for 3 new soft
drink of my own desigh.
| am going to investigate my profect by finding out what type of soft
drinks people prefer to buy, to do my Investigation my research will
be on field resaerch, desk resaerch and | may even surf the internet,
W were given & selection of assignments to chase from, | chose the
new soft drinks assignment because | thought that people are always
interested in new products and 1 feel that | can learn alot from this
assignment and | am a very large consumer on new soft drinls my-
self and | can also learn alot about the marketing industry.
To do this assignment | will be using the marketing mix which are the
4 p's which are -
" Product — developing an designing 3 product that satisfies
customers neads and wants.
* Price - getting the right price right so that it is affordable to

customers, but also allows the business to make 3 profit.

" Promotion - making sure that the customer knows about the
product through promotion.

* Place - ensuring that the product is on sale in the rt’r__}ht places
convenient for the customer to buy it.
Uluestionnaire
For my first peace of field research | have done questionnaire | have
asked questions like :- what type of drinks do you like !, how much
would you pay for a drink ?, what's your favourite drink etc. 1 used
open and closed questions. | didn't post out any of my question-
naires out because | couldn't be sure if i'd get 3 responce. So i inter-
viewed the people myself to fill out my questionnaires and | was cer-
tain | would get 3 responce.

28
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The information in this graphs was useful in this project because it qave
me an idea of what people like in there drinks for eample people
preferred there drinks stored in bottles etc.

| used my Market research in this assignment quiet allot
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New soft drinks project

Resylts For Questionngires

1 Wil . i s

w1

B s Pevapuwresry

This is a graph showing me what sex | handed my questionnairs
(1T} h&llr:hmlpopuﬁruntis male This s telling me that |
handed my questionnaires out to males the most and maybe if |
wanted 3 balanced number of the both then | shoald handed
them both out equally to the two different sex.

i |
i

n.

This is 3 bar grazph ﬁ]mug mye the smost Fuppul.ﬂr e Hlﬂupﬂ'ﬁ".‘ 1
handed my questionnaires out to. The most popular result was aged
259-35
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New soft drinks project
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From this graph | can see what peoples oocupations are the most popular one on
this gr.jpl'r i school. This s becpuse | interviewed Ft-l'.¢':|'l: i school | have 3 i’}'ﬂ"}
one fram the others. Where as | only bad 2 cleaners, 1 teacher

o R N e o o e T

Fmm T
e 1
[rd]

From this graph | can tell which i the most popular drink people prefer to by looking
at this graph | can swy that the majority of people coke that was the most popular one
it had eight people vote for it out of 25. | Hhoaght thais was very perdictable. There for
| can 53y that coke was the most byest of them all and that when it came to making 3
desion on what kind of drink to put on the market | will know that coke would be the
mast popular one to have.

© OCR 2001 Exemplar Material
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New soft drinks project

8 e oo e b e w7
™

mw

This ts 3 graph telling me how people like there drinks to be by looking at this graph |
can say that fizzy is the most popular. Therefor | can say that when marketing my
product 1 know to have it fizzy.

ERE S

BregaEnsy
L]

From thes graph | can tell you how people prefer their drinks to be stored the most
popular storage sccording to my gr.]p[-p_-, are bottles. Therefor | now know that people
feel more sfe 4rinking there soft drink in 3 plastic botile. 50 when marketing my
product | shall use 3 plastic hattle for my soft drink.
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New soft Drinks Project

T sl rrorvm—— gy ) b !

rukna e ey

My questicn for this graph was "how do you like your container I you could dhose
fream bright, dull and calm and the most popular one was bright. | think this B because
peophe like things that look attractive and fun. Which s how | will have my product.

B Fitudl b pan fermeSe s T
3

Frigmasny

T
LET ]
Wpa B

Pii}
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There for !ml-'_u-}q | can say that

This is 2 graph telling me what people’s most favourite drink is. | can say by
looking at this graph that Pepsi a5 the most popular one it got three votes.

Pepsi is the most h!,lsﬂ?t one out of 3ll of -_

© OCR 2001
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New Soft Drinks Project

A Wi S0 yie frored by your drnis T
n &

Fraquency

This graph told me where people bought there drinks from and the most
popular place was the newsagents. | think this was because people are al-
ways going to newsagent weather it is for 3 newspaper first thing in the
morning, sweets, magazines lottery tickets etc. | also think this is an ideal 4
place to purchase 3 soft drink.
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New soft drink project

Arquments for and against my soft drink project

I think my drink will be very popular for the younger generation. |
don't think it will be that popualr will the older people. After havig at
the feild research that | have gathered, | can say that the younger gener-
ation are more into soft drinks than the older. | would say this is be-
cause the older generation are more fnto hot drinks such as tea, coffee,
hot choclate etc. 5o | can rightfully say now that my target audience is
for people in between the ages of 12-21 so this now means that this is
aimed at people in scool, college, university and may be some that are
work

The one big problem that | would have with is that the product can fail
from the other brands such as Pepsi, 7-up and Coca Cola which are very
popular drinks. This is the only reason | can think of that my soft drink
failing otherwise | will go with my feild reseasch which my questtion-
naires and what my graphs tell me are the most popular. Which will
hopefully prevent me from preventing my soft drink in anyway.

I also think that | should sell my drink at a penetration price.

s,
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New soft drinks project

Pebort

| had been set 3 task to look into the marketing possibilities for 3 new
soft drink project. To do this | did my questionnaires they helped me allot
they gave me an idea of what people like in 3 drink | 3sked questions like *
how do you like your drink stored ! and | can say that people liked it in a
bottle the reason for this is probably because it s plastic and is safe to
carry around and you do not have to drink it all at once like you do with
3 can. Another question that | asked was ‘How do you like your drink '
and the most popular one was fizzy. | think people prefer soft drinks more
then any other drink like alaohol, still or juice etc. as it is shown on my
questionnaire to the people | interviewed.

To advertise my product | decide to do it on television. | decided this
because | though it was the most popular place to do it everybody
watches television and most people watch some of the advertisement but
some people don't they just flick to another channel well | know that |
do.

5o | though of another term of advertising and 1 came up with sampling |
thaught the best place to do this would be in 3 busy atmaosphere like
town. People are more  willing to give it 3 go and | thought of giving
coupons of 20p to the consumers to because then there will be more of
an chance people buying the drink and then if they like it they will pur
chase the product more often.

| decided that | should put my drink on the market because there is no
new soft drinks out at the moment and telling from my questionnaires |
can say that people would like a different kind of drink and 1 think it
would do well becquse people are always up for 3 change and it would be
at 3 regsonable price so that people at all ages would be able to afford in
mry questionnaire the most popular price was in-between 51-60p.
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New soft drinks project

Conclusion

| have decided that | should put my soft drink on the market
because there is no new soft drink out at the moment and telling
from my questionnaire | can say that people would like 3 different
kind of drink. 1 also think it will do well bacause people are always
up for a change and it would be at 3 regsonable price that people of
all ages will be able to afford.

| have decided that | am going to have a plastic squeezes bottle and
that it would look bright, fun and eyecatching. | will be selling my
product (soft drink) in the newsagents, and the price range will be
around 51-60p. | will promote my product on the Internet/T.V.
To help me make most of these desion | used my field research.

| thought that it would be 3 good ide3 to use penetration would be
a good way to start of with marketing my product. Whete 3s |
thought it wouldn't.t be ideal for me to start straight away with
creaming because | think this would lead me to filing with my
product but if things go well then | might consider.
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Glossary

. isacrificng high sells in order o eam more)
: profit

Seling a product at a high price,

. | goods mada or sarvice provided by

busirmss.

Wihere buyers and sellers meat 1o
Exchange goods and sarvices.

= '_".Z_' The manangement process which is

reponsibie for identiflying
products and then
salling them lo cusiomers.

| A part of a markat which contain a group

of buyers with sanlair.

Finding out informahon from secondany

a4

rrcusiomers. The price is kely to be raised

Seliing at an intial ow price for 2 new
product 80 that it is attractive to
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CANDIDATE C

General Comments

Candidate C has used the supported coursework study based on Pizza Hut (the previous sponsor
of the supported coursework scheme). The assignment iswell structured, showing an
understanding of marketing, which is clearly applied to Pizza Hut. Presentation is both logical
and effective.

CRITERION 1

A clear am and strategy for completion of the work are present, though rather greater detail
could have been given as to the marketing areas which need to be investigated in this work.
Marks3

CRITERION 2

The information collected and used is both varied and applicable to the assignment. The
product section iswell devel oped with menu information, asis the promotions section with
detail on the methodology used by Pizza Hut. The ownership of the business is well researched
and presented.

Marks8

CRITERION 3

The assignment is very well presented with good use of illustrations, charts and diagrams. The
work isin alogical order throughout.

Marks7

CRITERION 4

Business language is used clearly within the assignment, although rather more could have been
made of pricing strategies and product (mix and life cycle). The methodology regarding the
collection of datais lacking, asis a copy of the questionnaire, which would have invited further
comment regarding sampling.

Marks7

CRITERION 5

Given the amount and variety of data available, the candidate has not attempted a full range of
analysis. For example there is no indication of responsesto prices charged by Pizza Hut.
However, the areas of data which have been examined are thoughtfully written with ajudgment
made on the significance of the results.

Marks8

CRITERION 6

Recommendations are made which are appropriate for the business under investigation, though
these are not backed by figures from the earlier analysis. Within this criterion it isimportant
that higher mark levelsindicate a clear and substantiated link between the recommendations and
the results from earlier analysis.

Marks7
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QUALITY OF WRITTEN COMMUNICATION

Ideas are generally expressed fluently, with few errorsin spelling punctuation and grammar.
Marks3

Total Marks 43

This mark places the candidate on the A/B borderline.
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ith particular reference
to promotions, what
recommendations within
marketing would you make
to 'Pizza Hut' for the 11 -
16 age group?

'Plzza Hut’
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= ‘Pizza Hut®
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@ "Pizza Hut’

With parficular reference to promotions, what recommendations within

marketing would vou make to Pizza Hut for the 11 - 16 age group?

The aim of this assighment is fo recommend which line of marketing
Pizza Hut should take for the 11 — 16 year old range. I will investigate the
marketing mix of Pizza Hut with particular reference to promotions fo see if
they appeal to the 11 — 16 vear old age range. [ intend fo analyse the
national survey fo see if any trends occur, [ will follow this up by compiling
my own guestionnaire fo expand some of the questions on the national
guestionnaive and to compare the results to see whether the trends in
marketing are relatively the same throughout the country.

If their promofion stravegies aren 't effective enough I will recommend

a scheme, which is effective and artracts this age range. 1 will use my results
from the comparisons to achieve which form of promotion will be the hest to

aim toward,
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ff% ) "Pizea Hut’

Pizza Hut' in the UK

The graph below shows the rate of 'Pizza Hut' restaurants open in the
Uinited Kingdom from 1973 when the first restavrant opened,

EDD — __._. S T e Sy T T e __..._.._.__.....E
400 +— . . : B '. — : :' | —+— Open 'Pizza Hut'
300 A ; i : s { Re,ﬂ..taura nts_
| —+— Projected 'Pizza
200 = Hut' Restaurants
100 |
D |. - |. T — T - T T :

1872 1984 1986 1990 1993 1997 1999 2001

As you can see the number of 'Pizza Hut' restaurants has risen guite rapidly
and Iy expected to rise again by the year 2000, The most dramofic increase was
Jrom 1990 — 19093 when 100 resiaurants opened in just 3 years. This record is
predicted {o be broken by 2007 when 1) restaurants woutd have opened in 2
vears. The number of ‘Pizza Hut' restauranis is still increasing and they are
becoming more and more common in built up areas. However, 'Pizza Hui' isn't as
successful as "MeDonalds ' becanse there are now rearly 1000 restawrants in the
United Kingdom in just 19 years compared to Pizza Hur's 400 restaurants in 36
years, However Pizza Hut' is becoming incredibly popular now fhar it way
hejore,

The rate of opening restaur ands betvween

Plzza Hut' and TcDonalds”
ol c 0 =
E00 Sl fr -+ "Pizza Hut'
800 : .
i J,.f'. —— "McDonalds
400 +— ,435" ;
200
1973 1880 1883
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- "Pizzag Flut’

Business Ownership

‘Pizza Fhat is a franchise, by this [ mean that an individual buys the rights
to run a company like "Pizza Hut' or "McDonalds . The company provides the
[ittings and stock jor the franchise but the individual has to take the role of
manager, recruiting staff, ordering goods and the day o day running of the

COMPAny.
{958 - First
restaurant opened in Frank and Dan Carney
Wichita, Kansas. ﬂ
"PepsiCo'
RV

| 1982 - ‘Whitbread
Plc’ becomes partners
with ‘PepsiCo’.

e PaneiCe” and CWhithread Ple’

In 1977 'PepsiCo’
buys Pizza Hui.

=~ 1997 - ‘PepsiCo’
PepsiCo’ decides to concentrate
o on sofi drinks.
ZON
Tricon Global Restaurants” Soft Drinks Market

And ‘Whithread Pic’

1997 - “Tricon Global
Restauranits ' is formed
and thev join with
‘Whithread Plc’.
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'‘Pizza Flur’

"Pizza Hut' ard the Markeiing Mix

The marketing mix includes the four P's, Product, Price, Promofion
and Place. [ am going lo study each of these and apply them to "Pizza
o see which recommendations | could make to 'Pizza Hut' about their
marketing mix, especiaily in promaotions.

Tie Produci

To find out whether the products was 'Pizza Fut' sells are suitable {
looked at their menu to determine which stvles of pizza they sold and if they
suited evervbody's needs so that anyvone could walk in off the street and find
Pizza FAut' satisfving fo them.  The menn iy very brightly coloured
decaorative {see picture below) gid very prafessional

Frowd

Back | —

i the menu 'Fizza Hut' has included a range of pizza s 1o suit all wastes,
Jfor example,

¥ The Chicken Original  Spicy chicken, mushroom, green pepper and
GRION,

¥ Seafarer — Tuna, Prawns and tomato slices.,

v Vegetarian Ovigingl — Green Pepper, mushrooms and onion,
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"Pizza FHug’

Ar you can see there iy o ronge of different dastes incheding o
vegelarian pizza.  On the Menu there are a lof of vegetarian dishes, these

are indicated by,

There Is also a specialist children’'s menu,; this is very antractive using
bright colours and a cartoon dog, called "Pizza Pooch and The Hui Muits

i
.
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a word search and a spot the difference quiz. The children's meads are
sinafler and have different names like,

¥ "Pizza Pooch Meal' — Kids Margherita or Meatv Spaghenti with a Cool
Kids drink and a Fun pooch activip.

from ihe nationod guesiionneire T have found ouw thai,

{mEncoliom |
3 VYarny Gopd

O Satistactony
OPoor

mVory Poor r
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As yvou can see, the majority of people from the UK raie Pizza Hut's
service very well, ihix iy essential for a resiaurant of this sivie.

The product at "Pizca Hut' is perfect ar the momer, there is a wide
range of pizzas and other joods available and thev are served efficiemly
cnd look attractive.

The Frice

‘Pizza Hut' uses two different tvpes of pricing strategies, Market
Urientated and Penetration pricing.

¥ Market Orientated pricing is shown by the differences in the prices in
different areas of the UK. For exampie in London and the South East
the chifdren in the 11 — 16 yeur old age range gel o lot more pockel
maoney than people in the North East, this means "Pizza Hur" have
increased their prices in this area as people can aiford to pay more.

v' Penetration pricing is used when "Pizza Hut' intreduces a now pizza;
the price is relatively low to siari off with bui thev gradually raise the
price, ax the product becomes well krown,

‘Pizza Hut's' pricing strategy is a very effective and efficient system
ft overall [ think the prices are far foo expensive, ! think they should
definitely take reducing the prices in to deep consideration. You car get
a similar pizza for a lot less in other places, like "Johnny Ringo's’, this
restourant gives vou the same feeling as "Pizza Hul', it is modern uﬂu’
clean, giso the food, including pizza’s are a lot cheaper there.

Place

‘Pizza Hut' is generally located in large town cenires near fo a
bowling aifey or a cinema, 'Pizza Hwl' locate thelr restawrants here
becouse people normally go bowling or fo the cinema in farge groups
and people that are mosi likely fo go inio "Pizza Hut' go in as a group
because not all people can eat a fill pizza fo themselves, they ofien get
one or two and share them between the group, There is not o 'Pizz
Hut' restaurant in Sunderland as if has recently closed down due to the
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; A
closure of our cinema. However there s a new mufti-screen cinema and a
howling alley being built in Sunderland next fo each other so

"Pizzg Hut' may think abowt re opening o restaurant in Sunderland. At the
moment the nearest 'Mizza Hut' to Sunderiand is in Newcastle or “The Metro
Centre " in Gateshead, these are at least 30 mirtes away from Sunderiand

depending on which method of transportation Vou use.

= koss than 1l
B0 o 30
[ 30 £ Fll
Fl ey tizoa BB

The way 'Picoa Hut' locate their restaurants 15 a good way of doing
so, they do get a lot of people coming oul of the cinema and going info
"Pizza Hut', [ have done thar mvsedf a couple of times,

Fromofion

"Pizza Hul' uses g range of differemt wavs of advertising. T think the
main ane is television. There have been gquife a few different 'Pizzg Hut'
walverts aif wsing difierent famous people and these inciude,

Pamela Anderson,
L aprice,
Jonathan Ross,
Crareth Southgote,
Sttt Pearce,
Dyeamon Hill

And many more .

AN N N S

The adverts are effective but they are using the same styie of advert each
time, they all consist of a celebrity eating one of 'Pizza Hut's' pizcas and
showing that they enjoy if, hopefully to encourage people to visit 'Pizza Hut'.
They hove been relatively the same each time. T would recommend ihai
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Pizza Fut' mdde a new adverd but used a different sivie of porfraving their
product rather then the celebrity eating theiy pizza every fime. From the
actional survey | fiave found out that most people arve noi persuaded by ihe
adverts to go to 'Fizza e, fhis 15 something that ‘Pizza Hut' desperately
need to improve with,

Another wav in which 'Pizza Tt adveriises is putting money off
Caupens in pewspapers and magazines. These do aftract people to 'Pizza
Hut" more than the advertisemenis on lelevision because money off and 2 for
! affers attract a lot more people. This was evident in “McDonalds ' when
fhev had a birifiday bonanza, offering o free Big AMac with every one
purchased, This resufted in McDonalds having a shortage of boxes, burgers
and sometimes buns, the demand was immense. | visited MoDonalds more
when this affer was cvailable; o was the husiest T had ever seen MeDonalds
EVEr.

{ think i "Pizza Hut' compiled an offer simifar 1o this they would get a
fot more customers coming inte the restawrant on impulse buving and then
they may get fo like e food served and come back after the promotional
offer, like “‘Mcllonalds® did.

"Pizza Hut' could iy to advertise in mare teenage magazines fike,
‘Bliss” for the givls or 'FHM for the boys, this way morve teenagers would
aotice 'Pizza Hut's" promotional offers because at the moment most people
don 't even know of any, as shown in the graph on the nexi page,
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promodional
uilers

BDon't Know of
prom ot onad
oftors

Armnunt of preapie

Teenagers now wWant 1o See more pop stars on 'Tizze A
advertisements rather than TV stars or film stars. | think pop starts would
be better because affer a film has been shown af a cinema then the
screenings are Slopped, people tend to forge! abouf that actor and go onle
the next famous film star Bt comes along. The chari below shows the

perceniage of votes gained for which tvpe of person shouid be on 'Fizza Hut'

dverts,
L ﬁ_- ;':*-p;:-rrs ',;,11.;_&_,3 m { a&;e;i'_:gnE__;_- ;.t'm_ﬂ.rgrs J TV Stars
5% | 26% 2% wu | 8%

I think that the overall presentation of ‘Pizza Hut' is very modern, the
staffwear cosual bt smard clothes amd evervthing is neatly arranged. The
cleaners keep the restauranis clean all the time while they ave open which
felps to give 'Pizza Hut' ifs repiatation for being a modern restaurant. |
think that the restaurants are aimed toward the vounger generation of the
general public, rather than older peaple who prefer o sit in a cqfé and have
a cup of caffee. You can order a cup of coffee from the "Pizza Aut’ but it
cioesst | seen ke the envirorment thai ifese people wotdd be in.

When looking ot the "Pizza Flut" web-site Thave found owt what strategy they
use for their workers. It iy cofled the "CHAMPS strategy. This means,

¥ O — Cleaniiness
v’ i~ Hospitality
v A — deowracy
v M - Maintenance
+ P - Product
v 5 Speed
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= "Pizza Hut’

Jor Pizza Hut’ fo stav ay a fop resicurant,

The most recent advertiving features are jor the new ftalian Edge
pizza, this has a very thin base and there are four pictures used for poster
advertisements, these are all very effective as they emphasise the thin base of
the pizza, these piciures are Shown below,

W BASE, GRERT TASTE

Tor gnconrage cheddrent (o come fo "Pizza Hut' a new sed of cartoon
characters has been set up, these are called the ‘munts”. These are meamn o

attract children from the 4 - 12 age group, these mutis are shown on the
next page,
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¥ 1 ypewi e fenlbig q:.::L:’d
b hrere o e adirt ol oo e
g et e you'te i Hizza Hut.

Were's thal craey gang of Hui RisT Gelling indu trouble no deubl. Hey, bere'sa a
i i, why 0ot cal than o

o ; : i 5‘# f..hl.:--- _'_..__1.:_.__.. Pl s

[ think thai "Pizza Hut' showld try and devise o promotional strategy
for the 11— 16 age range, fike special offers when shown a bus pass or proof
afage. These offers could include,

¥ Money off,

v 2 for ihe price of 1 offers,

v Half price,

¥ Teenage meal decls, a bir ke the children s meals but @ bit larger, like a
medium meal in between the kid’s meals and the adults meals,

Free coke or fries,

And there are many more offers available, these are just some.

SR

Either way "Pizza Hwt' does need to make a new promotional siratesgy jor
the {1 —16 age group because { don 't thing that their current ones are
appealing enougit.
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Date Gathering

Ay information has been drawan up from a nienher of different

sources, these nclude,

v The tnternet - This inclydes a wide range of information on "Pizza Hat'
[fram its history to the very fine details of what the pizzas are made of. |
Jound information on 'Pizca Hwt's” marketing strategies and how the staff

care frained and the aims they work toward.

«  The national Questionnaire — This provided much information for
anaivsis of different aspecis of 'Pizza Hut' like, how people rate the
service? Alve it provided vital information fo me of how 'Pizza Hut'

should advertise their products, using pop stars was the main ong,

v My own local background knowledge — 1 know of the 'Pizza Hut' closing
in Sunderiond and of its reasons, Also § hove noficed that mosi 'Pizza

Hut' restauranis are localed near cinemas or bowling alleys.
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@ ‘Pizza Hut’

Conclusion

Dhring my course work [ have come across a few minor problems. These

WEFE,

v My printer wouldn'f print the documents right and I had a lot of trouble getting
them fo print out. I eventually overcome this problem but during 50 ! lost a lot

af vafuable time and also had fo change some of my work fo get it to print.

v' Also, { made a few typing mistakes which were corrected as I proof read my

conrse wark,

{ think that in some areas of my work the work isn't of the best standard
because | couldn 't tune info the course work task, T found it very difficult io get

the work off the ground and [ feel that this let me down in producing my work,
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6 COURSEWORK ADMINISTRATION PACK

This Coursework Administration Pack is designed to accompany the OCR GCSE Business
Studies (Short Course) specification for teaching from September 2001.

Theformsin this pack are for use with the following specification:

e Business Studies Short Course (1051)

A master copy of all GCSE Administration Packs will be sent to Examinations Officers during
2001.

Centres are permitted to copy materials from this booklet for their own interna use.

Contents:

Compulsory Recording M aterials

Coursework Cover Sheet

Optional Recording Materials— Coursework Enquiries

Coursework Enquiry Form

These materials will not automatically be sent out annualy.

All forms may be photocopied and used as required. Additional copies may be downloaded
from the OCR website www.ocr.org.uk.
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COMPULSORY RECORDING MATERIALS

Coursawork Cover Sheet: A Coursework Cover Sheet must be attached to each piece of work
sent to the Moderator. Normally, the work will be returned to the Centre before the end of the
Summer term, although some work may be retained for use in the awarding process or for
archive. No comment on the work will be given when the sample is returned, but feedback on
moderation will be provided when Results are issued.

INTERNAL STANDARDISATION

Where more than one teacher in the Centre has marked the work for a particular coursework
component, the Centre must standardise the marking in order to ensure that candidates who
have demonstrated the same level of attainment receive the same mark and that the rank order
of the coursawork marks for the Centre as awhole is appropriate.

SUBMISSION OF MARKS

OCR will send Centresinternal assessment mark sheets (M S1) for the submission of
coursework marks, along with instructions for completing and returning the mark sheets.
Coursework marks may also be submitted electronically by EDI. The dates for despatch of
MS1 mark sheets and for submission of coursework marks are given on the Key Dates poster
for each session. Centres must ensure that they keep a copy of their coursework marks.

MODERATION

Moderator address labels will be sent to Centres shortly before the coursework mark submission
date. Where the Centre has ten or fewer candidates entered for a coursework component, al the
candidates’ work should be sent to the Moderator. Where there are more than ten candidates,
the Centre should send all marks to the Moderator by the mark submission deadline and keep
the work secure. The Moderator, once he/she has received the marks from the Centre, will
contact the Centre to request a sample of work. Centres should respond promptly to any
requests for work from the Moderator. A report on the outcome of the moderation will be sent
to Centres at the time results are issued.

GENERAL COURSEWORK REGULATIONS AND PROCEDURES

General coursework regulations and procedures including those concerning lost or incomplete
coursework are given in the OCR Handbook for Centres.

OPTIONAL RECORDING MATERIALS

Coursawork Enquiry Form: Thisform should be used to request advice on the suitability of
coursework tasks.

© OCR 2001 Coursework Administration Pack 57
Oxford Cambridge and RSA Examinations Business Studies (Short Course)



Coursework enquiries for Business Studies should be sent to OCR at the following address:

Administrative Officer (Business and Commerce Team)

OCR
Mill Wharf
Mill Street

BIRMINGHAM
B6 4BU

Correspondence should be marked ‘ Coursework Enquiry’.
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BUSINESS STUDIES SHORT COURSE (1051)

GCSE OC Rihi‘

Coursework Cover Sheet

This cover sheet must be completed for each piece of coursework in the moderation sample and signed
by the teacher.

Year 21010

Centre Name

Centre Number

Candidate Name

Candidate Number

Approval by teacher

| certify that to the best of my knowledge the work submitted is the candidate’s own work unaided except
in the normal processes of teaching.

Signature Date

continued overleaf
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Please give the mark awarded against each of the assessment criteria, and where appropriate, comment

on why the mark has been awarded.

CRITERIA MAX MARK
MARK AWARDED
1. A clear aim appropriate to the investigation 4
Comments:
2. Collection of information | 11
Comments:
3. Presentation of information | 7
Comments:
4. Use of business language, techniques and concepts | 11
Comments:
5. Analysis and interpretation of information | 12
Comments:
6. Evaluation and recommendations | 11
Comments:
SUB TOTAL
Quality of Written Communication
(max 4)
TOTAL
(max 60)
Additional comments:
GCW610 CCS1051



BUSINESS STUDIES SHORT COURSE (1051)
GCSE

Coursework Enquiry Form

RECOGNISING ACHIEVEMENT

Centre Name

Centre Number

Address

Proposed title:

Details

of the candidates.

Include any guidance sheets prepared for the candidates.

Indicate how the work will be undertaken. Include any strategies for differentiation and indicate where
there is scope for individuality and initiative. If relevant, please give an indication of the ability spread

(continued overleaf)

Teacher’s Name

Date

GCW611
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(continued)

Consultant’s Date
Initials

INSTRUCTIONS FOR COMPLETION OF THIS FORM

There is no requirement, for this specification, for coursework tasks to be given prior approval by OCR.
However, if devising a title that is not prescribed in the specification, it is recommended that advice is
obtained from OCR before candidates begin their work. This form may be used to request advice on the
suitability of coursework tasks. There is no charge for this service.

1

One form should be used for each title. Please ensure that the appropriate details are given at
the top of the form.

Details of the title, including any worksheets and background information should be attached
securely to the form.

The form and any enclosed material should be sent to:

The Administrative Officer, Business and Commerce Team, OCR, Mill Wharf, Mill Street,
Birmingham, B6 4BU.

You are strongly advised to retain copies.

While the Consultant will normally respond quickly, you should allow a period of four weeks
between submission of this form to OCR and its return.

You are advised to enclose a copy of the Consultant’s report with the candidates’ coursework
when it is submitted for external moderation.
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