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General comments 

Overall, this was a successful paper testing Level 2 reading skills. Learners 
were able to access the full range of available marks and most learners 
attempted all questions with few blank responses encountered. Learners 
coped well with Q6, which involves identification of bias but found Q8, 
identifying features of texts, difficult. The following points may help centres 
in their preparation of learners for future series. 
 
Question 1  
A small but significant proportion of learners gave generic responses to this 
question, such as ‘to inform’. Other learners did not gain the mark because 
they failed to recognise that the text is specifically about the increased 
popularity of car boot sales. Those learners who combined this point with an 
appropriate verb or qualifying phrase gained the mark. Centres should 
teach learners how to answer this type of question by giving a full response 
that links a verb or qualifying phrase to the key message in the text.  
 
Question 2 and 3  
The multiple choice questions generally posed few difficulties for learners, 
with the vast majority of learners gaining full marks in this section. 
 
Question 4 
This question was generally accessible and saw the majority of learners 
gaining the maximum two marks. Those that lost marks tended to give 
general reasons why car boot sales may be popular rather than reasons that 
help to explain the recent increase in popularity. 
 
Question 5 
This question was answered very well by most learners, with a significant 
proportion gaining the maximum three marks. It is pleasing to see that the 
vast majority of learners had been taught to recognise fact and opinion 
accurately.  
 
Question 6 
This question was generally answered well with a significant proportion of 
learners gaining the maximum two marks. Most learners were able to 
identify two clear examples of bias from Text A. Popular correct responses 
included ‘soulless shopping centres’ or ‘you just can’t trust people on the 
internet’.  Some learners failed to recognise the question called for 
examples and instead listed reasons why the text may be biased, for 
example ‘the use of one-sided opinion’. Centres should teach learners to 
identify specifically what the question is looking for in each particular paper 
by close reference to how the question is worded.  
 
Question 7 
As with question one, some learners failed to gain the mark as a result of 
giving a generic response. However, the majority of learners were able to 
access the mark for this question by correctly identifying the purpose of the 
text as advice to sellers at a car boot sale.  
 
 



 

Question 8  
This question posed significant difficulties for many learners with only the 
most able gaining full marks.  A significant proportion of learners did not 
appear to understand that the question was looking for text features and 
instead they gave general points summarised from Text B.  Other learners 
lost marks by giving responses that were too vague. For example citing use 
of image but not clarifying how this had been used to convey information. 
Centres should ensure learners clearly understand what this type of 
question is looking at, including clarifying terms such as ‘convey’ and 
‘features’.  
 
Question 9 
This question was answered well by the vast majority of learners and most 
were able to access the two available marks.  
 
Question 10  
The question was answered well, with the overwhelming majority of 
learners able to access the mark. 
 
Question 11 
This question was answered well by many learners. A significant proportion 
of learners were able to gain all three available marks. However some 
learners lost a mark by not reading the question sufficiently closely, which 
led them to include responses relating to arriving early. 
 
Question 12 
This question was answered well by most learners with the overwhelming 
majority gaining the mark.  
 
Question 13 
Once again this question was answered well by most learners with the 
overwhelming majority gaining the mark.  
 
Question 14 
This question was generally answered well with most learners able to access 
at least two of the available three marks. Where learners lost marks it 
tended to be because they selected reasons that were not unique to their 
chosen advert. For example common incorrect responses included: ‘well 
established’ or ‘all sellers welcome’. Both of these points are common to 
more than one of the adverts. 



 

Pass mark for E202 in November 2011 
 
 
Maximum mark 25 
Pass mark 18 
UMS mark 6 
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