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Unit 1 Media products and audiences 

Fig. 1 

Table from NRS showing selection of magazines and newspapers (Source: PAMCo 
Ltd) 

Title Readers ABC1 C2DE 15-44 44+ Male Female 

000s % 000s % 000s % 000s % 000s % 000s % 000s % 

Take a 
break 

3354 7.0 1215 4.6 2139 9.9 1821 7.6 15.3 6.4 456 2.0 2898 11.7 

OK 2452 5.1 1416 5.4 1037 4.8 1907 7.9 546 2.3 366 1.6 2087 8.4 

Radio 
times 

2876 6.0 2168 8.2 708 3.3 978 4.1 1898 7.9 1365 5.9 1511 6.1 

Nuts 1271 2.6 602 2.3 669 3.1 1194 5.0 77 0.3 1086 4.7 185 0.7 

Auto 
Trader 

1590 3.3 780 3.0 870 3.7 1299 5.4 291 1.2 1272 5.5 318 1.3 

The Sun 7874 16.4 2899 11.0 4975 22.9 4785 19.8 3089 12.9 4627 19.8 3247 13.1 

Daily 
mail 

5364 11.2 3472 13.2 1892 8.7 1713 7.1 3650 15.2 2560 11.0 2803 11.3 

The 
Guardian 

1190 2.5 1072 4.1 117 0.5 646 2.7 543 2.3 697 3.0 492 2.0 

Fig. 2 

Table from BARB showing the 10 most watch programmes on BBC1, w/e 31st May 
2015 (Source: Broadcasters’ Audience Research Board Ltd ) 
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Fig.3 

Table from BARB showing the 10 most watch programmes on Channel 4, w/e 31st May 
2015 (Source: Broadcasters’ Audience Research Board Ltd ) 
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