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SECTION A
Answer all the questions.
Use Fig. 1 and your own knowledge to answer the following questions.

1 (a) Identify one trend in how audiences access BVOD services.

(b) Define the term ‘portable device’ and explain how it relates to the consumption of BVOD
services.
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Use Fig. 2 and your own knowledge to answer the following questions.

2 (a) Identify three interpretations that can be made about the daily distribution of SVOD
services in the UK.
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Use Fig. 3 and your own knowledge to answer the following questions.

3 (a) Identify three interpretations that can be made about the relationship between social
grade and the consumption of print and digital publishing brands.

(b) Identify and explain two differences between men’s and women’s consumption of print
and digital publishing brands.
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SECTION B
Answer all questions.

4 (a) Identify three advantages of public service broadcasting in the UK.

(b) Explain two ways that one public service broadcaster you have studied successfully
targets individuals.

Use examples from media products to support your answer.
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5 (a) Identify two ways that horizontal integration can be used to promote a digital media

product.
et ettt ettt e e eaeeeeeeeaeeeeeaeateeeeeeeateeeeaebeeeeaatteeeeeaaaeeeeeaateeeeeaareeeeaarreeeeaaraeeeaans
2 e —eeeeeea—eeeeeet—eeeeeeteeeeeeeteteeaetteeeeeateteeeaaabeeeeaantreeeeaanaeeeeaaareeaeaans
[2]
(b) Explain one reason why independent companies find vertical integration difficult.
Use examples to support your answer.
........................................................................................................................................ [3]
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6* Discuss how production techniques are used to reinforce genre conventions.

Use examples to support your answer.
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7 (a) Identify three secondary sources that you could use to find out why audiences use digital
technology to access magazines.

(b) Identify and explain two reasons why it is an advantage to use digital technologies to
advertise media products.

Use examples to support your answer.
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(c) Explain one way that traditional advertising methods can be used to support a social
media marketing campaign.

........................................................................................................................................ [3]

8 Identify three reasons why media companies might use a SWOT analysis.
1 RSP
PSSR
K SRRSO
3]
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9* ‘ltis impossible to stop people breaking copyright laws in the digital age.’

Discuss this statement using your knowledge about media regulation, production and the
distribution of digital products.

Use examples to support your answer. [20]
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