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Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates. The reports will include a general
commentary on candidates’ performance, identify technical aspects examined in the questions and
highlight good performance and where performance could be improved. The reports will also explain
aspects which caused difficulty and why the difficulties arose, whether through a lack of knowledge, poor
examination technique, or any other identifiable and explainable reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report. A full copy of the question paper can be
downloaded from OCR.

You can now find the results awarded in 2018/19 for your Cambridge Technical subject area

As a centre approved to offer our Cambridge Technicals qualifications, we wanted to let you know we
have now published the results awarded for 2018/19 Level 2 and 3 Cambridge Technicals (2016 suite).
This information is helpful in allowing you to compare your centre achievements alongside national
outcomes.

To browse to the document, log in to Interchange, click on ‘Resources and materials>Past papers and
mark schemes’ in the left-hand menu and select ‘Cambridge Technicals (2016) Results Awarded
2018/2019’ from the drop down list.

ExamBuilder

Remember to keep your eye on ExamBuilder as we continue to update the bank of questions post exam
series in line with our past paper policy. Therefore, you can be assured that new assessment material
will continually be fed into ExamBuilder on an annual basis.

Online post series external feedback

Keep an eye out for updates on our post series feedback on Exams for Cambridge Technicals Webinars
available in the autumn term.
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Paper Unit 1 series overview

Centres have used the online resources provided by OCR and examples from the textbook to support
the teaching and learning of Unit 1 for candidates. In this session, it was evident that key concepts about
media industries, such as conglomerate ownership, were explained correctly using key terms including
horizontal and vertical integration. An improvement in this series were answers to the extended response
questions, with a number of centres clearly exploring theories of narrative (Q6b), and using
contemporary case studies, such as the film Blue Story and its surrounding news coverage, to support
points on the debate about whether the current regulatory framework is effective (Q9).
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Section A overview

Responses in Section A demonstrated that centres had been preparing candidates to analyse data from
media research organisations. The focus in this session gave candidates the opportunity to show their
understanding about the audiences of video on demand services, and it is clear that candidates had
knowledge about companies such as Netflix and Amazon Prime.

Question 1 (a) (i) and (a) (ii)

1 (a) (i) Identify three interpretations that can be made about the relationship between social
grade and streaming services.

e et e e oot eeeeeeeeaeeeeeaeeeeneeaeeeenaseeeeaannnaeaee e nnnaeas
et eemaeeeeeeesaneieeeeeeeaeaeeaesneeaeee e nnneeaaeeannnaeas
3 et e eeeeeeeeeeeeeieaeeeseeaieeseseeeeseeessseeesesescseeeeseesssesesesesseesesesissseesesesssssstesisisssssesaeeas
[3]

(ii) Explain one of the interpretations in 1(a) (i).
.................................................................................................................................. [3]

For Q1 (a) (i) most candidates were able to identify interpretations from the BARB data that showed the
relationship between social grade and VoD streaming services. In Q1 (a) (ii) many answers reflected an
understanding about the disposable income of the different social grades. It is advised that centres
continue to show candidates both tabular and graphic presentations of audience data in black and white
so that preparation meets the requirements of the examination.
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Question 1 (b) (i) and (b) (ii)

(b) (i) Identify two differences between the consumption of subscription streaming services
for Household size: 3 and Household size: 4.

(i) Explain one reason why there is a greater consumption of Now TV in households
with children of 0-3 years than consumption of Amazon or Netflix.

As with Q1 (a) (i), for Q1 (b) (i) candidates were able to identify basic interpretations from the BARB data
about the difference between the streaming of VoD services of households with 3 members and
households with 4 members. In Q1 (b) (ii) not all candidates were able to understand that 0-3 year-old
children are unlikely to be making a conscious choice between Now TV and Amazon Prime and Netflix.
A wide range of data across audiences should be used to prepare candidates for questions covering
LO4 and LOS.
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Question 2 (a) and (b)

2 (a) Identify three trends in the value of any of the different forms of entertainment between
2013 and 2017.

(b) Explain two reasons why there was an increase in the value of one of the forms of
entertainment between 2016 and 2017. Use examples to support your answer.

Form of entertainment: ...

The data from the ERA was presented for candidates in a bar chart format. For Q2 (a) candidates were
able to successfully pick out three trends evident across the data. For Q2 (b) it was extremely pleasing
that examples of video games, music artists and streaming services were used to support explanations
about the value of one form of entertainment. This is extremely encouraging and indicates that centres
are linking data findings to contemporary digital media brands and products to support analysis.
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Section B overview

Responses to the Section B questions demonstrated that candidates were familiar with theoretical ideas
about the macro concepts of narrative, genre and representation. Not all candidates demonstrated
accurate understanding of production techniques, in particular for this session of editing. This is an area
that centres could further incorporate when learning technical production skills for Unit 3. The use of
theoretical ideas about regulation, moral panics and audience effects theories and debates was
sophisticated, and the application of concepts to contemporary case studies in chosen digital media
sectors had improved noticeably.

Question 3 (a) and (b)

3 (a) Identify four advantages of a conglomerate ownership structure.

(b) Explain how one institution you have studied used its conglomerate ownership structure
to advertise one of its digital media brands or products.

In the main, Q3 (a) was answered accurately by candidates with concepts such as synergy, cross-media
ownership, cross-platform distribution and horizontal and vertical integration cited as advantages.
Responses to Q3 (b) mainly discussed Disney or Sony, with those gaining 3 marks for the question also
using an example of a product made by the institution to support answers.
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Question 4

4 Explain one reason why joint ventures can be advantageous for independent companies.

Use one example from media institutions and/or products to support your answer.

Q4 was answered accurately by many candidates. Some responses did not cite an example as required
by the question. Candidates who referred to a relevant example, for instance those that discussed
Warp’s joint venture with Channel 4 and Film 4 to produce products such as This Is England gained the
full 3 marks.

Question 5 (a)

5 (a) Identify three production techniques that are used when planning products in a media
sector you have studied.

Media SECtOr: ..o

Q5 (a) tested candidates’ understanding of the whole production process and was synoptic to Unit 2.
This question required candidates to identify a sector and three plausible ways that could be used to
plan a product in that sector. Film was a sector that many candidates chose and production techniques
such as casting calls, scriptwriting and storyboarding were some of the appropriate examples that were
seen.
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Question 5 (b)

(b) Explain how one of the production techniques identified in part 5(a) could be used to
promote a media product. Use examples to support your answer.

Many strong answers to Q5 (b) were synoptic to Unit 6, with responses often discussing examples such
as the release of an early storyboard on Instagram or actors’ Twitter accounts being used to make
announcements after casting as ways of promoting a product. The best answers used examples from
contemporary media products, such as the announcement by Marvel on Twitter that Natalie Portman
had been re-cast as Jane used to create excitement for Thor 4.

Question 6 (a)

6 (a) Identify four editing techniques that were used during the post-production of one media
product you have studied.

Media product: ..o

As discussed in the Section overview, a number of candidates demonstrated a lack of understanding of
editing techniques in their response to Q6. Some candidates were able to correctly identify visual editing
techniques such as an eye-line match or superimposition of titles and graphics at post-production, others
gave incorrect responses such as ‘high angle’, ‘mise-en-scene’ or one word, incorrect answers such as
‘sound’. Credit was given if clear sound editing techniques, such as adding diegetic sound effects were
provided and relevant to the product. Appropriate examples given for print included juxtaposition of
elements and cropping a medium shot to a close up shot. Candidates need to be prepared to
demonstrate understanding of key production techniques, including the crucial stage of editing, as part of
the process for sectors studied. This is also necessary because these skills are needed across all
production units.
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Question 6 (b)

(b)* Analyse how editing techniques contribute to the creation of narratives in the media
product you identified in 6(a). Use examples to support your answer.

A number of candidates chose to write about a different product than the one they had identified in Q6
(a). While candidates were not penalised and answers about a different product were marked on merit in
response to the question, centres are reminded that they should encourage candidates to read the
requirements of the question in full before answering. It was pleasing to see that narratology theories
from Todorov, Barthes, Levi-Strauss and Freytag were being used. Clear structures were observed in
some of the best answers whereby candidates had followed a PEQ structure of making a point about a
specific editing technique, backing it up with a clear example from the product and then linking it to the
question using theory to show how story and meanings were created. The best answers into Level 3
clearly identified theory or key terms such as equilibrium and accurately cited editing techniques such as
a non-continuity flashback.

Question 7 (a)

7 (a) Identify three ways that TV and radio presenters can use social media to interact with
audiences.

Many candidates came up with creative ways that TV and radio presenters can use social media to
interact with their audience. The best answers used key terms relevant to broadcasting, with responses
such as ‘launching competitions’, ‘asking audiences to vote on apps or pushing a social media poll’ and
‘promoting a phone-in’. One word answers that were too vague, such as ‘survey’, ‘questionnaire’ or
‘feedback’, could not be credited as this did not show understanding of the specific question.
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Question 7 (b)

(b) Explain one advantage of using digital technologies to distribute radio programmes.

Correct reasons such as audience interactivity, better signal and ease of access were cited as
advantages showing a clear understanding of radio. It was pleasing to see that candidates were
frequently using key terms such as technological convergence, DAB, Web 2.0 technologies and cross-
platform to explain these advantages with many candidates gaining the full 3 marks because of this.
Less successful responses did not state a clear advantage, such as those suggesting ‘there was no
other way to access radio’.
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Question 8

8 Explain two advantages of using a tablet device to watch a TV programme or film.

Many answers were able to gain the 4 full marks where the answer was plausible in terms of watching a
TV programme or film. ‘Portability of a tablet’ (many answers referencing taking the tablet to the
bedroom, kitchen and on holiday), ‘access to vast content quickly via a number of personalised apps’,
‘watching in a different room from the main television when Love Island is on’, ‘using headphones to not
disturb others if there is a loud soundtrack’ were all examples of correct answers. Answers that were
vague, such as ‘tablets being cheaper than TVs’, were credited but could not be given full marks owing
to not taking into account the full question. However, it was pleasing to see candidates citing personal
experience to argue their point.
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Question 9

9* ‘The current regulatory framework for digital media products is ineffective.’

Using your knowledge about the role of regulatory bodies and the effects of digital media,
discuss the accuracy of this statement. Use examples to support your answer.

Once again it was pleasing to see that centres had continued to take on board feedback about the
importance of teaching key audience, media effects and regulation theory and terminology. Suggested
theory such as passive and active audiences, desensitisation and copycat behaviour was included by
many candidates who had to directly address the statement about whether ‘the current regulatory
framework for digital media products is ineffective’. Regulatory bodies such as the ASA, BBFC, OFCOM
and PEGI were mainly used accurately in relation to their specific roles and responsibilities. Some
answers gave a variety of examples from different media sectors, while others discussed one sector
such as film or video games and it was found that either approach allowed candidates to access the full
range of marks. As with Q6 (b) it was clear candidates had also taken on board advice about structure,
using the PEQ format. In terms of examples, successful responses included analysis of contemporary
digital products such as Drill music, Fortnite and Blue Story, with this and the BBFC discussed
impressively in particular. Access that children have to digital products on the internet was discussed at
length by some candidates, with excellent consideration of the lack of regulation of explicit content and
the potential impact that this may have on children. Social media was discussed in terms of both moral
panics about the effects of unrealistic body images and trolling and cyberbullying. There were
considerably less responses referencing the 1993 Jamie Bulger case, with a greater focus on
contemporary case studies which is pleasing to see.
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Supporting you

For further details of this qualification please visit the subject webpage.

Review of results

If any of your students’ results are not as expected, you may wish to consider one of our review of results
services. For full information about the options available visit the OCR website. If university places are
at stake you may wish to consider priority service 2 reviews of marking which have an earlier deadline to
ensure your reviews are processed in time for university applications.

Training

Attend one of our popular CPD courses to hear exam feedback directly from a senior assessor or drop in
to an online Q&A session.

Please find details for all our courses on the relevant subject page on our website.

www.ocr.org.uk
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OCR Resources: the small print

OCR'’s resources are provided to support the delivery of OCR
qualifications, but in no way constitute an endorsed teaching
method that is required by OCR. Whilst every effort is made

to ensure the accuracy of the content, OCR cannot be held
responsible for any errors or omissions within these resources.
We update our resources on a regular basis, so please check the
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as
the OCR logo and this small print remain intact and OCR is
acknowledged as the originator of this work.

Our documents are updated over time. Whilst every effort is made
to check all documents, there may be contradictions between
published support and the specification, therefore please use the
information on the latest specification at all times. Where changes
are made to specifications these will be indicated within the
document, there will be a new version number indicated, and a
summary of the changes. If you do notice a discrepancy between
the specification and a resource please contact us at:
resources.feedback@ocr.org.uk.

Whether you already offer OCR quialifications, are new to OCR, or
are considering switching from your current provider/awarding
organisation, you can request more information by completing the
Expression of Interest form which can be found here:
www.ocrorg.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of
resources we offer to support delivery of our qualifications:
resources.feedback@ocr.org.uk

Looking for a resource?

There is now a quick and easy search tool to help find free resources
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/

Need to get in touch?

If you ever have any questions about
OCR quialifications or services (including
administration, logistics and teaching)
please feel free to get in touch with our
Customer Support Centre.

Vocational qualifications

Telephone 02476 851509

Facsimile 02476 851633

Email vocational.qualifications@ocr.org.uk

www.ocr.org.uk

OCRis part of Cambridge Assessment, a department of the University of
Cambridge. For staff training purposes and as part of our quality assurance
programme your call may be recorded or monitored.

© OCR 2020 Oxford Cambridge and RSA Examinations is a Company
Limited by Guarantee. Registered in England. Registered office

The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.
Registered company number 3484466. OCR is an exempt charity.
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