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SECTION A

Answer all the questions.

1 	 Use Fig. 1 and your own knowledge to answer the following questions.

(a)   (i)	 Identify two interpretations that can be made about the devices used by audiences 
to access television programmes from 2010 onwards.

1.....................................................................................................................................

2..........................................................................................................................
[2]

(ii)	 Using evidence from Fig. 1 to support your answer, explain two reasons that may 
account for one of the interpretations that you have identified above.

1.....................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

2.....................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................
	 [4]

2 	 Use Fig. 2 and your own knowledge to answer the following questions.

The data presented in Fig.2 suggests that Netflix is more popular than Amazon as a VoD 
service. 

Explain one reason why this may be the case. Use your wider knowledge of digital media 
products to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

..................................................................................................................................................[2]
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3 	 Use Fig. 3 and your own knowledge to answer the following questions.

(a)	 Identify and explain one difference in the way males and females use On Demand 
services.  Use your wider understanding about digital media products and examples to 
support your answer. 	

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[3]

(b)	 Suggest one possible reason for the difference between Live Streaming habits of men 
and women. Use your wider understanding about digital media products and examples to 
support your answer.

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[3]
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4 	 Use Fig. 4 and your own knowledge to answer the following questions.

(a)   (i)	 Explain one reason why Spotify is the most successful streaming service.  

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

...................................................................................................................................[2]

(ii)	 Identify and explain one possible reason why Amazon Music has become the third 
largest individual streaming service. Use your wider understanding about digital 
media products and examples to support your answers. 

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

...................................................................................................................................[3]
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SECTION B

Answer all the questions.

5    (a)	 Explain the difference between horizontal and vertical integration in media. Use examples 
to support your answer.

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...........................................................................................................................................[4]

(b)	 Explain two advantages of being a cross media company. Use examples to support your 
answer. 

1.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

2.............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................

...............................................................................................................................................
[6] 
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6 	 Identify two products and their target audiences produced by two independent companies that 
you have studied.

1....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[4]

7 	 Digital media institutions recruit personnel for the development of specific products because 
they have expertise that they require.

For two digital media sectors, identify one specialist job role in each. Explain why each sector 
would specifically require the particular expertise, based on the content they produce.

1  Sector:.......................................................................................................................................

Specialist job role:.........................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2  Sector:.......................................................................................................................................

Specialist job role:.........................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[6]
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8 *	 ‘The genre of a product does not contribute to its success’. Discuss the statement with 
reference to a digital media product you have studied. Use examples to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................[12] 
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9 	 Identify three ways that audiences can interact with the producers of digital media products. 

1....................................................................................................................................................

......................................................................................................................................................

2....................................................................................................................................................

......................................................................................................................................................

3....................................................................................................................................................

......................................................................................................................................................
[3]

10 	 Explain two reasons why, when launching a new product, media producers use social media 
marketing in conjunction with traditional advertising methods. Use examples of digital media 
products you have studied to support your answer.

1....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2....................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[6]
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11 *	Discuss the relevance of the concept of moral panics based on digital media products you 
have studied. Use contemporary examples and theoretical ideas to support your answer.

[20]

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
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......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
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ADDITIONAL ANSWER SPACE

If additional answer space is required, you should use the following lined page(s). The question 
number(s) must be clearly shown in the margin(s) – for example 2 or 4(a)(i).
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