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Question 1 

Fig. 1a 
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Fig. 1b 

Read the articles in Figs 1a and 1b which give information on Turkey as a tourist destination. Using 

your own knowledge of tourism development and information from the articles, answer the following 

questions.

 (a) Following the economic crisis in Turkey at the beginning of 2001, explain two reasons why 

tourism was seen as a solution to the economic crisis. [6] 

 (b) Turkey's currency (lira) lost more than 65% of its value during the economic crisis. Explain 

what effect this would have had on: 

  (i) visitor spending [3] 

  (ii) the country of Turkey. [3] 

 (c) Describe two ways in which Turkey has attempted to maximise travel and tourism 

development. [4]

 (d) Describe the role of commercial enterprises such as travel agents and tour operators in the 

development of tourism in Turkey. [4] 

 (e) Turkey is a country which is rich in culture. Discuss the advantages and disadvantages that 

tourism development may have on traditional cultures in Turkey. [10] 
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Question 2 
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Refer to Figs 2a and 2b which are about promotional activities relating to Turkey.

 (a) Golf and activity holidays are generally targeted at a niche market. Explain what is meant by 

a 'niche market'. [3]

 (b) Describe one method of above-the-line advertising used by Turkey for each of the following: 

  (i) the consumer [2] 

  (ii) the trade. [2]

 (c) Apply the AIDA principle to the advertisement shown in Fig. 2b. [8] 

 (d) The Turkish Embassy held a 'Turkish Week' and the Turkish Tourist Office staged 

'roadshows'. Compare the advantages and disadvantages of each method to promote 

tourism in Turkey. [10] 
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Question 3 
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Fig. 3b 

Refer to Fig. 3a, an extract from the 'Cyplon Holidays' brochure to Dubai in the Middle East. 

 (a) Dubai is a highly successful holiday destination. Explain three reasons why international 

tourists may be motivated to travel to Dubai. [6] 

 (b) Identify two leisure activities available to tourists in Dubai and give each a reason for their 

appeal. [4]

 (c) The private sector is extensively involved in the success of Dubai as a tourist destination. 

Discuss the role of the private sector in Dubai and show how it has been able to work with 

the host community to enable this success. [6] 

 (d) Refer to Fig. 3b. Briefly explain what is meant by 'the destination is now becoming a victim of 

its success'. [2]

 (e) Discuss the measures which are necessary to maximise economic growth and maintain 

cultural identity in Dubai. [8] 
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Question 4 

ENVIRONMENTAL IMPACTS

Noise pollution from airplanes, cars and buses, as well as recreational vehicles such

as snowmobiles and jet skis, is an ever-growing problem of modern life. In addition

to causing annoyance, stress and even hearing loss for humans, it causes distress

to wildlife, especially in sensitive areas. For instance, noise generated by

snowmobiles can cause sensitive animals to alter their natural activity patterns.

In winter 2000, 76,271 people entered Yellowstone National Park on
snowmobiles, outnumbering the 40,727 visitors who came in cars, 10,779 in
snow coaches and 512 on skis. A survey of snowmobile impacts on natural
sounds at Yellowstone found that snowmobile noise could be heard 70% of the
time at 11 of 13 sample sites, and 90% of the time at 8 sites. At the Old Faithful
geyser, snowmobiles could be heard 100% of the time during the daytime period
studied. Snowmobile noise drowned out even the sound of the geyser erupting.

Solid waste and littering

In areas with high concentrations of tourist activities and appealing natural

attractions, waste disposal is a serious problem and improper disposal can be a

major despoiler of the natural environment - rivers, scenic areas, and roadsides.

In mountain areas, trekking tourists, generate a great deal of waste. Tourists on

expeditions leave behind their garbage, oxygen cylinders and even camping

equipment. Such practices degrade the environment with all the detritus typical of

the developed world, in remote areas that have few garbage collection or

disposal facilities. Some trails in the Peruvian Andes and in Nepal frequently

visited by tourists have been nicknamed "Coca-Cola trail" and "Toilet paper trail".

Fig. 4
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Refer to Fig. 4, a passage adapted from the UNEP website. 

 (a) Which sector, public, private or voluntary, usually highlights the environmental impacts of 

tourism? [1]

 (b) Identify one organisation with an interest in environmental issues and briefly outline its aims 

and objectives. [4]

 (c) Describe three measures that could be put in place in Yellowstone National Park to prevent 

noise pollution from snowmobiles. [6] 

 (d) Waste disposal is an example of a growing problem in worldwide tourist destinations. 

Analyse the roles of the public and private sectors in minimising the negative environmental 

impacts of tourism. [8] 
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