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Question 1 

Fig. 1 

www.xtremepapers.net

www.xtremepapers.net


3

© UCLES 2004 5261/1/O/04 [Turn over 

Read the articles in Fig. 1 giving information on the Kingdom of Thailand. Using your own knowledge 

of tourism development together with information from the articles, answer the following questions. 

 (a) The Tourist Authority of Thailand (TAT) has set a target of a 5% increase in tourist arrivals. 

Give two reasons why this is a major national objective in terms of tourism development. [4] 

 (b) Bangkok is recognised as a major gateway to Indo-China. Explain the economic benefits of 

major gateways on an international scale. [5] 

 (c) Describe two ways in which the increased domestic services of Bangkok Airways have 

maximised travel and tourism development in Thailand. [6] 

 (d) The Tourist Authority of Thailand and the Ministry of Cambodia are national organisations. 

Describe the main aims and objectives of such organisations. [6] 

 (e) Northern Thailand is rich in history, culture and scenery. Analyse the methods that could be 

used to sustain tourism development in Northern Thailand, whilst maintaining its cultural 

identity. [8]
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Question 2 
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Refer to the table in Fig.2a, which represents the total percentage budget spend of the Thailand 

Tourist Authority between 1999 and 2003 (adapted from WTO websites).

ACTIVITY 1999 2000 2001 2002 2003 

Advertising 43.76 43.79 46.84 68.92 58.81

Public relations and press 12.23 13.51 21.66 11.73 12.66

Promotional activites 35.09 33.74 24.12 15.73 24.53

Research activites 7.18 6.97 6.34 3.03 3.02

Other 1.75 1.99 1.04 0.58 0.98

Total 100.00 100.00 100.00 100.00 100.00

Fig. 2a 

 (a) Choose three of the marketing communication methods listed and explain their importance in 

marketing terms. [9]

 (b) Suggest two reasons for the increased spend in advertising activities. [4] 

 (c) Suggest two reasons for the decrease in market research activities. [4] 

 (d) Refer to the two ‘above the line’ advertisements in Fig.2b and Fig. 2c. One is to the 

consumer and one is to the trade. Compare the advertisements using the AIDA principle. [8] 
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Refer to Fig. 3a, b and c, featuring the North African country of Morocco. 

 (a) Identify three natural features that would motivate international travellers to visit Morocco 

and give reasons for their appeal. [6] 

 (b) Morocco has a culture based on Arabic customs and traditions. Describe two aspects of this 

culture that may be unfamiliar to non-Arabic travellers. [4] 

 (c) Fig. 3b states that Morocco ‘has become a boom destination’. Using Fig. 3, justify this 

statement in terms of successful destination management. [8] 

 (d) Refer to Fig. 3c. The popularity of the resort of Tangier as a tourist destination has declined 

in recent years. 

  (i) Explain two reasons for this decline. [4] 

  (ii) Discuss how the public and private sectors may reverse this decline. [6] 
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Question 4 

Making a difference 

All Tribes trips to Morocco bring a benefit to rural Berber communities.  Your guides are all Moroccan 

(mostly Berber), and we use local services wherever possible.  Fair wages are paid to all staff under 

our employ in Morocco.  These wages are higher than the usual derisory payments given to people 

such as porters and donkey handlers, and even guides.  Every trip includes donations to development 

projects such as providing remote villages with fresh water sources or electricity.  A trip to Morocco is 

always a wonderful experience, but with Tribes you are also travelling in the knowledge that you are 

helping some of the poorest communities here. 

Tribes Travel was voted most responsible tour operator by UK NGO Tourism Concern.  On average 

75% of the cost of your trip with Tribes Fair Trade Travel – excluding flights – remains in the 

destination.

Responsible Travel Policy 

Economic Responsibility: Tribes fair trade policy ensure that on average 75% of 

the price of the trip (excluding flights) stays in the 

destination.

    Tribes works in co-operation with local communities to 

create their trips, and utilises local guides, services and 

accommodation.

    Tribes takes care to ensure you are able to buy both 

highly original and appropriate gifts from the local 

community.

Environmental Responsibility: Tribes reduces waste in the UK by using brochure 

inserts and by recycling. 

    Tribes Travellers’ Code helps visitors gain greater 

insight into local flora and fauna and to minimise 

impacts.

    Many of the Tribes trips involve local conservationists 

and visits will directly contribute to conservation. 

Social Responsibility: As a Tribes guest you will receive pre-trip information 

on the social and environmental backgrounds of 

destinations.

    Tribes extensive Travellers’ Code suggests ways to 

enjoy your trip and minimise any negative impacts in 

destinations.

    Almost all of Tribes guides are local people, or 

indigenous people when in tribal lands. Because Tribes 

is a Fair Trade tour operator all the trips involve and 

benefit the local people. 

Fig. 4 
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Refer to Fig. 4, an extract of the ‘Responsible Travel Policy’ of Tribes which is a worldwide tour 

organiser.

 (a) Explain two ways in which Tribes Travel differs from regular tour organisers. [4] 

 (b) Describe two advantages of ‘Tribes’ Travellers Code’ to the environment. [4] 

 (c) Tribes Travel has been voted the most responsible tour organiser by Tourism Concern – a 

voluntary organisation. Describe the role of voluntary organisations in tourism development 

terms. [4]

 (d) Analyse the factors used by Tribes to sustain tourism development in worldwide destinations. 

[6]
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