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Question 1

What price the
Taj Mahal?

CILRISTS wisitisg  In-
dia’s greaes)  atirac
tiang, includirg the Taj
Egnlﬂds-wtm'
that exploring &
omniry’s heritage comes at an
Ever-incTeasiEng prioe. fees 1o
T2 nusweal monumente = [5dia
have rocketed by 50 per cent, wp o
EI5. fior forcign iourists. To visi adl
of Agra’s samuments, for example,
il meovw ool more chaen £55
The sudden ammoancement by
the Archaeclogical Survey of India
3] ||'l.'_|liﬂ1-'ll.'i-'l.l'-|'||:t-l.ﬂ' ™ Bnar-
ists. Experts say it is 1 -
ning of a kon mtﬂ"l‘hm
o i3 there iant mough
ETHEIEY B0 Ml ReaEn the manuenens
in any other way,™ sakd D Helers
MNewirg. lecturer af the Duarrell In-
amitute of Conservation and Exlogy
:rﬂ'thJEru_wru:}' of Keni
~1 13 IFCTeREINg pEEssure of
irdvidaal & and more and more
Moy B netdad o mesnpate e f-
fiects. | wosakdny imeagine thar the
Taj Mahal runs inio profit.™
Histors: propesisss ansd natonal
parks in WesIern coumiries reosive
maxsive furding from central o
eraments and other smarors, bow-
ingg added
lis B ST R wes e,
The: Britich Covernments Depari-
manl of Enbermational

crwironmenial oot of searism.
There is a question cver the

thiy will b mdiftisned.” @il
Crocadrarin. =11 b5 iMoot 1o n pour-
1505 whem they Errive = witach jour
operaiors are keen doesnt hapnen
— dand] ) il CAThnall B WO iS L
E haoied in courdries thal don?
ve o developed ta onllectieg sys-
term. Thae sirn pless sy righ nowe is
Wk el bt RisEE B enbranss et

Entrance to India’s
tourist sites has gone
up by 50 per cent,
says Steve Keenan

Fig. 1a

The Indisn Government promobis
imwesiment opporiunilies on thes web-site,
claiming thal Indka now represants the
|'I:I-Ith'I-|!!-t1:q:|p-um.lﬂll.'j al & lifatima’. Tha
departimant of Tourksm sesiks imwesions In
Tatels, armanites, goll cowrses, domastic
awports, ate. thay ane offering lcans and
tha govarmment will act a3 faciEator in
guiting project clearances and permits,
Immasiors who are not Indian ane allowed
to hold 51% equity in any one project.

Adapbed from the Explore india web-site.
Fig. 1c
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Indian capital is
tale of two cities

frut-time visitors to

India are most likely
T start Towrs
Irom Delhi, which is pant
of the Galden Triangle
withi Agra amd Jalpur.

The Indian capital is an
ldeal introduction o the
country, as it is more
alluent than sler cities
and generally less chantic.

Dielhi is really twa
cliles, Ok Delhd amd Mew
Drelhi, which wai built by
the Bricish.

Thee latter is where moat
of the big hotel chains
and some historic and
upmarkel properiied are
lzcated.

teow Dhelhi's First sar-
is the tralfflc, which
usgally Mows fairly freely
alang wide, tree-lned
houlevards.

The ald city can be a
different oy = Odd Delhi
in aften traffic-choked and
s air growly polluied.

Inevitably, there are the
persistent begdars and
hawkers, despite Delhi's

relative afflaence.

Ol Drelbi has many
monamenis bearing
teatimany b past social
amd religious upheaval,

Gandhi's crematkon site
s mituated in the cily, as
is the Hed Foro.

The lormer home of ithe
Meghul Emprrars is @ red
sandstone palace el ln
140 acres af well-temded

il

(Putab Minar, a former
Hindu temple that was
converted into & myosgue,
provides prool of religioas
rurbulenoe.

An Graats Bower, mone
than 200 feer kigh and
decorated with Arabic
imscriptions, detes Irom
the 12th century.

A real aitraction af
Delkl, as in all of Imdia, is
ity foo=d.

Well-lunown conk
Magihur Jalfrey hails from
the ity and her dishes
are inspired by those
from the Delhi area.
fary Neakes

Fig. 1b
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Read the articles in Fig. 1, giving information on India as a tourist destination. Using your knowledge
of tourism development together with information from the articles, answer the following questions.

(a)

(b)

(c)

(d)

(e)

Identify and briefly explain two economic objectives for a country like India in attracting
visitors. [4]

First time visitors to India are more likely to start package tours from Delhi. Explain two
factors which may account for this choice. [6]

Old Delhi has many old cultural sites and religious monuments. Explain why the preservation
and promotion of these is important. [4]

Continuous tourism development relies heavily on a number of factors. Discuss the
advantages of the 50% increase, referred to in the article ‘What price the Taj Mahal?’ for:

(i) India’s monuments [4]
(ii) international organisations. [4]

Analyse the range of benefits to India’s tourism development of the investment opportunities
outlined in Fig. 1c. [8]
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Question 2

A worbwale prometss i3 cecomnaging propie 1o vt Badia this prar. w ; . iy, w1
e
conmmm h.-u
Worldwide push
p August 7 2000
. W
to boost visitors
nddia has been highlight-
ing ita size and diversity
in a worldwide campaign
to encourage visitors to
travel o the country
dwring millenndam year,
Fig. 2b
FREE INFORMATION REQUEST CARD [ cHoT |
Please tick the boxes below and post this card to obtain mere information from these organisations.
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s sl . |.'..JI..|.|.|.tl.l..l|.H.u.r u [ JER[RETSaE TTY 1 3 0 Tadllor Mufe Travel ]
“m:“": 16 B Canadevam AT 3T el s Trawsd & X0 The Indegmndet Traveller &
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Study the articles on marketing and promotion in Fig. 2a and Fig. 2b.

(a)

(b)

(c)

(d)

(e)

Refer to Fig. 2a, which highlights the promotional spend of the Indian Tourist Office in
2000-2001. Identify and explain three reasons why the Indian Tourist Office should have
different key themes when promoting their country. [6]

The Indian Tourist Office hosts travel agents’ educational visits to India each year. Discuss
one advantage and one disadvantage of this type of marketing communication method.  [6]

Fig. 2a suggests that the Indian Tourist Office has ongoing newspaper and magazine
advertising aimed mainly at consumers. Explain the effectiveness of this marketing strategy.
[4]

Refer to Fig. 2b (free information request card found in the Canada Travel Planner 2002).
Identify and explain the marketing communication method used. [2]

The Research and Development Department of the Canadian Tourist Board has analysed
the results of the information request cards. It has identified a market gap for information and
holidays to Quebec.

(i) Explain the advantages of this type of promotion. [3]
(ii) Identify and explain a marketing strategy to promote interest in Quebec. [4]
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Question 3

Welcome o a world of adventure. place where cotmopalitan cities and
friendly rural towns greet visitors with rich cultural heritage, spectacular scenery and
Warm Iity. & place to kick wg your hieels oF sit back snd soak up nature’s
beduty, to ski mouwntaing or ook quiet solitude on a pristine lake. & place to expand
the mind, engage the sented and enrich the soul. Canada - a perfect holiday choice
for any achventure angtime of year. Get ready for the exploration of a lifetime.

Tourism office
focuses on more

CANADA

off-beat tracks

TOURESR British Columbla’s
LI, sanbees: mraanagpne, L cabne
Bourchesr, wanis o focus
prcaTicicen o Thi pEoeAinoa’s
il Rectheithicl, o A
B - W TR

e are tryng bo sxpand tha
prosducts and aroas that will
mppaal b0 LK trareclorn, and will
worl with OEReRIGN 10 INCrsase
axDoine of Fase,” il Sad,

Mlarpting prpitiog inchade
alernatien Vanoouee-
Canadian Flockies 1ouring

I Opdrang up SoiEE IO
narthesn British Columbia

L et rerads ndecabe
gronths in inclapaenaient brarel
A COPALITHSS Dbl Yol T
il e ke

Britiah Columbia's 65
Professional o ARsocaton-
rafed cournes arn helping
stimuiabe Nl in gol reak
-0, So holeding 90 el
e g

July. Aasgusl and Saplemier
bz tha g gurism peridd for

oplanr Sisch nn southann Eritish Colamban.
s PaCe e Ewln BECa00i S Blut M Baosschesr closmesd
and ey Thompson-Dianagan il wanai e was sl pood in
WiNA-gRowing rgian i alcLdcier monihe of late
Tz ruirey Wil bie NorTiraning Al 15 Jufd dnd FeS Q0T
SUETET Tourism irain botwesan - fimes Bt ans incragaingly
Wanoouser and Prince Geoma altractng fouFists.
Fig. 3a
| Skiing

| Dol thiing and wnowhoarding reign
Supeams ¥ worhd-class mescrrs such as
Witdsther, Banff, Lake Lowhe and Mont

| Tremblant. Value and service are oenly

| expeacied by the quality of powder snow
Fear high adventure, hali-iki on

| asdjscEnt mouain ange in Albena
el Brigish Coliembea, Teek the

| quiet besaty along ane of the

| [ e CROAS-E oL by (rails

| throsghaosut Ehe ooty

Fig. 3b
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Sleek slnbes malke
Whistler a winner

Tamazina Kelly
Grysial Ski representative, Whisller, Canada

IT i@ rvy first sesson al Whistier, The shing and = characterisss. The village is pecesirianised and

terrain are fartastc - theee ks S0 much bo dao. compact and yow can walk frem one e 1o ihe
| Iy mbchesc] i 300 o 400 Peesorts an Bhis s the  Sher in Tre mirsted. Regulir Bukid cparato
thersd. Srsnni i WERERTiar rion] A
N hiss & eputisen Mo org an advanced Thise s & kot of mightids. WhisHer has S
Skisr's maior] DUt It 1 & reaod for afeore a8 long  mightclubs. Try Moo Joo's, Tommy Africa's Bar
a5 Py wanl 1o engy Thermsabas for Bls Maght on Mondays, and GaSinka's Clulbs
Companed with the rest of Horth America, o bocals” reght on Trursdays.
WihisSer Wiage 5 guile similar 0 ELrogss. Yiodd Blars inciucks thas Brewsci s, Canbalks LiR
can walk 10 the gl slopss aned th villago hisk e Company Bar & Grill and Bhe Longhorn Saloon
ekl A P A - i — all goad lor apres-ski
Whisther i @ purpose-buill eeort bt s not Thens is & range of mstaorants and shops.
The shope, e oo, il

oy Fecmars drveiry. Thee Sasan o
Sy Highresiry Bssbwoon
Vanooureer and YWhisthes runs
1or & chEtmnoe Ak This Lol
gheing whiram o inlancs. You
R a0 Lk g 16 b &
Vandsarm Canucis Mational
Hockey Laagus garrs.

Otther non-ski activities
arraliabde fom Wihistler include
Aravwalesng and
Arawrnobling.

LESFE STl o T W Ll O

Whisther had good nightile and easy acess bo the slopes.

Study the extracts on the resort of Whistler in British Columbia, Canada in Fig. 3a, Fig. 3b and Fig. 3c.

(a) Explain three major factors which account for the increase in popularity of Canadian winter
sports destinations. [6]

(b) Explain two reasons why visitors from the USA may be motivated to travel to Canada as a

tourist destination. [4]
(c) (i) Identify the public sector organisation in Fig. 3a. [1]
(ii) Identify a private sector organisation in Fig. 3a. [1]

(iii) Discuss how a partnership between these sectors is beneficial to the success of tourist
destinations. [5]

(d) Using Fig. 3c, evaluate the characteristics of Whistler which enable it to be a successful
tourist destination. [8]
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Question 4

nded on the all-inclusive concept

All-inclusives vex locals

linclusive propes:
ties have long
been criticised for
damaging local
commamities, and their probif-
eration in Cypius has been
the latest [0 Cause ConoeErm
Survil Holidays managing
director Moel hides said
the rapid greavth of all-indu-
Ve resoms and hotels was
& dangerous developiment
which needed 1o be stopped
“Ir has already caused e
eral problems and poople ane
gefring very anxious nd
.lngn,'.' he said
“Thene iS5 sirong evidence

Aris Foiues

thai all-inchesives ane having a
seriously negative impact on
Iocal bars and restaurants

“Many owners have heen
forced to drop their prices but
are still nat getting the level of
Mnssiness (hiy Wers. ™

Mr |osaphides 2xid all
inclusive guests stuck oo their
hotels.

“As far as many of them are
comncemed, they could be any-
whete in the world,” he added

“It it packaging of the mot
EXLIeme SOt~

Argo Haolidays clairmed all-
Inclusives wene 'nmkmg'
Che coumry

m:ﬂ%mi—“hi.nhm

Managing director Mathilde
Fobrert said: “On an sland
which has a vETY SLINE met-
work of pood trvernas and
restaurands, they ane com-
pletely unnecestany

*They ane damaging the
Cyprut acondry and threal
endnig thiz livelshoods of mmany
restALrant owners”

Cyprus Tourism C"g-il'"&al’.}l"
UK direcior Oresiis Rossides
sakd hee wod '.Jf'l:'fi:'f A profuct
Such ag Sandals’ all-inclutine
properties in the Caribbean

“If hotels sre to clfer all-
enclusive rates, w wollld like
thern oo hitlp Creabe nesw mar

o

kets racher than compee for
existing business,” he said

“It is a very delicale issue
andd obvioudy some hoteliers
fear thad if they do ndd convert
o become all-inchsive, opers.
fors will slop wsang tham,”

First Chaice Holdays group
product manager Richard
Curtis claimed all-inchmives
had spirmulaed [ourism in
mane exolic destinations by
making dients feel secure

He argued that many all-
inclusive properties did make
a contribution b the commu:
iy h:,.' {'rnptn:,'nng local work-
#rs and buying lecal produce
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9
Refer to the article in Fig. 4, which refers to the impact of ‘all inclusive’ holidays to the island of Cyprus
in the Mediterranean.
(a) Describe the concept of ‘all inclusive’ holidays. [2]

(b) Explain two ways in which ‘all inclusive’ holidays can affect the economy of Cyprus. [4]

(c) Describe the social/cultural advantages to the tourists and to the host community if fewer ‘all
inclusive’ holidays were taken. [6]

(d) Analyse the reasons why sustainable tourism to Cyprus cannot be guaranteed if ‘all inclusive’
holidays’ continue. [8]
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