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Read the articles in Fig. 1, giving information on India as a tourist destination. Using your knowledge 

of tourism development together with information from the articles, answer the following questions. 

 (a) Identify and briefly explain two economic objectives for a country like India in attracting 

visitors. [4]

 (b) First time visitors to India are more likely to start package tours from Delhi. Explain two

factors which may account for this choice. [6] 

 (c) Old Delhi has many old cultural sites and religious monuments. Explain why the preservation 

and promotion of these is important. [4] 

 (d) Continuous tourism development relies heavily on a number of factors. Discuss the 

advantages of the 50% increase, referred to in the article ‘What price the Taj Mahal?’ for: 

  (i) India’s monuments [4] 

  (ii) international organisations. [4] 

 (e) Analyse the range of benefits to India’s tourism development of the investment opportunities 

outlined in Fig. 1c. [8] 
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Study the articles on marketing and promotion in Fig. 2a and Fig. 2b. 

 (a) Refer to Fig. 2a, which highlights the promotional spend of the Indian Tourist Office in    

2000-2001. Identify and explain three reasons why the Indian Tourist Office should have 

different key themes when promoting their country. [6] 

 (b) The Indian Tourist Office hosts travel agents’ educational visits to India each year. Discuss 

one advantage and one disadvantage of this type of marketing communication method. [6] 

 (c) Fig. 2a suggests that the Indian Tourist Office has ongoing newspaper and magazine 

advertising aimed mainly at consumers. Explain the effectiveness of this marketing strategy. 

    [4]

 (d) Refer to Fig. 2b (free information request card found in the Canada Travel Planner 2002). 

Identify and explain the marketing communication method used. [2] 

 (e) The Research and Development Department of the Canadian Tourist Board has analysed 

the results of the information request cards.  It has identified a market gap for information and 

holidays to Quebec. 

  (i) Explain the advantages of this type of promotion. [3] 

  (ii) Identify and explain a marketing strategy to promote interest in Quebec. [4] 
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Study the extracts on the resort of Whistler in British Columbia, Canada in Fig. 3a, Fig. 3b and Fig. 3c.

 (a) Explain three major factors which account for the increase in popularity of Canadian winter 

sports destinations. [6] 

 (b) Explain two reasons why visitors from the USA may be motivated to travel to Canada as a 

tourist destination. [4] 

 (c) (i) Identify the public sector organisation in Fig. 3a. [1] 

  (ii) Identify a private sector organisation in Fig. 3a. [1] 

  (iii) Discuss how a partnership between these sectors is beneficial to the success of tourist 

destinations. [5]

 (d) Using Fig. 3c, evaluate the characteristics of Whistler which enable it to be a successful 

tourist destination. [8] 
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Refer to the article in Fig. 4, which refers to the impact of ‘all inclusive’ holidays to the island of Cyprus 

in the Mediterranean. 

 (a) Describe the concept of ‘all inclusive’ holidays. [2] 

 (b) Explain two ways in which ‘all inclusive’ holidays can affect the economy of Cyprus. [4] 

 (c) Describe the social/cultural advantages to the tourists and to the host community if fewer ‘all 

inclusive’ holidays were taken. [6] 

 (d) Analyse the reasons why sustainable tourism to Cyprus cannot be guaranteed if ‘all inclusive’ 

holidays’ continue. [8] 
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