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Comparison of prices 2002 & 2005

A. Candidate

0

5000

10000

15000

20000

25000

30000

35000

40000

Freezer Fridge Fridge/Freezer Oven Tumble Dryer Washing

Machine

White goods

P
r
ic
e
s

2002

2005

 

 

 

Bars may be horizontal or vertical 
Any format – 2D, 3D is acceptable 

All large white goods sold 
2002 & 2005 only selected 

Title as below 
Any position on the chart is acceptable  

Legend as shown displaying the 2 years 
Any position on the chart is acceptable 

Y-axis labeled 
Prices 

X-axis labeled 
White goods 

Shading patterns which make bars distinctive 
In colour or for black and white printer 

Candidate name 
included on chart 
Any position acceptable 
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Stock value of white goods in 2005

A. Candidate
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Title as shown 
Any position on the chart is acceptable 

Data as shown 

Each slice must have the white goods name and % value 
Do penalise if other data also present 

 Oven – slice pulled out 

Candidate name 
included on chart 
Any position acceptable 
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Oven Sales and Value
A. Candidate
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Stock Value on Y-axis 

Legend present 
displaying  
Stock Value 
Number Sold 

Data as shown 
 No additional data is to be shown.  

Number on second Y axis 

X-axis labeled 
Year 

Second value axis with 
minimum value set to 100 
and maximum 250 

Chart title as shown 

Candidate name 
included on chart 
Any position acceptable 
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Camera prices 2002 & 2005
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Bars may be horizontal or vertical 
Any format – 2D, 3D is acceptable All cameras over 2002 and 

2005 years selected 

Title as below 
Any position on the chart is acceptable 

Legend as shown displaying the 2 years 
Any position on the chart is acceptable 

Y-axis labeled 

Purchase price 
X-axis labeled 

Camera 

Shading patterns which make bars distinctive 
 In colour or for black and white printer 
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Purchase price of cameras sold in 2005
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Title as shown 
Any position on the chart is acceptable 

Data as shown 

Each slice must have the camera’s name and % value 
Do penalise if other data also present 

 Olympus – slice pulled out 
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Customer Rating for Olympus
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Price on Y-axis 

 

Second value axis with 

minimum value set to 70 and a 

maximum value set to 100  

Legend present 

displaying Olympus 

and Rating 

Data as shown 
No additional data is to be shown. 

Percentage Y axis 

X-axis labeled 

Years 

Chart title as shown 
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