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Introduction

This report will outline performance of each question in turn and add sample
answers where appropriate to support these comments.

This was the first sitting of this examination for Unit 1: The World of Travel and
Tourism for the Level 3 BTEC qualification in Travel and Tourism.

Introduction to the Overall Performance of the Unit

The responses seen showed understanding of the specification content. Less
well understood was the understanding of command words, especially in the
extended response questions 1d) 1e) 2d) 2e) 3c¢) and 3d). Individual question
comments will address this.

Most learners did attempt most questions, though some blank and short
responses were seen. It was good to see some very well-structured responses.
Some learners used extra paper. Itis good practice to put ‘continued on extra
paper’ on the answer book to signpost this. Some learners who used extra
sheets did not have enough time to finish the paper, so time management was
an issue for them.

Some of the learner writing was extremely difficult to read, and occasionally
illegible. When examiners cannot read an answer, although every effort is made
to do this, marks could be lost. Sometimes, this was due to a pale colour ink
used. Learners should complete their answers in black.
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Individual Questions

Question 1 a)

This question asked learners to give two other types of self-catered
accommodation on UK holiday parks. Log cabins were the example given in
the stem, so could not be credited. However, some learners misread the
question and did not see ‘self-catered’ or ‘holiday parks in UK. Therefore, types
of accommodation such as hotels, villas, cottages and youth hostels were given -
these would not be acceptable responses.

The most popular correct answers were caravans and camping/tents.
Apartments were credited as some holiday parks such as Butlins do have chalets
and apartments on their sites. A response that was awarded both marks is
shown here.

A log cabin is one type of self-catered accommodation,

1 (a) Give two other types of self-catered accommodation that may be found in
holiday parks in the UK.
(2)

L ALCOraVaN S o type caf. Self - caderdd
e QCCOMQCIANEIDN
2 COMPING. 1N O ety 1S anotnel type .

Question 1b)

Two possible aims of a private sector organisation was the focus of this
guestion. The most popular correct response was ‘To make a profit. Learners
found the second one more difficult, but ‘to improve image/reputation’ were other
common acceptable answers. ‘To make money/more money’ was not accepted as
it is too vague. Learners should have stated ‘to increase turnover’ which is better.
It is good practice (as in B1 of the specification) to prefix aims of organisations
with To... e.g. ‘To increase market share’.
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This response has three correct aims - profit, increased product range and
increase market share and this response was awarded 2 marks.

(b) Give two possible aims of private sector organisations.
(2)

.MNAKE. G PrOEie. onNd LNerease PLocloct ..

Question 1¢)

This question followed a case study with a description of the features offered by
a log cabin on a UK holiday park. Many learners simply repeated these features
from the case study in their answers - the question was asking for reasons - not
features/facilities provided. A good example of this is cots/highchairs - which
are features/facilities not a reason.

An incorrect response would therefore be ‘cots and highchairs available (0 mark)
‘so that the baby has somewhere to sleep’ (0 mark - too obvious)

A correct response ‘convenience of having items to hire’ would be the reason for 1
mark, the explanation may then be linked as in “these are large items, and they
may not be able to fit them in their car’. for the additional mark.

This is an example of a response that would not have been awarded any marks
for the first reason, this response was awarded 1 mark for the explanation of the
second reason - ‘to keep toddler entertained.
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(c) Explain two reasons why the log cabins at SunnSky may be suitable for a family
with a baby and a toddler.

e ]rv ........... bas Lual ________________ !{,J-
@niwtn . dowiandd  udn Wl be  a00b Kof

..... bo wllets o te Kum  akdind

Question 1d)

This response was well answered. Learners were asked to discuss the
adaptations to log cabins for specific mobility needs. There were many
references to ramps, level floors, rails, lowered kitchen surfaces - knowledge of
possible adaptations was good. Occasionally walk-in shower was suggested -
not credited as the cabins already have this.

More able candidates were able to link the adaptations to the mobility needs

and not just consider those in wheelchairs - for example elderly visitors more
unsteady on their feet - may need a seat in the shower. As the question was
related to mobility needs, the minority of learners who listed adaptations for

sight and hearing needs could not be credited.

The command word discuss does not need a conclusion. It does however
require candidates to consider different aspects and how they interrelate, so in
this question simply listing new features and adaptations was not a discussion.
Learners would be credited for their knowledge but responses would gain up to
3 marks.

Learners who linked the adaptations to different specific mobility needs were
able to access higher marks, such as the one shown below which was awarded 6
marks.
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(d) Discuss the ways that the log cabins could be adapted for specific

mobility needs.
(8)

Sunnmb,mu\d\mu.mmcum;mabb.mug?‘?m:ms;mmm.q.zummm .................
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Question 1e)

Recession not well understood, although some realised it was linked to available
disposable income. Recession is a key term in D2 of the specification asitisan
economic factor which affects travel and tourism organisations.

Many learners answered with relation to customers/tourist types , organisations
in general, or non- travel organisations. Responses needed to be linked to travel
and tourism organisations as per question, with reference to travel
organisations such as hotels, transport providers, travel agents, tour operators,
attractions etc. Other learners focused on tourism types, inbound, outbound
and domestic only, which were correct and relevant, but these were given in the
stem of the question.

Assumptions were made without assessment - for example ‘ recession means
‘people have no money to spend on holidays’ - which may be true of some people,
but for others it may mean ‘less money - so they may choose to stay in a self-
catering accommodation rather than a five star hotel",

Answers which linked the recession caused by the pandemic to travel and
tourism organisations were credited. This first response does not name any
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travel and tourism organisations and answers the question in a very
generalised way. This response was awarded 3 marks.

(e) Assess the effects of a recession on travel and tourism organisations in the UK.
(10)

AL B DLLEILA. . DAL PO STALE AR QUL oI ...
and goo ok OF. oudad... R0A M A.... L0k SE. 1000 KA. ...
W27 20T TN ((P WIVATN a VoI R —
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This second response is applied to the travel and tourism industry as required
by the question but does not have a lot of detail or show depth of
understanding. However, no conclusion is present - this is expected from the
command word ASSESS to be awarded higher marks.
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This response was awarded 5 marks.

(e) Assess the effects of a recession on travel and tourism organisations in the UK.

(10)
\’o \‘Fave\

e \;erw coﬂ_&u\ owk $9cmm w\% L.w ..... \-\g
SF'e-/\Dk betanie. M Cermap aares

&mp LQJQ,(_S @dy. ndamt"

Question 2a)

Both the introduction to Unit 1 and B2 of the specification state that learners
should be able to name examples of key organisations in all sectors. From
the responses seen in this question it was clear that many learners did not know
the difference between a ferry and a cruise. There were many answers that
were guesses for example ‘Dover Ferries’ or cruise companies ‘Cunard’ or
examples from other sectors such as tour operators e.g. Tui and airlines e.g.
Virgin.

The most common correct response was P&O0 which operates both ferries and
cruises but was an acceptable answer. Brittany Ferries was also a popular
choice, though this was often spelled incorrectly as Britannia Ferries.
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Question 2b)

A well answered question. Many learners were awarded all four marks for two
reasons with explanation. The most popular reason was cost - and this was
explained as ‘cheaper than car hire/plane tickets/public transport’. Other
creditworthy reasons included convenience/comfort, luggage space and
flexibility of itinerary. Where learners were not awarded full marks it was
sometimes when the same reason was repeated e.g. ‘cheaper as you don’t have to
pay to hire a car in France’ and ‘will save them money as it would be more expensive
on public transport/taxi’ is the same reason (cost).

This example gave repeated reason (freedom/flexibility) and was awarded 2
marks.

Many tourists from the UK travel by ferry to France for a holiday.

(b) Explain two reasons why tourists may take their own vehicle when travelling on
holiday to France.
(4)

1. Troweling.  with  their own veiicle can take them fo. man.ﬁ
Adifferent . places...in.tear. own. speeal . Momng_.......thm ........ ;tzs ............

telels el e e S S e T b T s
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Question 2ci)

There were some learners who knew the term multiplier effect and were able to
gain both marks for this knowledge. However, there were responses that
repeated stem of question for example ‘it'’s money that goes to the UK economy’
for which no mark could be awarded. Non tourism and theoretical descriptions
were both credited. This is a key term in C4 of the specification. Answers should
relate to tourist spending.
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This response was awarded both marks (last word is groceries).

4 ™

The multiplier effect is one way that the transport sector contributes to the
UK economy.

(¢) (i) Describe the multiplier effect.
(2)

Tle mm’rﬂl ev effect S dlrecir '%oerdm 54 kourists
Cireware| Haroughoud e eonany. on. bxﬁracf pfm’cm

and . ecuices. for e mple...a.. m.,g..n.}..;..t ...... s for a.
hotel  Gncl  He hofel et sperd Aet. maerey on

YOI fu e

This second response is too vague and does not show understanding of the
term, so no mark awarded.

UK economy.

(c) (i) Describe the multiplier effect.
(2)

| The nutipuier egeck s an egfeck that NAs a knock On egfect.
fo_another egecte feadung onuo Qaetee €0

Question 2cii)

Section C2 of the specification is about employment in travel and tourism, and
indirect employment is a subsection of this. The support organisations listed in
this part of the specification (or named examples of these) were the answers this
question was looking for. There were very many learners who simply put the
name of a transport organisation e.g. British Airways, or another travel and
tourism organisation such as Tui or Hotels. Other acceptable responses were
support organisations from B2 of the specification - trade associations,
government departments or regulatory bodies but only those which are linked
with the transport industry for example CAA, or IATA.
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Question 2d)

This question proved problematic for very many learners. The word
‘implications’ was not well understood, so most learners gave reasons for the
growth and decline of rail travel instead. Many focused solely on the last year's
data and the pandemic.

Implications - these are the effects/impacts of the data on both trains and
other transport organisations.

Very many learners focused on trains only and made no mention of other parts
of the transport sector at all. To achieve higher marks, learners will have
considered pre-pandemic growth, maybe facilities provided for different
customers, and implications on other transport sectors etc....

This is a typical response, which did not discuss the trends, focused mainly on
lost profit, and only briefly mentioned other more reliable forms of transport -
so was awarded 3 marks as it had limited discussion. To be awarded more,
needed to focus on all the data, effects other than lost money/profit, and refer
to implications for other transport methods......
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(d) Discuss the implications of these trends for the UK transport sector.

(8)
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Question 2e)

Many learners considered all three parts to the plan. However most did NOT
consider the disadvantages of the plan, which should have been included as the
command word was ‘Evaluate’.

Some learners had incorrectly considered the disadvantages to the customer -
e.g. ‘they may not know how to ride a bike’ Or alternatively considered the
advantages of cycling e.g. ‘better for the environment’, ‘good for fitness'....

To achieve higher marks learners needed to evaluate the plan in relation to
specific customer types- by age, family, groups etc not just general ‘more
customers’ -as they are aiming to attract a wider range of customers not just
‘more customers.” The command word Evaluate also requires a conclusion; this
was missing in most responses seen.

This response was a good attempt to evaluate the plan with a short conclusion
and was awarded 5 marks. A more detailed conclusion would have gained it
higher marks.
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(e) Evaluate Wheel Cycle’s plan to attract a wider range of customers.
(8)
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This typed response does not answer the question. It does not evaluate the

plan and suggests other options instead. One mark was awarded for ‘family
cycle trips’.

2e. Wheel cycle should offer more things to attract a wider range of customers, They should
consider offering family cycle trips that would earn them a bulk off money in one and would target a
big audience. A beginner’s cycle trip for people who want to get healthy but their stamina cant
necessarily take hours off cycling. They should offer loyalty points for people who use their bike
tours in different parts of the world as people are more likely to come back. Allow people too hire
out the bikes and give them maps and great routes to cycle so they can go at their own pace but still
enjoy the experience. Introduce lockdown safety measures so they are able to go out for daily
exercise on bikes so it’s fun.

The third response below has all the element of the plan, with positive and
negative points, different customer types and a substantiated conclusion, so was

awarded 7 marks.
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(e) Evaluate Wheel Cycle’s plan to.attract a wider range of customers. - _
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Question 3ai)

Tailor made holidays are a product/service of travel agents/tour operators. The
term was well understood by many learners who understood that it was
‘customised’ , ‘put together to meet specific needs’‘unique to that customer' or
similar. Just ‘A holiday to meet your needs’would not be awarded the mark as
this would apply to all holidays not just tailor made.

The example below mentions ‘specific requirements’ and ‘what they like and
dislike’ so was awarded one mark.

4 : N &
Wood Holidays is a small tour operator that specialises in tailor-made holidays.

3 (a) (i) Whatis a tailor-made holiday?
(1)

mwmmmm ______ $OC APLLIIAL... pa 0Pt bOSLCL O 0. Ensst

JpLidp AL r(_qu..&rmm ..... megﬁmmw ........................................

Question 3aii)

‘Independent’ are a type of travel agent in B2 of the specification. There were
some learners who confused this with independent holidays ‘travelling alone’ or
‘when you plan it yourself. The stem of the question was clear that a type of
travel agency was what was required.

Some answers were quite vague - e.g. ‘don’t work with anyone else’(0) ‘do
everything themselves’ (0) and similar. These are not technically correct as
independent agents would still make bookings with airlines, accommodation
providers etc

Other correct responses may have referred to agencies that are ‘not vertically or
horizontally integrated’ or ‘owned by a sole trader/have only one branch’,
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A good answer which was awarded one mark is shown below.

-
These tailor-made holidays are sold through an independent travel agency.

(i) What is an independent travel agency?

A£G SQencay Pk dEEsal (S DO PO O Qe
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Question 3b)

Many learners seemed to forget that the focus of this question was on the
advantages to WOOD Holidays of working with WeRail. Many gave theoretical
advantages, which could apply to any company, others gave advantages to
customers, e.g. ‘no queuing to book tickets as they can book them in advance’ and
others to WeRail or generic * they will both get more customers’.

Responses with ‘more customers for Wood Holidays’ were awarded no marks. For
marks to be awarded learners needed to say ‘increased range of
products/destinations/services/different types of customer’ or similar.

Many responses saying ‘they will make more money’ again no mark was awarded
for this as it is too vague and not applied to Wood Holidays.

This response has a poorly explained first advantage, this is not clearly an
advantage to Wood Holidays. The second part is implying wider range of
destinations so was awarded one mark only.
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Wood Holidays works with different travel and tourism organisations. One of these
organisations is WeRAIL. WeRAIL provides an advance booking service for train tickets
in many different countries.

(b) Explain two advantages for Wood Holidays of working with WeRAIL.

(4)

.................................. ANl L Malce o NaRew.

Question 3¢)

Many learners missed the part in the question saying manage the media
coverage, and instead saying what Wood should do - transfer flights, give
discounts etc.... There were many generic answers referring to ATOL, refunds,
discounts....

There were many responses referring to media in general not naming any
specific types e.g. ‘they should tell the media what they are doing to help’,

For higher marks, answer needed to focus on both ways of helping the
customers and media management and what types could be used to
communicate with customers. The future impact of good media management
on their business - for example image and reputation- was often included in
better responses.
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This response includes different types of media and the ways they could be used
- social media, support line, live chat and emails all mentioned here. The answer
is well linked to reputation too and was awarded 5 marks.

(c) Discuss the ways that Wood Holidays could manage the media coverage of
its situation,

(6)
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Question 3d)

Time was an issue for this last question. There were some blanks and some
where only a paragraph or less had been written, indicating that the learner had
run out of time.

The focus of the question was how customers are protected financially if a
business fails. Some learners interpreted this as ‘fails to provide good service'.
Business failure is clearly stated in both the question and the stem preceding
guestion 3.

Many responses were descriptive rather than evaluative, and simply identified
and described the different ways that customers could be protected financially -
the most common was ATOL but many did not really show understanding of
their role.

There were many generic responses, such as 'insurance companies/the
government/the company will give you your money back/compensation if things go
wrong'.

Another interesting interpretation of financial failure was linked to Data
Protection Act - referring to safety of your information/money in case of a scam
or company going bust.

The role of ATOL in financial failures was quite well understood by some.
However, the roles of insurance companies, ABTA and FCO were less well
known.

This response considers and shows accurate knowledge of ABTA, ATOL and
additionally

travel insurance applied to a business failure.

There is balance, as both sides of the protection are considered, and a
conclusion is present, so 8 marks were awarded.

To achieve higher marks there needed to be more detail of the protection
schemes and evaluation of these, and a more substantiated conclusion.
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(d) %Iy@}@ different ways customers are protected financially if there are travel
tourism business failures.
(12)
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Summary

General advice to learners

1.

It is important to manage time well. The paper has 75 marks to be
completed in 90 minutes. There are six extended response questions on
the paper with marks ranging from 6 to 12 marks. In total these are worth
52 marks in total, so the most time, at least one hour, needs to be spent
on these questions.

An understanding of what is expected for each of the command words in
the paper is important. A conclusion is required if the command word is
Assess or Evaluate, and both aspects of the scenario or issue need to be
considered for higher marks. A list of command words that can be used
in the external examination can be seen in the specification content
section of Unit 1.

Read the question and stem carefully. On this paper, for example
‘managing media coverage’ was missed in 3¢) by many learners, who
simply described how the customers could be helped. Similarly, ‘self-
catering’ in question 1a) - leading to easy marks being lost by learners
who put ‘hotels'....

Learn the meaning of key terms from specification as understanding of
any of these may be tested in either short answer questions or within an
extended response question - for example multiplier effect and recession
and apply these terms to travel and tourism -e.g. tourism multiplier.

Be able to give examples of key named organisations from the different
sectors of the travel industry and make sure that knowledge of these is up
to date, for example Thomas Cook no longer have a high street travel
agency presence.

Make sure to apply all answers to travel and tourism organisations - do
not give generic answers that could apply to any business - e.g. ‘going
bust' ‘losing jobs’ - say what sector, and why....

This is a Level 3 paper, so responses such as ‘more money’ or ‘more
customers’ are very vague and non-specific. Learners need to refer to
‘increased income/turnover’ and ‘wider range of named customer types’ and
why proposed actions may lead to these outcomes....
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