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Grade Boundaries 

What is a grade boundary?  

A grade boundary is where we set the level of achievement required to obtain a certain 

grade for the externally assessed unit. We set grade boundaries for each grade, at 

Distinction, Merit and Pass.  

 

Setting grade boundaries  

When we set grade boundaries, we look at the performance of every learner who took 

the external assessment. When we can see the full picture of performance, our experts 

are then able to decide where best to place the grade boundaries – this means that 

they decide what the lowest possible mark is for a particular grade.  

When our experts set the grade boundaries, they make sure that learners receive 

grades which reflect their ability. Awarding grade boundaries is conducted to ensure 

learners achieve the grade they deserve to achieve, irrespective of variation in the 

external assessment.  

 

Variations in external assessments  

Each external assessment we set asks different questions and may assess different 

parts of the unit content outlined in the specification. It would be unfair to learners if 

we set the same grade boundaries for each assessment, because then it would not take 

accessibility into account. 

Grade boundaries for this, and all other papers, are on the website via this link: 

http://qualifications.pearson.com/en/support/support-topics/results-certification/grade-

boundaries.html 

 

Unit 1: The UK Travel and Tourism Sector 

Grade Unclassified 
Level 1 

Pass 

Level 2 

Pass Merit Distinction 

Boundary 

Mark 
0 11 21 31         42 

 

  

http://qualifications.pearson.com/en/support/support-topics/results-certification/grade-boundaries.html
http://qualifications.pearson.com/en/support/support-topics/results-certification/grade-boundaries.html
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Introduction  
 

This report has been written by the Lead Examiner for the BTEC Unit 1 - The UK Travel 

and Tourism Sector. It is designed to help you understand how learners performed 

overall in the exam. For each question there is a brief analysis of learner performance 

together with sample responses. We hope this will help you to prepare your learners 

for future examination series. It is recommended this report is read in conjunction 

with the question paper and mark scheme.  

This was the first exam series for the revised specification for the Pearson BTEC Firsts 

in Travel and Tourism 2018 (Issue 5). The paper had a total of 60 marks available and 

included some questions similar to previous question papers whilst introducing some 

new types of questions.  Overall it was very pleasing to see most learners attempted 

all questions. A range of marks were awarded and some excellent responses were 

seen on the higher demand questions. This reflects the hard work taking place in 

centres to fully prepare their learners for the exam.  

The past question papers, mark schemes and previous Lead Examiner reports are still 

relevant and should be accessed together with the Sample Assessment Materials 

(SAMs) for the revised specification. These documents can be downloaded here 

https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-

2013-nqf.coursematerials.html#filterQuery=category:Pearson-

UK:Category%2FSpecification-and-sample-

assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-

assessment-material 

Overall most topics in the unit specification seem to have been taught well. Where 

gaps in understanding were apparent it was sometimes due to a lack of depth of 

study beyond the content specified. Where high marks were achieved these learners 

demonstrated a good understanding of the unit content, an awareness of question 

requirements and a familiarity with the language terms contained within the 

specification. 

There are still some areas of the unit specification that learners appear to be 

unfamiliar with. Centres are reminded that the entire specification is in the scope for 

this exam. 

 

 

 

 

 

https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-2013-nqf.coursematerials.html#filterQuery=category:Pearson-UK:Category%2FSpecification-and-sample-assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-assessment-material
https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-2013-nqf.coursematerials.html#filterQuery=category:Pearson-UK:Category%2FSpecification-and-sample-assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-assessment-material
https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-2013-nqf.coursematerials.html#filterQuery=category:Pearson-UK:Category%2FSpecification-and-sample-assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-assessment-material
https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-2013-nqf.coursematerials.html#filterQuery=category:Pearson-UK:Category%2FSpecification-and-sample-assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-assessment-material
https://qualifications.pearson.com/en/qualifications/btec-firsts/travel-and-tourism-2013-nqf.coursematerials.html#filterQuery=category:Pearson-UK:Category%2FSpecification-and-sample-assessments&filterQuery=category:Pearson-UK:Document-Type%2FSample-assessment-material
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Introduction to the Overall Performance of the Unit 
 

This question paper has a new format and is organised into two sections A and B. 

Learners in general performed well across the questions in Section A which includes 

mainly short response, multiple choice and multiple response questions culminating 

in a higher demand new type of question, this series requiring analysis in Q2d. The 

command ‘analyse’ is new to this exam and some learners relied on rewriting the data 

or gave theoretical accounts of domestic tourism and economic effects so overall 

scores were quite low on this question.  This is something that no doubt centres can 

look to improve on.  

In Section B questions were themed and consisted largely of short scenarios and 

questions requiring explanations. Within this section Q3c and Q5 performed very well 

and some excellent responses were seen. 

The paper successfully discriminated across all ability levels. 

There were instances of learners misunderstanding question requirements 

particularly evident in Q4c. This required responses related to the advantages and 

disadvantages for organisations of mobile applications. A significant proportion of 

learners gave the customer perspective rather than that of the organisations and did 

not score. 

Some learners misread Q1c which required two examples of literature available at 

visitor information centres, many gave examples of information tourists needed and 

did not score. The other question that was largely misunderstood was Q4b which 

generated a range of incorrect responses. The question required advantages for the 

hotel of being part of the corporate group; many learners gave advantages for the 

group or for customers or continued to write about impacts from Q4a. 

This is an obvious reminder but learners do need to read all questions with great care 

and identify what is being asked of them and then to check that the response given 

answers the actual question.  

As reported previously gaps in knowledge or familiarity with the unit content and 

terminology was evident in some responses to questions. In Q1d a range of incorrect 
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responses were seen from examples of charities, good causes, marathons and few 

learners recognised the sources of funding of voluntary sector organisations. These 

are given in the unit content.  In general, understanding of types of organisations, 

Topic B.3, in the context of travel and tourism is a key weakness; the use of case 

studies or where possible, visits could aid a deeper understanding of roles, 

characteristics, funding and functions.  

Similarly there was a significant lack of knowledge of key organisations, Topic B.2. This 

has been reported on in previous reports.  Low scores were seen across Q3a with a 

significant proportion of learners failing to score any marks. Many learners could not 

name any of the other trade and professional bodies in UK travel and tourism sector; 

or were unfamiliar with the term. These are given in the specification. The vast 

majority of learners clearly had no knowledge of UK inbound and were unable to state 

two roles of this organisation. Learners are required to know the general roles of 

trade and professional bodies and ancillary organisations as listed in the unit content; 

teaching and learning should also include study of the specific roles (as well as types 

and products/services) of each organisation so learners understand their importance 

and benefits. In Q3b, understanding of the roles of regional tourist agencies in the UK, 

Topic B.1 was generally limited with few being able to identify roles nor offer an 

explanation.   

In assisting with preparing learners for the examinations one of the most 

fundamental requirements for teaching and learning is familiarity and competence 

with regards the terms, concepts and the language of the content of the unit 

specification. The content of question papers is driven by the content of specification. 

Whilst there was an improvement overall on some of the more complex questions in 

Section B that require an explanation some learners did not expand their responses 

sufficiently to provide an explanation, justification or elaboration of a valid point 

made and frequently only gained two of the possible four marks available.   

Performance on the final question, this series requiring an evaluation, showed an 

improvement. Most learners made good use of the information, considering each 

option’s advantages and disadvantages and summing up with a conclusion. It was 

clear they engaged well with the scenario and some really insightful responses were 

seen where the higher marks were well deserved! 
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Individual Questions 
The following section considers each question on the paper, providing examples of 

popular learner responses and a brief commentary of why the responses gained the 

marks they did. This section should be considered with the live external assessment 

and corresponding mark scheme. 
 

SECTION A 

Q1ai 

This multiple choice question was answered well by many who correctly identified 

A – A family from Sweden visiting England as an example of inbound tourism. 

 

Q1aii 

This question required learners to give three types of specialist travel, other than 

voluntary.  The most popular correct types given were ‘dark tourism’, ‘health’ and 

‘education’. As seen in previous papers, some learners either missed the word 

‘specialist’, misunderstood the question or simply did not know the answer and 
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incorrectly gave types of tourism ‘domestic’, ‘outbound’ and ‘inbound’ tourism or types 

of travel ‘business’ and ‘leisure’. These did not score.  

 

This response scored 1 mark. 

 

 

One mark was awarded for education. This is typical of many responses where 

learners seem to confuse the content terms – business and leisure are two types 

of travel. 

 

 

 

This response gained 3 marks. 
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A succinct response with three correct types given. 

 

Q1aiii 

This multiple response question was answered quite well by many who correctly 

identified B – Leisure travel and C – Domestic tourism to describe the visit.  As seen 

on previous papers many learners are ‘losing’ marks by only selecting one choice 

suggesting they had not read the question/or the marks available.  

 

Q1bi 

This question was well answered. Leaners were required to state one other type of 

passenger transport, other than air. Appropriate methods of transport by road, rail 

and sea such as coach, train, ferry were accepted this series as this has not been tested 

before. 

 

Q1bii 

This question was quite well answered by most which was pleasing as this type of 

question has not been seen before. A range of appropriate transport operators were 

given including British Airways, Easyjet, Virgin Atlantic and Cross Country trains.  Where 

learners did not score it was generally because they gave tour operators such as 

Thomas Cook and TUI. 

 

 

 

 

Q1c 

This question was fairly well answered by many who gave appropriate examples 

of literature available for tourists in a visitor information centre such as maps, 

leaflets, brochures and timetables. Some learners misunderstood the question 

and described information that tourists might need ‘directions to the train station’. 

 

This response gained 0 marks. 
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This is typical of many responses that reflect a misunderstanding of the 

requirements of the question.  The emphasis here was for ‘examples of literature’; 

many learners gave examples of information.  

 

This response gained 2 marks. 

 

 

 

This is an interesting response as the learner has written more than needed. One 

mark was awarded for ‘maps’ and one for ‘brochures’. As long as learners do not 

waste time writing too much it may be worth just adding an example or detail to 

show their understanding on these short response style questions. 

Q1d 

This question required learners to give one source of funding for voluntary 

organisations. It was not particularly well answered by many who gave a range of 

responses including charity, examples of charity work, helping good causes, cake 

sales. The most popular correct response was donations. 
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Both of these responses gained 0 marks. 

 

 

 

These demonstrate a lack of understanding of voluntary organisations in the 

context of travel and tourism. The second response here is actually an example of 

voluntary work, specialist travel. 

 

This response gained 1 mark for a correct source. 

 

 

Q1e 

This multiple choice question was not answered well by many. The concept of 

integration is a challenging one and only the more able learners seemed to gain 

the mark for choosing C – Tour operator purchases a travel agency as an example 

of vertical integration. The most common incorrect response was B – Airline 

purchases another airline which is an example of horizontal integration. 

Q1f 
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This multiple choice question was answered well by the majority who gained the 

mark for choosing C – Self-service check-in as an example of consumer technology 

that passengers use in airports. 

 

Q2ai 

This multiple choice question was answered well by the majority who gained the 

mark for choosing B – Average length of stay decreased in 2017.  

 

Q2aii 

This was well answered by most who correctly gave the total expenditure as £24.51 

billion 

 

Q2aiii 

This was quite well answered and many gained the mark for correctly giving 2.70% 

as the change in total nights spent from 2016 to 2017. 

 

Q2b 

This question asked learners what is the term used to describe the value of a 

country’s economy and was not answered very well. A range of incorrect 

responses were seen and some gave GBP. 

 

Q2c  

This multiple response question was answered quite well by many who correctly 

identified A - Taxi driver and D - Food producer as two examples of indirect 

employment in the accommodation sector.  Again a surprising number of learners 

only gave one choice suggesting they had not read the question/or the marks 

available. The most common incorrect response was E – Housekeeper, suggesting 

a lack of familiarity with the content of the unit. 

 

Q2d 

This is a new type of question in the question paper for the revised specification. 

The question is designed to be a challenging one. It required learners to analyse 
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data on domestic tourism day trips in Great Britain and relate to the economy; 

historically a challenging concept for these learners. The question was not 

particularly well answered by most. There were a number of issues and some 

learners did not even attempt the question. Firstly it was evident that many 

learners simply did not understand the data in the table and gave confused 

responses such as ‘Great Britain is doing well as it had 100% of the income’ and ‘it 

has gone up from 6% to 7%’.  The other common issues were that some learners 

just rewrote/copied the data with no attempt to interpret it at all; others gave 

generalised accounts about the importance of domestic tourism. Whilst some of 

these would have gained some marks few, were able to offer any meaningful 

analysis for the higher marks. Where marks above the low end of Level 2 were 

awarded, the better responses contained some analysis and many commented on 

the regions receiving the highest number of visits and expenditure and compared 

with the lowest; these also recognised the greater importance of domestic day 

visits to England compared to Wales and Scotland. The more able learners 

suggested reasons for the differences identified such as ‘London is the capital of 

England and has a lot of attractions, perhaps the north east does not have as many 

attractions for tourists’ and often then made connections to jobs, GDP and the 

multiplier effect. 

 

This response gained 1 mark. 
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This response is quite repetitive focused mainly on income and shows limited 

understanding. However, marks in Level 1 are appropriate for some relevance in 

the link between increased visitor numbers and income and also for some basic 

analysis that Wales and Scotland do not receive as much domestic tourism.  
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This response gained 4 marks. 

 

 

 

 

 

 

In this response it is clear the learner understands domestic tourism and has used 

the data provided to produce an analysis. Marks in Level 2 are appropriate for a 

partially developed analysis which is relevant to the context and also considers 

some linkages/interrelationships.  

 

SECTION B 

Q3ai 

This was not well answered by the majority of learners who did not seem to 

recognise the term ‘trade and professional bodies’ and gave a wide range of 
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suggestions. Incorrect responses included tour operators, ATOL and others were 

quite creative ‘UKdomestic’ and ‘UKoutbound’. The most popular correct answers 

were CAA and ABTA. 

 

This response gained 1 mark. 

 

 

One mark was awarded for ABTA, ATOL is the Air Travel Organiser’s Licence and 

incorrect. 

 

This response gained both marks. 

 

 

 

Good technique is shown here where the learner has provided the full names and 

abbreviations. Note that ORR is now known as Office of Rail and Road – both were 

accepted.  

 

Q3aii 
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This question was poorly answered by the majority who did not appear to have 

any knowledge of UKinbound.  Key organisations are clearly given in the 

specification and in the revised edition it makes clear that besides general roles, 

learners should also have an understanding of the roles of each of the 

organisations listed. Many did not attempt the question. Popular incorrect 

responses related to border control or tourism agencies and gave roles such as 

‘making sure people don’t enter the country’ or ‘promoting inbound tourism’, 

‘attract more tourists’ and ‘booking holidays’. 

 

This response gained 0 marks. 

 

 

 

This is a typical response highlighting the misunderstanding of the role of 

UKinbound. The roles given are more appropriate to border control agencies. 

 

This response gained 1 mark. 
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The first role relates more to an inbound tour operator and is incorrect. One mark 

was awarded for some understanding shown in the second response ‘boost UK 

profile’. 

 

Q3b 

This was reasonably well answered by some, though few gained the higher marks 

available. Learners were required to explain two roles of a regional tourism 

agency. It was evident that some learners had limited knowledge and/or were 

confused giving roles of a travel agency such as ‘book holidays’.  Popular correct 

responses related to ‘promotion’, ‘information’, ‘help and advice for those planning 

holidays to the area’. Whilst marks were gained for identifying a correct role most 

lacked the depth of understanding of regional tourism agencies to offer an 

appropriate explanation.  Some repeated information given in the stem of the 

question ‘to encourage more visitors’ – such repetition cannot be credited.  

This response gained 2 marks. 

 

 

 

Here in the first response one mark was awarded for the identification of a role 

‘provide information’ but a valid explanation is not present. In the second response 

‘guides’ is information and a repeat of the role already given but there is some 

justification/elaboration linked to helping visitors plan their visit, worth one 

additional mark.  
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This response gained two marks. 

 

 

 

Two marks were awarded for two roles identified. Explanations were not offered 

and this is a common issue.  Learners need to check how many marks are available 

and here there were two available marks for each explained role – one mark for 

identifying a role and one for a correct elaboration point. Overall it was felt the 

reason for few explanatory responses on this question was a lack of knowledge of 

the purpose of regional tourism agencies. 

 

Q3c 
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This was answered fairly well by most learners and it was pleasing to see many 

gaining full marks.  Considering that understanding of airport lounges has not 

been assessed previously, on the whole learners engaged very well with the 

scenario. Most learners are likely to have gained some marks here. Where learners 

did not score, the most common reason was limited knowledge or 

misunderstanding as they wrote about flying first class or that the lounge facilities 

were on the aircraft.  The other reason is that some repeated the information given 

- ‘its adults only’ and did not offer an interpretation such as ‘its child free’ or ‘no 

children’. Learners are cautioned against repeating any information given in 

scenarios and question stems as these will not gain marks.  However there were 

some excellent responses related to - being able to relax or work without being 

disturbed by children; people paying extra as they could be treating themselves if 

going on a special holiday/occasion; some suggested cost savings as food can be 

expensive on some flights; other reasons included nervous flyers needing a calmer 

environment, many suggested that some people may have had an early start and 

need to refresh in high quality environment before flight especially if business 

travellers.  It was great to see a wide range of fairly well reasoned responses here. 

 

 

This response gained 1 mark. 
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The first response is too vague and does not relate clearly enough to the facilities 

in the lounge and why passengers would pay more.  In the second response one 

mark was awarded for being ‘able to relax before the flight’ however there is no 

link to the facilities or explanation for the additional mark. 

 

 

 

 

 

 

 

 

 

 

This response gained 4 marks. 
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An excellent response well deserving of full marks. Both reasons show 

understanding and are linked to the airport lounge and air travel. One mark was 

awarded for the reason ‘can relax/de-stress’ and an additional mark for the 

justification/elaboration will help ‘nervous or first time flyers’. In the second 

response one mark was awarded for the reason ‘can get food/fill up and wash’ and 

an additional mark for the justification/elaboration ‘may have been in a hurry’. 

 

Q4a 

This question was fairly well answered by many. Learners were provided with 

details of a music festival and its negative impacts. The question required learners 

to explain two ways that the organisers could reduce the impact of the festival on 

the environment.  Popular incorrect and often unrealistic responses referred to 

‘more bins’, ‘stop people staying in tents’, ‘rules to make people take their rubbish 

home’ and ideas linked to removing waste ‘get volunteers to pick up the rubbish’ 

– these demonstrated a lack of understanding and had focused on what to do after 

the festival. The focus was about how to reduce the waste in the first instance and 

other ways to reduce environmental impacts. Better responses referred to a range 

of transport options to reduce the number of cars travelling to the festival; 

providing recycling bins, using reusable/recyclable cups and a range of ideas about 

offering on-site accommodation and re-using tents were also seen. Many gained 

marks for identifying an appropriate way, fewer gained the additional marks for 

elaboration/explanations linked to how the way given would reduce negative 

impacts. It is worth reminding learners when asked for ‘ways’ they should first identify 

‘how’ ie stating what can be done and then develop their response to explain how this 

will achieve whatever the context is.   

 

This response gained 2 marks. 
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This is an example of a response that gains marks for identifying ways but lacks 

elaboration, development or explanation of why the way stated would reduce the 

impact of the festival. One mark was awarded for each way ‘recycle the tents’ and ‘have 

caravans’ ie provide accommodation. 

 

 

 

 

 

 

 

 

 

 

This response gained 3 marks. 
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Many learners suggested one way would be litter picking but this misses the point and 

did not gain marks. In the first response here however a mark was awarded for the 

elaboration linked to reducing waste. In the second response the way identified links 

to encouraging alternative transport and was awarded one mark and the elaboration 

about fewer cars gained the additional mark. 

 

Q4b 

Whilst 4a was assessing understanding of sustainable tourism, Q4b used the same 

organisation but was targeting interrelationships, specifically corporate groups. 

However some learners who had clearly engaged well with the scenario in Q4a gave 

responses linked back to the issue of the impacts and misread or misunderstood what 

was required here. Overall this question was not particularly well answered by many. 

The question required learners to explain two advantages for the hotel of being part 

of the corporate group. Some learners mistakenly continued from 4a and referred to 

‘customers are able to stay at the hotel and would not need to take a tent so reducing 

waste’ others gave vague responses about advantages to the group, not the hotel 

others suggested package deals with visitor attractions and hotels being an advantage 

to customers. It seemed only the most able understood what was required and these 

gave popular correct advantages such as ‘share customers’ or the benefits of an 

improved image/reputation from being part of a well-known group.   Where full marks 

were gained these included ‘the hotel will be promoted by BGFest and gain a wider 

customer base’ and ‘the hotel could have financial support from the group to help with 

improvements’. 
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This response gained 0 marks. 

 

This is typical of many responses seen where the learner has continued from the 

previous scenario and not answered the question. 

 

This response gained 4 marks.  
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Here understanding is evident. One mark was awarded for the advantage ‘hotel will be 

promoted by the other businesses’ and one additional mark for the 

explanation/elaboration ‘increased sales’. In the second response two advantages are 

given; one mark was awarded for identifying the advantage ‘access to larger customer 

database’ and an additional mark for the elaboration being ‘able to market/promote 

to a wider audience’.  

 

Q4c 

This question was not well answered by the majority. These inexplicably missed the 

emboldened word ‘organisations’ and gave responses from the customer perspective 

and did not score. Whilst a new type of question for this question paper, the content 

should have been familiar and has been assessed previously in a variety of ways. 

Furthermore, the specification makes clear learners should know “advantages and 

disadvantages of each technology for different types of customers and/or travel and 

tourism organisations”.  Examiners also commented that many learners did not have 

a sound understanding of mobile applications and gave generic responses related to 

websites, online bookings or the internet. Another common misunderstanding of the 

term was evidenced by learners that wrote about online job applications. It was 

however pleasing to see full marks being awarded to the better responses that gave 

the organisation’s perspective and showed an understanding of mobile application 

technology. Where marks were achieved popular responses included the ‘will need 

experts to create/update and maintain leading to increased costs’, ‘can reduce 
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paperwork/staff needed, ‘that people expect to be able to do everything on their 

smartphones these days so meets their needs’ and ‘potential difficulties experienced 

lost bookings etc if the application fails’.  Examiners commented that in many 

responses seen there continues to be evidence of misconceptions about older 

generations being unable to operate modern technologies. This is disappointing and 

incorrect, centres are reminded to encourage learners to avoid giving stereotypical 

views.  

 

 

 

 

 

 

 

 

 

 

 

This response gained 0 marks 
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Whilst the learner has tried to apply the responses to organisations the response is 

confused and reflects limited understanding of this type of consumer technology. 

Much of the content is generalised and related to advertising, online bookings and the 

reference to ‘stores’ is not really appropriate for travel and tourism. On this type of 

question, learners are advised to clearly state ‘this is an advantage because’ and vice 

versa. 
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This response gained 2 marks. 

 

 

The first part of the response is from the customer perspective and also highlights 

misconceptions about ‘the elderly’ which are discouraged. There is some 

understanding in the second part which is more clearly about organisations/airlines. 

The advantage ‘saves money’ gained one mark and the explanation linked to not 

needing to print tickets gained an additional mark. Again the learner has not clearly 

stated advantages/disadvantages here. 
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Q5  

This question was well answered by the majority of learners. Learners were provided 

with a scenario based on requirements for a family holiday and information on three 

possible options for accommodation. Learners were required to evaluate the most 

suitable option for the family. It was clear learners enjoyed the question and many 

wrote at length requiring extra sheets. It is worth pointing out however it is the quality 

of responses and not the quantity that tends to gain the higher marks available.  

Where the lower scores were achieved, this tended to reflect limited knowledge and 

understanding of what a B&B or holiday park would provide as standard. The other 

most common mistake limiting achievements was where learners just wrote about 

the option they had decided was the most suitable. These tended to be generalised, 

often descriptive and lacked any evaluative aspects. Typically the benefits of the 

learner’s chosen option were given without any consideration of the disadvantages or 

negative aspects of that or any of the other options. Overall however, it was so 

pleasing to see the number of learners able to present logical evaluations that 

considered a range of appropriate advantages and disadvantages for each option and 

made clear links to the family group.  Most learners also presented a conclusion and it 

was a delight to read many that provided substantiated conclusions drawing on the 

results of their evaluation. Some excellent responses were seen in comprehensive 

accounts for instance where learners considered the potential risk of a third floor 

apartment for small children possibly needing a pushchair or to be carried, that 

teenagers would need their own space, proximity to the town centre and options for 

dining out rather than having to cook, that self-catering may not be very relaxing and 

opportunities to meet new friends at the holiday park. 
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This response gained 4 marks. 
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This an example of a typical response where the learner has not considered all 

three options and the account is all about why Option 3 is the most suitable option. 

The evaluation is partially developed as reasons are not provided to say why the 

other two options are unsuitable, other than its ‘not the most expensive’ option. A 

conclusion is not provided. Overall the points made are relevant, linked to the 

family and evaluative ‘this is good because’. Marks in Level 2 are appropriate for 

evaluation and a range of relevant points. 
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This response gained 8 marks. 
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A superb response well deserving of high marks.  This example also shows good 

practice in the annotations and underlines the learner has made on the question 

paper scenario and for each option. The learner has provided a logical and well 

developed evaluation. The advantages and disadvantages of all three options are 

considered and points are developed and linked to the information eg ‘difficulty of 

third floor access with a two year old’.  A conclusion is provided. Level 3 marks are 

appropriate for a logical evaluation showing accurate knowledge, relevance and 

clear links to the context considering different aspects.  The only reason this did 

not gain the full 9 marks is the conclusion is not fully supported in terms of the 

discounted options.  It is also worth noting that it is not necessary to write reams 

and reams to achieve Level 3 marks; here the preplanning would have assisted the 

learner.  

 

 

Summary 
 

Based on their performance of this paper, learners should: 

 Practice interpreting data on employment, inbound tourism, domestic tourism, 

GDP and also access data presented in different formats such as charts and 

tables – look for reasons behind the data and patterns 

 Know the difference between possible command words ‘assess’, ‘evaluate’, 

‘analyse’ and ‘discuss’ and what you need to provide. Use scenarios/past 

papers/case studies to practice writing and structuring long answer responses 

to have the best chance to access all marks available on the paper 

 Know details of all the key organisations listed in the unit content Topic B.2, 

including abbreviated names and ‘real life’ roles, types, products/services 

 Know about ‘tourism development and promotion’ – types of organization 

such as regional tourism agencies advantages, disadvantages, roles and 

products/services, including real examples of organisations 

 Know the ways that sustainable tourism can be achieved – research case 

studies/destinations for ‘real world’ examples  

 Be familiar with the terminology used in the unit content as these terms and 

phrases will be used in the exam paper; eg: expenditure, income, vertical 

integration, gross domestic product, vertical integration 

 Read each question carefully and underline the key words of the question to 

keep focus – watch out for multiple response questions where two marks are 

available 
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 Observe the marks available as a guide to the depth of response required. For 

two marks such as ‘explain one reason/way/advantage’ the answer needs to 

contain two separate points – one point should identify or state the ‘way’, 

‘reason’ or ‘advantage’ and the second point should contain a connecting 

statement that is a development of the first point and links the ‘way’ etc. back to 

the scenario given 

 Re-read answers back and then check it does answer the question   
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