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Some questions must be answered with a cross in a box X. If you change your mind about an
answer, put a line through the box £¢ and then mark your new answer with a cross [X.

Answer ALL questions.

1 (a) Identify two examples of outbound tourism from the UK.
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A group from Scotland visiting Norway

A solo traveller from France visiting England
A family from Northern Ireland visiting Egypt
A couple from Wales visiting England

A student from Brazil visiting Spain

(b) Identify two reasons for leisure travel.
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The reasons for business travel are sometimes referred to by the abbreviation MICE.
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Interviews
Repatriation
Work meetings
Day trips

Visiting friends

(c) What does the E in MICE stand for?

o N W >

Events
Energy
Exclusive

Environments
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Dark tourism is a type of specialist travel.

(d) (i)

Define the term dark tourism?

Adventure travel is another type of specialist travel.

(iii) Give one example of adventure travel.

(e) Give two types of specialist travel other than dark tourism and
adventure travel.

(Total for Question 1 = 10 marks)
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2 (a) State two roles of regional tourist boards in the UK.
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Some hotels employ a member of staff called a housekeeper.
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(b) (i) State one role of a housekeeper in a hotel.
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Hotels are one type of accommodation.
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(ii) State two other types of accommodation in the travel and tourism sector.
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(c) Lorna needs to travel 200 miles to attend a business meeting. She is considering
whether to drive to the meeting or travel by train.

Give four advantages for Lorna of travelling by train rather than by car.

(Total for Question 2 = 9 marks)
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3 (a) Identify one example of horizontal integration.
(1)

Retailer merging with a wholesaler

Travel agent merging with a travel agent

|
|
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Tour operator purchasing an airline
[J D Hotel purchasing a car hire company
One key organisation in the travel and tourism sector is the ORR.

(b) What does ORR stand for?
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(Total for Question 3 = 4 marks)
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4 Organisations in the travel and tourism sector use a range of consumer technologies.

(a) Identify one way travel and tourism organisations may use their websites for
marketing and promotion.

(1

[J A Postcustomer reviews
[ B Share confidential details
0 c

Release accounts

[ D Make payments

(b) Explain two ways technology has improved the customer experience for air
travel passengers.
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CheapStay.com is an online comparison website that lists thousands of UK hotels.
As part of the agreement to be listed on CheapStay.com, hotels have to meet
certain conditions.

Crimi Hotels is a small hotel group with six hotels in major UK cities. The hotel group
wants to increase sales, so is considering applying to be listed on CheapStay.com.

(c) Explain two disadvantages for Crimi Hotels of being listed on CheapStay.com.

(Total for Question 4 = 9 marks)
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5 Ambler is a popular tourist town with an historic castle. There are plans to build a new

visitor centre, which will be open all year. It is hoped that the visitor centre will help
achieve sustainable tourism.

Selling local produce is one way the planned visitor centre can help achieve
sustainable tourism.

Explain two other ways the visitor centre can help achieve sustainable tourism
in Ambler.

(Total for Question 5 = 4 marks)
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6 GRWorld is a corporate group with over 19 million customers. The group owns an
airline and provides tour operations and travel agency services.

Venturer Tours is an independent tour operator that offers adventure holidays.
GR World plans to purchase Venturer Tours.

Explain three advantages for Venturer Tours of becoming part of the GR World
corporate group.

(Total for Question 6 = 6 marks)
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Use the following information to help you answer Question 7.

Inbound tourism to the UK 2015 -2017

Overseas Total spend Key facts
visitors (£billions)
(millions)
2015 36.1 22.1 «  £3 billion spent by visitors from the USA

« 270,000 visitors from China — an increase of
50%

«  77% of inbound visits were repeat visits

2016 37.6 22.5 - Most visitors were from France, the USA and
Germany

«  53% of total spend was in London

2017 39.2 24.5 « 15% increase in holiday visits in January and
February, £2.7 billion spent — a record amount
for this period

. Visitors from France, Germany and Italy
decreased by 4%

(Source: Adapted from www.visitbritain.org/latest-quarterly-data-uk-
overall; www.visitbritain.org/visitor-economy-facts)

7 Discuss the effects of inbound tourism on the UK economy between 2015 and 2017.
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(Total for Question 7 = 8 marks)
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