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Introduction  

 
This report has been written by the Lead Examiner for the BTEC unit, Travel and 

Tourism Business Environments.  
 
It is designed to help you understand how learners performed overall in the 

exam. For each question there is a brief analysis of learner responses.  
 

We hope this will help you to prepare your learners for future external 
assessments. 
 

 
 

 
 
 

 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 



 

General Comments  
 

This was the sixth examination series for Unit 7 Travel and Tourism Business 
Environments. It was pleasing to see how many candidates attempted the 

majority of questions.  
 
Examination technique was not as effective as it could have been in particular 

with Question 10. Appropriate practice and preparation for external assessments 
should be a priority for centres using all of the information available. The paper 

was wide ranging in terms of grades to be awarded.  
 
Often questions asked learners to explain two ways, or provide two reasons, but 

many learners provided one explanation or reason which then limited the 
number of marks they could be awarded. 

 
Learners found some difficulty with the terminology used within the examination 
although the same terminology is used within the specification, for example 

‘human influenced events’. Learners seemed to be confused between a human 
influenced event and events that humans attend.  

 
A lack of understanding of people, who are retired, hindered performance with 

Question 8(b). Learners tended to think that once a person reaches retirement 
or are over the age of 65, they have a limited life expectancy. Learners should 
have a true understanding and appreciation for all age ranges of customers and 

be able to effectively recognise their impact on a business.  
 

 
 

 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 



 

Feedback on specific questions  
 

Q1 (a)  
This was a multiple choice question worth one mark. Learners were asked to 

identify a type of business ownership. It was pleasing to see the majority of 
learners gained the mark for correctly identifying public limited company as a 
type of business ownership.  

 
This response was awarded 1 mark. 

 

 
 

Q1 (b)  
This was a multiple choice question worth one mark. Learners were asked to 

identify the size of Cooper Cottages’ business. It was pleasing to see the 
majority of learners gained the mark for correctly identifying ‘large’ as the size 
of the Cooper Cottages’ business. 

 
This response was awarded 1 mark. 

 

 
 

 
 

 
 
 

 
 

 
 

 
 
 



 

Q1 (c)  
This was a multiple choice question worth one mark. Learners were asked to 

identify the geographical scale of Cooper Cottages’ business operations. This was 
not well answered by several learners.  

 
This response was awarded 1 mark. 
 

 
 
 

Q1 (d)  
This was not well answered by many learners. This question tested 
straightforward knowledge of an internal department responsible for recruiting 

and training staff. Few learners were able to correctly identify multi-national as 
the correct answer.  

 
This response was awarded 1 mark. 
 

 
 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 



 

Q1 (e)  
This question was not well answered by many learners. Learners struggled to 

outline disadvantages of a matrix staffing structure. Some learners simply stated 
the structure wouldn’t hold. The most popular answers were poor communication 

and difficulty making decisions.  
 
This response was awarded 2 marks. 

 

 
This response was awarded 0 marks. 
 

 
 
 

Q1 (f) 
Learners were asked to state one type of staffing structure other than matrix. 

Several learners correctly stated hierarchical or flat. Common incorrect answers 
were steep and sharing. 
 

This response was awarded 1 mark. 
 

 
 

 
 
 

 
 

 



 

This response was awarded 0 marks. 
 

 
 
Q2 (a)  

The majority of candidates were able to select the correct answer from the table 
and score the available mark - Caribbean.  
 

This response was awarded 1 mark. 
 

 
 
 

Q2 (b)  
The majority of candidates were able to pick the correct answer from the table 

and score the available mark – 2015.  
 
This response was awarded 1 mark. 

 

 
 
 

 
 

 
 
 

 
 

 
 



 

Q2 (c)  
Most candidates were able to pick the correct answer from the table and score 

the available mark – £64.7 billion.  
 

This response was awarded 1 mark. 
 

 
This response was awarded 0 marks. 

 
 

 
Q3 (a)  

This question was not well answered by several learners. Learners were asked to 
give one example of a cultural trend with correct answers being dark 
tourism/health tourism/sport tourism. Common incorrect answers were 

weddings and festivals.  
 

This response was awarded 1 mark. 
 

 
 
This response was awarded 0 marks. 

 

 
 
 

 



 

Q3 (b) 
This question was not well answered with a significant number of learners not 

scoring the available mark. Learners were asked to outline what is meant by the 
term affluent empty nesters. Common incorrect answers were people who don’t 

have children/people whose children have left home.  
 
This response was awarded 1 mark. 

 

 
This response was awarded 0 marks. 

 

 
 

Q3 (c) 
This question linked government interventions. A significant number of learners 
did not score the available one mark. Few learners could correctly give one 

government intervention other than taxation. There were very few who could 
correctly answered immigration policy/investment in infrastructure/funding of 

promotional organisations/material. 
 
This response was awarded 1 mark. 

 

 
 
 

 
 

 
 
 

 
 



 

This response was awarded 0 marks. 
 

 
 
Q4 (a) 

This question was well answered. A significant number of learners scored 1 
mark. The more able learners were able to identify two trends shown by the 

data in the graph. 
 
This response was awarded 2 marks. 

 

 
  
Q4 (b) 

Learners were asked to provide an example of an economic trend. A significant 
number of learners did not score the available one mark. Few learners could 
correctly give an example of an economic trend.  

 
This response was awarded 1 mark. 

 

 
 

 
 
 

 



 

This response was awarded 0 marks. 
 

 
Q4 (c) 
This question was not particularly well answered. A significant number of 

candidates scored 0 marks. For those candidates that scored one mark, the most 
popular answer was ‘people may take more holidays’. Very few learners were 

able to score the full two marks available for this question.  
 
This response was awarded 2 marks.  

 

 
 
This response was awarded 1 mark. 

 

 
 

 
 
 

 
 

 



 

Q5 (a)  
Very few learners were able to outline two advantages for Total Taxis being a 

private limited company.  
 

This response was awarded 2 marks. 
 

 
 

This response was awarded 1 mark. 
 

 
 
Q5 (b) 
Very few learners could explain one advantage of using an external business for 

accounting and administration functions.  
 

It is clear that the majority of learners are not aware of how an external 
business can be an advantage to another business.  
  

This response was awarded 2 marks.  
 

 
 
 
 



 

This response was awarded 2 marks.  
 

 
 

Q6  
Learners were required to explain two ways that Dream Productions could use 

technological innovations to increase ticket sales. The majority of learners were 
able to score one or two marks. Very few learners were able to score the 

available four marks.  
 
This response was awarded four marks available: 

 

 
The learner has provided a valid way and explanation in the first response; by 

identifying a website to promote and advertise tickets increasing customer 
awareness, two marks awarded. In the second response the learner has 
provided a valid way and explanation by identifying online bookings which will 

allow tickets to be purchased 24 hours a day, two marks awarded. 
 

 
 
 

 
 

 



 

This response was awarded 2 marks. 
 

 
 
Q7  

This question was not answered well due to learners misreading the question. 
Learners were generally unable to explain ways in which the Highland Hotel 

could be a more ethical business. Many learners missed gaining marks due to 
confusing ethical with ethnicity. 
 

This response was awarded 3 marks.  
 

 
 

 
The learner has provided one valid way with no explanation in the first response; 

employ more local people, one mark awarded. The second response has 
provided a valid way and explanation by identifying using local produce from 
local farmers, two marks awarded.  

 
 

 
 
 

 
 



 

This response was awarded 2 marks.  
 

 
The learner has provided a valid way and explanation in the first response; by 
identifying using locally sourced foods to help local business, two marks 

awarded. The second response refers to customer needs rather than the 
Highland Hotel being a more ethical business.  

 
Q8 (a) 
This question was not well answered due to learners not understanding cutting 

business costs. Learners were generally unable to explain one way in which the 
RHG could cut business costs. 

 
This response was awarded 2 marks. 
 

 
The learner has provided valid way with an explanation, identifying less staff 

therefore paying less wages, two marks awarded. 
 

This response was awarded 1 mark. 
 

 
 
The learner has provided valid way with no explanation by identifying cutting 

down on the number of employees, one mark awarded. 
 



 

Q8 (b) 
This question was not well answered due to learners not knowing why only 

appealing to visitors who are retired is a business risk for the RHG. For those 
learners who scored one mark, the most popular response was ‘limited target 

market’. 
 
This response was awarded 2 marks. 

 

 
The learner has provided valid way with an explanation, identifying that by only 

appealing to a small group of customers leads to a reduced income, two marks 
awarded. 

 
This response was awarded 1 mark. 

 

 
 

The learner has provided valid way with no explanation by identifying limited 
target market, one mark awarded. 

 
 
 

 
 

 
 
 

 
 

 
 

 
 
 

 
 



 

Q8 (c) 
This question was not well answered due to learners not understanding reasons 

why a business would want to reduce seasonality.  
 

This response was awarded 4 marks.  

 
 
The learner has provided a valid way and explanation in the first response; by 

identifying fixed running costs linked to helping profitability, two marks awarded. 
The second response has provided a valid way and explanation by identifying 
volume of customers during peak times linked to demotivated staff, two marks 

awarded. 
 

This response was awarded 2 marks. 
 

 



 

The learner has provided two separate valid ways but with no explanation in 
either response. First valid way; profits all year round, one mark awarded. 

Second valid way; employing full-time staff all year round, one mark awarded.  
 

Q9  
This question was attempted by the majority of learners. It was not very well 
answered with many answers relating to events that humans would attend 

rather than human influenced events.  
 

This response was awarded 4 marks. 
 

 
The learner has provided a valid way and explanation in the first response; by 
identifying London riots leading to reduced profits for travel and tourism 

businesses, two marks awarded. The second response has provided a valid way 
and explanation by identifying Paris attacks leading to people being too scared to 

travel, two marks awarded. 
 
 

 
 

 
 

 
 
 

 
 

 
 
 

 



 

This response was awarded 2 marks. 
 

 
 
The learner has provided two separate valid ways but with no explanation in 
either response. First valid way; people not wanting to travel, one mark. Second 

way; travel companies not making as much money, one mark awarded.  
 

Q10  
This question allowed learners to demonstrate their knowledge and 
understanding of how a small traditional visitor attraction could respond to a 

business threat of a new theme park opening nearby. 
 

Learners generally understood the scenario and were able to understand the 
business threat to Old McDonald Village. Some learners tended to identify ways 
Old McDonald Village could respond to the opening of the new theme park. 

These learners struggled to discuss any points in depth. Several learners 
discussed Old McDonald Village forming a partnership with the new theme park, 

increasing advertising and promotion, developing the farm by bringing in new 
animals. Other responses at this level included the timeframe of the opening of 
the new theme park, and that Old McDonald Village could use this time to 

refurbish the theme park to maintain its customer base. 
 

 
 
 

 
 

 
 

 
 
 

 



 

This response was awarded 7 marks. 
 

 



 

 



 

This response was awarded 5 marks. The learner has identified a range of points 
and discussed some in detail. 

 

 

 

 
 
 

 
 



 

 

 
 

 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 



 

This response was awarded 3 marks. The learner has identified a few points but 
has been unable to discuss them in detail. 

 

 

 
 
 

 
 
 

 
 

 
 
 

 
 

 



 

Summary  
Based on their performance of this assessment, learners should:  

 
 Know the language and all the content terms within the unit specification 

and be prepared to be tested on them in the assessment.  
 

 Study the specification to ensure all aspects that could be tested are 

known, such as types of business structure, the changing structure of a 
business, business functions, and trends in the travel and tourism sector.  

 
 Practise answering questions using past papers and mark schemes to gain 

familiarity with the style and structure of questions used and know what is 

required by the command words.  
 

 In the examination, read each question carefully, preferably twice.  
 

 Observe the marks available and answer accordingly. For two marks such 

as ‘explain one reason/way/advantage’ the answer needs to contain two 
separate points – one point should identify or state the ‘way’, ‘reason’ or 

‘advantage’ and the second point should contain a connecting statement 
that is a development of the first point and links the ‘way’ etc. to the 

scenario given.  
 

 If two explanations are required and four marks available, two marks will 

be awarded for the first response and the other two will be awarded for 
the second response. So if only one response is made then two of the 

marks allocated for the question will be lost.  
 

 Re-read answers back and then check it answers what the question has 

actually asked.  
 

 If a scenario is given use the information to answer the question to show 
application of understanding and knowledge.  

 

 Check the examples provided in the stem of the question to ensure these 
are not used as one of the answers provided by the learner.  

 
 Check who the given disadvantages and advantages should be aimed at. 

Is it the customer or the organisation described in the stem of the 

question?  
 

 Be prepared for and plan the response to the last question which will 
require a number of different aspects to be addressed, with reasoning, for 
higher marks to be awarded.  
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