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Answer ALL questions.

Some questions must be answered with a cross in a box X. If you change your mind about an
answer, put a line through the box £¢ and then mark your new answer with a cross [X.

1 Aradio production company broadcasts programmes on its DAB radio station.
The radio production company also produces other types of media products that
encourage audience interaction.

(a) State two other platforms that the company could use to distribute its
radio programmes.
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(b) Give two post-production tasks the company will have to do for its
radio programmes.
e
2 e e e e e
(c) Identify the body that regulates the programmes made by the radio
production company.
] A PEGI
] B OFCOM
[ € BBFC
[J D IPSO
2
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(d) Explain one benefit to the audience of interacting with the company’s
media products.
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(Total for Question 1 = 9 marks)
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2 Most modern mobile phones allow users to stream video on demand.

(a) Give two other examples of technological convergence.

(b) Explain two ways that audiences using technological convergence can benefit
media producers.

(Total for Question 2 = 6 marks)
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3 Research is an example of a pre-production activity for moving image products.

(a) Give three other examples of pre-production activities for moving
image products.

(3)
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(b) Give two examples of quantitative research methods that researchers can use.

(2)
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(c) Give two benefits of quantitative research.

(2)
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(d) A researcher uses an interview to help develop a moving image product.
Identify this type of research.
(1)
L] A Primary
[J] B Quantitative
] € Invalid
[J D Secondary

(Total for Question 3 = 8 marks)
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4 A news organisation is redesigning its website because it wants to attract a B2
wider audience. R S
) o ) ) . ) Z'UZ-Z % <
(a) Give two stylistic considerations about the design and layout of the website. o _gz-:
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The following data shows people’s preferences for getting news.
70
64
60 58
51
50 49
45
340 37 22
§ m Online / Social Media
& 30 29 28 TV
24
20
10
0
18-24 25-34 35-44 45-54 Over 55
Age Group
Main source of news by age group
(Source: Reuters Institute for the Study of Journalism - Digital News Report 2017)
(b) Identify which one of these statements is true.
(1)
[J A People aged 18-24 only get news from social media.
L] People aged 45-54 do not use social media for news.
[J € People aged 25-34 are more likely to get news from online social media
than from TV.
[J D More people under the age of 45 prefer TV over online or social media
for news.
. J
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(c) Many people are concerned about the way audiences are accessing most of their
news through social media.

Discuss the advantages and disadvantages of accessing news through social media.

(8)
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(Total for Question 4 = 11 marks)
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( )

5 Avideo channel attracts an audience who choose to watch because they identify :
with the host and feel a sense of belonging. s s

(a) State the audience theory this is an example of.

The programme often uses high-key lighting setups to create bright lighting effects.

(b) Give three other types of lighting.

V3HV SIHL NI 3LIMM 10N 0d
DO NOT WRITE IN THIS AREA

(Total for Question 5 = 4 marks)
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6 The following poster has been produced to promote a new documentary about
exploitation in the fashion industry.

COMING SOON

Behind the scenes in the UK fashion industry

www.shattered-docu.com
#shattered

12

P 6 1 8 2 6 A 01 2 1 6

YISV SIHENEILIEM LONOd VIdY SIHL NI F1LIIM LONOG

VISV SIHLNEILIIM 1ON-OC

DONOLWRITEIN-THIS'AREA DO NOTWRITEIN-THIS;AREA

DO NOTWRITEIN THIS AREA



SIHL NI 3118M 10N 0d

5
XX
%
XX
%
%%
%%
5
o
&5

- 'DONOT WRITE IN THIS AREA

DO NOT WRITE IN THIS AREA

(@) The poster has been made in black and white.

Explain two other stylistic features that have been used to create meaning for
the audience.

(4)
e e e e
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(b) The documentary is going to be about the exploitation of young models in the
fashion industry.
Discuss the issues of representation that the producers will need to consider
when making this programme.
(8)
\ J
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(Total for Question 6 = 12 marks)
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