
 
 
 
January 2018 

 
 
NQF BTEC Level 1/Level 2 Firsts in 
Creative Digital Media Production 

 
Unit 8: Media Industry in Context 
(21647E) 
 

 

L2 Lead Examiner Report 1801 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
Edexcel and BTEC Qualifications 
 
Edexcel and BTEC qualifications come from Pearson, the world’s leading 
learning company. We provide a wide range of qualifications including 
academic, vocational, occupational and specific programmes for employers. 
For further information visit our qualifications websites at www.edexcel.com 
or www.btec.co.uk for our BTEC qualifications. 
Alternatively, you can get in touch with us using the details on our contact us 
page at www.edexcel.com/contactus. 
 
 
If you have any subject specific questions about this specification that require 
the help of a subject specialist, you can speak directly to the subject team at 
Pearson.  
Their contact details can be found on this link: 
www.edexcel.com/teachingservices. 
 
 
You can also use our online Ask the Expert service at 
www.edexcel.com/ask. You will need an Edexcel username and password to 
access this service. 
 
 
 
 
 
 
 
 
 
 
Pearson: helping people progress, everywhere 
Our aim is to help everyone progress in their lives through education. We 
believe in every kind of learning, for all kinds of people, wherever they are in 
the world. We’ve been involved in education for over 150 years, and by 
working across 70 countries, in 100 languages, we have built an international 
reputation for our commitment to high standards and raising achievement 
through innovation in education. Find out more about how we can help you 
and your learners at: www.pearson.com/uk 
 
 
 
 
 
 
January 2018 
Publications Code 21647E _1801_ER 
All the material in this publication is copyright 
© Pearson Education Ltd 2018



 

Grade Boundaries 
 
 
What is a grade boundary?  
A grade boundary is where we set the level of achievement required to obtain 
a certain grade for the externally assessed unit. We set grade boundaries for 
each grade (Distinction, Merit, Pass and Level 1 fallback).  
 
Setting grade boundaries  
When we set grade boundaries, we look at the performance of every learner 
who took the assessment. When we can see the full picture of performance, 
our experts are then able to decide where best to place the grade boundaries 
– this means that they decide what the lowest possible mark should be for a 
particular grade.  
 
When our experts set the grade boundaries, they make sure that learners 
receive grades which reflect their ability. Awarding grade boundaries is 
conducted to ensure learners achieve the grade they deserve to achieve, 
irrespective of variation in the external assessment.  
 
Variations in external assessments  
Each test we set asks different questions and may assess different parts of 
the unit content outlined in the specification. It would be unfair to learners if 
we set the same grade boundaries for each test, because then it wouldn’t 
take into account that a test might be slightly easier or more difficult than 
any other.  
 
 
Grade boundaries for this, and all other papers, can be found on the website 
on this link: 
http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx 
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Introduction 
 
This is the eighth version of this paper sat by learners and it is pleasing to see 
consistent performance within this unit, with a stabilisation of the results. Many 
learners have been finding the paper accessible, therefore achievement has been 
consistent overall. 
 

Introduction to the Overall Performance of the 
Unit 
 
 
There seems to have been lower performance on the LV1 questions than in past 
papers. As the papers have developed we have sought to try and simplify language 
to make the paper more accessible. It would be beneficial to review this further to 
find a middle ground as some wording may have been unfamiliar and thrown 
learners. 
 
In addition to this factor, the extensive work that was undertaken to make the 8-
mark M/D questions more accessible has continued to prove successful, and means 
that there are often some more discursive responses being provided by more 
learners. Overall the 8-mark questions, whilst generally good discriminators (10b 
being more accessible), were more accessible than in the previous series, but similar 
to 1701. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Individual Questions 
 
The following section considers each question on the paper, providing 
examples of popular learner responses and a brief commentary of why the 
responses gained the marks they did. This section should be considered with 
the live external assessment and corresponding mark scheme. 
 
It is beneficial for centres to note the following observations which relate to 
each item and should be used as guidance in future series. 
 
 
Q1 Identify one common feature of an international media organisation. 
 

Targeted Specification Area: Learning Aim A3 
 
This was a multiple choice, LV1 question, which proved very accessible to learners, 
many of whom were able to identify one feature of an international media 
organisation. 
 
Q2 Identify one benefit of a permanent contract. 
 

Targeted Specification Area: Learning Aim C1 
 
This was a multiple choice, LV1 question, which proved very accessible to learners, 
many of whom were able to identify one benefit of a permanent contract 
 
 
 
Q3(a) Orchid Print chooses to promote a member of staff to the role of 
journalist. 
 
State two benefits to Orchid Print of promoting staff internally. 
 

Targeted Specification Area: Learning Aim C2 
 
Learners were generally able to respond well to this question and were able to 
identify the benefits to the company of promoting internally. Some learners did get 
confused and offered responses that related to the benefits to the employee, it is 
important that learners read the question carefully to avoid this kind of confusion. 
 
 
 
 
 
 



 

This was a poor performing response (1 mark awarded). 
 

 
 
 
 
This was a high performing response (2 marks awarded). 
 

 
 
 
 
 
Q3(b) Orchid Print wants new, talented people to join its team. 
 
State two benefits to Orchid Print of advertising in the national press. 
 

Targeted Specification Area: Learning Aim C2 
 
Overall, most learners were able to identify at least one benefit of national 
advertising. There were still a few learners that confused national with 
international and identified worldwide audiences instead of a wider audience. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 



 

 
This was a high performing response (2 marks awarded). 
 

 
 
 
 
 
 
 
Q3(c) Orchid Print produces independent products. 
 
State one characteristic of an independent product 
 

Targeted Specification Area: Learning Aim A4 
 
This question has been asked in past papers and learners are usually able to 
provide a valid response. There seemed to be some confusion regarding an 
independent product and independent working. Some learners offered a benefit 
to independent working instead of an independent product. 
 
This was a poor performing response (0 marks awarded). 

 
 
 
This was a high performing response (1 mark awarded). 
 

 



 

Q4 A privately funded TV production company needs to generate income. 
 
Give two ways it could do this. 
 

Targeted Specification Area: Learning Aim A2 
 
This question asked learners to identify two ways a company could generate 
income. Many learners were able to do this, there was still, however, some 
confusion between public and private funding and therefore some learners still 
seemed to think that the TV license is a means of generating private income. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 
This was a high performing response (2 marks awarded). 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
Q5 The BBC and Channel 4 are public service broadcasters. 
 
Explain one responsibility of a public service broadcaster. 
 

Targeted Specification Area: Learning Aim A1 
 
The responsibilities of the BBC and public service broadcasters have been covered 
in past papers and therefore many learners were able to provide at least a partial 
answer for this question and as a result would achieve at least one mark. Learners 
need to offer a suitable explanation in these types of questions and not just make 
statements as this will prohibit them from accessing the higher marks. 
 
This was a poor performing response (1 mark awarded). 
 
 

 
 
This was a high performing response (2 marks awarded). 
 
 

 
 
 



 

 
 
 
 
 
Q6 UK media broadcasters, such as Channel 4, are regulated by Ofcom. 
Explain two responsibilities of Ofcom. 
 

Targeted Specification Area: Learning Aim A1 
 
This question related to the responsibilities of Ofcom and required learners to 
explain two of these. This has been covered in past papers and can be answered 
successfully but there still seems to be some confusion amongst learners 
regarding what exactly Ofcom do. Many learners were stating that they pre-
approve all broadcasting content, which is not feasible, with Ofcom tending to 
react more to complaints, than viewing all programmes broadcast on UK networks. 
 
This was a poor performing response (2 marks awarded). 
 

 
 
 
This was a high performing response (4 marks awarded). 
 
 
 



 

 
 
 
 
 
 
Q7 A media production company is working for a client. 
 
State two disadvantages of working for a client. 
 

Targeted Specification Area: Learning Aim B3 
 
This question was well responded, learners engaged well with the concept of 
working for a client and gave a good range of responses, although some were 
slightly confused between this and freelance working.  Although many freelance 
workers will work for clients it was specifically the aspect of engaging with a client 
brief that learners were being asked about. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 
 
 
 
 
 



 

This was a high performing response (2 marks awarded). 
 

 
 
 
 
Q8 Every year the TV industry loses money because of unlawful practices. 
 
Give two types of unlawful practice affecting the TV industry. 
 

Targeted Specification Area: Learning Aim B2 
 

Many learners struggled with this question. Learners were being specifically asked 
to look at the TV industry and way in which they may lose money, however, some 
responses included other industry sectors such as print. 
 
This was a poor performing response (1 mark awarded). 
 
 

 
 
This was a high performing response (2 marks awarded). 
 
 

 
 
 
Q9 State one benefit to employees of equality legislation. 
 

Targeted Specification Area: Learning Aim B1 
 



 

This 1-mark LV1 question was well answered and most were able to identify that 
equality legislation allows for parity of treatments amongst workers, such as equal 
pay. 
 
This was a poor performing response (0 marks awarded). 
 

 
This was a high performing response (1 mark awarded). 
 

 
 
 
Q10(a) A freelance worker relies on word of mouth networking to make new 
contacts. 
 
State one benefit of word of mouth networking. 

 
Targeted Specification Area: Learning Aim C2 

 
Learners have been tested on word of mouth networking in past papers and most 
were able to offer a suitable benefit. It is important to remember that for these 1 
mark LV1 questions learners only need to offer a short response in order to gain a 
mark. 
 
This was a poor performing response (0 marks awarded). 
 

 
 
 
This was a high performing response (1 mark awarded). 
 

 
 



 

 
Q10(b) Discuss the advantages and disadvantages for media professionals 
choosing to work on a freelance basis. 
 

Targeted Specification Area: Learning Aim C1 
 
This question allowed learners to discuss the benefits and drawbacks of freelance 
working in greater detail than has been covered in the past and was found to be 
well answered. Overall, learners were able to identify more benefits than 
drawbacks and many responses lacked balance, however, working patterns seems 
to be well taught in centres and therefore quite successfully answered. 
 
This was a poor performing response (3 marks awarded). 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
This was a high performing response (8 marks awarded) 
 

 



 

 
Q11 An employee in a media company is applying for a better paid job. 
 
Give two advantages to the employee of using a digital CV to showcase their 
work experience. 
 

Targeted Specification Area: Learning Aim C3 
 
Digital showcases have been covered extensively in past papers and learners have 
a good understanding of how a digital CV can be beneficial to both a potential 
employer and employee. Learners have covered this topic well and are able to 
express their understanding quite competently. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 
 
 
 
 
 
 



 

This was a high performing response (2 marks awarded). 
 

 
 
 
 
Q12(a) Wicker Owl Films is a national film production company. 
 
Give two common features of a national media organisation 

 
Targeted Specification Area: Learning Aim A3 

 
Although the question asked for ‘common features’ as opposed to benefits or 
drawbacks of a national company, learners seemed to understand what was 
required and the adjustment to the wording from past papers did not have an 
effect on the learners ability to answer the question. Many learners were able to 
provide at least one valid response. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 
This was a high performing response (2 marks awarded). 

 

 
 



 

 
Q12(b) A multinational media conglomerate specialising in different media 
industries has approached Wicker Owl Films to offer a merger. 
 
Explain two benefits to Wicker Owl Films of merging with a multinational 
media conglomerate. 
 

Targeted Specification Area: Learning Aim A3 
 

This question covered a part of the specification that seems to have been well taught 
and there is a good understanding of multi-media conglomerates amongst learners. 
Many were therefore able to access at least 2 marks by identifying 2 benefits, 
however, learners required more skill and knowledge to explain the impact of these 
and some explanations were repetitive or concentrated on the same feature. 
 
This was a poor performing response (2 marks awarded). 

 
 
 
 
This was a high performing response (4 marks awarded). 
 

 



 

 
 
 
Q13 State two common features of a media cooperative. 
 

Targeted Specification Area: Learning Aim A3 
 
This was a 2-mark LV1 question which learners have been unable to access as well 
as compare to previous series.  Although past papers have covered cooperatives 
extensively it could be that the term ‘common feature’ has confused learners as 
past papers have typically asked for benefits or drawbacks. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
 
 
 
 
 
 
 
 
This was a high performing response (2 marks awarded). 
 

 
 
 
 
 
 
 
 
 



 

Q14 One benefit of being a privately funded media company is being able to 
make more money. 
 
Give two other benefits of a media company being privately funded. 
 

Targeted Specification Area: Learning Aim A2 
 

Learners seemed to struggle with the benefits of private funding and concentrated 
instead on features such as means of generating revenue. It is important that 
learners are offered the opportunity to explore the nature of private funding and 
the opportunities offered by this type of business model, as opposed, for example, 
to public funding. 
 
This was a poor performing response (1 mark awarded). 
 

 
 
This was a high performing response (2 marks awarded). 
 

 
 
Q15(a) One disadvantage of copyright law is that it limits creativity. 
 
State one other disadvantage of copyright law. 
 

Targeted Specification Area: Learning Aim B1 
 
This question asked learners to identify the drawbacks of copyright. Many learners 
were able to provide some innovative responses to this question, which related 
clearly to the issues of enforcing copyright in a digital age. 
 
 
 



 

This was a poor performing response (0 marks awarded). 
 
 

 
 
 
 
 
This was a high performing response (1 mark awarded). 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
15(b) A large games production company is going to copyright a game design 
and game characters. 
 
Discuss the benefits to the company of using copyright to protect its 
intellectual property. 
 

Targeted Specification Area: Learning Aim B1 
 

 
This question was an 8-mark question and was designed to challenge learners to 
discuss the benefits of copyright protection to a games company. Many learners 
were able to relate this to a games context and even offered some recent, relevant 
examples. The learners that performed less well tended to list their responses and 
failed to explain the overall benefits relating to the company and not the individual 
or end user. 

 



 

This was a poor performing response (3 mark awarded). 

 
 
 
 
 
This was a high performing response (6 marks awarded). 
 
 

 



 

 

 
 
 
 
 

 

 

 

 

 

 

 

 



 

Summary 
Based on their performance on this paper, learners should:  
 

• Provide balanced responses to evaluative questions 

• Avoid misinterpretation/misunderstanding of the demands of question 

• Have a well-rounded knowledge and understanding of certain key 
concepts or areas of the specification 

• Make consistent use of media terminology within their responses 

• Be careful of poor use of grammar and vocabulary which could 
potentially affect the readability of their response 
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