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Grade Boundaries

What is a grade boundary?

A grade boundary is where we set the level of achievement required to
obtain a certain grade for the externally assessed unit. We set grade
boundaries for each grade (Distinction, Merit, Pass and Level 1 fallback).

Setting grade boundaries

When we set grade boundaries, we look at the performance of every learner
who took the assessment. When we can see the full picture of performance,
our experts are then able to decide where best to place the grade
boundaries - this means that they decide what the lowest possible mark
should be for a particular grade.

When our experts set the grade boundaries, they make sure that learners
receive grades which reflect their ability. Awarding grade boundaries is
conducted to ensure learners achieve the grade they deserve to achieve,
irrespective of variation in the external assessment.

Variations in external assessments

Each test we set asks different questions and may assess different parts of
the unit content outlined in the specification. It would be unfair to learners if
we set the same grade boundaries for each test, because then it wouldn’t
take into account that a test might be slightly easier or more difficult than
any other.

Grade boundaries for this, and all other papers, can be found on the website
on this link:
http://www.edexcel.com/iwantto/Pages/grade-boundaries.aspx

Unit 1: Digital Media Sectors and Audiences (21526E)

Level 1 Level 2
Pass Pass Merit Distinction

Grade Unclassified

Boundary
Mark o 15 23 31 39
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Summary

This paper was the sixth version sat by learners and the performance of
learners has been on a par with previous successful series. With the picture
stimulus question moving to one of the long answer items, learners
appeared to have greater access to top band marks for the final question on
the paper. While there is improved performance overall on the longer
answer questions, there was less on the shorter explain questions where
learners have traditionally picked up marks in the picture question and the
4 mark question based on audience theory.

There are still some areas of the unit specification that learners appear to
be unfamiliar with. Very few were able to give the terms ‘audience profiling’
and ‘demographics’ for questions 11a and 11b respectively. Similarly a
surprisingly large group of learners were unable to name two valid
regulators in question 8. Centres are reminded to ensure that learners
cover the entire content of the unit specification in order to be able to
respond effectively as it was evident that certain aspects of the unit had not
been addressed sufficiently.

The best performance came from learners who had both breadth and depth
of their understanding of the subject within the unit.

Learners who had been prepared well for writing the long answer questions
(giving a clear and detailed answers covering all sides of the argument or
scenario) tended to perform well on this paper.



QO01a

| Targeted Specification Area: Learning Aim A2 |

This was a relatively straightforward quesiton although a surprising number
of learners (21.9% of the entire cohort) were unable to identify that script
writing was a Pre-Production activity.

Poor example (0 marks)

' N ¥

Answer ALL questions. Write your answers in the spaces provided.

Some questions must be answered with a cross in a box X. If you change your mind about an
answer, put a line through the box # and then mark your new answer with a cross [X.

1 (a) A scriptis written for a radio programme.

State the development stage where this happens.

............ Char  cxhb Aan.

Good example (2 marks)

-

Answer ALL questions. Write your answers in the spaces provided.

Some questions must be answered with a cross in a box [X. If you change your mind about an
answer, put a line through the box 5 and then mark your new answer with a cross [X.

1 (a) A scriptis written for a radio programme.

State the development stage where this happens,
(n

Pl"€ Praduc‘lvlbr\

QO1b

| Targeted Specification Area: Learning Aim A2 |

This item was less well answered than QOla as it very nearly split the
cohort into half (52.8% were able to give a valid post production activity for
a radio programme). This might have been made more difficult by the fact
that fewer of the learners appear to be as familiar with a radio scenario
than one from other media sectors (such as moving image or digital
games).



Poor example (0 marks)

(b) Give one task from the post-production stage for a radio programme.

(m

(Total for Question 1 = 2 marks)

Good example (1 mark)

(b) Give one task from the post-production stage for a radio programme.
(1

~Edliing  the flaon  eCogromme  and.
rAding. seund.. & ECeces. .. .

(Total for Question 1 = 2 marks)

Q02

| Targeted Specification Area: Learning Aim A2 \

This question did not discriminate very well and was nearly universally
answered correctly. Only 2.7% of the cohort were unable to identify that
newspapers are from the publishing sector.

Q03a

| Targeted Specification Area: Learning Aim C1 |

This question also did not discriminate very well and was nearly universally
answered correctly. Only 4.3% of the cohort were unable to identify that
newspapers are from the publishing sector.

Good example (1 mark)

4 )
3 Horror, comedy and drama are all film genres.

(a) Name one other film genre,

Sci—4i (scierce fickion)

(1)
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QO03b

| Targeted Specification Area: Learning Aim C1 |

Many learners were unable to give specific examples of the conventions of
the horror genre (lighting as a response on its own would not have received
a mark). This item discriminated very well and quite evenly between
learners who were unable to achieve any marks (25.0%) those able to
access just one (26.8%) and those who were able to gain full marks
(48.2%) by giving two valid conventions.

Poor Example (0 marks)

(b) Name two conventions of the horror genre.
(2)

1 ffhﬁg’.dé&

2 d/m/w?

(Total for Question 3 = 3 marks)

o S SRS ottt

Good Example (2 marks)

(b) Name two conventions of the horror genre.
(2)

1 Extreme (oS -ups
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%
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(Total for Question 3 = 3 marks)




Qo4

| Targeted Specification Area: Learning Aim B1 |

This question was rather difficult for a multiple choice item with only two
thirds of the learners able to identify that the benefit to the audience of
individual consumption of a media product was control. Centres are
reminded that all aspects of the specification may be tested.

Q05

| Targeted Specification Area: Learning Aim A2 |

This multiple choice question was less difficult for the learners with three
quarters of the cohort correctly identifying that only a website could
distribute a game from the other channels given. There was still a
surprisingly high proportion of learners who confuse promoting (through
flyers, radio spots etc.) with distribution (getting the product in the hands of
the audience through online channels, physical media, theatrical release,
broadcast etc.).

Q06

| Targeted Specification Area: Learning Aim C1 |

It was clear that in a number of centres the concept of mise*en-scene had
been well taught and was understood by learners. However a number of
learners were not equipped to give examples of elements that make up the
‘world within the frame.” Of the three quarters of the cohort who were able
to get any marks at all, around half of these achieved all three marks.

Poor example (0 marks)

6 State three things that create mise en scéne in TV drama.

1 m\ AN,

2 S\Newnls

, HQ\%aow\\wr:mmme
e oo N, -

(Total for Question 6 = 3 marks)
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Good example (3 marks)

—

6 State three things that create mise en scéne in TV drama.,

y ProPs are wed o moke e Scene. more

QO | MIVLA-
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(Total for Question 6 = 3 marks)

QO07a

| Targeted Specification Area: Learning Aim A4

In this question learners were asked to give two ways that personalisation
could benefit audiences. In some cases learners gave one valid response
but were unable to give two (either repeating their first answer or repeating
the question). It is important to remind learners that credit will never be

given for repeating information given in a question.

There was an even split between learners able to access none, one and two

marks for this question.

Poor example (0 marks)

7 Improved technology has led to more personalisation in media products.

(a) Give two ways that audiences can use personalisation to improve their use of
media products.
(2)

1 M054 -

2 Socw\-( C’WJ:C)\




Good example (2 marks)

7 Improved technology has led to more personalisation in media products,

(a) Give two ways that audiences can use personalisation to improve their use of
media products.

(2)

: ﬂwjmz«pusmUmE@{hMa{cmthme%
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QO07b

| Targeted Specification Area: Learning Aim A4 \

In this question there was a distinction between learners who were able to
give valid reasons for why better technology had benefitted users of mobile
devices (who typically scored one or two from the four available marks) and
those who could fully explain two separate reasons (demonstrating why
they were benefits).

For example:

“Access to the media is faster” would receive one mark for correctly
identifying a way that audiences can benefit from improved technology.

“Technological convergence has led to more media being available on a
mobile device” would receive one mark for correctly identifying what
technology has improved.

“Technological convergence has led to more media being available on a
mobile device and this means that users can access it faster” would receive
both marks for linking the example of improved technology with the benefit.

Pass example (2 marks)

(b) Explain two other ways that technology in mobile devices has benefited audiences.
(4)

B
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Distinction example (4 marks)

(b) Explain two other ways that technology in mobile devices has benefited audiences.
(4)

MideO.on.. JOUY. PN ypu. Coun ikl it OF. Lot On,. it 1o Heaf.

(Total for Question 7 = 6 marks)

N

Q08

| Targeted Specification Area: Learning Aim B2 \

Only 21.7% of the cohort were able to give two valid regulators of the radio
sector. Many gave valid regulators from other industries (BBFC or PEGI).
Of those learners gaining both marks the most common responses were
Ofcom and the ASA.

Poor example (0 marks)
S 4 3
8 Radio Is used to broadcast a range of media products including drama and adverts.

Give two regulatory bodies for radio products.

1o Aundio

) ﬂzr//m{'s.

(Total for Question 8 = 2 marks)




Good example (2 marks)
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Q09

A high proportion of learners were able to access all three marks available
for this question. A large number gave mobile phones as a response even
though this is given in the question stem and they had been asked to give
three other examples. Marks were also lost by some for repeating the same
type of device twice or sub categories of a device that had already been

—

8 Radio is used to broadcast a range of media products including drama and adverts.

Give two regulatory bodies for radio products.

OFCOM

2 ASA

(Total for Question 8 = 2 marks)

| Targeted Specification Area: Learning Aim A3

given (e.g. laptop and computer).

Pog_r example (0 marks)

a

o
5
!

9 Mobile phones allow for technological convergence.

Give three other examples of devices that allow for technological convergence.

s feeele=  odis = hodalk

(Total for Question 9 = 3 marks)




Good example (3 marks)

9 Mobile phones allow for technological convergence.

OSSR

Give three other examples of devices that allow for technological convergence.

1 laeleos

OREEREOSIRENS

2 kedaed | Bods

3 %Ii\’\; o Conae\eS
[\

(Total for Question 9 = 3 marks)
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Q10a

| Targeted Specification Area: Learning Aim B4 |

In each paper for this unit there is a question that targets the section of the
specification that requires students to demonstrate their “interpretation of
audience and product data from charts, pie charts, graphs, tables and
reviews.” Nearly a quarter of the cohort were unable to do this from the
table given (that clearly showed that Radio 4 was the station responsible for
the most examples of the BBC’s most popular podcasts).

Poor example (0 marks)
(a) Identify the BBC radio station that is the most popular source of podcasts.

The Acdhers

(1

Good example (1 mark)
(a) Identify the BBC radio station that is the most popular source of podcasts.

Radio L

(1)




Q10b

| Targeted Specification Area: Learning Aim B4 |

This was the first long answer question in this paper, worth 8 marks. The
distribution of marks for this question was as expected with few learners at
either of the extreme ends of performance and the majority spread across
the middle mark traits.

Learners engaged well with the subject and the very best were able to make
a range of points (that discussed both the benefits and drawbacks of the
increase in popularity of podcasts) but were also able to do so with some
depth to their answers.

Learners should be encouraged to use both of the pages to answer each of
the 8 mark questions as these represents 32% of the entire mark for the
paper. Some answers are very brief with a number of learners only being
able to make a small humber of points.

Other learners tended to repeat themselves and did not consider both sides
of the discussion (mainly favouring that podcasts were beneficial because of
their convenience, range of choice and control for the consumer rather than
discussing any negatives such as the impact on the industry, audience
diversification etc.).



Pass example (4 marks)

{b] Discuss why podcasts are a popular way of listening to audio products,
(B}
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Distinction example (7 marks)

{b) Discuss why podcasts are a popular way of listening to audio products,
(8}
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{Total for Question 10 = 9 marks)




Qlla

\ Targeted Specification Area: Learning Aim B4 \

This was devised as a relatively straightforward item that required learners
to recall the term “Audience Profiling” from the unit specification. This
proved more difficult than terms in similar items from previous series as
only 13.1% of the cohort were able to do so.

Poor example (0 marks)

11 A researcher for a media product puts audience members into categories.
The categories are reader, gamer, surfer, listener or viewer.

(a) State the name of this process.
(1)

(escordh..

RN A W R AR NRSITR

Good example (1 mark)

3
;::_ 11 A researcher for a media product puts audience members into categories.
The categories are reader, gamer, surfer, listener or viewer.
E (a) State the name of this process.
E;.' (1)
4 Pudienca Pefaling.
Q11b

| Targeted Specification Area: Learning Aim B4 |

Similarly to Q11la, this item required learners to recall the term
“Demographics” from the specification. Only 26.5% of learners were able
to answer this question correctly which suggests that these topics are less
well covered in this unit.

Poor example (0 marks)



(b) Audience groups can include race, economic background, occupation,
geographical area, gender and age.

What would a researcher call these groups?

A Cend o EXN e

(1)

S s

(Total for Question 11 = 2 marks)

72 eint

Good example (1 mark)

i (b) Audience groups can include race, economic background, occupation,

5{ geographical area, gender and age.

'« What would a researcher call these groups?

s (M
i
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(Total for Question 11 = 2 marks)
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Q12

| Targeted Specification Area: Learning Aim B1

In this question learners were required to explain two ways that hypodermic

model suggested that audiences were affected by media products.

In the

best cases (of which they were few with only 12.9% of the cohort achieving
all four marks) learners gave two different examples of how the audience

members were affected and linked each to features of the model.

Pass example (2 marks)
12 One theory for audience consumption is called the hypodermic model.

Explain two ways that this model suggests that audiences are affected by media

------- o g

products.
E, M‘ﬁ%ﬁ ............... Whatentss. nleAg . anc/. are sot

(Total for Question 12 = 4 marks)




Distinction example (4 marks)

12 One theory for audience consumption is called the hypodermic model.

Explain two ways that this model suggests that audiences are affected by media
products.
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(Total for Question 12 = 4 marks)

| Targeted Specification Area: Learning Aim A4 |

Learners in general performed well on this item. Most learners were able to
give the most obvious benefit (that the users had more immediate access to
the magazine as it woud be online). A number of learners mistakenly
assumed that being online meant that the magazine content would be
available for free which is not always the case.

Poorrexample (0 marks)

13 A media company launches an online magazine for young people.

(a) Give one advantage to the audience of the content being available online,

(1)

1. dots pot
(eaSh.. antid L[5 thei tote  for  frae.
Good example (1 mark)
r 1
13 A media company launches an online magazine for young people.
(a) Give one advantage to the audience of the content being available online.
1
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Q13b

| Targeted Specification Area: Learning Aim B1 |

Learners performance was unexpectedly poor on this item which might
suggest that the cocept of collective enjoyment had not been learnt. Many
learners were unable to give valid examples or link these to why they might
benefit the audience.

Pass example (2 marks)

(b) Explain two ways that the producers could encourage collective enjoyment of
the magazine.
(4)

1. U n%pr.c.e.:so‘;&awso&\'mmKﬂpﬁQpL%
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(Total for Question 13 = 5 marks)

Distinction example (4 marks)

(b) Explain two ways that the'producers could encourage collective enjoyment ot
the magazine.
(4)

1%‘3 S‘e:’dc-‘mix) VP...CA Wwepsite apauk. a1k
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(Total for Question 13 = 5 marks)




Q14

| Targeted Specification Area: Learning Aim C1 |

This question differentiated learners very well across the cohort with there
being a normal distribution across each of the mark traits (few learners at
the extremes of the mark range with the majority in the middle mark
band).

The learners had been conditioned over the last few versions of this paper
to expect and respond to a question with a poster as its stimulus so this
eight mark item so all learners tackled this question.

Higher marks were given for responses that stuck to discussing the stylistic
features of the poster in detail and the response the audience might have to
these. Far too many learners became fixated on the areas of content rather
than style (such as the social media icons, hashtag or the content of the
information about inclusive insurance, for example).

Learners should be encouraged to use both of the pages to answer the 8
mark questions as these represent 32% of the entire score of the paper as
some answers were very brief with some learners only being able to make a
small number of points.



Pass example (4 marks)

14 The following poster is being used to promote a travel company.

TREME
SPORTS
TOURING

Cuslomized touring packages
fo our extreme sports
wads

Al experence |eve g caterad 10r

Inclusive Insurance

G 000

ix-tremesporistouring

x-tiremesportstouring.co.uk

Discuss the stylistic codes that the designer has used to create meaning for
the audience,
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{Total for Question 14 = & marks)

TOTAL FOR PAPER = 50 MARKS



Distinction example (8 marks)

14 The fallowing paster is being wsed to promote a travel company.

Sh o ['J TS
TOURIMNEG

Customised touring packages
tor all your axirema sporis
neegs

All experience levels catered for
I izl bl b L

Inclusive insurance

O 00O

#x-tremesportstouring

X-tremesportstouring.co uk

Discuss the stylistic codes that the designer has used to create meaning for
the audience.
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(Total for Question 14 = 8 marks)

TOTAL FOR PAPER = 50 MARKS
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