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General Comments on Exam

This is the first series that the Digital Creative Media Production qualification at
Level 2 has been assessed externally and it is evident that a broad range of
specification content is being taught within centres and most candidates had an
understanding of the range of topics covered by the question paper.

The overall range of responses offered by candidates was encouraging, with many
able to offer considered explanations and relevant exemplification where required
by the question. Single mark questions were similarly well responded to by most
candidates, allowing for attainment across the unit content.

Overall coverage of learning aims A and B was strongest throughout the range of
responses, with learning aim C being less well covered by candidates. It is
important that all learning aims are equally covered by centres; delivery should
focus on integrated teaching of the specification content to ensure full and rounded
coverage of all learning aims which will allow candidates to offer a more balanced
range of responses.

Centres may wish to note the following observations which relate to each item and
which should be used as guidance in future series.

Grade Unclassified Level 1 Level 2
Pass Pass Merit Distinction
Boundary
Mark 0 17 24 31 38




Question 1(a)

Questions 1(a) & 1(b). There was generally an appropriate range of responses to
these questions, most candidates knew that OFCOM was the regulator and were
able to identify at least one source of income for commercial radio broadcasters.
One word responses were consistently offered for question 1(b), at times there was
slight confusion with candidates providing taxes as a source of funding.

One mark example:
1 Commercial radio broadcasters have to ensure that the content of their programmes
does not offend their listeners,

(a) What is the name of the regulatory organisation that deals with listener
complaints about the content of programmes on commercial radio?

Question 1(b)
One mark example:

(b) Give two sources of income for commercial radio broadcasters. :Qm k
(2)
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Two mark example:

(b} Give two sources of income for commercial radio broadcasters. 1 QO1b
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Question 2(a)

Question 2 (a) & 2 (b) required a linked response. Generally there was an adequate
range of responses, few candidates were able to offer two valid responsibilities,
however many were able to provide a disadvantage.

One mark example:

2 (a) State two responsibilities of a private media broadcaster.
(2)




Two mark example:

2 (a) State two responsibilities of a private media broadcaster.
(2) 1 Qo2
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Question 2(b)

One mark example:

b} Give one disadvantage of a production relying on private funding.
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Question 3
There was, at times, some confusion over the difference between the trade press as
distinct to any other publication in which a media organisation might advertise;
responses were not always specific to the question and tended to be somewhat
generalised.
One mark example:

3 Give one benefit for a media organisation of advertising in the trade press when 1 Q03
recruiting staff.
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Question 4

Many candidates provided accurate responses and were able to differentiate
between paid and unpaid employment within the industry. There was some
confusion over community radio stations, which was offered as a response without
candidates defining that the role was voluntary.

One mark example:

4 Give one example of unpaid worh in the media industry.
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Question 5 (a)

Most candidates were able to identify self-employed production roles. There was
some confusion over roles and contracts with some candidates offering ‘freelance’
as a response; some candidates provided non production roles.

0 mark example:

5 A music video producer is self-employed and works for a range of record companies.

(a) Give one other example of a media production role that is likely to be
self-employed.

One mark example:

5 A music video producer is self-employed and works for a range of record companies.

(a) Give one other example of a media production role that is likely to be
self-employed.
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Question 5(b)

The majority of candidates understood the difference between legal and ethical
issues and were able to identify at least one ethical consideration; some candidates
were able to offer more rounded responses and explanations, reflecting a good
knowledge of the topic.

One mark example:

(b) State two ethical issues a producer would have to consider when making music
videos.
(2)
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[Total for OQuestion 5 = 3 marks)
Two mark example:

(b} State two ethical issues a producer would have to consider when making music
videos.
(2]
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Question 6(a)

There was much confusion over the question, some candidates were unaware that
there was a body that protects the rights of music copyright holders; some
candidates offered ‘YouTube’ or file sharing websites as a response, there were very
few correct responses provided.

0 mark example:

6 A music producer ensures that their work is protected by copyright.

(a} Name one body that protects the rights of music copyright holders.
(n
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One mark example:

6 A music producer ensures that their work is protected by copyright,
(a) Name one body that protects the rights of music copyright holders.
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Question 6(b)

(1)

Responses, in general, reflected an understanding of Copyright protection,
borderline responses offered 2 reasons and at least one explanation.

Two mark example:

(b) Explain two benefits of copyright legislation for a music producer.
(4)
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Four mark example:

(b) Explain two benefits of copyright legislation for a music producer.

Question 7(a)

There were a number of confused responses to this question, many candidates
thought that showreels are only produced by actors; some candidates were able to
consider and provide explanations of the benefits to the company.

One mark example:

7 A media company wants to recruit production staff to make a television show.

{a) Outline two benefits for the company of requesting applicants' showreels.
(2)

Two mark example:

7 A media company wants to recrult production staff to make a television show.
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(a) Outline two benefits for the company of requesting applicants’ showreels.
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Question 7(b)

Candidates were able to identify at least one advantage and may have offered an
explanation as to why it is an advantage. The use of language and media
terminology was generally limited in many responses, which were often
generalised.

One mark example:

(b) Many of the applicants have freelance experience.

Explain one advantage of working freelance in the media industry.

(2)
Two mark example:
(b) Many of thé applicants have freelance experience. v
Explain one advantage of working freelance in the media industry.
(212 QU7b
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(Total for Question 7 = 4

Candidates either offered vertical or horizontal integration as a response; the
majority were able to identify the correct term.

Question 8(a)

One mark example:

8 PMH Productions is a large media organisation that owns film studios, distribution
companies, cinemas, TV channels and an online digital platform for movies.

(a) What is the term used when a media organisation owns companies throughout
the different stages of the production process?

1 1 Qos:



Question 8(b)

Generally some candidates were able to offer accurate summations and
explanations of the benefits and drawbacks of vertical integration reflecting good
coverage of the specification. Some candidates were able to offer a balanced and
well-rounded response which clearly considered a range of possible benefits and
drawbacks.

Three mark example:

(b) Discuss the benefits and drawbacks of the structure of PMH Productions for the
media industry.

(8)
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Six mark example:

(b) Discuss the benefits and drawBacks of the structure of PMH Productions for the
media industry.
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Question 9

Again there seemed to be some confusion over the nature of the question, very few
candidates offered appropriate responses that specifically made reference to the
benefits of an ‘online’ portfolio as opposed to other formats.

0 mark example:

9 A photographer uses an online portfolio to showcase their professional work and
attract interest from clients.

Give one advantage of using this format.




One mark example:

9 A photographer uses an online portfolio to showcase their professional work and
attract interest from clients.

Give one advantage of using this format.
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Question 10(a)

Questions 10 (a) & (b) required a linked response. Candidates were generally able
to identify what was meant by niche programming. At least one accurate reason
was often provided; however use of language was basic as was the use of media
terminology, which affected the readability of the response.

0 mark example:

10 (a) State what is meant by niche programming.
(1)

Nicke prigrmption is o proymang Lohith Sui¥s

One mark example:

10 (a) State what Is meant by niche programming.
11 Qo
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Question 10(b)

One mark example:

(b) Give two reasons why adverfisers are attracted to niche satellite or cable
TV channels.

(2




Question 11

Candidates were often unable to differentiate between the government and the
BBC, believing them to be somewhat interlinked. Little reference was made to the
core values of public broadcasting and the benefits to the consumer; some
candidates believed that the question related to government manipulation and
control of content and revenue. Higher end responses showed an understanding of
the structure and remit of the BBC and its core values.

One mark example:

11 The BBC is an example of a publicly funded media organisation.

Give two reasons why the government supports public funding for media
organisations.
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Two mark example:

11 The BBC is an example of a publicly funded media organisation. 1 Q11-1

Give twa reasons why the government supports public funding for media 1 Qi1

organisations.
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Question 12

Often some limited responses were offered using basic language; some candidates
offered a reason but a confused/limited explanation; many responses lacked an
explanation of the benefits.

One mark example:

12 Alocal media publisher produces a regional newspaper.
Explain one benefit for the reader if the publisher is local to its audience.
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Two mark example:

12 A local media publisher produces a regional newspaper.
Explain one benefit for the reader if the publisher is local to its audience.
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Question 13

The question was generally well responded, there was a good understanding by
most candidates of the benefits to media companies of forming a cooperative; some
candidates offered thoughtful and considered explanations.

Two mark example:

13 A group of local media compam& decides to forma media cooperative. - ‘N

Explain two benefits that this may have for the companies involved.

Four mark example:

13 A group of local media companies decides to form a media cooperative. 4 Q13

Explaln :ﬂs that this may have for the companies lnvo!ved 3




Question 14(a)

Most candidates were able to provide a reason as to why a newspaper may be able
to defend against libel action, which were reasonably well defined.

0 mark example:

14 A celebrity wants to sue a newspaper for libel.

(a) Give one reason why the newspaper may be able to defend against libel action.
(1)
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One mark example:

14 A celebrity wants to sue a newspaper for libel.

(a) Give one reason why the newspaper may be able to defend against libel action.
{1)
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Question 14(b)

Candidates did have an understanding of current issues surrounding regulation of
the press, some responses lacked a balance with either a strong argument being
offered for OR against. Some candidates were able to offer well rounded and

considered responses that discussed and analysed the arguments for and against
and provided relevant exemplification.

Three mark example:

Follewing apelogies for bad practice within the British press, there have been calls for
newspapers to hawve stricter contrals on what they can publish,

(k) Evaluate whether or not stricter regulation of British newspapers is required.
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Seven mark example:

(b) Evaluate whether or not stricter regulation of British newspapers is required. 7
(8)/ Ql4b
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