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® Use black ink or ball-point pen.

® Fillin the boxes at the top of this page with your name, centre number and
learner registration number.

® Answer all questions.
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SECTIONA
Answer ALL questions.

1 State two of the four 'Ps’ of the marketing mix.
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3 Give two reasons why a business would use marketing.
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5 (a) State the meaning of the term ‘USP..

(Total for Question 5 = 3 marks)
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Read the following information before answering questions 6 to 9.

Solis Garden Services

Solis Garden Services is a new gardening business for customers in countryside
locations. The owners have worked hard to get new customers by using flyers to
promote the business. The business logo, the price list and endorsement from local
celebrities are on the flyers.

The owners of Solis Garden Services plan to launch a series of new services as a way to
meet customer needs and increase bookings. However, they have been told that they
should research the market before trying to grow the business further.

The owners have identified a number of competitors in the area. They want
their business to offer different services from other businesses so that it grows
and succeeds.

6 Identify one brand dimension used by Solis Garden Services.

(Total for Question 6 = 1 mark)

7 (a) State what'T’stands for in SWOT.

(Total for Question 7 = 3 marks)
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The owners of Solis Garden Services have found out that there are several smaller and
larger competitors in the area.

8 Explain two benefits of a business knowing the activities of its competitors.

(Total for Question 8 = 4 marks)
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The owners of Solis Garden Services want to launch extra services for customers as a way
of increasing bookings and growing the business.

They know that they need to research and assess the market before making decisions.

9 Discuss the advantages and disadvantages of primary research for
Solis Garden Services.
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SECTIONB
Answer ALL questions.

Read the following information before answering questions 10 to 14.

Hogan’s Subs

Hogan’s Subs is a sandwich shop providing pre-packed and made-to-order
sandwiches to take away. Last year the owners tried to supply sandwiches to
local businesses, but they found this service too challenging. Now they only
offer over-the-counter sales.

Over the past few months, the business has had fewer customers and sales on its
existing products have reduced. The owners have identified that they need to launch
a marketing campaign to improve the profitability of the business.

They have set a number of SMART objectives that they hope the campaign will
achieve. One of these objectives is to launch a new range of themed sandwiches
linked to the local market. The owners know that to compete with other businesses
they will need to use new promotional channels/methods including social media.

To support a growth in customers and profitability, the owners have considered
launching their new range with a low price before increasing the price over time.
However, they are not sure if this launch is the best option. The owners plan to use
market research to support them in their decision making.
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10 (a) State the meaning of the term ‘profitability".

(c) (i) State what’'M’stands for in SMART.

(Total for Question 10 = 4 marks)
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The owners of Hogan'’s Subs are planning to expand the number of sandwiches and other R385
products that they offer to customers. SR
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11 (a) State the term used to describe the collection of products offered by a business. o cE
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(b) State the two stages of the product life cycle that apply to Hogan’s Subs new L E
range of themed sandwiches. ;:g ;;-'Fz?*’
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12 (a) Give two benefits to Hogan’s Subs of using qualitative research.

(Total for Question 12 = 6 marks)
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Hogan’s Subs has been advised to use social media to promote the business.

13 Explain two benefits to a business of using social media as a method of promotion.

(Total for Question 13 = 4 marks)
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( )
The owners of Hogan’s Subs have recognised the need to implement a clear pricing

strategy so that they can compete with other businesses. The owners feel that a
penetration pricing strategy is the best option.

14 Discuss the advantages and disadvantages of Hogan’s Subs using a penetration
pricing strategy.

N0 OO 00 A .
Turn over »
P 6 7 4 6 4 A0 1 3 1 6 urnove



o LK p ¥ S
il

LT ERIES
. % 0% b
X

o

R
LIt
a7 8%
oo
o

<

"

s

e

5

X
oot

0029

5%
o0
¢

<X
XX
XX

%
XX

335

%
0%0

oot

X

,_v
%’0

%

3

X

e

X
oot

,@"t; :

%
5

o
X

KRS
5%

oot

"0,\2}6
odedotetode!
bis00s900s

Foe

P 6 7 4 6 4 A 0 1 4 1 6

ROCXX
0o a0ss
(% > %

b=t

ot
oA

SEZLL




(Total for Question 14 = 8 marks)

TOTAL FOR SECTION B = 25 MARKS
TOTAL FOR PAPER =50 MARKS
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