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Document 1a 
 
A TOURISM STRATEGY FOR NORTHAMPTONSHIRE 
 
Tourism makes a vital contribution to the Northamptonshire economy by generating income 
and employment across the county. 
 
Currently there are 17.4 million visits to Northamptonshire generating a total spend of £365 
million.  The tourism sector supports approximately 12 500 jobs, 5% of the Northamptonshire 
workforce.  There are 9 500 direct tourism related jobs in five key business sectors – catering 
(42%), retailing (21%), accommodation (15%), leisure, attractions and entertainment (15%) 
and transport (6%).  The balance of employment is with the suppliers to the tourism 
businesses. 
 
Tourism in Northamptonshire is an important, sizeable sector and is still growing but is 
starting from a low base. The resident population of 652 300 is very important to the tourism 
sector as a source of day visits to, and a reason for people to, visit Northamptonshire from 
within the UK and overseas. Other important markets are conferences and business travel, 
short breaks and waterway holidays. 
 
Compared to the surrounding counties, Northamptonshire has the lowest level of income 
from tourists and the lowest level of tourism spend per head of the population by local 
authorities. 
 

The volume and value of overnight stay tourism – (does not include day visits) 
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Document 1b 
 
Headline Results – Tourism in Northamptonshire 
 
Currently: 
 
• the catering sector receives £132 million in business turnover, retailers £107 million, 

transport £51 million, the accommodation sector £39 million, and leisure, attractions 
and entertainment £36 million; 

• the day visitor market makes up 90% of visits, spending £250 million. The spend per 
head per trip is £18 for town visits and £13 for countryside visits; 

• the overnight market accounts for 10% of visits, yet £115 million in spending. The 
spend per head per trip is £149 for business, £136 for holiday and £50 for staying with 
friends and relatives; 

• British Waterways indicates 3.2 million trips to the canals in Northamptonshire and £3 
spend per head per trip; 

• the general visitor profile is a mix of couples and family groups, plus adult parties, with 
a wide age spread showing an over 45 age bias, principally from the AB socio-
economic groups; 

• the categories of visitor are day visits from home (57%) and holiday visits (43%); 
• overseas visitors make up 9% of total visitor numbers. The main nationalities are 

Australian, Canadian, French, German and American; 
• there is a tightly drawn day visit catchment area. 42% live within Northamptonshire, 

43% live within the bordering counties; 
• the catchment area for overnight visits is focused on London, the South East and to a 

lesser extent Cheshire and Yorkshire. This is broadly one to three hour drive time; 
• there is an important transit market ‘passing through’ en-route elsewhere to 

destinations easily reached from the M1 and A14; 
• repeat visitors are high (85%). This exceeds many other destinations in the region. 

Awareness of Northamptonshire and visitor satisfaction is strong. New visitors tend to 
be from overseas or in transit; 

• reasons for visiting Northamptonshire vary. Day visitors tend to come for pleasure, 
shopping, on a general day out, to see friends and relatives and to visit country parks. 
UK tourists staying elsewhere are simply en-route, for pleasure or VFR. Overseas 
visitors are mainly VFR or for pleasure; 

• the main purposes of pleasure visits are to visit attractions or country parks, walk, see 
the heritage, go boating, for sport, visit gardens or eat out; 

• the average length of day visits is half a day, although tourists in transit tend to stay 
from 1 to 2 hours; 

• UK tourists tend to enjoy short breaks of 1 to 3 nights. Longer visits of 5 to 7 nights 
occur within the VFR market. The length of overseas visits is longer – often 1 to 2 
weeks; 

• the main type of accommodation used is friends and relatives, followed by hotels, boats 
and caravans; 

• 26% of those in paid accommodation do not pre-book; 
• the car dominates trips (84%). Public transport accounts for only 6% of trips. The 

regional average for public transport is 13%; 
• decisions to visit are taken at short notice. Day visits are decided on the day or within 

the previous week; tourist visits are generally decided within the previous month and 
overseas visits within the previous six months; 

• most visitors do not seek out information prior to visiting – this is not surprising given 
the strength of the VFR market and the level of repeat visits. There is a higher 
likelihood of overseas visitors seeking out information; 

• the main means of obtaining information after arrival are TICs and information racks at 
 attractions and accommodation; 
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• awareness of attractions is highest for Althorp House, Billing Aquadrome, Castle Ashby  
 Gardens, Naseby Battlefield, Rockingham Castle, Stoke Bruerne Canal Museum and 
 Wicksteed Park; 
• the main positive factors are the natural environment – beautiful countryside, scenery, 

stone villages and towns; 
• weaknesses relate to visitor infrastructure and quality – car parking, public 

conveniences, signposting, shops and places to eat. 
 
 
Document 1c 
 
Special Events in Northamptonshire 
 
Large volumes of visitors are drawn to Northamptonshire by special events. These include: 
 
• Silverstone which attracts approximately 1 million visits to the circuit over the course of 

a year. The British Grand Prix alone attracts more than 280 000 over the weekend 
event; 

• English Heritage events which are amongst the largest in the country and provide a 
significant influx of visitors; 

• The Waendel Walk which has achieved international recognition, attracting 6 000 
visitors over a May weekend each year with approximately 1 000 coming from 
overseas; 

• Northampton Balloon Festival. 
 
 

Accommodation in Northamptonshire 
 
Hotel occupancy figures have been high over the last few years, exceeding regional 
averages. This has been due to the strength of the commercial sector generating healthy 
levels of midweek (Monday to Thursday) business. This has been accompanied by a rapid 
expansion in new hotel stock, particularly by national budget chains. There is plenty of spare 
hotel capacity at weekends and during the summer (outside of the larger events, business 
travel and conference periods). The strength of midweek trade has created some 
complacency in the hotel sector about weekend break initiatives. 
 
In the B&B and farm sector there is a need to boost occupancy levels. There is relatively little 
self catering provision. The camping and caravanning sector is dominated by Billing 
Aquadrome, one of the largest inland resorts in the UK. This is a major family oriented asset 
generating large volumes of regular trade. 
 

A Tourism Strategy for Northamptonshire, Northamptonshire County Council, 2001 
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