






 
 
 
Unit 6-Organising Travel (G725) 
 

Hit-list of evidence 
 
 
1 Identify 2 different types of travel organisers 

• State type of organisation 
 

AO1 

2 Compare products and services 
• Ticketing methods 
• Methods of  booking 
• Access such as parking/accommodation 
• Type of journey such as tailor made/package 
• Retail methods 
• Procedures used 
• Inter-relation with other sectors 
• Seasonality 
• Tangibility 
• Perishability 

 

AO1 

3 Chain of distribution 
• Where dos they lie in the chain 
• Their role in the chain 
• How they operate in chain 

AO1 

4 Technology. State 
• What new ways can customers arrange their 

travel?-rise in use of technology 
• How affects the chosen organisations? 
• What have the chosen orgs done about it? 
• How can the chosen orgs improve? 
 

AO2 

5 Marketing techniques of 2 orgs-Record methods 
• Visual such as posters leaflets etc. 
• Visual/verbal such as media/TV/DVD, interactive, 

press release 
• Active such as –events, web/internet search 

engines, teletext advertising 
How used/distributed/executed 
Can provide examples 

AO3 

7 Analysis of methods 
• Impact such as use of colour, lettering for 

effectiveness and success  
• Legal requirements-constraints 
• Effectiveness of execution-how good on 

interesting the customer-bringing customers in 
• Impact on prices 

AO3 



8 Produce 2 itineraries-industry format 
• Customer types,  
• number of customers 
• customer needs 
• Dates 
• Route 
• Timings/length of time 
• Arrival/departure points 
• Type of travel 
• Cost 
• Special circumstances/needs 
• Alternatives 
 

Explain how itineraries meet needs 

AO4 
 
 

 
























