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Document 1a

TOURISM TRENDS
February 2006

This trend report draws upon the Wales Tourist Board’s (WTB) own research and also derives 
information from other relevant sources. Its aim is to provide an early picture of tourism performance 
and more general economic trends.

WALES – UNITED KINGDOM DOMESTIC TOURISM SURVEY RESULTS 2002–2004
Based on data derived from the United Kingdom Tourism Survey
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OVERSEAS TOURISM MARKET
During 2004 information from the International Passenger Survey (IPS) indicated that:

•    there were a total of 1.013 million overseas visits to Wales, an increase of 13.3%;

•    total spending by overseas visitors to Wales increased by 15.5% to £311 million, when compared 
with 2003.
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WTB SERVICED OCCUPANCY SURVEY – BUSINESS GUESTS

Since February 2001 the WTB’s Serviced Occupancy Survey has collected data on the percentage of 
business guests staying in hotels and B&B/guest houses in Wales.

•    As the charts show the percentage of business guests varies significantly between the regions, with 
South East Wales showing the highest percentage of business occupancy.

•    The relative importance of business visitors to Wales overall is higher in the ‘out of season’ months 
– February to April.
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Source: Tourism Trends, http://new.wales.gov.uk
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WALES – TOURIST AREAS
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TAKE YOUR PICK …  Some of Wale S’S Holiday Area S
The Isle of Anglesey
An untouched 125-mile coastline 
of sandy bays and cliffs, designated 
an Area of Outstanding Natural 
Beauty. Small resorts, magnificent 
beaches, historic sites, family 
attractions, walks and wildlife –
plus the elegant coastal town of 
Beaumaris.
Tel +44 (0) 1248 752434
e-mail:  tourism@anglesey.gov.uk
www.anglesey.gov.uk

Llandudno, Colwyn Bay, Rhyl
and Prestatyn
Four great coastal resorts with 
award-winning beaches, first-class 
entertainment and top indoor and 
outdoor attractions, all within easy 
reach of Snowdonia. Enjoy relaxing 
Llandudno/Colwyn Bay or
Rhyl/Prestatyn for that fun-
filled family vacation. Wide 
choice of great-value quality 
accommodation.
For Llandudno/Colwyn Bay:
Tel +44 (0) 1492 876413/530478
e-mail: llandudno@nwtic.com
colwynbay@nwtic.com
www.llandudno-tourism.co.uk
www.colwyn-bay-tourism.co.uk
For Rhyl/Prestatyn:
Tel +44 (0) 1745 344515/355068
e-mail: rhyl.tic©denbighshire.gov.uk
www.rhyl-prestatyn.co.uk

The North Wales 
Borderlands
A wonderfully diverse area –
the mountains and valleys around 
Llangollen, the rolling countryside 
of Wrexham, the wildlife haven of 
the Dee Estuary. You’ll find a wealth 
of history and a wide range of 
activities.
Tel +44 (0) 1352 759331
e-mail: mold@nwtic.com
www.borderlands.co.uk

Snowdonia Mountains and 
Coast/Eryri Mynyddoedd a Môr
An exciting destination that includes 
the Snowdonia National Park, Llŷn
Peninsula and the Cambrian
Coastline. It’s the ideal location with 
quality accommodation and a wide 
range of attractions and activities 
including castles, narrow-gauge 
railways, golf, cycling, walking,  Areas 
of Outstanding Natural Beauty and a 
Heritage Coast. A perfect setting to 
plan your holiday, short break or day 
out, any time of the year.
Tel +44 (0) 1341 423558 (24hr)
e-mail: tourism@gwynedd.gov.uk
www.visitsnowdonia.info

Ceredigion – Cardigan Bay
Some of the UK’s finest coast and 
countryside scenery. Holiday areas 
include New Quay, Aberystwyth, Devil’s 
Bridge, the Cambrian Mountains and 
the Teifi Valley. Ideal for maritime and 
countryside pursuits, including sailing, 
birdwatching, angling, cycling and 
walking. Central for touring Wales.
Tel +44 (0) 1970 612125
e-mail: brochure@ceredigion.gov.uk
http://tourism.ceredigion.gov.uk

Pembrokeshire
Choose between the lively resorts of 
Tenby and Saundersfoot or the peace 
and quiet of charming St Davids.
You’ll find more Blue Flag and 
Seaside Award beaches than 
in any other county in the 
UK, all set in the magnificent 
Pembrokeshire Coast National Park. 
Pembrokeshire’s brochure is packed 
with holiday ideas and a wide choice 
of accommodation including quality 
seafront hotels, character cottages, 
clifftop campsites, charming B&Bs 
and working farms.
Tel +44 (0) 8705 103103
e-mail: tourism@pembrokeshire.gov.uk
www.visitpembrokeshire.co.uk

Carmarthenshire – the 
Garden of  Wales
The county is one beautiful and 
exciting garden … Savour the 
freedom of the great outdoors on 
foot, bike or in a car. Explore the 
rich heritage and culture, myths and 
legends, with spectacularly sited 
castles and picturesque market
towns. Come and explore our garden 
– you won’t be disappointed!
Tel +44 (0) 1558 824226
e-mail:
tourism@carmarthenshire.gov.uk
www.tourlink.co.uk

Swansea Bay – the Gower 
Peninsula, Mumbles and Afan
and the Vale of Neath
Unwind in the UK’s first Area of 
Outstanding Natural Beauty. Relax on 
our award-winning beaches, explore 
our unspoilt countryside and
take in our breathtaking scenery. 
Some of the UK’s best locations for 
walking, cycling, watersports and golf
combined with all the fabulous 
attractions and events in Swansea, 
Wales’s vibrant maritime city by the 
sea.
Tel +44 (0) 1792 468321
e-mail: tourism@swansea.gov.uk
www.visitswanseabay.com

Wisdom and Walks in the 
Valleys of South Wales
Surprising natural beauty is the 
backdrop to a region packed 
with heritage attractions – from 
medieval castles and ancient 
monuments to mining museums 
and narrow-gauge railways.
The landscape also provides 
a perfect canvas for walking, 
cycling, riding, golf and many other 
activities.
Tel +44 (0) 29 2088 0011
e-mail: info@heritage-breaks.co.uk
www.heritagebreaks.co.uk

The Glamorgan Heritage
Coast and Countryside
The dramatic Heritage Coast and 
popular seaside resorts of Barry 
Island and Porthcawl, nestling by 
lovely Vale countryside and Welsh
hills. Discover the special character
of this beautiful area, steeped in 
ancient history and on the doorstep 
of Cardiff, Wales’s vibrant capital.
Tel +44 (0) 1446 709328 or
+44 (0) 1656 672928
e-mail:
tourism@valeofglamorgan.gov.uk
tourism@bridgend.gov.uk
www.valeofglamorgan.gov.uk
www.bridgend.gov.uk

Cardiff
Cardiff, the capital city of Wales is 
exciting and dynamic, with world-
class attractions such as Cardiff
Castle and the Millennium Stadium. 
Cardiff Bay offers entertainment for
everyone with boat tours,
attractions, festivals and events.
Tel +44 (0) 29 2022 7281
e-mail:
visitor@thecardiffinitiative.co.uk
www.visitcardiff.info

Wye Valley and Vale of Usk
The borderland where … King
Arthur ruled, the Romans bathed,
the Normans settled, pilgrims 
worshipped, Turner sketched, 
Wordsworth penned, Chartists 
protested, culture is celebrated, films 
are located, vineyards ripen, salmon 
leap, markets bustle, foodies feast
and golfers drive. Treasured by us. 
Inspiring you?
Tel +44 (0) 1633 644842
e-mail:
tourism@monmouthshire.gov.uk
www.visitwyevalley.com
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Document 7

ACTIVE HOLIDAYS IN WALES 

UK Residents’ Active Holidays in Wales

Wales is well known to have some of the most beautiful scenery and landscape in the world. What is 
becoming more evident is how this landscape is being harnessed as a centre for people interested in a 
more active holiday. The Welsh activity market is becoming an increasingly important growth sector. 

United Kingdom Tourism Survey asked respondents to indicate whether they undertook a large range 
of activities and whether the activity was the main purpose of the holiday or not. The range of activities 
being: swimming; diving; sailing/boating; canoeing; windsurfing; water skiing; fishing; walking; cycling; 
field/nature study; petrocentric activities (mountaineering, rock climbing, abseiling, caving, potholing); 
horse/pony riding; shooting/stalking/hunting; snow skiing; adrenaline sports (bungee jumping, white 
water rafting); golfing; tennis; taking part in any other particular sport; health/fitness activities. 

Main Points

•    UK residents take on average 1.2 million trips in Wales per year where a specific activity is the 
purpose for the trip.

•    This equates to 18% of holidays to Wales by UK residents being undertaken with one or more 
activities being the main purpose of the trip. 

•    When on holiday in Wales, over 83% of UK residents undertake one or more specific activities (8% 
more than domestic holidays to the whole UK). 

14% of UK holidaymakers to Wales came to undertake an activity as the main purpose of their trip. 
They accounted for 15% of expenditure, but only 12% of bed nights. Activity holidaymakers take short 
breaks and are high spenders. The vast majority of holidaymakers take part in some form of activity 
while in Wales. 

Visitors to Wales, where an activity was the main purpose of their holiday trip, stayed on average
0.6 nights less than general holidaymakers.

Figures do indicate that visitors coming to Wales for an activity holiday are slightly less seasonal than 
general UK holidaymakers. 40% of all trips occur during the peak quarter of July – September, whereas 
only 36% of activity trips take place during this period. Interestingly, activity holidays in January – March 
are nearly three percentage points ahead of all holiday trips during that period. 

Holidaymakers coming to pursue their chosen activity are prepared to spend extra on accommodation –
being far more likely to stay in paid serviced establishments than general holidaymakers. They come 
for only a couple of nights but seem to want comfortable lodgings in which to rest following participation 
in their activity. 

There are slight differences in the regions of origin of those coming to pursue an activity in Wales as 
the main purpose of their trip – these holidaymakers do seem to be prepared to travel that little bit 
further. If their chosen activity is good to do in Wales, then that is where they will go. 

With respect to where the ‘actives’ go in Wales, perhaps not surprisingly, a higher percentage of them 
gravitate towards North Wales compared to all holidaymakers. Obviously, North Wales has a lot to offer 
those seeking an active holiday. 

Holidaymakers who come to Wales with an activity as the main purpose of their holiday comprise a 
higher proportion of males than general holidaymakers (63% against 50%). This group is also more 
likely to belong to social groups AB (33% against 28%). 
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Overseas Residents’ Activity Holidays in Wales 

Walking/hiking/rambling was the most popular active pursuit undertaken – around six in ten visitors 
undertook this activity whilst in Wales (61%). This was very similar to the comparative figure recorded 
in 2000 (63%). 

Field/nature studies/bird watching were undertaken by 19% of visitors (compared to 18% in 2000).

Around one in eight respondents also were swimming outdoors (12%). This is higher than the comparative
figure recorded in 2000 (7%). 

Not surprisingly, there were some notable variations in participation levels across the main origin 
markets and lifecycle segments.

Young independents:  Young independents exhibited fairly similar participation profiles to the average 
for all overseas visitors. However, this market was more likely than average to go sailing/yachting/
boating or windsurfing (98%) and mountain biking (5%).

Families:  Families were the lifecycle segment more likely than average to visit an activity park (21%), 
outdoor swimming (23%) and indoor swimming (20%). 

Empty nesters:  Generally, participation levels in some of the more active pursuits were slightly lower 
than the overall averages. For example, 53% went hiking/walking (61% overall) and 5% went swimming 
outdoors (12% overall). 

German visitors:  Hiking/walking/rambling and orienteering were particularly popular amongst this 
market with around eight in ten visitors participating in this type of activity (79%). Also particularly 
popular amongst this market segment were field study/nature study/bird and wildlife watching and 
outdoor swimming, each undertaken by a third of them (34%). German visitors were also the market 
most likely to go mountaineering/rock climbing (14%).

Dutch visitors:  Similar to the German market, Dutch visitors were more likely than average to go 
hiking/walking (76%) and participate in a field study/nature study or bird/wildlife watching (38%). Cycling 
was also more important than average amongst this market (17%). 

Source: Active Holidays in Wales, http://new.wales.gov.uk



16

G720/CS Jan08© OCR 2008

Copyright Acknowledgements:

Document 1  Source: Tourism Trends, http://new.wales.gov.uk. Crown copyright material is reproduced with the permission of the Controller of HMSO and 
the Queen’s Printer for Scotland.

Document 2 © Powys County Council, www.powys.gov.uk
Document 3 © National Museum Wales, www.nmgw.ac.uk
Document 4  Source: Cadw, www.cadw.wales.gov.uk. Crown copyright material is reproduced with the permission of the Controller of HMSO and the 

Queen’s Printer for Scotland.
Document 5 © Hilton International, www.hilton.co.uk
Document 6 © Wyeside Caravan & Camping Park
Document 7  Source: Active Holidays in Wales, http://new.wales.gov.uk. Crown copyright material is reproduced with the permission of the Controller of 

HMSO and the Queen’s Printer for Scotland.

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every 
reasonable effort has been made by the publisher (OCR) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the 
publisher will be pleased to make amends at the earliest possible opportunity.

OCR is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of University of Cambridge Local Examinations Syndicate (UCLES), 
which is itself a department of the University of Cambridge.


