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Document 1

The significance of the coach tour market for
tourism in Scotland

Introduction

Coach tours are important to the travel and tourism industry in Scotland. Coach tour groups make 
a considerable impact on hotel occupancy levels at certain times of the year and on attendance 
levels at some of the attractions, distilleries and retail outlets around Scotland.

How coach tours are organised and sold

Destination management companies (DMCs) are also termed ‘incoming tour operators’. DMCs 
service both the leisure and business markets, chiefly for overseas markets. Groups tend to 
average around 20–40 people. A few operators deal directly with the consumers whether as 
individuals or group leaders; but, in the main, they sell through travel agents, wholesalers and tour 
operators. Types of packages put together by DMCs include series tours which are repeated in 
all seasons and sometimes from year-to-year with small variations; special interest programmes 
based on the arts or famous gardens; and bespoke tours for social clubs, wedding guests, and 
business groups.

Coach tour operators

Coach tour operators may or may not own the coaches they use. Some of the big operators 
contract with coach owners who customise a fleet of coaches with the livery of the tour operator. 
Their tours may be sold both through travel agents and direct to the consumer.

The major operator offering Scottish tours to the UK domestic market is Shearings WA. It operates 
towards the lower end of the market, is independently owned and also owns some of the hotels 
used on tours. Trafalgar occupies the middle ground of the domestic and overseas markets. 
Some tour operators concentrate on particular overseas markets. The upmarket Prestige Tours 
specialises in tours for visitors from the USA and Cosmos specialises in tours for English-speaking 
foreign nationals from the USA, Canada, Australia, New Zealand and Hong Kong.

Independent ownership is perceived by UK consumers as a positive factor; in that, even at the 
lower end of the market, the independents are seen as being able to offer a more personalised 
service along with the comfort of familiarity, both qualities which engender loyalty. By contrast, 
there seems to be little loyalty felt by consumers towards major travel companies which own coach 
companies.

The markets

Coach tours make up 3% of all tourist trips to Scotland.

The domestic coach tour market in Scotland

 • 80% of coach tours are made up of domestic visitors.
 • 50% of the domestic market is resident in Scotland.
 • In 2001 there were half a million trips averaging five days.
 • The average spend per head is £262.
 •  Mainly budget end of the market, volume orientated and sometimes last minute 

booking.
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The overseas coach tour market in Scotland

 • 40% of the overseas market is German.
 • 5% of the overseas market is American.
 • The average spend per head is £300.

A profile of coach tourism in Scotland

Coach touring tends to appeal to older age groups, and the lowest cost holidays have the oldest 
age profile. One reason is the inclusivity of an all-in package, where everything is taken care of 
and consumers know exactly what their trip will cost them. This is an important factor for those 
on a restricted budget or a fixed income, as are most retired people. Social interaction is also 
important to the older age group, providing the opportunity to meet others. Single women make 
up a significant part of the older age group market, with a coach tour offering both company and 
security. A further factor influencing the choice of a coach holiday among the older age groups, 
especially the over 65s, is an increasing unwillingness to drive long distances, with a preference 
for sitting back and letting the coach take the strain.

The coach holiday market is somewhat static, having shown little growth in recent years despite 
an increase in its core market of the over 55s (a demographic group which is expected to grow 
by some 13% over 2001–2005) – meaning, in effect, that the coach tour market is declining in 
real terms. The increase in the availability of cheap air travel is likely to have contributed to this 
slowdown, giving people on restricted budgets the option of an alternative type of holiday at prices 
competitive with coach touring.

While coach tours bring significant business to some Edinburgh hotels and to those in other cities 
and large towns, certain areas of rural Scotland are very dependent on the coach market. In some 
small towns, for example Strathpeffer and Strathspey, many hotels cater almost exclusively for 
coach tours, relying heavily on good throughput in the main season to sustain the business for the 
rest of the year. While currently this is largely the domestic market, using 2 and 3 star town hotels 
and some smaller country house hotels, a few hoteliers are trying to diversify into the overseas 
market. The country house hotel can also attract the more upmarket, lower volume, overseas 
tours.

Impact of world events and uncertainties

The inbound coach tour market has been affected in a similar way to inbound markets in general. 
While recoveries have been made after both foot and mouth and the 11 September attacks, the 
war in Iraq made some markets very nervous once again, with operators noticing a slow down in 
bookings from the USA in particular. The domestic market is holding up well in comparison and 
is thought likely to increase slightly as more people decide to stay nearer to home in uncertain 
times. The coach market could stand to benefit from this trend as people accustomed to low cost 
holidays in the sun look around for equivalently cheap alternatives in Britain. It should be noted 
that while for the UK market, at least, the coach tour remains a fairly inexpensive option, the 
actual standards of the coaches themselves have improved greatly in recent years and the old 
image is changing. These improvements in style and comfort have also helped the middle-to-high 
end of the groups market to maintain its momentum in providing both series and bespoke tours for 
discerning travellers – especially those from overseas.

Source: Lynn Jones Research Ltd, www.visitscotland.com
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Note: totals may not add up due to rounding

Document 2a

Tourism Expenditure by UK Residents in Scotland by Category, 2002

£ Millions % of Total

Package Trip 170 5

Accommodation (non-
package trip)

890 24

Travel 840 23

Services or advice 70 2

Buying clothes 340 9

Eating and drinking 790 21

Other shopping 220 6

Entertainment 260 7

Other 100 3

Total 3 680 100

Source: United Kingdom Tourism Survey (UKTS) 

Document 2b

Accommodation Used by UK Residents in Scotland, 2002

Trips % Spending %

Hotel/Motel/Guesthouse 32 43

B&B/Farmhouse B&B 8 10

Rented House/Flat/Chalet 5 7

Hostel/University/School 1 1

Friends/Relatives Home 42 24

Second Home/Timeshare 2 4

Camping 2 1

Towed Caravan 1 1

Other 7 9

Source: United Kingdom Tourism Survey (UKTS) 
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Document 2c

Accommodation Used by Overseas Residents in Scotland, 2002

Visits % Spending %

Hotels etc 39 43

Bed & Breakfast 15 12

Camping/Mobile Home 4 2

Hostel 8 6

Holiday Village/Centre 0 0

Rented House 4 7

Paying Guest 1 1

Free Guest 25 24

Own Home 2 4

Other 2 2

Source: International Passenger Survey (IPS)

Document 2d

Seasonality of Tourism in Scotland, 2002

UK Residents Overseas Residents

% of Trips % of Visits

Jan, Feb, Mar 21 11

Apr, May, Jun 25 24

Jul, Aug, Sep 29 51

Oct, Nov, Dec 25 14

Sources: United Kingdom Tourism Survey (UKTS)/International Passenger Survey (IPS) 

Document 2e

Transport Used by UK Residents to Travel to Scotland, 2002

% of Trips

Car 63

Train 11

Regular Bus/Coach 5

Organised Coach 3

Plane 12

Other 6

Source: United Kingdom Tourism Survey (UKTS)

Document 2f

How Overseas Residents visiting Scotland Arrived in the UK

% of Visits

Air 81

Sea 15

Tunnel 4

Source: International Passenger Survey (IPS)
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Document 3

Hilton Dunkeld House Hotel & Country Club
DUNKEL, PERTHSHIRE PH8 OHX
T +44 (0)1350 727771 F +44 (0)1350 728924 www.hilton.co.uk/dunkeld

Things to do…
Although you will find plenty to keep you occupied 
within the Hotel’s own grounds, you really 
should not miss out on the glorious Perthshire 
scenery. The town of Dunkeld itself is particularly 
picturesque, full of interesting shops and beautiful 
buildings such as Dunkeld Cathedral. A short 
journey north lies Pitlochry, a fascinating town 
with attractions such as the famous Fish Ladder – 
where you will see salmon leaping upstream – and 
Edradour, the smallest distillery in Scotland.

A world of outdoor pursuits in the most beautiful settings Blair Castle

Duchess Suite

Life in the country.
Graceful and luxurious, Hilton Dunkeld House is 
perfect for a weekend of outdoor pursuits and strolls 
in a beautiful Perthshire scenery. Built as a summer 
retreat by the 7th Duke of Atholl; this charming 
country house hotel is a treat at any time of the year. 
Enjoy trout and salmon fishing, clay pigeon shooting 
and 4X4 driving*. If you prefer, simply wander in the 
hotel’s 280 acres of tranquil, beautiful grounds.
*book your events prior to arrival

At your service…
• swimming pool, sauna, spa and steam room.
• gym, hairdresser and health and beauty salon.
• tennis courts and croquet lawn.
• 96 bedrooms including 10 suites. Why not try the 

bothy room where the bed is a boat, or one of our 
recently refurbished deluxe rooms?

• Garden Bar and Restaurant serves elegant 
Scottish and international cuisine.

• traditional ceilidhs and dinner dances are held 
most weekends.

Carry on a little further and you will 
reach the stunning Blair Castle and 
the House of Bruar, Scotland’s most 
prestigious country store. Take the 
scenic route West to visit Dewars World 
of Whisky in Aberfeldy. To the South 
of Dunkeld, on the banks of the Tay, is 
the fair city of Perth, Scotland’s ancient 
capital. Given the wealth of things to 
see and do nearby, it’s no wonder this 
area is known as the heart of Scotland.

•  Please note, our restaurant is non-smoking 
and we ask guests to wear smart attire in 
the restaurant and bar after 6.30pm.

LivingWell health club.

Free/reduced admission to selected 
local attractions.

Free car parking available.

Evening entertainment often 
provided.

BOOK ONLINE AT HILTON.CO.UK
Per Room Per Night, 

based on 2 adults sharing DB&B
1st April to 31st October from £158

Credit card guarantee required at the time of booking. Cancellations must be made up to 48 hours 
prior to 4pm on day of arrival. Rate will vary depending on the number of persons occupying the room.

£158
DB&B

PR

ICES FROM

CHILDREN’S RATES 1 April – 31 October. These rates are High Tea, Bed and Breakfast

Under 2’s – Free 2–4 Sharing – £10.00 5–15 Sharing – £25.00

Children in their OWN ROOM are charged at FULL ADULT RATE
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Document 4
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Document 5b
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